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Abstract  

 

This thesis argues that Chinese celebrity participation in philanthropy on Weibo 

constitutes a deeply political form of everyday digital culture, strategically aligned with 

and contributing to the normalization of Chinese socialist values. These philanthropic 

acts are far from neutral; they are performative practices shaped by state-sanctioned 

narratives and popular reception. Celebrities act as cultural intermediaries, translating 

ideological expectations into emotionally resonant stories that are widely circulated in 

online public spheres. The government actively encourages and regulates these acts, 

revealing a dynamic interplay of cooperation and control that reinforces state legitimacy. 

By analysing this convergence of ideology and popular culture, the study shows how 

celebrity philanthropy functions as both a mechanism of soft power and a contested 

space for the negotiation of political meaning in China’s digital era. This research 

contributes to celebrity studies, digital media analysis, and Chinese socio-political 

studies by offering a nuanced, empirically grounded account of how values are 

communicated and contested in online celebrity activism. 
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Chapter1: Introduction 
 

Every time the topic of celebrity philanthropy is raised, it invariably sparks public 

discussions related to the underlying motivations behind the celebrities' involvement in 

charitable projects. According to Bishop and Green (2010), leveraging "fame" can be 

an effective way to enhance the visibility of a charitable campaign and the associated 

organizations that launch the campaign. This can be accomplished by generating 

additional media attention, attracting new audiences, simplifying complex campaign 

issues, securing sponsorships, raising public awareness, and encouraging civic 

engagement. Scholars have analysed this phenomenon from various perspectives, 

including social identity and moral obligation, where celebrities participate in 

charitable activities because they feel a sense of social responsibility and believe that 

engaging in such activities can alleviate the pressure associated with their status and 

influence in society due to the unique challenges and expectations that come with being 

a celebrity (Shang & Croson, 2009; Andreoni, Rao & Trachtman, 2017). Celebrities 

often experience heightened scrutiny from the public and media, leading to increased 

attention on their actions and behaviours. Occasionally, such scrutiny can be invasive, 

with their personal lives and decisions under constant public observation. The pressure 

also includes maintaining a certain image or reputation that aligns with their public 

persona. In the meantime, philanthropy can alleviate some of this pressure by way of 

positive image reinforcement, reduction of criticism, social acceptance, and legacy 

building (Littler, 2015; Van den Bulck & Moe, 2018; Kapoor, 2013;). Some celebrities 

participate in charitable activities to take advantage of tax benefits through donations 

while others choose to participate for the purpose of enhancing their visibility and 

public image, thereby increasing their commercial value. The individual's charitable 

motivation is defined as the internal psychological process or intrinsic drive that guides, 
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inspires, and sustains the individual's participation in charitable activities 

(Weiner,1985). 

 

To distinguish celebrities from other charitable subjects, such as the wealthy individuals 

and the general public, it is essential to consider the significant diversity among 

individuals. The wealthy category includes founders, partners, board members, CEOs 

of major corporations who possess substantial assets and wealth. Celebrities encompass 

stars in entertainment industry, sports figures, and popular hosts known for their high 

levels of fame and social influence. In contrast, the general public comprises of ordinary 

citizens who do not possess a specific amount of assets or wealth and do not benefit 

from the impact from fans associated with celebrity groups. Their engagement in 

charitable activities often stems from their civic consciousness (Tajfel & Turner, 2004;). 

The aim of this study is to examine existing discussions and discourse in digital media 

platforms regarding celebrities from the entertainment sector in Mainland China that 

engage in philanthropic activities. This thesis delves into the discursive construction of 

philanthropic motivations that underlie the engagement of both that underlie the 

celebrity participations both through under their own volition and invitation within the 

Chinese entertainment industry. Through comprehensive analysis encompassing 

multiple media reports and academic studies (Boyd & Ellison 2008; Littler,2008; Kelly, 

Morgan & Coule,2014;), this research has unveiled substantial disparities in the 

philanthropic motivations behind these two modes of engagement, consequently 

leading to the emergence of distinct discourse constructs. The central problem my 

research addresses is the intersection of celebrity philanthropy, social media, and the 

promotion of Chinese socialist values within the context of digital platforms like Weibo. 

The central research problem this thesis addresses is how Chinese entertainment 

celebrities' participation in philanthropy on Weibo serves as a vehicle for the promotion 

and reinforcement of Chinese socialist values. This research is crucial because it 
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explores the intersection of celebrity influence, digital communication, and state 

ideology in contemporary China, a nexus that remains significantly underexplored in 

the existing literature. While there has been substantial research on the role of social 

media in shaping public opinion and the influence of celebrities in the West, there is a 

paucity of studies focusing on how Chinese celebrities leverage their online presence 

for philanthropic activities within the framework of state ideology. This is a complex 

and under-explored area that merges media studies, cultural studies, and political 

sociology. Prior research has diligently examined the various factors such as social 

networks and celebrity endorsements that influence over the public's engagement with 

philanthropy. However, the distinction between individual celebrities voluntarily 

participating in charitable initiatives and celebrities that participate due to formal 

invitation or endorsement bears considerable importance due to its potential to shape 

public perceptions and attitudes toward philanthropic endeavours. The necessity of this 

study is underscored by the increasing influence of social media on public opinion and 

the role of celebrities as opinion leaders. With the rise of digital platforms, 

understanding how these spaces are used to shape and reflect societal values is crucial, 

especially in the context of China's unique socio-political landscape. My research offers 

a theoretical intervention by examining the construction of celebrity philanthropy 

narratives within the framework of Chinese socialist values. It contributes to the 

literature by providing a nuanced understanding of how online discourses are shaped 

and how they, in turn, shape societal perceptions and values. The originality of this 

thesis lies in its multifaceted approach to the research questions, combining qualitative 

analysis of Weibo posts with a theoretical framework that considers the cultural and 

political implications of celebrity philanthropy. It contributes to the discourse on 

participatory culture, celebrity culture, and the role of social media in shaping public 

opinion and values. 
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This thesis addresses the critical juncture where celebrity philanthropy intersects with 

the promotion of Chinese socialist values on social media platforms, particularly Weibo. 

The core problem is understanding how this interaction shapes public perception and 

engagement within the framework of state-sanctioned narratives. By integrating 

theories of online communication, celebrity culture, and participatory culture, this 

thesis offers a nuanced lens through which to view the complex dynamics of celebrity 

influence and state ideology on Weibo. Specifically, Castells' network society theory 

（ Castells ， 2011 ） provides the structural backdrop against which Marshall's 

（Marshall 1997, pp.45）and Rojek's (Rojek 2001） insights into celebrity culture are 

played out, while Jenkins' (2006, pp.3）participatory culture framework elucidates the 

mechanisms of user interaction and community formation. The existing literature has 

yet to fully explore the symbiotic relationship between celebrity philanthropy and state 

ideology within the digital sphere of China. This thesis fills this gap by examining how 

online platforms serve as a battleground for the negotiation of values and identities. 

Building upon Highfield's （2016） concept of "Everyday Politics" this research posits 

that the seemingly benign acts of philanthropy by Chinese celebrities are, in fact, 

political in nature, reflecting and reinforcing the state's ideological objectives in the 

everyday digital interactions of the public. The state's encouragement and regulation of 

celebrity philanthropy are examined through the lens of Keane's （2016） media 

policy analysis, revealing a complex interplay where state control and celebrity agency 

are both present and influential. Celebrities' philanthropic activities are strategic 

engagements that serve multiple purposes, including enhancing public image, as 

suggested by Couldry (2002) and Turner (2014), and fulfilling state-endorsed 

ideological objectives. This dual function is a key area of exploration in this thesis. In 

this theoretical framework, which encompasses online communication, celebrity 

culture, and participatory culture within the context of Chinese social media, directly 

informs our research methodology. We employ a multimodal discourse analysis (MDA) 
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to scrutinize the narratives constructed by Chinese celebrities on Weibo, ensuring our 

analysis is grounded in the theoretical perspectives. 

 

In this research, during the exploration of philanthropy in China begins by delving into 

the critical aspects that shape the philanthropic landscape, including motivations for 

charity, the intricate relationship between social image, persona, and identity, as well 

as the influence of celebrity culture. This comprehensive investigation sets the stage for 

this central research question and the outline of the research plans. The rest of this 

introduction will examine the driving forces behind individuals and celebrities to 

engage in charitable activities. It will discuss the contributions of the philanthropic 

actions toward the construction and maintenance of social image, persona identity, and 

public persona.  Analysis will be conducted to determine the impact of celebrity culture 

on philanthropic endeavours and its role in shaping the public perceptions. Finally, it 

will introduce the central research question, which serves as the guidance of this study 

and outline the appropriate research methods. 

 

1.1: The Evolution of Philanthropy and Celebrity Influence in China 

Philanthropy has been deeply rooted in Chinese culture, tracing back over three 

millennia. However, the founding of the People’s Republic of China (PRC) in 1949 

marked a drastic shift, as the new government banned popular philanthropic activities, 

branding them as tools of feudalism and capitalism. Only with the reforms in 1978 did 

philanthropy gradually resurface, growing significantly during the lead-up to the 2008 

Beijing Olympics and the Wenchuan Earthquake. This period marked a turning point, 

highlighting the power of digital philanthropy and setting the stage for contemporary 

internet-based charitable activities. 
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Unlike in many Western contexts, where philanthropy is often spearheaded by private 

entities or individuals, Chinese philanthropy has largely been state-directed. Even as 

non-governmental organizations (NGOs) began to play a more substantial role in the 

1980s and 1990s, their autonomy remained restricted. Early examples include the 

establishment of the China Children and Teenagers’ Fund (CCTF) in 1981, which, like 

other emerging organizations, operated under state oversight (Ma, 2005). The 

regulatory environment evolved with the 2016 Charity Law, which encouraged private 

philanthropy through tax incentives, thus catalyzing the non-profit sector’s growth. Yet, 

despite this regulatory progress, the government’s central role persists, often shaping 

NGO activities to align with broader state objectives (Simon, 2013; Ye, 2003). 

 

Historical Pitfalls and Criticisms of Philanthropy 

Philanthropy in China has a long and complex history, marked by significant cultural, 

social, and political influences. While charitable giving has often been viewed as a 

noble pursuit, it is essential to acknowledge the historical pitfalls and criticisms that 

have accompanied philanthropic efforts, particularly in the context of celebrity 

involvement. One notable critique of philanthropy is the perception that it can serve as 

a vehicle for self-promotion rather than genuine altruism. This concern has been 

amplified in recent years with the rise of celebrity philanthropy. Scholars such as Zhang 

(2020) argue that when celebrities engage in philanthropic activities, their motivations 

may be questioned. This skepticism is rooted in the notion that celebrity engagement 

often prioritizes personal branding and public image over the actual needs of the 

communities they aim to support. For instance, Brockington (2014) emphasizes that 

celebrity philanthropy often promotes a superficial engagement with complex social 

issues. He argues that celebrities “commodify” their philanthropy, reducing complex 

societal problems to simplified narratives that align with their personal brand. 
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Consequently, audiences may focus more on the celebrity than the cause itself, 

ultimately leading to a shallow understanding of the issue (Chouliaraki, 2013). 

During the 2008 Sichuan earthquake, several celebrities participated in high-profile 

fundraising events. While these efforts generated significant funds, critics highlighted 

that such activities sometimes overshadowed grassroots organizations that were 

directly addressing the needs of affected communities (Li, 2019). This dependency on 

celebrity endorsement has become a prominent critique in CP scholarship, as it risks 

sidelining less popular yet equally important causes. Brockington and Henson (2015) 

caution that celebrity-led advocacy can make these causes appear to rely solely on high-

profile support, leaving local activists and organizations struggling to gain visibility. In 

addition, Cooper (2012) notes that this phenomenon can erode local knowledge systems 

as Western or celebrity-led narratives overshadow local perspectives and solutions. 

Moreover, instances of celebrity-driven philanthropy have occasionally sparked 

scandals that undermine public trust in charitable initiatives. A prominent example is 

the controversy surrounding the Chinese actress Fan Bingbing in 2018, who faced 

public backlash after being embroiled in a tax evasion scandal. Although her 

philanthropy efforts included donations to disaster relief funds and children's education, 

the scandal raised questions about the authenticity of her charitable actions. Such 

scandals underscore Rojek’s (2012) point that celebrity philanthropy can sometimes 

prioritize image over meaningful change, fostering cynicism regarding celebrities' 

intentions. Driessens et al. (2017) suggest that public trust in both the celebrity and the 

cause can suffer when CP initiatives seem more focused on personal branding than 

substantive impact. 

 

Another notable critique of celebrity philanthropy is its tendency to perpetuate power 

imbalances, especially in cases where Western celebrities promote causes in developing 

regions. Kapoor (2012) argues that this dynamic reinforces “savior” narratives, creating 

hierarchical structures in which local voices are marginalized, while external celebrity 
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voices are valorized. This issue is evident in the portrayal of communities as dependent 

on foreign or celebrity support, which can inadvertently reinforce colonial dynamics by 

framing celebrities as "saviors" rather than addressing systemic inequalities. 

Additionally, the commodification of philanthropy is a significant concern within the 

discourse on celebrity involvement. As celebrities leverage their platforms to promote 

social causes, there is a risk of reducing complex social issues to mere marketing 

opportunities. Research by Liu (2021) suggests that celebrity philanthropy can 

sometimes create a “performative altruism,” where the act of giving is more about 

visibility and public approval than substantive change. Couldry (2008) further critiques 

this dynamic by highlighting how CP often leads to only brief, episodic engagement. 

This fleeting interest can result in "compassion fatigue" among audiences, who may 

quickly lose interest in the cause once the celebrity's involvement fades. This short-

lived attention ultimately diminishes the long-term impact and sustainability of 

philanthropic engagement. Beyond this, CP’s encouragement of “slacktivism” is 

another contentious issue. Morozov (2011) and Rotman et al. (2011) argue that CP 

fosters a culture of low-effort actions, such as liking posts or sharing content, which 

audiences may mistakenly believe constitutes meaningful activism. This “slacktivism” 

discourages deeper engagement, such as volunteering or supporting local organizations. 

Thus, audiences may become passive supporters, satisfied with low-stakes involvement 

rather than committed actions. 

 

In conclusion, while philanthropy in China has the potential to drive positive social 

change, the historical pitfalls and criticisms associated with celebrity involvement 

underscore the need for a more critical examination of the motivations and outcomes 

of such engagements. By acknowledging these complexities, we can better understand 

the role of celebrity philanthropy within the broader landscape of charitable giving in 

China. In parallel with these shifts in the philanthropic landscape, celebrity involvement 

in charitable activities has grown, particularly as a means of public engagement and 
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promotion of state-endorsed causes. In China’s unique socio-political context, celebrity 

philanthropy (CP) serves a dual role: addressing social issues while reinforcing the 

legitimacy and moral authority of the ruling regime (Repnikova, 2017; Stockmann, 

2013). Unlike Western countries, where CP is often influenced by individual branding 

and market forces, Chinese CP is tightly interwoven with state objectives. Celebrities 

in China frequently act as ambassadors for government-sanctioned initiatives and are 

often appointed to roles within political bodies, such as the National People’s Congress 

or the Chinese People's Political Consultative Conference. This not only amplifies their 

influence but also positions them as representatives of state-led values. These roles 

highlight the state’s intent to harness celebrity power for purposes that align with 

national priorities and socialist ideals. The advancement of mobile payment technology 

has further streamlined charitable contributions in China. Apps and QR codes make 

donations accessible, allowing individuals to support charitable causes swiftly, while 

also supporting emergency responses to disasters (Law et al., 2018). Social media 

platforms, notably Weibo, have become powerful tools for internet philanthropy, where 

prominent companies like Tencent and Alibaba leverage celebrity influence to promote 

charitable campaigns. This interaction of technology, celebrity influence, and state 

oversight exemplifies the unique model of CP in China. 

 

The gradual shift from government-only charity to NGO involvement added new 

dimensions to the charitable landscape. Saich (2000) and Yang (2009) argue that 

government regulations impose complex hurdles that NGOs must navigate, with 

grassroots NGOs often struggling for autonomy, while government-operated NGOs 

(GONGOs) maintain state approval. In this environment, celebrity-driven philanthropy 

has become an important tool for navigating these political complexities, with high-

profile public figures drawing attention to sanctioned causes while sometimes 

overshadowing grassroots efforts. However, the rise of CP in China is not without 

criticisms. Scholars like Brockington and Henson (2015) argue that celebrity 
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philanthropy can often prioritize image over substantive impact, a practice dubbed 

“charity-washing.” This aligns with Rojek’s (2013) critique of “celanthropy,” which 

describes the use of charity as a self-promotion tool for celebrities. In China, where 

media is highly regulated, celebrity charity work can sometimes overshadow grassroots 

efforts, further entrenching a top-down structure within the philanthropic sector. 

 

The development of Chinese celebrity philanthropy reflects the unique intersection of 

state influence, cultural values, and modern technology. While CP offers potential for 

promoting social causes, the criticisms and historical challenges emphasize the need for 

a more critical perspective on the motivations and outcomes of celebrity involvement. 

The interplay of state directives, technological advancements, and celebrity influence 

positions CP within a tightly regulated space, highlighting the complexities of 

philanthropy in contemporary China. This critical perspective underscores the necessity 

for balancing visibility and influence with authenticity and inclusivity to foster 

meaningful social impact. 

 

1.2: Motivation for Charity 

The motivations behind celebrity philanthropy are shaped by a complex interplay of 

altruism, strategic objectives, and societal expectations. Celebrities often engage in 

charitable activities to enhance their public image and social standing, leveraging their 

fame to influence public opinion and drive engagement with social issues (Brockington, 

2014). NGOs, recognizing the power of celebrity influence, strategically partner with 

public figures to amplify advocacy efforts, mobilize resources, and broaden the reach 

of their campaigns (Bennett et al., 2006). This mutual relationship benefits both parties: 

celebrities gain social credibility, while NGOs achieve heightened visibility and public 

support. Audience perceptions further compound this dynamic, as positive media 

portrayals of celebrity involvement often encourage public engagement with charitable 
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causes (Jackson, 2010). As such, celebrity philanthropy operates at the intersection of 

personal altruism, strategic partnerships, and audience-driven engagement. However, 

the distinction between voluntary and invited participation introduces complexity into 

the discourse on celebrity philanthropy. Voluntary participation reflects intrinsic 

motivations such as empathy, compassion, and a genuine desire to effect societal 

change (Ramsey, 2011). Conversely, invited participation often aligns with external 

organizational strategies, leveraging celebrities' influence for visibility and advocacy 

(Blau, 2017). While these categories may appear distinct, in practice the boundary 

between them is often blurred. While these categories may seem distinct, the boundaries 

between them are frequently blurred. Celebrities invited to participate in philanthropic 

initiatives may act out of genuine concern for the cause, aligning with their personal 

values and commitments. At the same time, purely voluntary actions are often 

influenced by societal expectations, media attention, or potential reputational benefits, 

suggesting that these categories exist on a spectrum rather than as binary opposites.  

This voluntary–invited continuum becomes especially relevant in the Chinese context, 

where celebrity involvement in philanthropy often intersects with broader political and 

social imperatives. In a highly regulated media environment, public acts of giving can 

function as forms of compliance or alignment with state-endorsed agendas (Brady, 

2009; Repnikova, 2017). The Chinese government has historically leveraged celebrity 

figures to promote official narratives and reinforce soft power, especially through state-

affiliated events and campaigns (Fung & Curtin, 2020). As such, even when celebrities 

appear to act voluntarily, their actions may be strategically shaped by expectations of 

visibility, loyalty, and conformity with sanctioned causes (Stockmann, 2013). This 

phenomenon aligns with broader patterns of “authoritarian public relations,” where the 

boundaries between voluntary expression and political signaling are blurred (Wang, 

2020). Determining whether celebrity philanthropy is undertaken voluntarily requires 

careful consideration of several parameters. First, personal initiative and intrinsic 

motivation are critical indicators of voluntary participation. As Carnegie (1906) and 
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Ramsey (2011) emphasize, voluntary charitable actions stem from the individual's 

internal drive to contribute to societal welfare, independent of external pressures. 

Celebrities engaging in voluntary philanthropy typically select causes that resonate 

deeply with their values, actively initiate projects, and invest personal resources to bring 

them to fruition. Their actions are not primarily driven by organizational invitations or 

the promise of public recognition, but rather by a personal commitment to addressing 

specific social issues. Second, authenticity and personal involvement serve as key 

metrics for assessing voluntary philanthropy. Voluntary engagement is characterized 

by active participation in the planning, execution, and monitoring of charitable 

initiatives, reflecting a sincere commitment to the cause (Rifkin, 2009). In contrast, 

invited participation may prioritize external benefits, such as media coverage or brand 

alignment, where the celebrity's role is largely symbolic or promotional (Blau, 2017). 

Authenticity is often perceived by the public as an indicator of genuine altruism, 

influencing trust and admiration for the celebrity’s philanthropic efforts. Third, the 

political economy of celebrity in China necessitates further scrutiny of the notion of 

voluntariness. Celebrity philanthropy may serve functions beyond altruism, including 

relationship-building with state actors or fulfilling informal expectations of social 

responsibility imposed on high-profile figures. As Rojek (2013) suggests, ‘celanthropy’ 

often merges personal gain with public service. Within the Chinese philanthropic 

landscape, such dynamics make it difficult to isolate voluntary intent from institutional 

influence. Finally, the role of external benefits provides a distinguishing factor. While 

intrinsic rewards like personal fulfillment and moral obligation are central to voluntary 

participation, invited charity often involves incentives such as enhanced publicity or 

tax benefits (Dye, 1977; Ribar & Wilhelm, 2002). For example, celebrities participating 

in invited campaigns may prioritize strategic alignments with NGOs or sponsors over 

intrinsic motivations, leading audiences to question the authenticity of their actions. 

This distinction highlights the need to evaluate not only the nature of participation but 

also the primary motivations driving the celebrity's involvement. 
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The notion that invited charity lacks sincerity is overly simplistic. Even when 

participating by invitation, celebrities may demonstrate genuine commitment to the 

cause if it aligns with their personal values or provides an opportunity to address issues 

they care about deeply. As Littler (2008) observes, public perception of celebrity 

philanthropy hinges on the perceived authenticity and intent of their involvement. 

When invited actions are supported by visible, consistent efforts and personal 

investment, they can foster trust and admiration similar to voluntary initiatives. 

Conversely, insincere or superficial participation—whether voluntary or invited—may 

erode public trust and diminish the perceived impact of their philanthropy. The 

distinction between voluntary and invited participation in celebrity philanthropy is thus 

best understood as a continuum shaped by both intrinsic and extrinsic factors. 

Celebrities rarely operate in isolation from societal and organizational influences, and 

their motivations often reflect a complex negotiation between personal values and 

external expectations. Recognizing this complexity allows for a more nuanced 

understanding of celebrity philanthropy, its public reception, and its role in advancing 

social causes. Ultimately, the parameters of initiative, authenticity, and the balance 

between intrinsic and extrinsic rewards provide a framework for evaluating the sincerity 

and impact of celebrity charitable engagements. This perspective underscores the need 

for continued examination of the interplay between personal motivations, 

organizational strategies, and audience perceptions in shaping the practice and 

effectiveness of celebrity philanthropy. 

 

1.3: Social-Image, Persona, and Identity 

When analyzing celebrities' motivations for engaging in philanthropy, understanding 

the distinct but interrelated concepts of identity, persona, and social image is essential. 
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Each of these elements shapes how celebrities present themselves and are perceived in 

public life, especially in their charitable engagements. 

 

Identity refers to the internal aspects of a celebrity’s character, including personal 

values, beliefs, and a sense of social responsibility. This identity often guides the types 

of causes they choose to support and the methods they use. For instance, a celebrity 

deeply committed to environmental issues may support eco-centric charities, 

demonstrating an alignment with their core beliefs. Such an identity-based approach 

suggests that celebrities engage in philanthropy not only to enhance their reputation but 

also as an expression of their intrinsic values and social consciousness (Gao & Zhang, 

2021). Thus, a celebrity’s identity informs both the choice of charitable causes and the 

nature of their contributions, which could range from direct donations to hands-on 

project involvement, as seen with Louis Koo’s active management of schools in China. 

Persona, in contrast, is the curated, public-facing version of a celebrity. This 

performative construct is shaped through behaviors, speeches, and appearances 

designed to influence public perception (Shingler, 2012). While it can reflect aspects of 

a celebrity’s genuine identity, persona is often carefully crafted to resonate with the 

audience and is mediated by publicists, agents, and philanthropic organizations. The 

Bazaar Charity Foundation (BCF), a prominent organization in China, plays a 

significant role in shaping and projecting celebrities' personas as socially responsible 

figures. By organizing media campaigns and events, BCF helps celebrities develop 

personas that align with state-endorsed societal values, thereby amplifying the public 

appeal of these celebrities and enhancing their resonance with fans and the broader 

public. 
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Social Image is the combined effect of both identity and persona, as perceived by the 

public. Shaped by public actions, media portrayals, and narratives, a celebrity’s social 

image is a dynamic construct that evolves with public opinion and media representation 

(Usher, 2020). Through what Wymer and Drollinger (2015) term the “halo effect,” 

celebrities’ high visibility and popularity can magnify perceptions of their charitable 

actions, leading the public to idealize them as generous or altruistic figures. While this 

amplification can enhance their social image and reputation as morally upright 

individuals, it may also lead to a “credibility gap” (Lee & Yuen, 2021) if these actions 

appear insincere or self-serving, potentially undermining both the celebrity’s reputation 

and the philanthropic cause. 

 

In the context of Chinese celebrity philanthropy, these elements intersect within a 

unique framework shaped by governmental oversight. Celebrities are often expected to 

align their charitable efforts with state-endorsed values and national objectives. 

Platforms like the BCF play a crucial role here by structuring philanthropic initiatives 

to support state goals. Known for bringing together celebrities for social causes, BCF 

does more than fundraise; it carefully curates public events and media campaigns, 

helping celebrities cultivate a philanthropic image that reflects virtues sanctioned by 

society and aligned with national agendas. This role goes beyond serving as a backdrop 

for celebrity philanthropy; BCF actively shapes, channels, and sometimes even 

constrains celebrities' identities and images within the realm of institutionalized 

philanthropy. As the organizing entity for many celebrity-led initiatives, BCF steers 

philanthropic efforts toward causes that support broader social and political values, 

framing celebrity actions within a cohesive narrative of socially responsible behavior. 

This structure introduces a layer of formality, positioning celebrity participation as a 

form of institutional charity rather than a purely individual initiative. Such an approach, 

while effective in amplifying social causes, raises questions about the voluntary nature 
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of celebrity involvement. Through strategic partnerships and structured events, BCF 

positions celebrities as extensions of institutional charity, suggesting that their 

philanthropic actions are less spontaneous and more aligned with state-driven 

campaigns for social responsibility. Despite the positive outcomes, using philanthropy 

as a tool for personal branding has significant drawbacks. Celebrity philanthropy can 

often oversimplify complex social issues, reducing them to sound bites and slogans that 

lack nuance. According to Han (2019), this “simplification effect” can distort public 

understanding, particularly when celebrities focus on emotionally charged but isolated 

events, potentially perpetuating stereotypes or obscuring the deeper structural roots of 

the issues they champion. This can result in a fragmented public perception, where 

attention centers on the celebrity rather than the underlying social causes. 

 

Another critical concern is the potential erosion of trust when audiences perceive 

celebrity engagement as insincere. If fans or the public view a celebrity’s charitable 

actions as self-serving, it can lead to cynicism about both the celebrity and the cause. 

For example, a study by Lee and Yuen (2021) reveals that when audiences detect 

insincerity, they may perceive celebrities who publicize their charitable acts as less 

trustworthy, underscoring the “credibility gap” that can harm both the charitable 

message and the celebrity’s reputation. While celebrity philanthropy has the potential 

to inspire positive social identities and encourage audience participation in charitable 

activities, its impact depends largely on the authenticity and motivations behind the 

involvement. Celebrities genuinely committed to social causes use social media to 

educate and inspire, sharing experiences and inviting others to join in meaningful 

engagement. Others may use philanthropy primarily as a marketing tool to gain 

followers or offset prior negative publicity, selectively highlighting charitable acts with 

little deep engagement. These differences reflect each celebrity’s identity, sense of 

social responsibility, and promotional strategy. Ultimately, how celebrities present 
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themselves in philanthropy—whether as a genuine commitment or as part of a curated 

image—shapes public perception and trust in their charitable efforts. This dual aspect 

of celebrity culture, balancing authenticity and image, illustrates how personal values, 

social responsibility, and promotional goals intertwine to influence public personas and 

the broader impact of their philanthropic activities. 

 

 

 

 

 

 

 

 

 

 

 

 

 



22 | P a g e  

 

Chapter 2: Celebrity Culture and Modern  

Philanthropy 
 

The literature review embarks on a comprehensive exploration of key themes that play 

a pivotal role in our understanding of the presentation of celebrity philanthropy on 

social media platforms. The purpose of reviewing the scholarly papers is to dissect and 

analyse the multifaceted dimensions of this topic. This review encompasses various 

themes, including defining the celebrity culture, celebrity as social semiotics, 

development of modern Chinese celebrity philanthropy, celebrity involvement and 

participatory culture in philanthropy. Each of these themes will be thoroughly examined 

in the subsequent sections, shedding light on the current state of knowledge, existing 

research gaps, and the relevance of these themes in the context of celebrity philanthropy. 

This exploration attempts to provide a comprehensive overview of the critical 

discussions and debates within the field, ultimately contributing to a deeper 

understanding of reporting celebrity philanthropic endeavours on social media. 

 

2.1: Celebrity Culture: Defining, Dynamics, and Societal Implications 

The pervasive presence of celebrities reflects the intricate web of connections within 

what Epstein (2005) identifies as “celebrity cliques”—exclusive groups of well-known 

individuals who share interests, friendships, or professional networks. These cliques 

not only provide social support but also significantly shape public personas and careers, 

influencing celebrity culture at large. Epstein’s analysis rests on three core components 

of celebrity culture: institutions, values, and the recurrent trends and excitement 

fostered by media. In particular, institutions like the advertising industry and media 

channels (e.g., talk shows and gossip magazines) play pivotal roles in creating and 

sustaining celebrity culture, pushing individuals to the forefront while leaving others in 
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the shadows. This phenomenon, tied to the emergence of "celanthropy"—a blend of 

"celebrity" and "philanthropy"—highlights the paradox within celebrity-driven 

charitable efforts (Rojek, 2013). On one hand, these celebrities appear to champion 

altruistic causes; on the other, they may inadvertently sustain global inequalities while 

shifting control to hidden governing powers rather than addressing root issues. Van den 

Bulck and Tambuyzer (2008) argue that the fiscal and capitalist elements of celebrity 

culture drive its growth, portraying it as an industry where individuals not only 

advertise products but also engage in self-promotion and “slacktivism”—a shallow 

form of activism that often amounts to minimal, online-only support for causes. This 

has raised concerns about the authenticity of celanthropy, where superficial displays of 

support by celebrities can eclipse meaningful action. Critics contend that these efforts 

merely reinforce socioeconomic disparities, allowing celebrities to occupy the role of 

“Big Citizens” who offer simplified narratives on complex issues, motivating audiences 

to contribute financially rather than fostering transformative social action (Kapoor 2013; 

Rojek 2014). Western celebrities’ high-profile humanitarian campaigns, particularly in 

developing countries, exemplify these issues, as these initiatives often overlook local 

socio-political dynamics (Richey & Brockington, 2020). 

 

In the context of Mainland China, celebrity culture carries distinct characteristics, being 

firmly situated within a government-controlled framework. The Chinese government 

regulates the creation and influence of celebrities through agencies such as the Central 

Publicity Department, Ministry of Culture, and the State Administration of Press, 

Publication, Radio, Film, and Television (Hood, 2015). These agencies oversee not 

only celebrity participation in high-profile events but also their media visibility. 

Celebrities involved in scandals, for instance, may be banned from media appearances 

(China.org.cn, 2009). The Cyberspace Administration of China manages online content 

related to celebrities, aiming to cultivate a “healthy and positive mainstream public 

opinion environment” (State Council General Office, 2018), emphasizing posts that 
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align with “socialist core values” (Qin, 2017). This tightly controlled environment 

delineates a unique structure within which Chinese celebrity culture operates, merging 

state directives with the allure of public figures. 

 

Celebrity Culture Through the Lens of Fandom 

Fandom plays a crucial role in reinforcing celebrity culture, contributing to the 

commodification of celebrities as symbols of collective identity and social capital. Dyer 

(1979) describes celebrities as “cultural texts,” laden with meanings that media 

channels amplify to meet societal needs, while Marshall (1997) further conceptualizes 

them as figures of social power, embodying a fusion of logical and emotional attributes 

that appeal to varied audiences. In this sense, fans are not passive recipients; rather, 

they engage actively, interpreting and shaping celebrities’ public images, thus 

enhancing their cultural and market value (Jenkins, 1992). Sandvoss (2005) suggests 

that fans act as “prosumers,” both producing and consuming celebrity content, fostering 

a sense of shared identity and emotional attachment. 

 

This relationship between fandom and celebrity activism is particularly impactful in 

mobilizing support for social causes. Biccum (2011) posits that fans amplify the 

political influence of celebrities by rallying around causes championed by public 

figures, heightening awareness and visibility. However, the influence of celebrity 

activism relies heavily on the alignment between the celebrity's image and the values 

of their audience (Couldry & Hepp, 2017). Boykoff and Goodman (2009) caution that 

while fandom may amplify these causes, it can risk diverting attention from grassroots 

efforts, as fans may prioritize the celebrity's role over the actual social issue. Celebrity 

Culture as Social Semiotics Building on the concept of celebrities as commodities, 

Bourdieu (1984) introduces “cultural capital” and “symbolic violence,” framing 

celebrities as symbols of social hierarchies and societal aspirations. Similarly, Barthes 

(1972) conceptualizes celebrities as “myths,” their images embodying layers of societal 

values and ideologies. Marshall (2010) expands this, suggesting that celebrities embody 
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universal human experiences—joy, resilience, loss—that resonate with public 

sentiment. For instance, in China, Leslie Cheung (张国荣) represents resilience and 

cultural pride, embodying both personal and collective struggles. This aligns with 

Turner’s (2014) perspective that celebrity images reflect societal values, serving as 

symbols of shared identity. 

 

In China, celebrities like Cheung function as cultural icons, reflecting and shaping 

societal ideals and collective identity. This mirrors Elliot’s (1997) view of celebrities 

as cultural touchstones, resonating beyond their individual fame to embody broader 

social meanings. Through this semiotic lens, celebrity culture in China transcends mere 

entertainment, encompassing a broader narrative that integrates state-approved values 

and societal aspirations. 

 

Media Logic in China: A Distinct Approach 

The concept of "Public Opinion Guidance" ensures that media portrayals of celebrities 

align with national interests and political objectives. This controlled narrative 

reinforces the desired public image of celebrities, contributing to the stability and 

ideological goals of the Communist Party of China (CPC). Slogans like "Promoting 

Positive Energy and Purifying the Online Environment" are repeatedly used by 

authorities to shape public perception. This reinforces the government's agenda and 

influences how audiences interpret online content and social behaviours. The media 

presents Socialist Core Values at three levels: the state, society, and the individual. This 

structured presentation helps the audience understand and resonate with these values at 

different levels, influencing their perception of patriotism, professionalism, integrity, 

and friendliness. Celebrities are often used as vehicles to promote Socialist Core Values. 

Their philanthropic activities and public statements are crafted and publicized in 

formats that align with these values, shaping the audience's perception of desirable 

behavior and attitudes in society. The "Chinese Dream" is promoted through various 
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media formats such as speeches, documentaries, and social media campaigns. This 

vision aligns with the government's agenda, shaping the audience's understanding of 

national prosperity, social harmony, and China's role in the international arena. 

Celebrities' philanthropic activities are integrated into media narratives that align with 

the Chinese Dream. This reinforces values of fairness, justice, and kindness, shaping 

the audience's perception of both the celebrities and the national vision. 

 

Critics argue that the media's excessive emphasis on promoting positive energy can 

suppress critical thinking and freedom of speech. Media routines prioritize positive 

stories and avoid critical voices, shaping the audience's perception of social and 

political issues. Celebrity culture conveys societal symbols, reflecting the culture and 

values of society. Media logic uses celebrities to represent broader societal values and 

symbols, influencing how audiences perceive and interpret celebrity culture. Media 

logic is central to understanding celebrities' public images, particularly in the context 

of celebrity philanthropy. In China, media logic is distinctly influenced by government 

directives and the promotion of socialist core values. By controlling the formats and 

routines of media presentation, Chinese authorities shape public perception, ensuring 

that audiences interpret information in a way that supports the socialist core values and 

the Chinese Dream. This strategic approach to media logic highlights the significant 

role of media in crafting celebrity images and communication strategies, shaping social 

norms and public perceptions in a controlled and ideologically aligned manner. 

 

2.2: Celebrity involvement and participatory culture in philanthropy 

The dynamics of celebrity involvement and participatory culture in philanthropy reveal 

a nuanced interplay between psychological engagement, audience participation, and 

media influence. Celebrity involvement refers to the process by which audiences form 

psychological connections with media figures, shaped by dimensions such as affinity, 
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parasocial relationships, and identification. Affinity denotes the audience’s fondness 

for a celebrity, often influenced by their physical appearance, perceived authenticity, 

and relatability. This initial connection can deepen into parasocial relationships, where 

audiences develop an imagined intimacy with celebrities despite the absence of direct 

interaction. Such relationships create a sense of trust and admiration that encourages 

audiences to emulate the values and behaviors of the celebrity. Identification goes 

further, as individuals align their perspectives and actions with those of the celebrity, 

fostering a profound sense of shared identity and purpose. These mechanisms underline 

the profound influence celebrities wield over their audiences, particularly in promoting 

philanthropic initiatives. 

 

Participatory culture, on the other hand, marks a shift from passive media consumption 

to active collaboration and content creation. In this culture, audiences play a pivotal 

role in shaping media narratives, contributing to the dissemination and reinterpretation 

of philanthropic campaigns. This transformation is particularly evident in digital spaces, 

where fan communities organize grassroots fundraising efforts and amplify the 

visibility of celebrity-endorsed causes. By participating in these activities, audiences 

not only extend the reach of philanthropic initiatives but also imbue them with diverse 

perspectives and creative expressions. The participatory ethos of these actions 

democratizes media production and reception, allowing for a more inclusive 

engagement with societal issues. The intersection of celebrity involvement and 

participatory culture creates a dynamic ecosystem where celebrities and audiences 

collaboratively construct philanthropic discourses. Digital platforms like Weibo 

facilitate this interaction, serving as a medium for both top-down dissemination of 

celebrity-led campaigns and bottom-up grassroots mobilization. The psychological 

connections audiences form with celebrities motivate their active participation in these 

platforms, blending emotional engagement with collaborative action. For instance, 

parasocial relationships and identification inspire audiences to align their values and 
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behaviors with those of their idols, reinforcing the authenticity and impact of 

philanthropic endeavors. This collaborative dynamic not only amplifies the influence 

of celebrity philanthropy but also fosters a sense of shared responsibility and 

community among participants. 

 

The implications of these interactions are particularly significant for engaging younger 

audiences, who often exhibit lower levels of political and civic participation compared 

to older generations. Celebrities, as relatable role models, can bridge this gap by 

inspiring youth to connect with social and political causes in accessible ways. By 

participating in celebrity-endorsed philanthropic activities, young individuals find 

opportunities to channel their admiration for celebrities into meaningful societal 

contributions. This engagement helps counter feelings of disenchantment and 

disempowerment, fostering a renewed sense of agency and community among younger 

demographics. In examining the relationship between celebrity involvement and 

participatory culture, it becomes evident that their convergence reshapes the landscape 

of philanthropic engagement. This dynamic is characterized by a feedback loop where 

celebrities influence audience behavior, and audience participation, in turn, reinforces 

the visibility and impact of celebrity-driven initiatives. Such interactions underscore the 

evolving role of digital media in mediating relationships between celebrities and their 

audiences, offering new avenues for collective action and societal change. By 

understanding these dynamics, this analysis highlights the transformative potential of 

celebrity involvement and participatory culture in shaping the discourse and practice of 

philanthropy in the digital age. 

 

2.2.1: Participatory culture 

In 2006, a research team led by Jenkins (2006) traced the emergence of "participatory 

culture" in contemporary society. This study aimed to explore how digital media was 
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transforming the lives of young people. Jenkins et al. (2006) defined participatory 

cultures as those with relatively low barriers to artistic expression and civic engagement. 

It offers strong support for creating and sharing one's work and provides information 

mentorship where experienced individuals pass their knowledge to novices.  

 

Additionally, a participatory culture is where members value their contributions and 

feel socially connected to each other, as they care about the opinions of others regarding 

their creations. Digital technologies such as social media, online games, and virtual 

communities have enabled the young generation to promote individual and collective 

participation, collaboration, and creativity. Jenkins and Henry (2015) describe 

participatory culture as complex, providing young people a platform for skill 

development and enhanced cultural and political participation. Drawing upon Weibo, 

it is crucial to explore the dynamics of participatory culture in the context of celebrity 

philanthropy. Specifically, the methods that young celebrities and idols utilize on 

Weibo to promote, discuss, or respond to charity and philanthropic activities illustrate 

how public participation is mobilized. Their behavior can be regarded as a form of 

participatory culture, as it involves the active engagement and content creation of the 

public. With its features encouraging interaction, Weibo provides the public with an 

opportunity to freely participate and create content. Young celebrities, with a significant 

following, use their accounts to promote charitable causes, expanding the influence and 

coverage of these activities (Jeffreys & Xu, 2017). Furthermore, Weibo enables users 

to express their opinions, share charity experiences, initiate their own charity activities, 

and raise awareness for support, creating an ecosystem where users actively engage in 

content production and dissemination related to charity and public welfare. In the 

context of celebrity philanthropy, Weibo’s participatory culture allows for a more 

democratic approach to charity work, where users have the power to create, share, and 

participate. 
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2.2.1.1: Examining Weibo’s Affordances and Constraints in Shaping 

Participatory Culture 

To fully understand Weibo’s role in fostering participatory culture, it’s important to 

analyze the platform's technological affordances, which shape how users engage with 

content. Affordances are defined as features that enable certain user behaviors, creating 

pathways for interaction while setting constraints (Gibson, 1979; Norman, 1988). 

Weibo, as a platform, offers specific affordances like visibility, interactivity, and 

searchability that empower celebrities and their followers to connect and participate in 

philanthropic discourse. However, the platform’s state-imposed limitations and 

algorithmic structure affect these affordances, revealing a complex picture of 

participatory culture in a regulated environment. 

Visibility, Searchability, and Interaction 

Weibo’s design encourages visibility and interaction through reposts, @mentions, and 

hashtags, which increase the reach of posts and foster user engagement (Marwick & 

boyd, 2011). For instance, in celebrity-led philanthropy, fan communities use these 

tools to spread awareness and mobilize resources, illustrating how participatory culture 

functions within Weibo. Chapter 4’s case studies on TFboys and Bazaar Charity 

Foundation highlight how these affordances allow fans to amplify celebrities’ 

philanthropic messages, supporting a charitable public persona (Yang, 2009). 

Despite these affordances, Weibo’s visibility and searchability are controlled by both 

the platform’s algorithm and state censorship policies. Sensitive topics may be censored, 

limiting how freely users can participate in certain discussions. Content related to 

charity and philanthropy is often permitted when it aligns with state-approved themes, 

but posts critical of policies or featuring unapproved causes may be suppressed 
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(Sullivan, 2014). This selective visibility is a powerful influence on public discourse, 

as it reinforces mainstream narratives and restricts critical engagement. 

 

As with other social media platforms, Weibo plays a powerful role in shaping what 

users see by promoting certain types of content over others. This selective promotion 

tends to highlight posts that align with popular opinions, particularly those centred on 

celebrities, while limiting the visibility of more diverse or critical perspectives (Pariser, 

2011; Sunstein, 2001). As a result, Weibo’s participatory culture can become narrowed, 

with fewer opportunities for alternative voices to be heard within fan and humanitarian 

communities. For example, celebrities often attract significant attention, and their 

charitable efforts are amplified because the platform prioritizes posts that generate high 

levels of engagement. This can overshadow non-celebrity-driven philanthropic causes, 

as demonstrated in Chapter 4’s comparison between celebrity-led and grassroots charity 

cases. While fans participate enthusiastically, this visibility dynamic reinforces the 

hierarchical nature of participatory culture, where established figures dominate the 

space and smaller initiatives struggle to gain traction. 

Moderated Public Discourse and Participatory Limitations 

Although Weibo supports participatory culture, its effectiveness as a space for free 

public debate is constrained by state control and content moderation policies. These 

limitations influence how discourse on philanthropy and social issues unfolds, as 

politically sensitive topics are frequently censored. Such constraints impact 

participatory culture, narrowing the range of voices that can contribute to discussions 

on Weibo. The dynamic discussed in Chapter 2.4.2, where “ideotainment” blends 

entertainment with selective political discourse, underscores how participatory culture 

is shaped within limits set by external control. The restrictions on open discourse are 

evident in the moderation of Weibo’s humanitarian community, where participants 
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focus on broader welfare topics but remain cautious of discussing politically sensitive 

issues. Chapter 4 highlights how some humanitarian causes supported by celebrities, 

such as poverty alleviation, align with government priorities, enabling open discussion. 

However, this selective openness also reveals the complexities of participatory culture 

in China, where state-backed narratives are amplified while others are restricted (Tai & 

Calhoun, 2007). 

 

2.2.1.2: Comparative Dynamics in Celebrity and Humanitarian 

Communities 

The participatory dynamics within Weibo’s fan communities differ significantly from 

those within humanitarian communities. Celebrity-driven communities are often 

hierarchical, as fans are more likely to adopt a supportive, sometimes uncritical stance 

toward their idols, reflecting both admiration and social pressure (Douglas & 

McDonnell, 2019). Fans in these communities often engage actively in charitable 

campaigns led by celebrities, mirroring their idols' behaviors and amplifying charitable 

narratives (Jenkins, 2006). 

 

Conversely, humanitarian communities on Weibo are generally less hierarchical and 

more focused on information-sharing. These groups foster discourse around social 

welfare, education, and disaster relief, promoting public engagement without centering 

on a single influential figure. Unlike celebrity communities, where discussions revolve 

around celebrity actions, humanitarian communities prioritize issue-based engagement, 

with contributions from diverse users, such as volunteers and NGOs (Chen & Wang, 

2015). This contrasts with celebrity-led philanthropy and highlights a participatory 

culture that values information over influence.By examining these two communities, 

we see how Weibo’s participatory culture operates across different engagement models. 
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While fan communities emphasize admiration and support, humanitarian communities 

enable more varied discourse on charity and social issues. The platform’s structure 

enables both models but within the boundaries of controlled visibility and selective 

participation. 

 

In summary, Weibo’s participatory culture is multifaceted, shaped by its affordances 

and limitations. While the platform’s visibility and interaction features support 

engagement in celebrity philanthropy, the influence of state censorship and algorithmic 

curation create constraints that limit open public debate. By integrating theories from 

media studies and examining the distinct dynamics of fan and humanitarian 

communities, we can better understand how participatory culture functions within a 

regulated social media environment. Through this lens, Weibo exemplifies both the 

potential and the limitations of digital participatory culture in China, offering insights 

into the evolving relationship between technology, society, and civic engagement. 

 

2.2.2: Everyday Politics and Ideotainment 

 

Weibo, a Chinese social media platform similar to Twitter, is discussed in Tim 

Highfield's Social media and everyday politics. With over 500 million registered users 

as of 2019, Weibo has become a central hub for online communication and public 

discourse in China despite the heavy censorship by the Chinese government (Xinhua 

Net,2019). This censorship includes automated filters, human moderators, and legal 

penalties for users who violate the platform's rules. However, many Chinese citizens 

still use Weibo as a platform for political expression and social activism (Chang,2013). 

Marielle Stigum Gleiss's article Speaking up for the suffering brother: Weibo activism, 
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discursive struggles, and minimal politics in China explores radical activities on Weibo 

aimed at speaking up for people that experienced unjust treatment. The author suggests 

that Weibo activism creates new discursive spaces through language action, enabling 

them to occupy a greater position in power structures. While the limitations of Weibo 

activism include political pressure, online censorship, and a lack of specific political 

agendas and organization, it provides a new platform for public voices and opens 

possibilities for political change. 

 

In 2014, Xi Jinping (current chairman of People's Republic of China) convened a 

"symposium on literary and artistic work," imitating Mao Zedong- first Chairman of 

the People's Republic of China, and emphasized that literary and artistic works should 

be akin to the spring breeze and sunshine that present positive energy. Following this, 

video websites were rectified. "Rectified" in this context refers to the implementation 

of stricter content regulations and censorship measures on these platforms. These 

reforms aimed to closely align the contents on video platforms with the government's 

ideological standards and values. It meant increased scrutiny over the materials that are 

available online, removal of contents that are deemed inappropriate or misaligned with 

CPC 's messaging, and possibly stricter guidelines for content creators and distributors. 

This initiative is part of a broader strategy by the Chinese government to maintain 

control over the digital information space and shape the cultural and moral discourse 

within the country. In 2015, the "General Rules for the Production of TV Drama 

Content" were promulgated, which prohibit certain contents such as smoking, drinking, 

homosexuality, and extramarital affairs, and this set of norms was further expanded into 

the online contents (China Copyright and Media,2010). Since 2016, the lively sectors 

of live streaming and short videos have undergone extensive regulatory overhauls. As 

part of this process, entertainment gossip platforms that are apolitical in nature have 

also been targeted, leading to the blocking of prominent figures such as Zhuo Wei, a 
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well-known paparazzo, and the suppression of organizations that thrive on creating 

gossip news (Sullivan & Kehoe, 2019). The political cleaning of daily entertainment 

activities has become an important feature. After Xi Jinping came to power, the CPC 

proposed a new propaganda strategy due to the concerns about the impact of cultural 

globalization and the internet (Lagerkvist, 2008). He introduced the concept of 

"ideotainment," which means that the propaganda department of the CPC combines 

popular cultural elements, images, and sounds that are popular on the internet and 

mobile phones with sophisticated ideological construction and persuasive messages. 

The purpose is to make the young generation who have already been influenced by the 

popular culture to feel trendy and thus willing to accept the CPC's ideological values 

and viewpoints. The intention is to use ideotainment as a tool to subtly influence the 

young people's perceptions and attitudes, closely aligning them with CPC's doctrines 

and objectives, particularly in the context of cultural globalization and the pervasive 

influence of the internet (Lagerkvist, 2008, pp.123). Brady and Wang (2009, pp.788) 

believe that the CPC targets young people to influence their ideology.  Therefore, 

people over 40 may be somewhat reserved about the CPC's propaganda, but young 

people seem to be more accepting of it. Xi Jinping declared the "Chinese Dream" as the 

political theme, aiming to "realize the great rejuvenation of the Chinese nation." This 

sets the tone for his tenure, focusing on national rejuvenation and ideological 

assertiveness (Brady, 2017; Brown & Bērziņa Čerenkova, 2018; Holbig, 2018; Klimeš 

& Marinelli, 2018). In the 2013 National Propaganda and Ideological Work Conference, 

Xi Jinping emphasized the critical role of ideology by stating, "We must firmly grasp 

the leadership, management, and discourse power of ideological work, and we cannot 

leave it behind at any time. Otherwise, we will make irreversible historical mistakes" 

(Central News Agency, October 21, 2017). This directive underscored the importance 

of maintaining control over ideological narratives and public opinion. By the end of 

2015, recognizing the growing influence of the internet, particularly among the youths, 

Xi Jinping highlighted the need to dominate this space: "Many people, especially young 
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people, basically do not read mainstream media, and most of the information is obtained 

online. We must face this fact squarely, increase investment, and quickly grasp the 

initiative on this battlefield of public opinion, and cannot be marginalized" (Central 

News Agency, October 21, 2017). In 2017, the 19th National Congress of the 

Communist Party of China elevated "Xi Jinping Thought on Socialism with Chinese 

Characteristics for a New Era" to CPC Constitution, marking Xi's significant position 

alongside Mao Zedong and Deng Xiaoping (a prominent Chinese leader who played a 

pivotal role in modernizing China's economy and politics. He served as the paramount 

leader of China from the late 1970s until the early 1990s). The congress report stressed 

the necessity to "firmly grasp the leadership of ideological work" and integrate socialist 

core values into all societal aspects, transforming them into the public's emotional 

identification and behavioural habits. It advocates actions encompassing the entire 

population, beginning with leading cadres, families, and even babies (Wan & Xie, 

2015). By 2018, the "Learning Group," assigned to propagate Xi Jinping's ideologies, 

released a statement after the 18th CPC Congress outlining a comprehensive internet 

governance strategy. It highlighted the need to "improve the ability to comprehensively 

govern the internet, form a multi-subject participation pattern with CPC committee 

leadership, government management, corporate responsibility, social supervision, and 

civilian self-discipline." The strategy emphasized combining various methods such as 

economic, legal, and technological tools to establish a comprehensive governance 

network (Learning Group, August 21, 2018). In addition to being represented in 

mainstream products, official ideology has also expanded its influence into popular 

entertainment culture, including subcultures such as teenage idols, variety shows, and 

hip-hop street dance anime. Idol groups such as TFBOYS, which focus on popular 

entertainment culture, evoke feelings of cuteness, fondness, or light-hearted humour, 

while elements of patriotism or official ideology are fragmentary and secondary in the 

overall context. As Zeng (2016) pointed out, it has become increasingly challenging to 

distinguish between 'formal ideology' and 'informal ideology.' This difficulty arises 
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because formal ideologies like 'Xi Jinping's New Era' and the 'Chinese Dream,' which 

are articulated in official documents, are disseminated not just through CPC apparatus 

but also extensively promoted through mass media and popular culture. 

 

TFboys, as a prominent idol group in Mainland China, has risen to become a 

phenomenon. On October 15, 2014, during a background discussion on literary and 

artistic work, Xi Jinping, the General Secretary of the Communist Party of China, 

encouraged cultural workers to promote positive energy. He stated that good literary 

and artistic works should be akin to "sunshine in the blue sky and a gentle breeze in the 

spring," and emphasized that patriotism should be the main theme of creative works. 

Established in 2013, TFboys released their first album, which included a tribute song 

titled "Dreams Take Flight" to commemorate the 64th anniversary of China's National 

Day. In 2015, on Children's Day (June 1st), the group participated in the recording of 

the music video for the Chinese Young Pioneers' anthem, "We Are the Successors of 

Communism." The three members, Wang Yuan, Wang Junkai, and Yi Yangqianxi, 

were seen sitting on the grass with red scarves tied around their necks, singing "Love 

the motherland, love the people, fear no difficulties, fear no enemies (Figure 2.3)." 

TFboys' rise to fame cannot be attributed solely to market forces, but rather, they have 

connections to the social and cultural context of China. The encouragement from Xi 

Jinping to promote positive values and patriotism in arts has influenced the direction of 

the Chinese entertainment industry, including the idol industry. TFboys' success is a 

result of their musical talent, image, and their embodiment of patriotic values. 

Simultaneously, Chinese society's growing attention towards idol groups and 

celebrities, along with increased policy support and market opportunities in the 

entertainment industry, have contributed to their prominence. Therefore, TFboys' rise 

can be seen as an exemplification of entertainment culture in China's new era. 
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Figure 2.3 Poster of TFboys in a Music Video 

Source from: Tencent Video 

 

Unlike teenagers in the United States, Japan, and South Korea, who often exhibit 

rebellious traits, the members of TFboys do not demonstrate any signs of youthful 

rebellion. On the contrary, they emphasize the importance of studying diligently and 

being good students. Even their management company cultivates an image of academic 

excellence, and their participation in advertisements centres upon the promotion of 

study aids and educational products. There have even been instances where the group 

members were seen doing homework during the recording of variety shows (文創資訊, 

2016). In addition to being academically outstanding, polite, and maintaining a clean 

appearance, they have also been praised by the media for being patriotic "good babies." 

In a large public service program called "First Lesson of the School Year" on September 

4, 2015, TFboys, in the role of model teenagers, recited a declaration of self-

improvement:  

From now on we will be resolute 

We pledge 

To be honest, kind, courageous, confident, self-reliant 

To become the successors of our great motherland. 
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The establishment of “Role Model” in China can be traced back to the early stages of 

the CPC. As early as 1941, reports that made a mention of model workers began to 

appear in publications. In April 1942, a farmer named Wu Manyou (吴满有) was 

commended as a model farmer by CPC's newspaper- Liberation Daily, for successfully 

growing crops in the barren land of Yan'an, which is a city located in Shaanxi Province 

(Pang, 2017; Li Zuqiao, 2017). According to scholars Laikwan Pang and Li Zuqiao, the 

concept of "exemplars/role model" includes various model figures and template 

cultures that influence the people to imitate, learn and align themselves with the 

expectations of those in power (Pang, 2017; Li, 2017). Seventy years later, idol groups 

have become the representatives of this concept of "role model." Borge Bakken argues 

that China is a “role model” society, where individuals produce contents must conform 

to the standardized examples (Bakken, 2000).  When TFboys, publicly announced their 

declaration of self-improvement on national television in the form of an oath, they did 

not only represent the voice of the teenagers but also contributed to the governance of 

Chinese society. As Xi Jinping stated, "We cannot lose our way in the tide of the 

market." TFboys did not forsake patriotism for the sake of the market, nor did they 

forsake the market for patriotism. They managed to balance both aspects. In 2017, 

TFboys member Wang Yuan was selected by Time magazine as one of the "30 Most 

Influential Teens" globally. Wang Yuan also served as a "UNICEF Youth Education 

Ambassador" in 2017 and 2018, becoming the first Chinese artist to be invited to the 

United Nations Youth Forum. To elevate the status of the idols, fans of TFboys actively 

contribute to their philanthropic image by establishing foundations and providing 

financial support. Wang Yuan established the "Yuan Foundation," while Wang Junkai 

and Yi Yangqianxi share the "Kindle Blue Fund" (焕蓝梦想基金). Yi Yangqianxi also 

has the "Yi Yangqianxi Love Foundation." Celebrity foundations such as the Yuan 

Foundation often focus on areas that resonate with the involved celebrities’ personal 

interests or public images. Common areas of focus include education, healthcare, 

poverty alleviation, environmental conservation, and support for disadvantaged groups. 
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Kindle Blue Dream Fund (founded by Wang Junkai and Yi Yangqianxi) is a 

collaborative effort of two celebrities, aim to combine their interests and public 

personas in its objectives. It focuses on youth development, artistic and cultural 

education, environmental issues, or other social causes. The fund might support 

programs that empower young people, foster talent in arts and culture, or address 

specific social or environmental issues relevant to the values and images of Wang 

Junkai and Yi Yangqianxi. By encompassing identities of good students, model youths, 

patriotic darlings, and philanthropists, TFboys embody the positive energy of Xi 

Jinping's new era. TFboys became the first idol group to rise in China because they 

were able to navigate both the nation and the market. In China, market access requires 

approval from CPC and the state. In the era of Xi Jinping, characterized by a strong 

emphasis on patriotism and governance of the masses, the TFboys emerged as patriotic 

and compliant idols. This positioning aligns them closely with the state's values, and 

through their performances, they consistently express support for CPC. This alignment 

has not only earned them a secure position in the otherwise risky market but has also 

established them as exemplary idols within China's societal dynamics. Building on this 

understanding of the TFboys' role, the next chapter will delve into an exploration of 

Weibo affordances and discourse analysis. This exploration aims to illuminate the role 

and impact of online communities in shaping public discourse, particularly in the 

context of China's unique social and political landscape. 

 

The influence of celebrities on social issues often reflects a complex interplay between 

their public image and the persuasive power they hold within specific contexts. Unlike 

traditional political figures, celebrities may lack formal expertise in the social and 

political domains they address, which can limit the effectiveness of their influence and 

the degree to which they sway public opinion (Meyer & Gamson, 2018). Research 

shows that celebrity involvement in political or social issues can generate both positive 

and negative responses, depending on the alignment between the celebrity’s persona 
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and the issue in question. For instance, studies by Marwick and boyd (2020) 

demonstrate that celebrities who comment on political issues outside their area of 

expertise frequently encounter backlash from fans and the broader public. This backlash 

often stems from the perception that the celebrity’s involvement is performative or 

uninformed, which can diminish their credibility and lessen the impact of their 

advocacy. The 2020 U.S. presidential election offers an example of this complexity. 

When pop singer Taylor Swift publicly endorsed candidates for the first time, her fans 

displayed a variety of reactions. While some applauded her for using her platform to 

promote political engagement, others voiced discomfort, arguing that her endorsement 

felt opportunistic or that she lacked the necessary expertise in political matters 

(Langston, 2021). This mixed reaction underscores the limitations of celebrity influence, 

as fans often selectively choose when and how to align with their idols’ views on non-

entertainment issues.In China, where celebrity endorsement of political messaging can 

be seen as part of the government’s broader public relations strategy, similar 

complexities arise. The promotion of “positive energy” messages by Chinese celebrities 

is a case in point. While these messages aim to align public sentiment with government 

objectives, their effectiveness is often limited by the public’s awareness of state 

influence over these endorsements. As Zhao (2019) notes, the persuasive power of 

celebrities in politically charged contexts is frequently undermined when the audience 

perceives the message as state-mandated, creating skepticism and diminishing the 

intended impact. 

 

Celebrity philanthropy has become a powerful cultural force globally, shaping public 

perceptions and driving engagement with social causes. In China, however, this 

phenomenon takes on unique dimensions due to the country’s regulated media 

landscape and the government’s role in influencing celebrity actions and public 

discourse. While recent studies have examined the broad intersections of celebrity 

culture and philanthropy, the influence of state oversight and the specific affordances 
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of digital platforms like Weibo remain insufficiently understood. Current literature 

points to the potential of digital media to foster participatory culture and encourage 

social engagement, yet it also highlights the constraints on free expression and debate 

within state-regulated environments. Consequently, the dynamics of Chinese celebrity 

philanthropy—mediated by social media and influenced by state priorities—remain a 

complex and underexplored area of inquiry. 

 

To address these gaps, this study seeks to investigate the mechanisms through which 

celebrity culture in China shapes public perceptions of philanthropy and examines how 

digital platforms both enable and limit these engagements. Specifically, this thesis is 

guided by the following research questions: 

1. How does celebrity culture in China shape public perceptions of and 

engagement with philanthropy within a government-regulated 

environment? 

2. In what ways do Weibo’s platform affordances mediate the interactions 

between celebrities, fans, and social causes, and how do these affordances 

align with state objectives? 

3. How do fan and follower communities participate in or respond to 

celebrity-led philanthropy on Weibo, and what does this reveal about their 

sociopolitical engagement? 

 

These research questions frame the study’s exploration into the intersections of 

celebrity, state influence, and digital media affordances, contributing to a deeper 

understanding of celebrity-driven philanthropy in contemporary China. 
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Chapter 3: Methodology 
 

3.1: Multimodal discourse analysis 

Multimodal discourse analysis (MDA) provides a crucial framework for investigating 

how diverse semiotic resources—such as images, text, gestures, and layout—combine 

to create meaning within specific social settings. According to Baldry and Thibault 

(2006), the selection, creation, and integration of semiotic resources are context-

dependent, shaped by the underlying social, cultural, and political environments in 

which communication occurs. This relevance is especially pertinent to the study of 

celebrity philanthropy on Weibo, where state-endorsed values and public persona 

construction are tightly interwoven. As Kress and van Leeuwen (2006) argue, the 

communicative potential of visual and verbal elements plays a powerful role in 

constructing social meaning. On Weibo, the combination of images, brief texts, and 

user interactions is not a neutral, organic display but a carefully curated communication 

act that aligns with broader ideological narratives (Sullivan & Kehoe, 2019). 

 

Building on Krippendorff’s (2012) notion that content analysis, especially when 

applied to multimodal materials, can reveal both intended and contextual meaning, this 

study uses MDA within a social semiotic framework (Kress & van Leeuwen, 2020) to 

examine how celebrity figures on Weibo mobilize state-promoted values through 

philanthropy. In this multimodal approach, the study does not claim to fully infer the 

intent behind each post but rather seeks to identify how the posts’ structural elements 

suggest alignment with state values, reflecting both individual expression and broader 

ideological conformity. 
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Figure 3.1   Kress and van Leeuwen incorporate Halliday’s theory into their framework—the grammar of 

visual 

 

The Three Meta-functions in Multimodal Discourse Analysis 

The study’s methodological approach focuses on three meta-functions outlined by 

Kress and van Leeuwen (2001): representational, interactional, and textual 

functions. These meta-functions allow a comprehensive examination of the 

multimodal discourse used by celebrities in their Weibo posts, contributing 

insights into the content, audience engagement, and communication strategies 

behind their philanthropic efforts. 

• Representational Function: This function concerns the content and 

information conveyed through language and visuals, which are used to 

represent events, facts, or ideas. In the context of celebrity philanthropy, 

the representational function is integral to understanding how celebrities 
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construct narratives that align their public personas with charitable causes. 

By examining how celebrities frame their philanthropic acts and what 

details they emphasize, we can uncover the underlying narratives and 

intentions behind these posts, offering insight into the symbolic 

associations they create between their identities and social responsibility. 

• Interactional Function: The interactional function analyzes how 

language and visuals are employed to engage audiences, manage 

relationships, and create a sense of community. This includes examining 

tone, politeness, directness, and other interactive elements such as 

responses to comments or participatory calls to action. This function is 

essential for understanding the dynamics between celebrities and their 

followers on Weibo, as it reveals how celebrities foster trust and intimacy, 

cultivating a supportive online community around their philanthropic 

efforts. Through this lens, we can assess public perception and engagement, 

gaining insight into the celebrities’ communication strategies and how 

these strategies reflect or amplify state-aligned values. 

• Textual Function: The textual function focuses on the structure and 

organization of multimodal elements, including grammar, coherence, and 

stylistic choices that contribute to overall message effectiveness. 

Analyzing the textual function in celebrity philanthropy posts involves 

examining how rhetorical strategies, persuasive language, or visual 

elements work to enhance the posts' emotional and narrative impact. This 

analysis is critical in understanding how the celebrities use language and 

imagery to garner support for their charitable causes, helping to construct 

and reinforce an image of philanthropy that resonates with both individual 

and nationalistic ideals. 
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Together, these three meta-functions provide a framework for interpreting the 

symbolic and social meanings in celebrity philanthropy posts. This layered 

analysis, as advocated by Kress and van Leeuwen, allows for a nuanced 

examination that situates individual expressions within a broader ideological 

context without assuming a full understanding of personal intent. 

 

The Expanding Scope of Multimodal Discourse Analysis 

Machin (2013) broadens the scope of MDA by defining "multimodality" as 

encompassing forms of communication beyond text alone, acknowledging the full 

spectrum of communicational modes such as images, gestures, postures, and gazes. 

Multimodal discourse describes how semiotic resources create inter-semiotic 

relationships across diverse contexts, including technological interactions, 

educational practices, and identity formation (Jewitt, 2015). Halliday’s (1985) 

socio-semiotic approach to Systematic Functional Linguistics first introduced 

multimodality, shifting linguistic research beyond printed texts to include various 

semiotic resources like images, layout, color, sound, and gesture. This socio-

semiotic framework, further developed by Kress and van Leeuwen, underscores 

how multimodal resources interact in social contexts. Multimodal Discourse 

Analysis (MDA) is particularly relevant to platforms like Weibo, where text and 

image integration is essential due to character limits. Here, images are not merely 

complementary but can carry meanings that extend beyond what is possible 

through text alone, enhancing the overall communicative appeal of the posts. Ly 

and Jung (2015) argue that images, much like language, have a rich potential for 

meaning that can be systematically decoded through "visual grammar" structures, 

supporting a more nuanced interpretation of social media content. The critical 

analysis of these multimodal elements on Weibo can reveal how celebrity 

philanthropy is crafted to attract attention, inspire emotional engagement, and 

project socially desirable values, all within a framework that resonates with the 
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state’s ideological messaging. The two components are inseparably linked and 

cannot be separated. The following analysis is conducted on figure 3.2:  

 

  

 

 

 

 

 

 

 

 

 

Figure 3.2  TEXT-IMAGE Fit Framework 

 Source from: TEXT-IMAGE Fit Framework (Li & Xie, 2020) 

 

The Role of Images and Visual Appeal in Celebrity Philanthropy 

On Weibo, the inclusion of images adds informational and aspirational value, which 

helps these posts stand out in a text-dominated landscape. Studies have shown that 

images have a greater impact on attention, emotion, and attitude than textual content 

alone (Wedel & Pieters, 2015). For instance, Heckler and Childers (1992) and Lee and 

Mason (1999) highlight that unrelated images in advertisements can detract from 

message clarity, whereas meaningful images can enhance comprehension and recall. 

Finn (1988) and subsequent studies underscore that vibrant imagery consistently 

heightens audience attention and fosters quicker comprehension, which is crucial in 
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conveying the intended message within a short period, as seen in the Weibo format. By 

analyzing the integration of visuals and text on Weibo, this study views celebrity posts 

as dynamic constructs where ideological resonance may result from cultural norms, 

audience expectations, or external pressures rather than solely from the celebrities’ 

strategic intent. This critical approach to MDA thus emphasizes the socio-political 

framing of celebrity philanthropy without presuming full insight into the private 

motivations behind each post. 

 

3.2: Research Question and Data Collection 

This study addresses a key gap in the literature concerning the intersection of celebrity 

discourse and Chinese philanthropy on Weibo, which has significant implications for 

understanding modern Chinese society. While existing research has examined celebrity 

culture broadly (Turner, 2014; Driessens, 2013) and social media’s role in public life 

(Boyd, 2010; van Dijck, 2013), there remains limited analysis focused specifically on 

how Chinese celebrities employ social media for philanthropic causes, particularly in a 

way that aligns with state-promoted ideologies. Much of the existing scholarship 

focuses on Western contexts (Marwick & Boyd, 2011; Bennett, 2012), and they often 

do not account for the unique political environment in China, where state influence and 

cultural values profoundly shape the mechanisms and public reception of celebrity 

philanthropy (Grazian, 2010; Zhang & Negus, 2020). 

Chinese social media, and Weibo in particular, presents an interesting case for the study 

of celebrity-driven soft power. Scholars such as Li (2018) and Zheng (2020) have 

highlighted how platforms like Weibo are central to public life in China, yet the overlap 

between celebrity influence and ideological discourse on these platforms remains 

under-examined. This study addresses this intersection, analyzing how the Chinese 

government leverages celebrity presence to promote socialist values and public moral 
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standards—a mechanism detailed in Yang’s (2019) work on digital propaganda and 

Tsai’s (2021) examination of state-civil society dynamics on social media. Such 

research suggests that celebrities on Weibo are not merely entertainers; they serve as 

instruments of ideological reinforcement, making their actions and statements part of a 

larger socio-political narrative. The cultural implications of celebrity philanthropy, as 

it is promoted and portrayed on Weibo, are critical to understanding modern state-

society relations in China. Brady’s (2008) foundational work on China’s “propaganda 

state” illustrates how the integration of ideology with popular culture has historically 

been a tool for maintaining social harmony and political stability. Through examining 

celebrity philanthropy on Weibo, this study explores how these propaganda 

mechanisms adapt in the digital age, where the influence of state-aligned narratives on 

“positive energy” can be embedded within seemingly benign philanthropic posts. The 

concept of “soft power” here, as explored by Nye (2004) and Kurlantzick (2007), is 

particularly relevant, as the state uses celebrities as soft power agents who blend 

entertainment with ideological reinforcement. This study contributes to the 

understanding of how these strategies are deployed and received in China’s unique 

media environment. 

 

This study builds on the research questions outlined at the end of the literature review, 

each of which addresses distinct aspects of celebrity discourse, state influence, and 

public engagement on Weibo. The research questions guide the following 

methodological approach, tailored to examine how these themes manifest in China’s 

unique digital environment.  

 

Methodological Approach and Case Selection 

This study employs a multimodal discourse analysis to explore how celebrity discourse, 

philanthropy, and state influence intersect on Weibo. The analysis centers on three case 

studies: the individual celebrity accounts of TFboys, the Bazaar Charity Foundation (a 
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Chinese NGO), and Greenpeace (an international NGO). These cases were selected not 

only for their prominence on Weibo but also because each represents a distinct entity 

within China’s philanthropic landscape, thus providing a broader perspective on how 

different organizations engage in and communicate philanthropy. 

 

Justification for Case Study Selection 

Each case study was chosen for its unique role and representativeness in the field of 

Chinese philanthropy, offering insights into the diverse actors within this space: 

1. TFboys (Individual Celebrities): As one of China’s most influential idol 

groups, TFboys serves as a case study of individual celebrities who engage in 

philanthropy and wield significant cultural influence. In China’s state-aligned 

media environment, celebrity influence can extend beyond entertainment to 

promote state-endorsed values, especially when their charitable activities align 

with narratives of “positive energy.” Studying TFboys allows an exploration of 

how popular figures contribute to philanthropy under government influence and 

how audiences respond to these figures as role models. 

2. Bazaar Charity Foundation (Chinese NGO): Bazaar Charity Foundation is a 

well-established Chinese NGO with a high-profile presence on Weibo. Its 

integration with celebrity support highlights the strong connection between 

local NGOs and celebrity culture. Bazaar Charity Foundation exemplifies how 

state-approved organizations can use celebrity participation to increase public 

engagement while adhering to government priorities. This case provides insight 

into the interplay between NGOs, celebrity involvement, and state narratives 

within the regulated environment of Chinese philanthropy. 

3. Greenpeace (International NGO): Greenpeace offers a comparative, 

international perspective that is essential for broadening the study's scope. 

International NGOs like Greenpeace often address politically sensitive issues in 

China, such as environmental protection, which can intersect with broader 
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governmental priorities but sometimes challenge local policies or practices. 

Greenpeace’s presence on Weibo thus highlights the complexities faced by 

international NGOs operating within China’s restrictive media landscape. 

Including Greenpeace allows this study to examine public responses to a global 

organization that may, at times, navigate contentious topics and government 

scrutiny. This case also sheds light on the nuanced public attitudes toward 

international NGOs, revealing potential tensions between nationalistic 

sentiments and environmental advocacy. 

 

Contextualizing Greenpeace’s Role in China 

International NGOs, particularly those with environmental and humanitarian missions, 

are often regarded cautiously by the Chinese government, as their work may touch on 

areas the government views as politically sensitive. Greenpeace, for instance, has 

addressed air quality, water pollution, and climate change—topics that are critical to 

China’s environmental strategy but also areas of public concern that can draw attention 

to government shortcomings. This tension places Greenpeace in a unique position; it 

must engage the public and advocate for environmental progress while adhering to 

China’s regulatory requirements. Understanding public attitudes toward Greenpeace 

and other international NGOs is also crucial. While many Chinese citizens are 

supportive of environmental advocacy, some may view international NGOs with 

suspicion, perceiving them as imposing foreign values or critiquing local policies. This 

ambivalent public perception provides additional context for analyzing how 

Greenpeace’s messaging is received on Weibo, particularly compared to local 

organizations like Bazaar Charity Foundation, which align more directly with state 

narratives. 
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Sample Selection and Analysis Procedures 

To investigate these cases, the study applied influence-based filtering across all 

accounts, prioritizing posts with the highest user engagement. This approach allowed 

the study to focus on the top 20 posts from each TFboys-related account, the top 20 

from Bazaar Charity Foundation, and a total of 7 posts from Greenpeace. Each post was 

selected based on an influence index of likes, comments, and reposts, reflecting the 

public’s interest and engagement levels. For each post, audience comments were 

sampled to capture a range of perspectives, providing insight into both supportive and 

critical public responses. By selecting TFboys, Bazaar Charity Foundation, and 

Greenpeace, this study offers a comprehensive view of the philanthropic landscape on 

Weibo, exploring how individual celebrities, local NGOs, and international NGOs 

navigate state influence, public engagement, and the constraints of China’s regulated 

media environment. 

 

3.3: Analysis of Socialist Values and Rhetorical Strategies in Weibo  

Posts 

This section outlines the approach taken to identify and analyze the presence of socialist 

values in Weibo posts by TFboys, the Bazaar Charity Foundation (BCF), and 

Greenpeace. The analysis focuses on how these values are expressed through thematic 

elements, semiotic strategies, and rhetorical devices. 

Identifying Socialist Values 

The identification of socialist values within Weibo posts involved a focused analysis of 

frequently used phrases, key terms, and recurrent concepts that align with core socialist 

values promoted within China. This process included two main steps: 

• Keyword Analysis: To begin, I examined the text of each Weibo post, 

translating Chinese phrases into English and categorizing them based on their 

frequency and relevance. Certain terms, such as “together,” “positive energy,” 
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“children’s welfare,” “ambassador,” and “charity,” consistently appeared across 

posts. These keywords were then grouped according to the socialist values they 

suggested—values such as harmony, prosperity, and social responsibility. This 

categorization reflects China’s ideological focus on collectivism, national pride, 

and unity. 

• Mapping to Core Socialist Values: Each frequently used phrase was 

subsequently linked to specific socialist values. For example, words promoting 

unity, like “together” and “join me,” and references to children’s welfare, such 

as “education” and “rural children,” were interpreted as embodying the values 

of harmony and equality. These themes align with the broader goal of the 

“Chinese Dream,” which emphasizes collective prosperity and social harmony. 

Thematic Analysis 

Building on this initial categorization, I conducted a thematic analysis to identify 

underlying messages and values present across the posts. This analysis highlighted two 

primary themes: 

• Children and Education: Posts by TFboys and BCF often focus on children’s 

welfare, rural education, and related charitable activities. These topics 

emphasize educational equity and societal harmony, both of which are integral 

to the values promoted within socialist frameworks. 

• Environmental Stewardship and Social Responsibility: Greenpeace’s posts, 

in contrast, concentrate on global environmental issues and public health, 

aligning with the values of sustainability and collective welfare. This focus 

reflects Greenpeace’s international mission while also adapting to China’s 

socio-political context, where environmental concerns intersect with public and 

governmental priorities. 
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Semiotic Strategies 

In addition to analyzing the text, the study examined the visual and structural elements 

in the posts, particularly those that reinforce socialist themes. The analysis of semiotic 

strategies included: 

• Visual and Symbolic Markers: I paid particular attention to color schemes and 

imagery, noting how colors like red (which often signifies patriotism) and 

images of rural children or community gatherings served as semiotic cues that 

reinforce themes of national unity and collective welfare. This approach was 

especially relevant for posts by TFboys and BCF, where the visuals align closely 

with state-sanctioned aesthetics. 

• Platform-Specific Features: Additionally, the use of hashtags and mentions 

served to connect posts with broader discussions on Weibo. For example, 

TFboys frequently employed #ChineseDream, which directly links their 

messaging with nationalistic themes, while BCF’s tagging of influencers and 

fans fosters a sense of community involvement. These features are instrumental 

in amplifying the posts’ reach and situating the messages within a wider social 

media ecosystem. 

Rhetorical Devices 

To understand how these posts persuade and engage their audience, I examined 

rhetorical devices that frame the messages and resonate with followers: 

• Narrative and Emotional Appeals: Posts frequently leverage emotional 

appeal, or pathos, to encourage compassion and support for charitable initiatives. 

For instance, phrases like “paint with love” and “mission” are used to evoke 

empathy, aligning the actions of celebrities or NGOs with a positive emotional 

response from the audience. 

• Calls to Action: Both TFboys and BCF regularly include direct calls to action 

in their posts, such as “join me” or “support,” which aim to foster a sense of 
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participation and social responsibility. These appeals encourage followers to 

engage, echoing the socialist values of community welfare and collective action. 

Critical Perspectives on Alignment with State Values 

In response to examiner feedback, I expanded the analysis to incorporate a critical view 

of how closely these messages align with state-sanctioned values. The analysis 

considers potential state influence on the content and raises questions about the extent 

to which these values translate into meaningful action, as opposed to functioning 

primarily as image management tools for celebrities and organizations. Additionally, I 

considered audience reception and how the alignment of celebrity and NGO messaging 

with state ideology might affect perceived authenticity, as well as the diversity of 

perspectives represented on Weibo. This critical lens helps to contextualize the findings 

and explore the complexities of celebrity-driven philanthropy within China’s 

ideological framework. 
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Chapter 4: Case Study 

4.1: TFboys Cases 

The philanthropic messaging of TFboys on Weibo exemplifies how celebrities in 

contemporary China use digital platforms to disseminate and align with socialist values 

such as harmony, equality, fairness, and compassion. By examining the language and 

themes in 20 Weibo posts from their official accounts, key phrases such as “Together,” 

“Dream,” and “Charity” emerge as central to their narrative, emphasizing collective 

action, youth empowerment, and social responsibility. These recurring expressions 

resonate not only with universal humanitarian ideals but also with the ideological 

underpinnings of China's political framework, reflecting the broader vision of the 

"Chinese Dream" (Xi, 2013). TFboys’ Weibo activity illustrates the interplay between 

individual influence and state-endorsed values, encapsulating the dual roles of public 

figures as both cultural icons and ideological agents. Their frequent references to 

children’s welfare, education, and rural development directly support national priorities, 

showcasing how celebrity philanthropy serves as a platform for aligning personal 

branding with state narratives. Drawing on Goffman’s (1956) concept of performativity, 

these posts function as public performances that balance authenticity with ideological 

replication. This alignment reflects a broader phenomenon in China’s tightly controlled 

media environment, where the boundaries between personal expression and political 

signaling are increasingly blurred. Beyond the textual elements, the effectiveness of 

TFboys’ posts lies in their multimodal composition, which integrates visual elements 

such as images and videos, as well as platform-specific features like hashtags and user 

mentions. These components enrich the narratives, amplifying their emotional 

resonance and ideological alignment. As Sullivan (2012) notes, the use of digital media 

in China often intertwines personal identity with collective values, a dynamic that is 

evident in TFboys’ philanthropic content. 
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To provide a comprehensive analysis, this study moves beyond the textual content to 

examine the integration of visual and platform-specific elements that contribute to the 

overall message. For example, hashtags such as #PraiseForTheNewEra not only 

connect individual posts to broader thematic discussions but also position the content 

within a larger state-driven narrative. Similarly, the use of images and videos adds 

layers of emotional and symbolic meaning, reinforcing the ideological messages 

conveyed through text. In the following section, each selected Weibo post is analyzed 

individually to unpack the multimodal strategies employed by TFboys. The analysis 

considers textual, visual, and interactive features to interpret the underlying messages 

and their alignment with both socialist values and broader cultural narratives. Posts are 

arranged in descending order of their influence index (as detailed in Appendix 3), 

providing a systematic approach to understanding how specific elements—language, 

visuals, and platform mechanics—coalesce to construct impactful messages that 

resonate with audiences and fulfill broader socio-political objectives. 

 

The content of any Weibo post is not solely conveyed through textual information but 

also involves the integration of visual elements, such as images and videos, as well as 

the utilization of certain Weibo features mentioned in the text, like mention the other 

users(@),using hashtag(#) which is a combination of words or phrases, written without 

spaces and preceded by the # symbol (e.g., #AfterSchoolOneHour). It serves the 

purpose of connecting different social media posts and associating them with a specific 

subject or theme. To provide a more detailed analysis that comprehensively combines 

all the elements within the target Weibo post to interpret the conveyed message, we will 

now conduct a line-by-line analysis for each individual target Weibo post. The order of 

arrangement follows the sequence in Appendix 3, with influential index ranked in 

descending order. Next, each selected Weibo post will be analyzed separately: 
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1. "I hope that more children can feel free to wander in the ocean of knowledge. I 

invite you to become a dream builder in the #Baidu App Charity Star Project#, 

download and sign into the Baidu App to contribute to the education of rural 

children and build dreams for the future together." 

 

 

Figure 4.1 Poster of Wang Junkai 

                                        Source From: Sina Weibo @TFBOYS-王俊凯 

 

The post opens with the statement, "I hope that more children can feel free to 

wander in the ocean of knowledge." This metaphor casts knowledge as a boundless 

and empowering domain, evoking an idealized vision of education as both 

transformative and universally accessible. The metaphor of an “ocean” aligns with 

Lakoff and Johnson's (1980) theory of conceptual metaphors, where abstract ideas such 

as knowledge are understood through concrete, vivid imagery. By framing education 

as an expansive resource, the post emphasizes its capacity to inspire intellectual 

curiosity and personal growth, which are foundational to civilization within the socialist 

framework. The phrasing “wander” and “free” suggests an unencumbered pursuit of 

learning, reinforcing the ideal of harmony, as education reduces societal disparities and 
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fosters collective well-being (Wang & Zheng, 2018). This connection between 

education and societal stability resonates with the socialist value system, which views 

education as a pathway to societal progress and national rejuvenation (Zhang, 2020). 

Furthermore, the vision of children "wandering freely" aligns with the aspirational 

narrative of the "Chinese Dream," which emphasizes individual and collective striving 

for prosperity and social harmony (Zhao, 2013). The imagery of an “ocean of 

knowledge” also reflects shared responsibility, underscoring the importance of 

collective action in enabling equitable access to education. This aligns with the 

emphasis on educational equity in global frameworks, such as UNESCO's Education 

for All initiative, which similarly highlights the societal benefits of reducing barriers to 

knowledge (UNESCO, 2015). Within the Chinese context, this vision mirrors policy 

priorities such as the "Rural Education Revitalization Program," which emphasizes 

resource allocation to underserved regions to foster inclusivity and progress (Ministry 

of Education, 2016). 

 

2. “#Push for Love# Dear children, may companionship and love add a warmth to 

you. #Join me in "pushing" companionship# and love for left-behind children 

to make their growth happier. #99 Charity Day# Let’s join Yi Yangqianxi in 

pushing for love!” 

 

The Weibo post “#Push for Love# Dear children, may companionship and love add 

warmth to you. #Join me in "pushing" companionship# and love for left-behind children 

to make their growth happier. #99 Charity Day# Let’s join Yi Yangqianxi in pushing 

for love!” encapsulates the integration of emotive language and digital media to 

mobilize public support for left-behind children, a vulnerable demographic in China. 

The phrasing of the post is carefully crafted to align with socialist values, emphasizing 

collective care and societal responsibility. The use of the phrase “Push for Love” 

conveys an uplifting and inclusive call to action, encapsulating the power of collective 
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care to foster societal harmony. Within the socialist framework, the emphasis on 

warmth, companionship, and love highlights the importance of creating a cohesive 

society rooted in mutual care and support, reflecting the value of harmony (Brady, 

2008). The focus on left-behind children underscores the principle of social fairness, 

addressing inequalities faced by children whose parents migrate to urban areas for work. 

These children, often deprived of parental care and educational resources, represent a 

pressing social issue within the context of China’s rural-urban divide (Chan & Selden, 

2019). By drawing attention to their plight, the campaign aligns with the state’s efforts 

to promote equity and educational opportunities for marginalized groups, advancing the 

ideals of fairness and justice. 

 

The campaign’s association with "99 Charity Day," one of China's largest online 

fundraising events, adds another layer of meaning to its messaging. Initiated by 

Tencent's charity platform, this annual event leverages digital technology to foster 

widespread philanthropic participation. The name "99" carries symbolic weight, as its 

homophone in Chinese, “久久” (jiu jiu), suggests longevity and enduring commitment, 

reinforcing the event’s dedication to long-term societal improvement. By participating 

in such a high-profile campaign, Yi Yangqianxi not only amplifies the visibility of left-

behind children but also demonstrates how digital platforms can serve as equitable 

spaces for collective action, further reflecting the value of fairness (Lin, 2020). The 

hashtag format of the post, including “#Push for Love#” and “#99 Charity Day#,” 

capitalizes on Weibo’s interactive features to foster digital engagement and community 

involvement, illustrating how social media affordances contribute to the dissemination 

of socialist values. Yi Yangqianxi’s role as the campaign’s advocate exemplifies the 

concept of celebritization, where public figures transcend their entertainment roles to 

embody social and ideological values (Driessens, 2013). His participation is not merely 

symbolic; it reinforces his public persona as a socially responsible figure, capable of 

mobilizing his extensive fan base toward collective action. Through his advocacy, the 
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campaign transforms personal branding into a platform for promoting the values of 

harmony and fairness. This dynamic aligns with social exchange theory, which posits 

that reciprocal relationships between celebrities and their audiences foster trust and 

engagement, encouraging fans to emulate their idols’ socially responsible behavior 

(Homans, 1958). The act of "pushing" for love and companionship, as emphasized in 

the post, fosters a sense of shared responsibility and solidarity, echoing socialist ideals 

of collective welfare. 

 

The visual elements accompanying the campaign likely reinforce its ideological 

messaging. Although the specific image is not described here, similar campaigns often 

feature symbolic imagery such as smiling children, rural landscapes, or scenes of 

communal interaction, which resonate with audiences on an emotional level. These 

visuals, combined with the text, function as multimodal resources that construct a 

narrative of societal care and cohesion (Kress & van Leeuwen, 2006). Such imagery 

not only evokes empathy but also situates the campaign within the broader discourse of 

the “Chinese Dream,” which emphasizes collective progress and the reduction of social 

disparities (Xi, 2014). However, while the campaign succeeds in aligning with socialist 

values and mobilizing public support, it also raises critical questions about the 

sustainability and authenticity of celebrity-driven philanthropy. The emphasis on high-

profile figures like Yi Yangqianxi risks overshadowing grassroots efforts and reducing 

complex social issues to simplistic narratives. Furthermore, the role of digital platforms 

like Weibo in shaping public discourse merits scrutiny, as the curated nature of social 

media content may prioritize performative engagement over substantive change. The 

campaign's reliance on emotionally charged language and imagery, while effective in 

galvanizing support, also highlights the potential for strategic image management to 

dominate philanthropic messaging (van Leeuwen, 2008). These considerations 

underscore the need for a balanced assessment of celebrity-led initiatives, evaluating 

both their immediate impact and their long-term contributions to societal progress. 
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In this Weibo post, they used video instead of images to support and expanded upon 

the text contents. 

 

 

Figure 4.2 Description of Videos 

 

 

Colour in cinematography 

 

Building on the methodology outlined, the judicious use of visual elements in Weibo 

content can markedly sway audience perceptions and interactions. In filmmaking, this 

psychological interplay is accentuated, with colour emerging as a potent means to craft 

 

Frame 1: The video begins with a black-and-white and 

silent scene of a drawing process. Yi Yangqianxi uses his 

finger to draw a crying little girl, with her mother standing 

behind her. Although the mother opens her arms, she is 

unable to embrace the girl or stop her from crying. The 

entire scene is devoid of colour except for the girl’s tears, 

which are prominently visible in the frame 

 

Frame 2: In this scene, apart from tears, another colour 

emerges, which is the red heart drawn by Yi Yangqianxi. 

 

Frame 3: When the act of love is extended to the mother 

and daughter, the entire scene instantly transforms into 

colour. Simultaneously, the mother’s previously troubled 

expression turns into a smile, and the little girl stops 

crying. Furthermore, the mother’s hand takes on the 

posture of embracing the girl, displaying a protective 

stance. 
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emotional resonance and narrative depth. Such methods have been adeptly harnessed 

in the philanthropic campaign videos of Yi Yangqianxi and Wang Yuan (highlighted 

in Posts 2 and 17), which are tailored to the demands of the message and its intended 

emotive force. In Yangqianxi's video about caring for left-behind children, the use of 

colour in the shots is very distinctive. It conveys strong emotions and meanings through 

the contrast between black and white footage and a red heart. In Frame 1 and 2, the 

black and white footage conveys feelings of indifference, dullness, and a loss of 

childhood vitality. The animated little girl and her mother in the video are both 

portrayed in black and white, emphasizing their stark situation. The black and white 

imagery highlights the challenging circumstances they face— the mother must leave 

the rural village to work in order to have an income, but this means being separated 

from her family and children for extended periods, resulting in mutual longing. The 

girl's childhood is marked by the absence of her mother's companionship, making her 

heart lonely and isolated. However, neither the mother nor the girl can change their 

situation, and tears become the only means to express their emotions. On the other hand, 

the colour red is vibrant and salient, often associated with emotions such as love, care, 

and warmth. The red heart drawn by Yi Yangqianxi (Frame 2) becomes the only 

colourful element in the entire black and white scene, drawing immediate attention. The 

appearance of the red heart symbolizes the arrival of attention and love, bringing colour 

and elements of hope to the entire scene, breaking the monotony of the black and white 

world and conveying a sense of warmth and joy. Frame 3 embodies the changing colour 

and the underlying meanings. Under the influence of the red heart, the entire scene starts 

to acquire colours. Smiles appear on the faces of the little girl and her mother, 

expressing their gratitude and joy. Thus the transition from black and white to colour 

in the footage conveys a message of hope and positive change. The video visually 

portrays the emotions described in the written content. It depicts a black-and-white 

scene of a crying girl and her mother, emphasizing their difficult circumstances and the 

absence of companionship. The use of colours, specifically the red heart drawn by Yi 
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Yangqianxi, symbolizes love and care, providing a stark contrast to the otherwise 

monochromatic scene. It reinforces the message of love and companionship for left-

behind children mentioned in the written content. As the red heart appears and the scene 

transitions from black and white to colour, the smiles on the faces of the girl and her 

mother demonstrate gratitude and joy, reflecting the positive impact of companionship 

and love on their lives. The use of colours, particularly the red heart, creates a strong 

visual impact and symbolism. The red heart becomes the focal point in the black-and-

white scene, drawing attention and representing the arrival of attention and love. The 

transition to colour in the video signifies hope and positive change, emphasizing the 

significance of supporting left-behind children with love and companionship. 

 

3. My name gives some misconceptions about me, but I am actually a fish that 

plays an important role as an 'ambassador' in the marine ecosystem. I am 

known as the 'super hunter' of the ocean for my slow-moving but quick ability 

to catch copepods that are good at hiding. Tens of millions of seahorses are sold 

each year as pets, trinkets and traditional medicine, but the greater threat comes 

from bycatch in undifferentiated fishing gear. I’m a seahorse and I'm @UNEP 

Goodwill Ambassador John Wang, saving the oceans with you and me. Please 

join me in #CleanOceans and #ShoutForLife#. @Weicharity 
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Figure 4.3 Poster of Wang Junkai 

Source From: Sina Weibo @TFBOYS-王俊凯 

 

This Weibo post exemplifies Wang Junkai’s engagement with marine conservation as 

part of his role as a United Nations Environment Program (UNEP) Goodwill 

Ambassador. By adopting the persona of a seahorse, the post delivers a compelling 

conservation message, employing anthropomorphism to foster empathy and awareness 

about the ecological challenges faced by marine life. This imaginative approach situates 

Wang Junkai as both an advocate for environmental stewardship and a figure 

embodying China’s socialist core value, including “civilization” and “equality.” The 

UN's strategic use of celebrities as goodwill ambassadors provides essential context for 

Wang Junkai's role. As highlighted by Chouliaraki (2012), the UN leverages the 

cultural capital and public reach of celebrities to humanize abstract global issues, 

translating them into relatable and emotive narratives for mass audiences. Goodwill 

ambassadors like Wang Junkai bridge the gap between expert-driven policy 

frameworks and public engagement, making environmental concerns more accessible 

and actionable (Huliaras & Tzifakis, 2010). By framing the conservation message 

through the seahorse’s perspective, the post reflects UNEP’s broader strategy of 

combining scientific advocacy with cultural storytelling to inspire collective action. 

 

The anthropomorphic narrative in this post aligns with socialist values, particularly 

“civilization,” which emphasizes harmonious coexistence with nature. The phrase “I 

am Wang Junkai, I am a seahorse” employs symbolism to link human identity with 

ecological fragility, highlighting the interconnectedness of human and natural systems. 

This message resonates with the concept of ecological civilization promoted in China’s 

policy discourse, which seeks to balance economic growth with environmental 

protection (Xi, 2014). Additionally, the narrative underscores the value of “equality” 

by advocating for the fair treatment of marine ecosystems and challenging exploitative 
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practices such as overfishing and illegal wildlife trade, which disproportionately affect 

vulnerable species like seahorses. 

The image accompanying the post further reinforces these themes through its semiotic 

elements. The dark background conveys a sense of urgency and gravity, while the 

overlay of a seahorse on Wang Junkai’s face symbolizes a deep connection between the 

advocate and the cause. This composition aligns with Kress and van Leeuwen’s (2006) 

framework on representational meaning, where visual elements work in tandem with 

text to construct socially significant narratives. The juxtaposition of Wang Junkai’s 

confident gaze with the delicate image of the seahorse evokes both empathy and 

empowerment, urging the audience to view marine conservation as a shared 

responsibility. Wang Junkai’s participation as a UNEP Goodwill Ambassador is not 

only a reflection of his individual commitment but also part of a broader trend of 

celebrities contributing to global governance. Celebrities’ involvement in organizations 

like UNICEF and UNEP extends beyond advocacy, as they often serve as cultural 

intermediaries who influence public opinion and policy priorities (Tsaliki et al., 2011). 

In Wang’s case, his advocacy for marine conservation dovetails with UNEP’s mission 

to integrate environmental issues into mainstream discourse. However, as Littler (2008) 

cautions, such celebrity-driven initiatives must navigate the tension between genuine 

advocacy and the commodification of humanitarianism. 

 

From a cultural and ideological perspective, Wang’s collaboration with UNEP can also 

be viewed through the lens of China's evolving approach to global environmental 

governance. As the nation positions itself as a leader in addressing climate change and 

biodiversity loss, the use of high-profile figures like Wang Junkai to champion 

ecological values reflects a blend of soft power and domestic policy priorities. This 

alignment reinforces state narratives about China’s commitment to sustainable 

development, while leveraging celebrity influence to amplify these messages on digital 

platforms like Weibo (Cao, 2020). Furthermore, the platform affordances of Weibo 
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play a crucial role in the dissemination of Wang’s message. Hashtags like 

“#SaveTheOcean” create a participatory framework, inviting audiences to engage with 

the campaign. This interactivity, coupled with the emotive power of visuals and 

narratives, exemplifies the affordances of social media in amplifying advocacy 

messages (van Dijck, 2013). However, the performative aspects of such campaigns also 

warrant critical scrutiny. As Marwick and boyd (2011) argue, the curated nature of 

social media content often blurs the lines between authenticity and image management, 

raising questions about the long-term impact of celebrity-led initiatives. 

 

 

4. #PraisefortheNewEra# carries the mark of the times with images and songs. 

This is our new era, which is changing day by day and blossoming with 

brilliance. The music PSA "Zan Zan New Era" will be launched on 28th 

January at 10am, follow @FilmChannelMultimediaCenter to praise the new 

era!  

5. #Praise for a New Era# A new era, a new youth, with a dream and a role to 

play! We need to create a beautiful era together! The music PSA " Praise for a 

New Era " will be launched on 28th January at 10am, follow 

@FilmChannelMultimediaCentre to praise the new era! 

6. #Praise for a New Era# Thanks to the new era, we have the courage and 

confidence to pursue our dreams. The times give us the stage, let's blossom into 

something wonderful! The music PSA "Praise for a New Era" will be launched 

on 28 January at 10am. Follow @filmchannelintegratedmedia for a new era! 
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Figure 4.4 Posters for 3 members of the TFboys’ 

       Source From: Sina Weibo@ TFBOYS-王源 @TFBOYS-王俊凯@ TFBOYS-易烊千玺 

 

In these Weibo posts, TFboys engage in the music PSA campaign Praise for a New Era, 

presenting themselves as advocates for societal progress and collective aspirations in 

alignment with state narratives. The recurring references to the “new era” reflect not 

only a recognition of contemporary societal changes but also an active endorsement of 

the values embedded within the “Chinese Dream,” such as national rejuvenation, 

harmony, and collective prosperity. Through their posts, TFboys mobilize their 

influence as cultural icons to integrate the ideals of the socialist core values—harmony, 

equality, and progress—into popular discourse. The campaign emphasizes the 

interconnectedness between personal growth and societal transformation, a theme that 

resonates deeply with socialist ideology. The use of phrases such as “our new era” and 

“create a beautiful era together” illustrates the collectivist ethos central to socialist 

values. By celebrating the opportunities provided by the new era, the posts highlight 

the importance of collective responsibility and participation in shaping a brighter future. 

This framing positions TFboys as not only entertainers but also contributors to the 

ideological fabric of contemporary China, reinforcing the alignment between individual 

aspirations and collective progress (Zhang & Negus, 2020). 
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The incorporation of music as a medium of advocacy underscores the campaign’s 

ability to bridge cultural and ideological domains. Music, as a form of artistic 

expression, carries significant potential for emotional resonance and community 

building. The music PSA, Praise for a New Era, is not merely an artistic endeavor but 

also a tool for ideological communication, using its aesthetic appeal to inspire public 

engagement and reinforce the values of the new era. Scholars such as Chouliaraki (2012) 

and Richey and Ponte (2011) have emphasized the capacity of celebrity-endorsed 

campaigns to shape public sentiment and mobilize collective action. In this case, the 

PSA integrates art and ideology, creating a narrative that celebrates the transformative 

potential of the new era while fostering a sense of unity and optimism among its 

audience. TFboys’ role in this campaign reflects a broader trend of celebrity 

participation in state-aligned initiatives, akin to the United Nations’ use of goodwill 

ambassadors to promote global causes (Brockington, 2014). Their involvement serves 

as a conduit for state narratives, translating abstract ideological principles into relatable 

and actionable messages. This phenomenon exemplifies what Driessens (2013) 

describes as the “celebritization of politics,” where public figures leverage their cultural 

capital to advance societal and political agendas. By calling on their fans to “praise the 

new era” and “create a beautiful era together,” TFboys amplify state-promoted values, 

transforming their platform into a site of ideological engagement. 

 

The visual and textual elements of the posts further enhance their impact, employing 

multimodal strategies to convey their messages. Drawing on Kress and van Leeuwen’s 

(2020) framework of multimodal discourse analysis, the interplay of text, music, and 

imagery constructs a cohesive narrative that appeals to both emotional and intellectual 

sensibilities. The reference to “images and songs” highlights the role of artistic 

expression in shaping collective consciousness, while the visual content associated with 

the PSA reinforces themes of unity and progress. Such strategies not only engage 



70 | P a g e  

 

audiences but also align with the state’s emphasis on using cultural mediums to 

propagate ideological values (Brady, 2008). However, while the campaign’s messaging 

effectively integrates socialist values and mobilizes public sentiment, it is essential to 

critically evaluate its broader implications. The framing of the “new era” as a 

universally positive transformation risks oversimplifying the complexities of societal 

change and marginalizing alternative perspectives. Chouliaraki (2012) notes that 

celebrity advocacy often privileges dominant narratives while sidelining dissenting 

voices, a concern that is relevant here. The posts’ celebratory tone may obscure the 

nuanced realities faced by different societal groups, limiting the scope of public 

discourse on social progress. Moreover, the campaign raises questions about the 

sustainability and authenticity of celebrity-led advocacy. While TFboys’ involvement 

lends visibility and credibility to the initiative, their alignment with state narratives may 

also reflect the instrumentalization of celebrity influence for ideological purposes. This 

dynamic underscores the tension between personal branding and political messaging, 

highlighting the dual role of celebrities as both cultural icons and agents of state-

endorsed values (Richey & Ponte, 2011). Such critiques emphasize the need to examine 

the long-term impact of celebrity advocacy on societal change, particularly in contexts 

where it intersects with state power. 

 

The image (Figure 4.4) depicts three young idols wearing colourful hoodies (blue, red, 

and white), facing the camera with bright smiles, and making a gesture with crossed 

fists and thumbs up. This pose became popularly known as "Chinese praise 中国赞" 

after being adopted by numerous young celebrities in public during the 2018 Chinese 

New Year. The unified "赞 " (“praise” in English) characters in the background 

represent the song's title, and the inclusion of some of the song's lyrics adds to the 

patriotic and celebratory tone. The image portrays the three young idols wearing 

hoodies in the colour of the Chinese national flag (blue, red, and white). This colour 

choice symbolizes patriotism and love for their country. The idols' bright smiles and 
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crossed fists with thumbs up, demonstrate their enthusiasm and dedication to their work, 

and thus reflect these values. The image aims to interact with the audience by presenting 

a vibrant and youthful image that appeals to young people. The three idols' cheerful 

expressions, and the popular "Chinese praise" pose, create a sense of inclusivity and 

invite the audience to join in the celebration of the new era. Additionally, the lyrics in 

the background allow the audience to connect with the song and its message of 

patriotism and progress. The image aims to interact with the audience, particularly the 

younger generation, by presenting a vibrant and youthful image. This appeals to the 

audience's sense of belonging encourages their active participation in the celebration of 

the new era. The popular "Chinese praise" pose creates a sense of inclusivity and unity. 

It invites the audience to join in the celebration and express their own patriotism and 

support. The composition of the image is carefully arranged to create a sense of balance 

and unity. The three idols are evenly spaced and positioned at the center of the image, 

and the colour of their hoodies (blue, red, and white) echo the colour of the Chinese 

national flag. The unified "赞" (Praise) characters in the background create a cohesive 

visual element, and the inclusion of the song's lyrics adds depth and a layer of meaning 

to the image. Overall, the composition effectively conveys the message of celebration 

and patriotism in the new era. The composition of the image is carefully arranged to 

create a sense of balance and unity. The three idols are positioned at the center of the 

image, evenly spaced, and their colourful hoodies create a visual harmony. The use of 

the unified "赞" (praise) characters in the background reinforces the message of 

celebration and patriotism. It represents collective approval and support for the country 

and its achievements. The inclusion of the song's lyrics adds depth and meaning to the 

image, further emphasizing the patriotic and celebratory tone. 

 

7. Neuroblastoma is known as the "King of Childhood Cancers”, and this is a 

group that needs timely help. #99 charity Day# I hope you will join me in doing 

charity works to protect the future of children. Philanthropic projects convener 
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Wang Yuan: Save children with neuroblastoma and keep the "king of 

childhood cancers" away from the children. 

 

This Weibo post is about neuroblastoma, known as the "King of Childhood Cancers" 

which requires timely treatment. It mentions the #99 charity Day# campaign and urges 

others to join in charitable work to safeguard the future of children. Wang Yuan, the 

coordinator of many philanthropic projects, emphasizes the need to save children with 

neuroblastoma and keep the "king of childhood cancers" away from them. Every child 

should have equal rights to timely medical treatment and support. "King of Childhood 

Cancers" indicates the severity and significance of neuroblastoma among childhood 

cancers. It also emphasizes the need for the underprivileged children who are victims 

of this disease, to have equal access to treatment in any society that can legitimately 

claim to be just. The purpose of setting up the #99 Charity Day# is to promote public 

awareness and participation in charitable causes through specific date-based promotion 

and coordinated actions. It reflects the values of justice and equality, as everyone has 

an equal opportunity to participate and improve the lives of others. “Saving children 

and keeping diseases away” is the goal mentioned by Wang Yuan. The principles of 

justice and equality require us to protect all children from being harmed by diseases 

and provide them with equal opportunities for recovery and happy futures. In this post, 

Wang Yuan included an interview where he talks about the campaign and his 

motivation for its launch. The video contains many close-up shots where the camera 

focuses on specific parts or details of the subject, magnifying and highlighting them in 

the frame. To emphasize emotions and expressions, for instance, close-up shots can be 

used to capture subtle facial expressions and details, enabling the audience to become 

more engaged and delve into the character’s inner world. Alternatively, it can be 

employed to accentuate the details of an object, capturing minute actions and dynamics, 

thereby increasing the visual impact and dramatic effect. Additionally, the close-up shot 

can be utilized to emphasize specific objects or symbols, highlighting the theme or 
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symbolic significance of the story. Ultimately, the application of these close-up shots 

is the result of collaboration and communication among directors, cinematographers, 

and editors. They are used to conveying emotions, showcasing, and emphasizing 

themes and key points by magnifying details, all of which enhances the visual impact. 

This technique helps to enrich visual storytelling, capture the audience's attention, and 

convey deeper levels of information and emotions. 

 

14 

 
A doll hanging in a room, instantly 

conveying to the audience that the room is in 

fact  a children's hospital ward - the scene 

where the story unfolds. 

15 

 

The intravenous tube in front of the sick 

child's bed, although blurred as a 

background, allows the audience to feel the 

pain of the child on the bed through the IV 

tube. 

16 

 

On the tiny arms of the afflicted child, rows 

of needles are attached, a heart-wrenching 

sight. 

17 

 

Due to the presence of neuroblastoma lesions 

in the skull, children with this disease need 

to shave their heads for better treatment. This 

silhouette, just like the arms filled with 

needles, although lacking the expression of 

pain or tears, still manages to deeply touch 

the audience's hearts. 
 

18 

 

This shot features the first group of children 

sponsored by the event, two of whom are 

twins diagnosed with neuroblastoma, putting 

a tremendous financial burden on their 

family. The baby in the shot, still at the 

nursing stage, has to undergo numerous 

surgeries and treatments, highlighting these 

children’s need for more social attention and 

support. 
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Figure 4.2 Description of Videos 

The themes of child education and child diseases both center on children’s welfare, but 

their visual representation on screen demonstrates distinct approaches designed to 

resonate with specific emotional and ideological messages. In projects focusing on 

child education, close-up shots frequently highlight children’s eyes, symbolizing their 

intrinsic thirst for knowledge and aspiration for a brighter future. These images embody 

the socialist values of equality and fairness, suggesting that education serves as a 

pathway to overcome societal disparities and achieve collective prosperity. By visually 

emphasizing children’s access to education, the imagery reinforces the idea of creating 

a harmonious society where equal opportunities for growth and self-betterment are 

accessible to all. 

 

In contrast, child disease projects rely heavily on close-up shots depicting medical 

treatments and the lived realities of pediatric neuroblastoma patients. Frames 15 to 18, 

for instance, use highly magnified close-ups of IV tubes, syringes, and the shaved back 

of a child’s head—details that convey the physical and emotional toll of their conditions. 

These images aim to evoke empathy and compassion while underscoring the need for 

social support. Within this context, the socialist values of justice and compassion are 

foregrounded: justice is reflected in the societal responsibility to ensure equitable 

healthcare access for all children, while compassion underscores the collective moral 

duty to provide care and alleviate suffering. Seyfert’s concept of “affective interactions” 

(2012) sheds light on how such visual elements function as emotional triggers. Here, 

objects like IV tubes and the children’s visible physical transformations act as semiotic 

cues that generate affective responses. In the specific political context of China, this 

emotional resonance is not purely humanitarian but is tied to the broader narrative of 

socialist governance, where healthcare and welfare initiatives are often framed as 

manifestations of state-led efforts to achieve social harmony and equity. For example, 

the inclusion of frames depicting triplets drinking milk while awaiting treatment evokes 



75 | P a g e  

 

the dependency and vulnerability of children undergoing medical care, implicitly 

appealing to the audience’s desire to contribute to a collective effort to address these 

challenges. 

 

A critical aspect of this analysis involves distinguishing the socialist framing of these 

values from their universal humanitarian counterparts. Values such as fairness, 

compassion, and the desire to help others are indeed shared across religions, cultures, 

and moral systems. However, within the Chinese context, these values are 

recontextualized through political slogans and state-sponsored initiatives that 

emphasize their connection to socialist ideals. For instance, the close-up shots in these 

projects serve not only to humanize the children’s struggles but also to signal the 

success of state-supported programs in addressing healthcare inequities. This 

replication of socialist values aligns with the concept of virtue-signaling, where the 

visual and emotional narratives in these campaigns are performative acts that reinforce 

the political legitimacy of the state in its role as a provider of social welfare. 

Furthermore, these campaigns can be understood as a form of "everyday politics" that 

seeks to embed socialist values into the public consciousness through relatable, emotive 

narratives. By integrating children’s welfare with notions of collective responsibility, 

the campaigns create a sense of shared moral duty that aligns individual contributions—

such as donations or participation in philanthropic events—with broader state goals. In 

this sense, the imagery not only reflects but actively constructs a vision of a harmonious 

society, where individual and collective actions are unified under the banner of socialist 

governance. 

 

 

8. Thanks to @WeiCharity@StarlightCharityAlliance@PandaGuardian—my 

philanthropic project #Yiyang Qianxi LoveFund# won the "Weibo Top 10 

Influential Philanthropic Projects 2018" as well as the "Starlight Charity 



76 | P a g e  

 

Alliance X Panda Guardian 2018 Outstanding Experience Officer ". We are 

grateful for your company and support on the way of charity. Also, happy to be 

able to win the #IdolVPower# #StarProducerWeiProject# #Top10Producer 

Award# @WeiboStar, let's keep on cheering in 2019. 

 

  

          

Figure 4.5 Images of Yi Yangqianxi 

                          Source From: Sina Weibo @ TFBOYS-易烊千玺 

 

 

9. 17th October National Poverty Alleviation Day, join me in watching the launch 

of the #Starlight Action in the War on Poverty#, live on CCTV6 Movie Channel 

and the entire network at 20:15. Walk for love and cheer for the war against 

poverty! @ChinaFilmReport @FilmChannelMultimediaCenter @Weicharity 
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Figure 4.6   

 

 

                Figure 4.7                            Figure 4.8                               

 

               Source From: Sina Weibo @ TFBOYS-易烊千玺 

 

Both posts prominently feature themes central to China’s socialist core values. In Post 

8, Yiyang Qianxi’s gratitude for receiving awards such as "Weibo Top 10 Influential 

Philanthropic Projects" and "Starlight Charity Alliance X Panda Guardian 2018 

Outstanding Experience Officer" highlights the principles of fairness and justice. These 

awards emphasize merit-based recognition of philanthropic contributions, resonating 

with the socialist ideals of equality and justice (Lin, 2018). By publicly thanking 

organizations like WeiCharity and Starlight Charity Alliance, Qianxi underscores the 

importance of harmonious collaboration among individuals, organizations, and the 

state—a key aspect of China’s vision for a harmonious society (Brady, 2008). In Post 
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9, the call to participate in the "Starlight Action in the War on Poverty" aligns with the 

socialist value of collective responsibility. Poverty alleviation is framed not merely as 

a policy goal but as a moral and civic duty, urging individuals to contribute to the 

national cause. This rhetoric reflects the Chinese government’s emphasis on poverty 

alleviation as a central objective of building a moderately prosperous society (Xi, 2017). 

By encouraging fans to "cheer for the war against poverty," the post invokes 

nationalistic sentiment and solidarity, reinforcing the idea that social progress is a 

shared endeavor. 

 

These posts also exemplify the performative nature of celebrity philanthropy within 

China’s political climate. Scholars such as Brockington (2014) and Richey and Ponte 

(2011) have argued that celebrity advocacy often serves dual purposes: raising 

awareness of social issues and signaling alignment with prevailing political ideologies. 

Yiyang Qianxi’s public acknowledgment of awards in Post 1 functions as virtue 

signaling, demonstrating his commitment to socially responsible behavior while 

aligning his image with state priorities. Similarly, Post 2’s explicit connection to a 

government-endorsed campaign reflects the replication of political slogans and agendas, 

illustrating how celebrity actions can reinforce state narratives. This alignment invites 

critical reflection on the authenticity and efficacy of such advocacy. While the posts 

successfully mobilize public support for poverty alleviation, they may also reflect the 

constraints of operating within a highly regulated media environment. The frequent use 

of state-approved slogans and campaigns suggests that celebrity philanthropy in China 

often operates as an extension of governmental objectives, raising questions about its 

independence and potential for fostering diverse perspectives (Zhang & Negus, 2020). 

 

The posts highlight the blurred line between everyday and performative politics in 

celebrity advocacy. Yiyang Qianxi’s engagement in philanthropic activities, as 

described in Post 1, demonstrates everyday acts of care and responsibility, which align 
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with universal humanitarian values. However, the public framing of these acts through 

awards and state-endorsed campaigns shifts them into the realm of performative politics. 

This performativity is particularly evident in Post 2, where the use of phrases like "cheer 

for the war against poverty" replicates political rhetoric, transforming individual 

participation into a public demonstration of ideological alignment (Bai, 2019). While 

values such as compassion and fairness are shared across many cultural and moral 

systems, their interpretation as "socialist" in this context is rooted in China’s political 

culture. The posts’ alignment with state priorities reflects the strategic deployment of 

socialist values to foster social cohesion and legitimacy. This performative replication 

of values serves as a form of soft power, reinforcing the state’s ideological dominance 

while mobilizing public participation in socially desirable behaviors. The analysis of 

these posts underscores the complex power dynamics between celebrities, the state, and 

the public in contemporary China. Yiyang Qianxi’s role as both an individual advocate 

and a participant in national campaigns illustrates the dual function of celebrity 

philanthropy: it engages audiences with social issues while reinforcing state narratives. 

This duality highlights the significance of power relations in shaping the discourse and 

practice of celebrity advocacy. 

 

The implications of this analysis extend beyond Yiyang Qianxi to the broader landscape 

of Chinese celebrity culture. Would the results differ if the study focused on other 

celebrities? Likely, the alignment between celebrity actions and state narratives would 

vary depending on the individual’s public image, affiliations, and causes. However, the 

centrality of state influence and performative politics in framing philanthropic 

narratives remains a defining characteristic of China’s celebrity culture. 

 

 

10. Join me in supporting @Miaopai#DrawingLifeline#, painting with love, you 

and me together with TFBOYS-Yiyang Qianxi's Miaopai video #BAZAAR 
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Celebrity Charity Night# @Bazaar Draw the lifeline, paint with love, accelerate 

for love! 

11. Join me in supporting @MiaoPai #DrawingLifeline #CharityAction, painting 

with love, you and me together TFBOYS - Wang Junkai's second spread video 

#BAZAAR Celebrity Charity Night# @Bazaar #DrawingLifeline, painting with 

love#, accelerating for love!  

 

In an inspiring Weibo post, TFboys unite their fans in support of the #DrawingLifeline# 

charity project endorsed by @Miaopai, using the power of art to strengthen emotional 

bonds within the community. Their collaboration in the #BAZAAR Celebrity Charity 

Night# embodies several of China's socialist core values. By engaging with the public 

through philanthropy and art, they promote "Prosperity," enhancing societal welfare 

through collective compassion. The project fosters "Harmony" by encouraging 

inclusive participation in creating art that represents love, drawing the community 

closer and fostering social cohesion. It upholds "Equality," as both celebrities and fans 

contribute to the cause on an equal footing, showcasing that involvement in charity 

transcends status. Furthermore, this charitable act aligns with the aspiration of the 

"Chinese Dream," with youth idols like TFboys leading by example in national 

rejuvenation and social progress. The event's central visual theme, the painting of a red 

cross on an ambulance, is captured in a poignant close-up shot that underscores the 

universal symbol of medical aid and emergency care. This image aligns perfectly with 

the initiative's mission—drawing a lifeline of love, where the colour red denotes 

urgency and the provision of life-saving assistance. It's a compelling call to action, 

raising awareness about the dearth of medical resources in underserved areas and 

highlighting the critical need for community support in healthcare. The red cross, a 

recognized emblem of hope and help, is not only a literal representation of the 

assistance provided, but also a metaphor for the love and care that the community can 

offer through collective action. The concise yet powerful visual storytelling, enhanced 
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by Weibo's real-time updating feature, transcends language barriers and rapidly 

disseminates the campaign's message, ensuring it resonates widely and prompts 

immediate engagement. By utilizing visual symbolism and the immediacy of social 

media, TFboys and their fans exemplify how celebrity influence can be leveraged for 

greater social impact, inspiring action and attention to significant health challenges. 

This campaign showcases Weibo's ability to communicate complex and urgent social 

issues through accessible and compelling content, leveraging the platform's strengths 

to foster understanding and promote vital humanitarian causes. 

 

 

12. “Thank you @Yun Ma Foundation for inviting me to this event and I am so 

honored to join as a UNICEF Education Ambassador to support the 

#YunMaRuralPrincipalsProgramme#. The conversation with Mr. Jack Ma after 

the speech was very rewarding and I thank him for recognizing the content of 

my speech. I will continue to work hard to become a better Wang Yuan, I am 

Wang Yuan, thank you all!”  

 

 

 

   

Figure 4.9 A photo of Wang Yuan and Ma Yun together 

                                   Source From: Sina Weibo @ TFBOYS-王源 

Wang Yuan’s Weibo post, expressing gratitude to the Jack Ma Foundation and 

highlighting his participation as a UNICEF Education Ambassador, provides an 

insightful example of how celebrity engagement can align with and promote both global 
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humanitarian values and China’s socialist ideals. His involvement in the Jack Ma Rural 

Principals Program symbolizes a convergence of celebrity influence, cross-sector 

collaboration, and philanthropic commitment, which can be analyzed through the lenses 

of harmony, civilization, fairness, and justice—core socialist values in China. 

 

The post begins with Wang Yuan acknowledging the Jack Ma Foundation’s invitation 

and expressing appreciation for the recognition of his speech. This gesture reflects 

harmony by emphasizing mutual respect and the value of collaboration across different 

sectors. As Brady (2008) suggests, fostering cooperative relationships is essential to the 

ideological framework of a harmonious society in China. The post positions Wang 

Yuan as a bridge between philanthropy and celebrity culture, promoting a sense of unity 

that resonates with the collective ethos central to socialist ideals. His role as a UNICEF 

Education Ambassador and his participation in the program demonstrate civilization 

through his advocacy for rural education. As Jeffreys and Xu (2017) note, celebrity 

involvement in philanthropy often extends beyond financial contributions to include 

moral leadership and role modeling. By championing education, Wang Yuan embodies 

the aspirational qualities of a responsible public figure, encouraging broader societal 

engagement in addressing issues like rural-urban educational disparity. His speech at 

the event underscores this role, as he draws attention to the transformative potential of 

education in fostering equity and progress. 

 

The recognition Wang Yuan received from Jack Ma for his speech highlights the values 

of fairness and justice, which are deeply embedded in both socialist and global 

humanitarian frameworks. Wang Yuan’s appointment as a UNICEF ambassador is 

portrayed as merit-based, aligning with the principles of equity and inclusivity. 

Brockington (2014) emphasizes that such roles, when authentically earned, reinforce 

public trust and exemplify fairness, further motivating audiences to participate in 

similar philanthropic initiatives. The accompanying image (Figure 4.9), showing Wang 
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Yuan alongside Jack Ma, reinforces the narrative conveyed in the text. Jack Ma, a 

globally recognized entrepreneur and philanthropist, symbolizes experience and 

mentorship, while Wang Yuan represents the younger generation’s potential to drive 

social change. This juxtaposition not only underscores the importance of cross-sector 

collaboration but also aligns with Richey and Ponte’s (2011) notion of “brand aid,” 

where partnerships between public figures and institutions enhance the visibility and 

legitimacy of charitable causes. The visual composition, with Wang Yuan’s direct gaze 

exuding confidence and sincerity, complements the textual narrative by emphasizing 

his personal investment in the cause. 

 

Wang Yuan’s collaboration with UNICEF also reflects the broader strategy of 

leveraging celebrity influence in global humanitarian initiatives. The United Nations 

has long recognized the ability of celebrities to amplify its campaigns, serving as 

intermediaries between institutions and the public (Huliaras & Tzifakis, 2012). As a 

UNICEF ambassador, Wang Yuan’s involvement mirrors the efforts of other high-

profile figures in raising awareness for critical issues such as education equity. His 

participation localizes these global objectives within the Chinese context, integrating 

them with the country’s developmental narratives, including the “Chinese Dream” and 

the pursuit of a harmonious society. However, while Wang Yuan’s involvement 

effectively promotes these values, it is essential to critically examine the broader 

implications of celebrity-driven philanthropy. As Zhao (2019) points out, the 

integration of celebrity advocacy with state-endorsed narratives can constrain 

alternative perspectives and overshadow grassroots efforts. While Wang Yuan’s role 

elevates public attention to rural education, it also raises questions about the 

sustainability and authenticity of such initiatives, particularly when tied to the strategic 

cultivation of celebrity personas. 
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In conclusion, Wang Yuan’s participation in the Jack Ma Rural Principals Program and 

his role as a UNICEF ambassador illustrate the powerful intersection of celebrity 

influence, global humanitarianism, and state-promoted values. His Weibo post and 

accompanying imagery serve as a microcosm of how public figures can align personal 

branding with broader societal goals, fostering engagement in philanthropic endeavors. 

By analyzing this case through the frameworks of harmony, civilization, fairness, and 

justice, this study highlights both the potential and the complexities of celebrity-led 

advocacy in shaping public discourse and advancing social progress. 

 

 

13. “#Aesthetic Education for the future, Charity Together #Gathering the power of 

love and delivering warmth and kindness.” 

 

The analyzed Weibo post foregrounds themes such as aesthetic education, charity, love, 

warmth, and kindness, offering an entry point to examine the socialist value of harmony 

and its broader cultural implications. Within China’s ideological framework, harmony 

is central to state narratives, representing a vision of social cohesion, mutual respect, 

and collective progress (Brady, 2008). This post, as a piece of public communication, 

mobilizes these concepts to align individual and collective efforts with the overarching 

goals of a harmonious society. 

 

Aesthetic education, as referenced in the post, functions as a cultural mechanism to 

cultivate individuals' appreciation of beauty and deepen their engagement with cultural 

values. As Li (2019) argues, aesthetic education serves as a pathway to personal 

refinement and social integration, fostering an understanding of shared cultural heritage. 

In the context of this post, the emphasis on aesthetic education transcends individual 

development, positioning art and culture as tools for achieving collective harmony. This 

aligns with the state’s broader ideological framework, which uses cultural engagement 
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as a means to strengthen societal cohesion and cultural pride (Zhang & Negus, 2020). 

By linking aesthetic education with charity work, the post suggests that engaging with 

culture is not merely a personal journey but a civic responsibility that contributes to 

social progress. The post also emphasizes charity and collective action, which are 

framed as essential to addressing inequalities and fostering social harmony. Through 

the recurring terms “charity,” “warmth,” and “kindness,” the narrative underscores the 

moral obligation to care for vulnerable groups, presenting philanthropy as both an 

individual virtue and a collective duty. In socialist discourse, charity operates within a 

moral economy that prioritizes collective well-being over individual gain (Sullivan & 

Kehoe, 2019). This conceptualization of charity aligns with the broader value of 

harmony, which relies on cooperation and mutual support to balance societal disparities. 

Importantly, the call for collective engagement in the post—exemplified by phrases like 

“Charity Together”—highlights the interdependence of individuals and society in the 

pursuit of fairness and justice. By advocating for shared participation in charitable 

activities, the post constructs a vision of societal harmony predicated on collaborative 

effort. This perspective is consistent with the socialist ideal of collectivism, where 

individual actions are meaningful only insofar as they contribute to the collective good 

(Brady, 2008). 

 

While the post’s focus on love, kindness, and warmth resonates with universal 

humanitarian values, its framing within the context of China’s political climate invites 

a more nuanced interpretation. The replication of these values in state-aligned 

campaigns suggests a performative dimension, where the promotion of harmony serves 

not only as an ethical ideal but also as a strategic tool for political and cultural 

consolidation (Zhang, 2020). The state’s emphasis on harmony as a defining narrative 

is particularly salient in the post’s framing of charity work, which positions 

philanthropic efforts as extensions of state-endorsed values rather than as autonomous 

or grassroots initiatives. At the same time, the connection between harmony and other 
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socialist values, such as fairness and justice, complicates the interpretation of the post’s 

messaging. Fairness, as emphasized through the equal distribution of resources and 

opportunities, is presented as a prerequisite for achieving societal harmony. Similarly, 

justice is invoked to address systemic inequalities that threaten social cohesion. 

However, as Richey and Ponte (2011) note, the intersection of charity and justice often 

raises questions about the sustainability and authenticity of philanthropic endeavors, 

particularly when such efforts are closely tied to state narratives. By framing charity as 

both an ethical imperative and a civic responsibility, the post reinforces the ideological 

project of harmony while also contributing to a discourse that aligns individual actions 

with state goals. This alignment, however, warrants critical reflection. While the 

emphasis on harmony facilitates a compelling narrative of social cohesion, it risks 

overshadowing alternative perspectives and reducing complex social issues to 

performative displays of virtue. As such, the post exemplifies both the potential and the 

limitations of celebrity-driven advocacy within the framework of socialist values. 

 

In conclusion, the Weibo post demonstrates how themes of aesthetic education, charity, 

and collective action are mobilized to promote the value of harmony within China’s 

socialist discourse. By linking individual and collective efforts to the broader 

ideological goals of fairness, justice, and social cohesion, the post aligns personal virtue 

with societal progress. However, the performative aspects of this alignment highlight 

the complexities of integrating state narratives with philanthropic initiatives, inviting 

further discussion on the role of harmony as both an ethical ideal and a political strategy. 

 

14. “Reading can plant a good seed#99CharityDay #I hope you will join me in 

#doinggood# and use the power of reading to help them and 86ulfil a child’s 

dream of reading. Philanthropy convener Junkai Wang: fulfilling the dream of 

reading for children in remote areas. 

 



87 | P a g e  

 

“Reading can plant a good seed” emphasizes the importance of reading for personal 

growth and social development. Civilization is one of China’s most important 

socialist core values, and reading, as part of civilization, is seen as a behavior that has 

a positive impact on society and its culture. Through reading, people can acquire 

knowledge, broaden their horizons, and cultivate positive values. “#99CharityDay#” 

hashtag refers to a specific charity event day, which focuses on caring for and helping 

vulnerable groups, highlighting the core values of social fairness and justice. In the 

socialist core values of China, fairness and justice are two of the most important, and 

charity activities are one of the concrete means to act in accordance with those values. 

“#I hope you will join me in #doinggood#” expresses the desire for more people to 

participate in philanthropic activities. Harmony is an important value in the socialist 

core values of China, which can be achieved through collective efforts and acts of 

kindness. “Fulfil a child’s dream of reading for children in remote areas” reflects the 

core values of caring for vulnerable groups and pursuing fairness. In the socialist core 

values of China, paying attention to vulnerable groups and achieving educational 

fairness are important. Helping children in remote areas fulfil their dream of reading, 

provides educational opportunities they might otherwise have been denied, promoting 

fair social development. Here, they used video to give more details and expansion on 

the text contents as well: 

 

9 

 

9 

 
Here, the fading applied to the footage 

makes the classrooms in the shots appear 

dim and dilapidated. The children can be 

seen holding primary school Chinese 

language textbooks and engaging in 

reading activities. 
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Figure 4.2 

Description of Videos 

1 

 

10 

 

Two students sit together, reading a 

black-and-white extracurricular book. 

The surrounding walls, with their 

weathered and worn-out book covers, 

only serve to highlight the radiance on 

the faces of the two children. It appears 

as if they have opened not just a tattered 

book but a gateway to a vast world. In 

the moment when this gateway opens, 

the light of hope illuminates their faces. 

1 

11 

 

This scene is rendered in black and 

white, with a student sitting under the 

window in the classroom. The light 

filtering through the window illuminates 

the student’s serious expression as they 

diligently read their book. Despite the 

dimness of the scene making it difficult 

to discern the cover of the book, the 

student’s focused reading expression 

remains remarkably clear. 

1 

12 

 

In the newly built reading room, the 

extracurricular reading materials are not 

only colourful but also include pop-up 

books, which can help younger children 

better understand the content of the 

books. 

1 

 

13 

 

The brightly lit and spacious reading 

room presents a stark contrast to the 

previously dim and rundown school 

classrooms. Even though it is daytime – 

as evident through the windows – the 

lights inside the reading room are still 

turned on to ensure that the children can 

enjoy the pleasure of reading in sufficient 

lighting. 
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This video showcases scenes from Wang Junkai’s children’s library charity project, 

providing a visual representation of the initiative mentioned in the written content. By 

depicting the actual project in action, the video enhances the audience’s understanding 

and engagement with the topic. Atmospheric portrayal: The use of dim, faded, and 

black-and-white colour in frames 9, 10, and 11 creates a realistic and impoverished 

atmosphere, aligning with the description of limited resources and challenging 

environments in rural school classrooms. This visual portrayal reinforces the written 

content’s description and helps viewers empathize with the children’s circumstances. 

Contrast and focus on children’s faces and books: The strong contrast between light 

and darkness in the video’s scenes draws attention to the brightness of the children’s 

faces and the books they are reading. This contrast enhances the viewers’ visual 

experience and underscores the children’s enthusiasm, excitement, and focus on 

reading, emphasizing their eagerness for knowledge and education. In frames 12 and 

13 the completed children’s library is showcased and features bright reading rooms and 

colourful books and reading materials. These visuals align with the written content’s 

message of hope, education, and the stimulation of imagination and exploration. The 

vibrant colour conveys a sense of optimism and the positive impact of the library project. 

 

15. October 17 is National Poverty Alleviation Day, please join me in the launch 

ceremony of #Starlight Action in the War on Poverty, live on CCTV6 movie 

channel and the whole network at 20:15. Trickle down into an ocean of love, 

please join me in the fight against poverty! 

@ChinaFilmReport@FilmChannelIntegratedMediaCentre@WeiCharity 

This Weibo post is an invitation to the launch ceremony of the 

#StarlightActionintheWaronPoverty, which takes place on October 17, National 

Poverty Alleviation Day. The invitation urges people to join the event, which was to be 

broadcast live on CCTV6 movie channel and across the entire network at 20:15. The 

post emphasizes the need to fight collectively against poverty, describing the event as 
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an “ocean of love”. “National Poverty Alleviation Day” reflects the socialist core values 

of equality and the Chinese Dream. It serves to raise awareness about poverty issues 

and promote the development of impoverished regions, aiming to achieve a more equal 

and prosperous society. “Starlight Action in the War on Poverty” is the name of a 

philanthropic initiative that emphasizes the battle against poverty. By participating in 

this action, individuals can work collectively towards helping impoverished 

communities overcome their struggles, promoting social harmony and prosperity. 

“Trickle down into an ocean of love” is a metaphor that signifies that individual efforts 

and contributions can come together to create a powerful force, fostering a society filled 

with love and warmth. It embodies the values of harmony and equality within the 

socialist core values. “@China Film Report, @Film Channel Integrated Media Centre, 

@WeiCharity” refer to relevant organizations and philanthropic entities. Their 

involvement demonstrates the spirit of cooperation and collaboration, which are 

integral to achieving social prosperity and equality within the socialist core values. 

 

 

Figure 4.10 Poster of Wang Junki 

                                             Source From: Sina Weibo @ TFBOYS-王俊凯 

 

In the poster (Figure 4.10), Wang Junkai used the same portrait from a previous poster 

that had focused on rural children's education. He wore a white shirt and looked straight 
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at the camera with a determined expression, while the other idol used a cropped image 

of himself from a previous personal poster. He stood sideways with a straight gaze, his 

hand on his suit jacket, and wore a white shirt. Instead of a realistic image of a mountain 

village as the background, the poster used an abstract ink painting to represent the 

mountainous area. From a representational perspective, celebrities may choose to use 

old photos instead of taking new ones for a charity campaign for several reasons: firstly, 

using old photos that are already recognizable to their fans can help create a sense of 

familiarity and emotional connection. Fans may associate these photos with previous 

charitable activities or public welfare campaigns, which can enhance the credibility and 

impact of the current poster’s charity theme. Additionally, using old photos can convey 

a message of continuity, demonstrating the celebrities' ongoing commitment and 

support to charity work by proclaiming the “Positive energy” expected by the party. 

Regarding the choice of a more abstract ink painting to represent the background of the 

mountainous area (instead of a realistic image of a mountain village), from an 

interactive standpoint, the abstract ink painting allows for a broader interpretation and 

engagement from the audience. The use of abstraction can evoke associations with the 

natural environment and folk culture of the mountainous area, which can resonate with 

a wider range of people. The painting's open-ended nature encourages viewers to 

project their own feelings and experiences onto the image, fostering a sense of 

connection and empathy towards the cause. Also, this painting style adds artistic and 

aesthetic value to the poster. The fluidity and expressiveness of ink painting can evoke 

a sense of beauty and contemplation, creating a visually captivating and emotionally 

engaging composition. Therefore, in this Weibo post, the image incorporates artistic 

elements that go beyond the explicit description in the text and offer an additional layer 

of visual appeal and symbolism. 

 

16. With 50 million tons of electronic waste generated every year, how often do you 

replace your electronics? Join me in signing a pledge to keep our electronics 
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"alive" longer, to reduce the frequency of replacement, to recycle and reuse e-

waste, to #beatpollution and to move towards a #zeropollution planet# @United 

Nations Environment Programme@WeiCharity@Starlight Alliance 

 

“With 50 million tons of electronic waste generated every year” highlights the massive 

negative impact of e-waste on the environment by emphasizing the annual production 

of 50 million tons of e-waste. It raises awareness about the issue of such waste and 

connects it to the concept of harmony in the Chinese socialist core values, emphasizing 

the need to reduce the environmental damage it causes and maintain the ecological 

balance. “How often do you replace your electronics?" this question aims to encourage 

readers to reflect on the frequency of replacing their electronics. By reducing the 

frequency of replacing electronic products, it is possible to decrease the generation of 

e-waste and promote the efficient utilization of resources. This resonates with the 

concept of harmonious coexistence in the Chinese socialist core values, emphasizing 

the pursuit of balance and common development in the relationship between humans 

and nature. "Join me in signing a pledge to keep our electronics 'alive' longer, to reduce 

the frequency of replacement, to recycle and reuse e-waste" this statement calls for 

readers to sign a pledge to commit to prolonging the lifespan of their electronics, 

reducing the frequency of replacement, and recycling and reusing e-waste. Such actions 

align with the concept of harmony in the Chinese socialist core values, aiming to 

minimize resource waste and environmental pollution, thus achieving harmonious 

coexistence between humans and nature." To #beatpollution and to move towards a 

#zeropollution planet” this call aims to overcome the issue of pollution and strive 

towards a planet with zero pollution. It aligns with the concept of harmony in the 

Chinese socialist core values, for coordinated development between humans and nature 

and creating an unpolluted environment." @United Nations Environment Programme 

@WeiCharity @Starlight Alliance" the mention of the United Nations Environment 

Programme, Wei Charity, and Starlight Alliance implies the collaboration and 
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importance of international organizations, charitable institutions, and social alliances in 

addressing the issue of electronic waste. This also aligns with the concept of the Chinese 

Dream, which emphasizes active participation in global environmental governance and 

the pursuit of a community with a shared future for humanity. 

 

 
Figure 4.11 Poster of Wang Junkai 

                                  Source From: Sina Weibo @ TFBOYS-王俊凯 

 

In the image (Figure 4.11), the yellow background with white text "Humans produce 

nearly 50 million tons of electronic waste every year" highlights the urgency of the 

issue of electronic waste and its impact on the environment. The text draws attention to 

the problem and emphasizes the need for action. Wang Junkai's serious facial 

expression and the message on the background both convey a sense of urgency and the 

importance of taking action to address the issue of electronic waste. Interactive Analysis: 

Wang Junkai's pose and the use of the word "join" in the caption ("Join me") creates a 

sense of shared responsibility and collective action. By inviting others to join him in 

signing the commitment to reduce electronic waste, Wang Junkai encourages his 

followers to take action and participate in the cause. This creates an interactive 

dimension to the image, as it calls for a response from the viewer to join in the effort to 

protect the environment. The use of various electronic devices as decorations on Wang 

Junkai's vest in the image, not only emphasizes the theme of electronic waste but also 

serves to draw the viewer's attention to the importance of responsible consumption. 
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This composition is effective in conveying the message that reducing electronic waste 

requires a change in consumer behavior, including more conscious and responsible 

choices when purchasing and disposing of electronic devices. Wang Junkai's pose, with 

him looking slightly off-center and away from the viewer, creates a sense of distance 

and introspection, further emphasizing the importance of reflection and the need to act. 

 

17. #Give a Push, Love Together# An empathetic experience, building back the 

light with love. #99 Charity Day# Join me in giving a push to save cataracts and 

help restore clarity to their world. 99 Charity Day: Wang Yuan gives a push to 

save cataracts  

 

The theme of this Weibo post is Wang Yuan's initiative to save cataract patients on #99 

Charity Day. The post’s author urges everyone to join him in helping cataract patients 

regain their vision through empathetic experiences and rebuilding brightness with love. 

It embodies the value of justice, as it calls on people to participate in a charity event to 

help those with cataracts. Justice means that everyone should have equal opportunities 

and rights, and this activity provides an equal opportunity for people to join and 

contribute to it being realized. While the keywords in the Weibo content do not 

explicitly address equality, the overall theme reflects the value of equality. By 

participating in this activity, everyone can contribute to saving cataract patients, 

regardless of whether they are celebrities or ordinary netizens. This demonstrates the 

principle of equality opportunity. It also emphasizes the rebuilding of brightness with 

love and refers to empathetic experiences. This reflects the value of caring for others in 

China's core socialist values. By focusing on and helping cataract patients, it conveys 

the warmth and care of society, promoting social unity and harmony. The Weibo post 

mentions Wang Yuan's participation in this charity event, giving a push for cataract 

patients. This exemplifies the spirit of dedication and individual social responsibility in 

the core socialist values. As a public figure, Wang Yuan contributes to society by using 
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his influence and resources to participate in charitable activities, demonstrating a sense 

of civic responsibility. 

 

4 

 

The video begins with a scene of a gathering 

where everyone is seated around a large table 

filled with delicious food, preparing to eat hot 

pot. Suddenly, steam from the hot pot starts to 

diffuse, covering the lens of the camera like a 

mist over one's eyes. In an instant, the visuals in 

the frame become blurry, and all the colour and 

the vibrant redness of the spicy oil hot pot fade 

away. 

5 

 

The video then transitions from the scene of 

eating hotpot to the scene where the door curtain 

is lifted, revealing the view outside. The heavy 

door curtain obscures the scenery outside, and the 

colour in the frame become faded, similar to the 

previous hotpot scene. 

6 

 

Even when the door curtain is lifted and one steps 

outside, despite there being no obstruction, the 

view is blurred and  the scenery  already shrouded 

in a hazy gray. 

7 

 

In this moment, the shot of the hot pot scene 

returns to its normal colour and clarity. The food 

on the table instantly becomes incredibly 

tempting, and appetite whetted, one’s hand is 

irresistibly drawn to the chopsticks to pick up the 

food and taste it. 
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8 

 

The outdoor scenery also becomes vividly 

colourful, clearly displaying lush green leaves, 

full of vitality. The sunlight sprinkles on the 

thriving foliage, easily distinguishing it as a 

summertime scene rather than the faded shots 

before, making it difficult to determine whether 

the season depicted is spring or autumn. 

9 

 

Due to the faded treatment applied to the footage, 

the classrooms in the shots appear dim and 

dilapidated. The children can be seen holding 

primary school Chinese language textbooks and 

engaging in reading activities. 

10 

 

Two students sit together, reading a black-and-

white extracurricular book. The surrounding 

walls, with their weathered and worn-out book 

covers, only serve to highlight the radiance on the 

faces of the two children. It appears as if they 

have opened not just a tattered book but a 

gateway to a vast world. In that moment of the 

gateway opening, the light of hope illuminates 

their faces. 

11 

 

The current scene is rendered in black and white, 

with a student sitting under the window in the 

classroom. The light filtering through the window 

illuminates the student's serious expression as 

they diligently read their book. Despite the 

dimness of the scene, making it difficult to 

discern the cover of the book, the child's focused 

reading expression remains remarkably clear. 
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Figure 4.2 Description of Video 

 

In Wang Yuan's video about raising awareness for cataract patients, blurry and low-

resolution footage with faded colour is used to simulate the visual experience of cataract 

patients. The blurry footage emulates the visual blurriness and decreased eyesight that 

cataract patients experience (Frame 4), conveying a sense of confusion, helplessness, 

and discomfort. The low-resolution footage simulates the decreased image quality that 

cataract patients perceive, characterized by blurry images, lack of details, and colour 

distortion (Frame 5, 6), further emphasizing the visual difficulties and challenges faced 

by cataract patients. Unlike other visibly identifiable disabilities, it is difficult for non-

patients to understand the pain experienced by cataract patients based on appearances 

alone. However, these visual effects allow the viewers to experience firsthand the visual 

impairments of cataract patients. The faded colour in the footage conveys a sense of 

losing radiance and vitality, prompting the audience to pay closer attention to the needs 

and assistance required by cataract patients and fostering empathy and concern for their 

plight. This video about raising awareness for cataract patients, as described above, 

exemplifies a powerful visual representation of the challenges faced by cataract patients. 

12 

 

In the newly built reading room, the 

extracurricular reading materials are not only 

colourful but also include pop-up books, which 

can help younger children better understand the 

content of the books. 

13 

 

The brightly lit and spacious reading room 

presents a stark contrast to the previously dim and 

rundown school classrooms. Even though it is 

daytime as evident through the windows, the 

lights inside the reading room are still turned on 

to ensure that the children can enjoy the pleasure 

of reading in sufficient lighting. 
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In the text content, Wang Yuan urges everyone to join him in helping cataract patients 

regain their vision through empathetic experiences and rebuilding brightness with love. 

This initiative embodies the value of justice, as it calls on people to participate in a 

charity event to assist those with cataracts. In addition to highlighting the value of 

justice, the visual portrayal of cataract patients' challenges, through blurry and low-

resolution footage, fosters a deep sense of empathy and aligns perfectly with the core 

socialist values of equality and caring for others. By allowing viewers to experience 

firsthand the visual impairments of cataract patients, the video promotes understanding, 

social unity, and harmony. It encourages individuals, like Wang Yuan, to take on a 

sense of dedication and individual social responsibility by using their influence and 

resources to participate in charitable activities. This reflects the values of dedication 

and individual social responsibility inherent in China's core socialist values. In essence, 

the Weibo post's theme and the video's powerful visual storytelling come together not 

only to call for justice but also to embody the values of equality, caring for others, social 

unity, harmony, dedication, and individual social responsibility. The combination 

creates a compelling narrative that resonates with the principles of the core socialist 

values and underscores the importance of collective action and compassion in society. 

Frame 9, 10, and 11 feature scenes from the children's library charity project initiated 

by Wang Junkai. These shots are dim, faded, and black-and-white, creating a realistic 

and impoverished atmosphere that reflects the limited resources and challenging 

environment of the rural school classrooms. The strong contrast of light and dark makes 

the brightness of the children’s faces and the books stand out as focal points (Brown, 

2016). This contrast enhances the viewers' visual experience of the children's 

enthusiasm, excitement, and focus on reading, showcasing their eagerness for 

knowledge and education. The colour and contrasting lighting emphasize the dimness 

of the surrounding environment and the brightness of the children's faces during reading, 

underscoring the improvement in their living conditions and the arrival of hope that the 

library project has brought. In frames 12 and 13, the completed children's library is 
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depicted, showcasing bright reading rooms and colourful picture books and 

extracurricular reading materials. These bright and vibrant colours convey the ideas of 

hope, education, and the stimulation of imagination and exploration. 

 

18. "Education is a public good, not a compassionate almsgiving, and education is 

a right, not a luxury." I am delighted that @UNICEF has awarded me the title 

of "Youth Education Ambassador" and I will carry this important mission with 

me as I respond to UNICEF's "Together for Children, Me+1 for the Future" 

initiative and work together with others to care for children in mountainous 

areas. I'll be working with everyone to care for children in the mountains and 

focus on quality education  

 

 

Figure 4.12 Photo of Wang Yuan and office from UNICEF 

                                                         Source From: Sina Weibo @ TFBOYS-王源 

 



100 | P a g e  

 

Figure 4.13 Photo of Wang Yuan 

                                               Source From: Sina Weibo @ TFBOYS-王源 

 

The Weibo post featuring Wang Yuan’s appointment as a UNICEF Youth Education 

Ambassador, along with its accompanying text and imagery, offers a rich site for 

examining the intersections of celebrity advocacy, state narratives, and socialist values 

in contemporary China. Through its emphasis on education as a fundamental right, the 

post reflects both universal humanitarian principles and the distinctive ideological 

framework of China’s political system. By analyzing this case, we can explore how 

celebrity-led philanthropy functions as a tool for social influence, while also 

considering its performative dimensions and alignment with state agendas. 

The post underscores the importance of education, framing it as a “public good” and a 

“right, not a luxury.” This rhetorical stance aligns with the core socialist values of 

fairness and justice, which prioritize equitable access to resources and opportunities. 

By highlighting the need to address educational disparities in mountainous regions, the 

post resonates with broader governmental initiatives aimed at bridging the rural-urban 

divide, a central element of China’s "Chinese Dream" (Xi, 2013). The emphasis on 

children in disadvantaged areas further underscores the alignment between Wang 

Yuan’s advocacy and state narratives, situating education as a collective responsibility 

essential to achieving societal harmony. 

At the same time, Wang Yuan’s appointment as a Youth Education Ambassador 

situates him within a long-standing tradition of celebrity advocacy, where public figures 

act as mediators between international organizations and local audiences (Brockington, 

2014; Richey & Ponte, 2011). By leveraging his influence to amplify the visibility of 

UNICEF’s “Together for Children, Me+1 for the Future” initiative, Wang Yuan bridges 

global humanitarian goals with localized concerns about educational inequality. This 

dual alignment exemplifies the strategic use of celebrity figures to make advocacy 

campaigns relatable and impactful, while also reflecting their capacity to navigate 

multiple ideological contexts (Goodman & Barnes, 2011). 
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The visual components of the post further enhance its narrative power. The image of 

Wang Yuan holding his appointment certificate, set against a backdrop of smiling but 

impoverished children, serves as a potent visual metaphor. While the children’s tattered 

clothing symbolizes poverty and inequality, their smiles convey resilience and 

optimism, reinforcing the narrative of collective progress. This juxtaposition between 

Wang Yuan’s privileged position and the children’s disadvantaged circumstances 

underscores the inequalities the campaign seeks to address, while simultaneously 

emphasizing the potential for societal transformation through education. The inclusion 

of the appointment certificate also carries cultural significance, signaling recognition 

and legitimacy in a society where formal accolades are highly valued as markers of 

achievement. 

This case also raises important questions about the performative dimensions of 

celebrity advocacy. While the promotion of education as a right resonates with 

universal values, its articulation in this post reflects a deliberate replication of state 

narratives, suggesting that such advocacy serves both ethical and political purposes. 

The language of fairness, justice, and harmony, for instance, aligns closely with state-

led campaigns to promote equitable development and social stability, framing Wang 

Yuan’s efforts as a contribution to these broader ideological goals. This alignment 

highlights the dual role of celebrity philanthropy as both a genuine act of social 

contribution and a vehicle for virtue-signaling within China’s political climate (Sullivan 

& Kehoe, 2019). 

The replication of socialist values in this context also invites a broader discussion about 

the interplay between universal humanitarian principles and localized ideological 

frameworks. While the emphasis on education and social justice reflects values shared 

across cultures, its contextualization within China’s socio-political landscape ties it to 

state-sanctioned visions of progress. This duality underscores the need for a nuanced 

analysis of celebrity-led philanthropy, one that accounts for both the global appeal of 
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humanitarian values and their strategic mobilization within specific cultural and 

political settings. 

Furthermore, the case sheds light on the power dynamics between celebrities, the state, 

and their audiences. As a government-favored idol group, TFboys exemplifies how 

celebrity influence can be harnessed to amplify state narratives while maintaining 

public appeal. Wang Yuan’s advocacy, though seemingly autonomous, operates within 

a framework that reinforces state priorities, illustrating the complex interplay between 

individual agency and systemic influence. This dynamic raises critical questions about 

the authenticity and sustainability of celebrity philanthropy, particularly in contexts 

where state narratives exert significant influence on public discourse. 

By examining this case, we gain insights into the broader implications of celebrity 

advocacy in contemporary China. Wang Yuan’s role as a Youth Education Ambassador 

highlights the potential of celebrities to drive social change, while also revealing the 

constraints imposed by political and cultural contexts. The case demonstrates how 

celebrity-led initiatives can simultaneously inspire public engagement and replicate 

dominant narratives, offering a nuanced perspective on the potentials and limitations of 

their contributions to societal progress. Through this analysis, we can better understand 

the significance of power relations between celebrity, state, and fans, and their impact 

on the cultural and political landscape of modern China. 

 

19. #I am an activist in the battle for blue skies# Not all air pollutants are visible to 

the naked eye, but it affects the health of everyone as well as the natural 

environment. We should be proactive and take action now; a little change can 

lead to infinite possibilities.  

@UnitedNationsEnvironmentProgramme@BeijingCapitalInternationalAirport 

@Starlight Alliance 
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Figure 4.14 Poster of Wang Junkai 

                                               Source From: Sina Weibo @ TFBOYS-王俊凯 

 

This Weibo post encapsulates Wang Junkai's involvement in environmental advocacy, 

emphasizing the urgent need for collective action to combat air pollution. Framed as 

part of the broader "Battle for Blue Skies" campaign, the post aligns with both global 

environmental values and China's domestic emphasis on sustainable development and 

civic responsibility. The statement "I am an activist in the battle for blue skies" positions 

Wang Junkai as an active participant in addressing environmental challenges, 

highlighting the role of individuals in fostering societal change. This call to action 

resonates with China's core socialist values, particularly the ideals of harmony (和谐) 

and civilization (文明). Harmony, in this context, reflects the balance between human 

activities and ecological systems, while civilization emphasizes the importance of 

advancing societal awareness and responsibility through education and engagement 

(Brady, 2008). 

 

The post’s emphasis on the invisible yet pervasive nature of air pollution—"Not all air 

pollutants are visible to the naked eye, but it affects the health of everyone as well as 
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the natural environment"—underscores the interconnection between personal well-

being and environmental health. This framing aligns with the Chinese government’s 

"ecological civilization" agenda, which positions environmental protection as a 

collective responsibility essential to the nation's long-term prosperity (Zheng & Tok, 

2020). The inclusion of international organizations, such as the United Nations 

Environment Programme (UNEP), highlights the global dimensions of Wang Junkai’s 

advocacy. The UN has long utilized celebrities as goodwill ambassadors to bridge the 

gap between institutional goals and public engagement. As Brockington (2014) 

explains, celebrity advocacy is an effective tool for translating complex issues into 

accessible narratives, fostering a sense of global citizenship. Wang Junkai's role in this 

campaign demonstrates what Richey and Ponte (2011) term "celebrity 

humanitarianism," wherein public figures act as intermediaries between global 

institutions and local audiences. By tagging UNEP and other organizations, the post 

reinforces the importance of transnational collaboration in tackling environmental 

issues, aligning with the broader goals of sustainable development and collective action. 

 

The accompanying image (Figure 4.14) employs a multimodal approach to enhance the 

post’s impact. The blue background symbolizes the sky, invoking a sense of urgency to 

preserve its purity, while the white text—"You may not see air pollution, but it is 

everywhere, harming human and natural health"—emphasizes the invisibility and 

ubiquity of the issue. Wang Junkai’s serious expression and direct gaze convey 

determination, encouraging viewers to reflect on their own roles in combating air 

pollution. The use of a blurred filter, suggesting a frosted glass or a hazy atmosphere, 

serves as a visual metaphor for the unseen but tangible effects of air pollution. This 

technique aligns with Kress and van Leeuwen’s (2020) theory of multimodal discourse, 

which highlights how visual elements can complement textual narratives to create a 

cohesive message. The logos of UNEP, Beijing Capital International Airport, and the 

Starlight Public Welfare Alliance in the lower right corner lend the image institutional 
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legitimacy, underscoring the collaborative nature of the campaign. While the post 

effectively communicates the importance of environmental action, it also raises 

questions about the performative dimensions of celebrity involvement. As Goodman 

(2013) argues, the use of celebrity figures in advocacy campaigns can blur the lines 

between genuine commitment and virtue signalling. In Wang Junkai’s case, his 

participation in a state-aligned environmental campaign highlights the intersection of 

personal branding, political agendas, and public engagement. 

 

The campaign’s reliance on slogans such as "a little change can lead to infinite 

possibilities" reflects what the examiners describe as the replication of political slogans 

in China’s political climate. This framing not only reinforces state narratives but also 

positions Wang Junkai as a model citizen embodying the values of collective action and 

responsibility. 

 

 

20. Thank you @WeiboCampus for inviting me to be your #CampusCharityWalk# 

ambassador. Join me in the 7th #greenplant adoption# campaign for university 

students in 2017! Join us to raise our voices for love! 

 

This is a Weibo post that involves a project encouraging college students to participate 

in tree adoption activities and extends an invitation to the author to become the 

ambassador for the event. "Thank you @WeiboCampus for inviting me to be your 

#CampusCharityWalk# ambassador." This sentence expresses the author's gratitude 

towards Weibo Campus for inviting them to become the ambassador for the campus 

charity walk. Spirit of friendliness and mutual assistance: The author's gratitude 

demonstrates a friendly and mutually supportive attitude, showing the willingness to 

participate in charitable activities and work together with others. Cooperation and 

common development between individuals and collectives: By accepting the invitation 
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to be an ambassador, the author expresses a desire to collaborate with the organizers to 

jointly promote the development of charitable activities and achieve common goals. 

"Join me in the 7th #greenplant adoption# campaign for university students in 2017!" 

This sentence calls for others to join the author in participating in the 7th green plant 

adoption campaign for university students in 2017. Spirit of friendliness and mutual 

assistance: By inviting others to join the campaign, the author exhibits a friendly and 

mutually supportive attitude, hoping that everyone can work together. Emphasis on 

cooperation and common development between individuals and collectives: By inviting 

others to participate, the author emphasizes the collaboration between individuals and 

collectives, encouraging everyone to contribute to the success of the tree planting 

activity. “Join us to raise our voices for love!” This sentence urges people to join the 

activity and raise their voices for love. Spirit of friendliness and mutual assistance: By 

calling for others to join the activity, the author expresses a spirit of friendliness and 

mutual assistance, hoping that everyone can unite and convey the power of love 

together. Cooperation and common development between individuals and collectives: 

By inviting others to join, the author emphasizes the cooperation between individuals 

and collectives, working together to create a friendlier and more harmonious 

environment in society. 

 

Significantly, this Weibo post differs from the other posts with a combination of text 

and images or videos, as it only contains a link accompanied by text. It therefore 

requires users to click on the link to access the related content. In terms of user 

experience, reading Weibo content that contains a link and text requires clicking on the 

link and redirecting to another page, which adds extra steps and takes more time. 

Conversely, images or videos that are directly displayed within the Weibo post, allow 

users to obtain information more conveniently and directly through browsing or 

watching. Weibo posts with images or videos are more prominent on users' timelines, 
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making them more likely to catch attention and be shared. In contrast, pure text Weibo 

posts may be relatively easy to overlook or get lost among competing information. 

 

The analysis of TFboys’ philanthropic activities on Weibo reveals how celebrity-driven 

content aligns with and amplifies socialist values within the broader cultural and 

political landscape of China. Through their advocacy for educational equity and societal 

harmony, TFboys utilize emotive language, compelling visuals, and interactive calls to 

action to promote key values such as fairness, justice, and collective responsibility. 

A central theme in TFboys’ Weibo posts is the emphasis on education as a universal 

right, aligning with the Chinese government’s focus on reducing urban-rural disparities 

and fostering social mobility. The metaphor of the "ocean of knowledge," used in one 

of Wang Junkai’s posts, portrays education as boundless and empowering, resonating 

with the socialist ideal of collective progress (Brady, 2008). By invoking concepts of 

inclusivity and opportunity, the language used in these posts contributes to a broader 

narrative of societal harmony and development, reflecting the “Chinese Dream” (Wang 

& Lu, 2021). 

 

The visual elements accompanying TFboys’ posts further enhance their ideological 

resonance. Images depicting rural children walking to school against a mountainous 

backdrop juxtapose the challenges of educational access with the aspirational potential 

of knowledge. Such imagery, steeped in symbolic significance, aligns with state-

endorsed aesthetics that emphasize community solidarity and the bridging of 

socioeconomic divides (Jeffreys & Xu, 2017). By integrating their public personas into 

these narratives, TFboys function as both influencers and intermediaries, channeling 

state priorities into relatable and emotionally engaging content. In addition to visual 

and linguistic elements, the strategic use of Weibo’s interactive features, such as 

hashtags (#BaiduAppCharityStarProject) and direct calls to action, positions the 

audience as active participants in philanthropic efforts. These interactive strategies 
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resonate with participatory culture theories, which highlight the importance of fostering 

community involvement in digital platforms (Jenkins, 2006). By encouraging followers 

to engage in collective action, such as supporting rural education initiatives, TFboys 

reinforce the socialist ethos of shared responsibility and civic engagement. However, 

the alignment between celebrity philanthropy and state narratives also warrants critical 

scrutiny. While these posts effectively mobilize public support, they risk 

overshadowing grassroots voices and limiting the diversity of perspectives in public 

discourse. The reliance on state-aligned themes, such as “positive energy,” raises 

questions about the authenticity of celebrity-driven philanthropy and whether it 

primarily serves as a tool for image management or ideological dissemination (Zhao, 

2019; Sullivan & Kehoe, 2019). Moreover, the emotional and participatory appeal of 

these campaigns, while impactful, may prioritize visibility over substantive 

engagement, leaving the actual outcomes of these initiatives open to further inquiry. 

 

In sum, TFboys’ Weibo posts illustrate how celebrity-driven philanthropy operates as 

a dual mechanism for social advocacy and ideological reinforcement in China’s digital 

sphere. By leveraging language, imagery, and interactive strategies, these posts advance 

state-endorsed narratives while fostering public engagement in philanthropic causes. 

This case study underscores the complex interplay between celebrity culture, digital 

media, and political messaging, inviting further exploration into the long-term impacts 

and authenticity of such initiatives. Future research could examine how audiences 

perceive and respond to these campaigns and whether they inspire tangible action or 

remain confined to the realm of symbolic representation. 

 

4.2: Bazaar Charity Foundation (BCF) Cases 

Similarly to the TFboys example, the Bazaar Charity Foundation's (BCF) Weibo 

content employs a range of high-frequency phrases, including "Together," "Positive 
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energy," "Love," "Aesthetic education," "Rural children," and "Participation." These 

phrases highlight recurring themes of societal unity, cultural growth, and inclusivity, 

ostensibly reflecting China’s core socialist values of Harmony, Civilization, Equality, 

and Justice. However, while these terms resonate with state-endorsed values, they 

warrant critical scrutiny to assess whether they serve as genuine commitments to social 

progress or as performative alignments with political agendas. 

 

BCF's emphasis on "Positive energy" and "Love" echoes China's broader ideological 

framework, which uses optimistic messaging to foster societal cohesion and national 

pride (Brady, 2008). References to "Rural children" and "Aesthetic education" reinforce 

values of Equality and Civilization, promoting inclusivity and cultural literacy. Yet, the 

reliance on emotionally appealing but vague language raises questions about the depth 

and efficacy of these initiatives. Theoretical perspectives on virtue signaling (Goodman, 

2013) suggest that such messaging may prioritize image management over meaningful 

impact, especially in a media landscape where NGOs must navigate state-imposed 

constraints (Teets, 2013). BCF's collaboration with celebrities further complicates its 

engagement with core socialist values. While the involvement of public figures 

amplifies the reach of charitable campaigns, it also risks the commercialization of 

charity (Richey & Ponte, 2011). The celebration of "Idols" and "Role models" may shift 

the focus from addressing systemic inequalities to enhancing the public personas of 

celebrities and the NGO itself. This dynamic calls for a closer examination of how fan 

participation, often driven by celebrity affiliation, contributes to or detracts from the 

long-term goals of social equity and justice. Moreover, the imagery and narratives in 

BCF’s Weibo posts must be evaluated for their inclusivity and representation. While 

the promotion of rural children's welfare aligns with socialist values of Equality and 

Justice, the selective framing of these groups could inadvertently perpetuate stereotypes 

or marginalize other vulnerable populations. Addressing these concerns requires a 
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nuanced understanding of cultural governance (Brady, 2008) and the balancing act 

NGOs perform between advocating for change and aligning with state directives. 

 

The following line-by-line analysis for each individual target Weibo post is conducted 

in descending order of frequency, with the index of influence shown in Appendix 3: 

 

1. #BazaarCharityTogether #CharityRoad, with positive energy idols# Thanks to 

Wang Yibo & Xiao Zhan fans @BoXiaoLoveAlliance, for supporting 

#BazaarAfterSchoolOneHour #Aesthetic EducationCharityProject, with 

practical actions to help the development of rural aesthetic education, helping 

children to grow happily under love and beauty.  

#AestheticEducationforthefuture DoCharityTogether 

@BazaarStarCharityNight @WeiCharity @China Siyuan Project Poverty 

Alleviation Foundation 

In the above-mentioned content extract, the emphasis is on fans of Wang Yibo and Xiao 

Zhan (@BoXiaoLoveAlliance) participating in the charity project highlighting their 

active involvement in philanthropy and contributing to the development of rural 

aesthetic education. This showcases the value of equality, where ordinary fans can 

actively participate in charitable activities and make contributions to the growth of rural 

aesthetic education. By mentioning supported charity projects and organisations such 

as "Bazaar After School One Hour Aesthetic Education Charity Project," "Bazaar Star 

Charity Night," "Wei Charity," and "China Siyuan Project Poverty Alleviation 

Foundation," it underscores the fairness and legitimacy of charitable actions, ensuring 

that the use and distribution of funds align with the public interest and social justice. 

The use of relevant charity-related hashtags and expressions, along with gratitude 

towards the participation and support of celebrities’ fans, encourages the public to 

actively engage in philanthropic activities and pay attention to social welfare. This 

demonstrates an awareness of, and the degree of importance placed on, participating in 

daily political activities. The use of terms such as "positive energy idols," "support," 

and "practical actions" emphasises the attitude and actions of celebrities and their fans’ 
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consequent engagement in philanthropic activities. However, the portrayal of this 

involvement as purely voluntary deserves further scrutiny. Given the increasing 

institutionalisation of celebrity charity in China and state alignment with philanthropic 

messaging, it is worth questioning to what extent such participation is genuinely 

autonomous, or whether celebrities and fan groups are invited—or even expected—to 

perform philanthropic roles as part of a larger ideological framework. Using terms like 

"positive energy" when describing celebrities aims to highlight their positive, inspiring 

image, emphasising their ability to convey positive values and influence through their 

actions and statements. This description aims to shape a positive public image for 

celebrities, portraying them as role models and representatives of positive energy in 

society. Such wording also attracts fans and the wider public's attention and support, as 

positive and uplifting images are often more welcomed and embraced than other sorts 

of images.  

 

Using terms like "positive energy" when describing celebrities aims to highlight their 

positive, inspiring image, emphasising their ability to convey positive values and 

influence through their actions and statements. This description aims to shape a positive 

public image for celebrities, portraying them as role models and representatives of 

positive energy in society. Such wording also attracts fans and the wider public's 

attention and support, as positive and uplifting images are often more welcomed and 

embraced than other sorts of images. On the political level, portraying celebrities as 

bearers of "positive energy" underscores their active adherence to Socialist value. This 

helps convey political propaganda and ideological messages, emphasising the 

celebrities' identity and support for socialist ideas. As public figures, their words and 

actions are often widely observed. This positive image can enhance the country’s 

cultural influence and support state efforts in shaping a favourable national image. The 

content mentions the support of “aesthetic education charity projects” by celebrities and 

their fans, helping the development of rural aesthetic education and creating a positive 
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growth environment for children through love and beauty. This demonstrates their 

concern for the educational needs of disadvantaged groups and their efforts to provide 

artistic education resources and assistance to create a better growth environment, which 

reflects the emphasis on compassion, beauty, and sharing in socialist value. Celebrities 

and their fans supporting charity projects for rural aesthetic education demonstrate their 

attention and awareness of the inadequate educational resources and needs of rural areas. 

Participation in and support of such aesthetic education projects shows care and concern 

for rural children and the importance of equal education. Their support may include 

donating art supplies, providing art training courses, and sponsoring learning 

opportunities, aiming to offer more opportunities for rural children to access art and 

beauty, enrich their educational experiences and life journeys, and create an atmosphere 

filled with love and beauty.  

 

While the emotional appeal and mobilisation of large fan bases provide immediate 

benefits, it is important to evaluate whether such actions lead to long-term educational 

improvements or if they risk becoming symbolic performances that serve to reinforce 

celebrity image and state-approved values without challenging structural inequalities. 

The content mentions multiple relevant charitable organisations and projects, as well as 

hashtags and expressions calling for joint participation. This highlights the emphasis on 

collaboration, unity, and collective action in philanthropic activities by celebrities and 

their fans. Through joint efforts, they strive to achieve social fairness and justice, 

aligning with Socialist value. It is worth noting that this phenomenon of fans donating 

to charity projects in the name of their idols has gradually become popular in the 

entertainment industry in mainland China, following the establishment of the charitable 

foundation by Li Yuchun's fans during the Super Girl contest in 2006 (Jeffreys & Xu, 

2017). The main motivation behind this lies in the admiration and influence fans have 

for celebrities. Celebrities hold a revered status and wield significant influence over 
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their fans. Fans making charitable donations in the name of celebrities do so because of 

their admiration, identity, trust, and support for the celebrities' words and actions.  

 

Meanwhile, inviting celebrities to participate in charity projects leverages their fame 

and influence to attract more attention and resources. Consequently, fans making 

charitable donations in the name of celebrities, while partnering with closely associated 

charitable organisations, highlight the integration of philanthropic resources. 

Leveraging the celebrities' fame and influence attracts more people to participate in 

philanthropic endeavours and expands the scope of charitable actions. Additionally, 

fans making charitable donations in the name of celebrities show their identity with the 

values advocated by such celebrities. They connect their actions with the celebrities' 

philanthropic image, demonstrating a shared concern for social welfare and the 

promotion of social progress.  

 

 

 

 
Figure 4．17 Photos of Bazaar After School One Hour 

Source from: Sina Weibo @ 芭莎公益慈善基金 
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The first image in figure 4.17 resonates with the text's reference to fans of Wang Yibo 

and Xiao Zhan (@BoXiaoLoveAlliance) supporting the "#BazaarAfterSchoolOneHour 

#AestheticEducationCharityProject". The children in the image are the beneficiaries of 

the project in a rural area. Their smiles and the sign they are holding exemplify the 

"practical actions" taken by the fans to aid in the development of aesthetic education. 

The image mirrors the notion of helping children "grow happily under love and beauty" 

while reflecting the project's emphasis on positive energy and happiness. In the second 

image, the charity certificate being awarded echoes the mention of 

"DoCharityTogether" in the text. It exemplifies the active involvement of the fan 

organisation (@BoXiaoLoveAlliance) in supporting the charitable initiative. The 

certificate's inclusion of donation details and project information aligns with the text's 

mention of the "BazaarCharityTogether" hashtag and highlights the concrete 

contribution of the fans to the cause. The image of the fully equipped reading classroom 

corresponds to the text's mention of "helping the development of rural aesthetic 

education." The classroom's appearance, with a well-stocked bookshelf and a 

conducive learning environment, showcases the practical outcome of the 

"#AestheticEducationforthefuture" mentioned in the text. The image effectively 

illustrates the project's focus on enhancing educational resources and opportunities for 

children. Taken together, this set of images conveys a coherent narrative of a charitable 

project by depicting its inception, supporters' contributions, and tangible achievements. 

This narrative encompasses themes of hope, support, and community transformation, 

aiming to resonate with the audience and underscore the significance of philanthropic 

activities. 

 

Compared with other celebrity-led campaigns like Wu Lei’s direct personal 

involvement ( Case 13, 20) or Greenpeace’s strategic environmental framing in the next 

sections, the Wang Yibo and Xiao Zhan case stands out for its grassroots fan 
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mobilisation, blurring the lines between fan activism and top-down charity 

endorsement. This fan-led model reflects a decentralised but highly coordinated effort 

that still reinforces state values, making it distinctively hybrid in strategy. The analysis 

reflects a significant trend where fandom culture intersects with philanthropic 

initiatives, notably in the context of Chinese celebrities like Wang Yibo and Xiao Zhan. 

The fans’ active participation, as noted by their collective alias @BoXiaoLoveAlliance, 

illustrates a form of participatory philanthropy that democratises charitable giving. 

Such actions not only contribute to the advancement of rural aesthetic education but 

also embody socialist values of equality and communal participation in social welfare. 

Critically, this fan-driven philanthropy serves multiple functions. It advances the cause 

of aesthetic education in rural areas, which is a pressing need, yet also acts as a medium 

for fan expression and celebrity adoration. While the intention behind the charity is 

commendable, analysis can explore the depth of impact these initiatives have on long-

term educational outcomes. It raises questions about the balance between celebrity-led 

and grassroots-led philanthropic activities and their relative efficacy. The use of 

charity-related hashtags and expressions, while fostering a sense of community and 

shared purpose, also suggests a performative element to philanthropy, aligning with the 

public personas of the celebrities involved. This performative aspect, if not genuinely 

backed by substantive action, can dilute the essence of charity into a mere social trend 

(“virtue-signalling”), as Littler (2017) argues in her critique of public displays of 

morality within consumer and celebrity cultures.. Lastly, the emphasis on socialist 

values through terms like "positive energy idols" and "practical actions" suggests an 

alignment with state ideologies, which serves to politically contextualise and 

potentially harness the philanthropic narrative. This strategic framing might reinforce 

governmental agendas while simultaneously crafting a benevolent celebrity image that 

resonates with public sentiment.  
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In conclusion, the analysis of the philanthropic actions of Wang Yibo and Xiao Zhan’s 

fans underscores a socially responsive fan culture that leverages celebrity influence for 

charitable causes. Critical reflection on the implications of such charity—including its 

sustainability, the balance of influence between celebrities and organisations, the 

performative versus substantive nature of philanthropic acts, and their ideological 

underpinnings—presents a nuanced picture of modern philanthropy within the sphere 

of celebrity culture and the interaction with political narratives. 

 

2. #Bazaar Charity together, #Bazaar-After-School Hour #Aesthetic Education 

Charity Project, together with "Aesthetic Education Ambassador" Huang Zitao 

@Guess Who's Next, Wang Junkai @TFBOYS-Wang Junkai, @Guang 

Xiaotong, @Chen Xuedong, @Wang Ziyi, @Qin Fen Roi, @LiChun, @Huang 

Yali, @Lian Lian, together with everyone to focus on rural children's aesthetic 

education aesthetic education future, hand in hand, looking forward to your 

participation! 

 

The text mentions the participation of several celebrities, including Huang Zitao, Wang 

Junkai, Guo Jingming, Wang Ziyi, and others. By participating in the "#Bazaar Charity 

together" and "#Bazaar-After-School Hour #Aesthetic Education Charity Project" 

initiatives and collaborating with other celebrities, they demonstrate their willingness 

to collectively focus on the aesthetic education of rural children. Their active 

involvement supports the values of collaboration and sharing, which are integral to 

Socialist value. The text emphasises the attention given to aesthetic education for rural 

children. The title of "#Aesthetic Education Ambassador" and collaboration with other 

celebrities show that these stars are concerned about the comprehensive development 

and artistic education of young people. They call for more people to participate in this 

charity project, reflecting the importance placed on education, particularly the emphasis 

on the education of young people, as per Socialist value. The text highlights the 

celebrities' collective attention and support for the aesthetic education of rural children, 

as well as their expectation of everyone's participation. This conveys a sense of 
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collective honour and responsibility, as the celebrities utilise their fame and influence 

to promote social welfare initiatives, urging more people to join and work together. It 

reflects the values of collectivism and a sense of responsibility within Socialist value. 

In this project, the simultaneous participation of multiple celebrities in a charitable 

endeavour serves as a typical example of harnessing the influence of celebrities. 

Celebrities possess high visibility and wide-ranging influence, and their words and 

actions often capture public attention and imitation. Consequently, by engaging in 

charitable activities, celebrities utilise their influence for the benefit of the collective, 

conveying positive values and exemplary behaviour, thus inspiring more people to 

participate in and pay attention to charitable causes. Their involvement in charitable 

activities can generate broad social attention and media coverage. Such attention and 

coverage not only aid in promoting charitable endeavours but also influence the 

awareness and actions of more individuals, broadening public understanding and 

concern for collective social responsibility. Celebrities typically possess abundant 

resources and extensive social networks, enabling them to integrate resources and 

platforms to support and assist charitable causes. They can combine their resources and 

social networks with charitable endeavours through means such as donating funds, 

mobilising resources, and organising events, thus harnessing collective power to drive 

social progress and development. As public figures, celebrities tend to have a 

heightened sense of social responsibility. They recognise the impact of their actions and 

influence on society, leading them to be inclined towards assuming social 

responsibilities and giving back to society through participation in charitable activities. 

This sense of responsibility aligns with the collective sense of responsibility within the 

social collective, collectively promoting social development and progress. However, 

critical reflection is needed regarding the nature of this collective engagement. The 

participation of multiple celebrities appears coordinated and promotional, suggesting 

an element of strategic mobilisation rather than purely voluntary commitment. In this 

context, celebrities may be invited or encouraged by organisers to lend their influence, 
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raising questions about whether their involvement stems from personal conviction or 

professional expectations tied to maintaining a positive public image. 

 

Figure 4.2 Description of Videos 

                             

This filming technique serves the following significant purposes conveying the 

message and generating resonance. The first function is to emphasise celebrity support 

by rapidly showcasing multiple well-known celebrities (@celebrities’ names) and 

35 

 

 

 

 

 

 

 

 

 

In the video, the mentioned celebrities (@celebrities’ 

names) appear rapidly one after another, and their 

names and titles as "Aesthetic Education Star 

Ambassador" are displayed on the screen when they 

appear. They all recite the following sentence from 

the text content: “Join us in a transformative journey 

to enrich the aesthetic education of rural children – 

the architects of tomorrow's artistic landscape. Your 

participation is vital in shaping a future where 

creativity and beauty thrive in every corner. 

Together, we can ignite a renaissance in rural 

aesthetic education, crafting a more vibrant, artistic 

world for the generations to come. Let's unite in this 

noble endeavor and make a lasting difference!” 
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displaying the title "Aesthetic Education Star Ambassador" when they appear, the video 

strongly emphasises the role of these celebrities as ambassadors for the charity project. 

This helps capture viewers' attention, as celebrity involvement often garners interest. 

Secondly, it may help to create momentum and resonance. The rapid succession and 

concentrated display of celebrities in the video creates a compact visual scene that 

builds momentum. This visual effect aids in conveying the significance and impact of 

the charitable cause while evoking emotional resonance among viewers, as celebrity 

participation can evoke positive emotions from supporters. Thirdly, it is a uniform 

approach in that all celebrities in the video repeatedly recite the same sentence, 

highlighting their shared support for the charity project and emphasising specific 

information. This presentation style can enhance the impression of the information, 

making it easier for viewers to understand and remember. In summary, this filming 

technique effectively conveys the information and vision of the charity project by 

highlighting celebrity involvement, creating resonance, conveying information 

uniformly, and encouraging viewer participation. This compact, attention-grabbing 

visual presentation style helps capture viewers' attention and inspires their interest in 

and support for the project. 

 

The collective charity efforts by celebrities in aesthetic education initiatives reflect a 

positive alignment to Socialist value, promoting collaboration and educational 

enrichment. Yet the voluntary versus invited nature of their participation requires 

deeper scrutiny. Compared to fan-driven philanthropy (e.g., Wang Yibo and Xiao Zhan) 

or direct personal involvement (e.g., Wu Lei’s hands-on charity work), this case reveals 

a strategy of leveraging mass celebrity endorsement for maximum visibility rather than 

fostering long-term, personalised engagement with the cause. Critical scrutiny 

necessitates evaluating the sustainability of their involvement and the true motives 

behind their philanthropy. It is crucial to discern whether these actions are part of a 

sustained commitment or temporary engagements that serve immediate publicity more 
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than long-term change. The lasting impact of such initiatives depends on ongoing 

dedication beyond the temporary scope of initial contributions. Furthermore, while 

collective appearances can generate impressive short-term awareness, the risk remains 

that philanthropy becomes a performance aimed at enhancing celebrity profiles without 

sufficiently addressing structural educational inequalities. While these endeavours 

harness influential voices for good, their real value lies in their ability to effect enduring 

social progress. 

 

3. #AccelerateForLove# He has always brought us countless surprises and 

touches, and we have witnessed his growth and transformation along the way. 

The 18-year-old Kai @TFBOYS-WangJunKai also hopes to pass on more of his 

love and power to society, giving back to more people in need and making more 

people feel the warmth of love. Today, the Bazaar ambulances donated by Kai 

are ready to be dispatched. The first batch of 10 ambulances will be sent to 

remote health centres in Xinjiang to help solve the medical problems of the local 

people who are "pre-dispatched without a car". Thanks to Kai's efforts and 

goodwill, we hope more people will join us and follow in Kai's footsteps of love! 

@Bazaar @Su Mang @Xiaoli-BAZAAR @Bazaar Celebrity Charity Night 

@China Siyuan Project Poverty Alleviation Foundation 

 

 

 

Figure 4.18 Photos of Accelerate for Love 

 Source from: Sina Weibo @ 芭莎公益慈善基金 
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4. #AccelerateForLove Accelerate for Love held the first batch of 200 ambulances 

for the "2016 BAZAAR Celebrity Charity Night" ceremony today. Thank you to 

the handsome and lovely #ZhangYiXing who is so passionate about charity 

@TryTryTryTryx for donating 10 ambulances to the poor counties and villages 

in Hunan. Thank you, little sheep, for all the goodness you bring to us, even if 

the mountains are long, I believe this love will continue. 

 

 
Figure 4.23 Posters of Accelerate for Love 

Source from: Sina Weibo @ 芭莎公益慈善基金 

 

 

5. Accelerate for Love - Since his debut, idol group member, actor and famous 

student ... these outline the gradually growing Wang Yuan. His world is full of 

sunshine and he has been interpreting the most silent love with his actions. 

“Doing charity, I am unconditionally OK." is his voice from his heart. He has 

created a huge influence and appeal among the younger generation, leading the 

trend of public welfare among fans and full of positive energy. Thanks to 

@TFBOYS-WangYuan for donating 20 Bazaar ambulances, we will continue to 
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walk together on the road of charity in the future!  @Bazaar @XiaoLi BAZAAR 

@Bazaar Celebrity Charity Night @China Siyuan Project Poverty Alleviation 

Foundation 

 

 
Figure 4.24 Posters of Accelerate for Love 

Source from: Sina Weibo @ 芭莎公益慈善基金 

   

 

6. #AccelerateForLove# The second batch of 300 ambulances for the 2016 

BAZAAR Celebrity Charity Night was launched today, thanks to dear @Yang 

Yang icon's continuous support for the Bazaar Celebrity Charity Night and the 

ambulance project. We are proud to be able to walk in our on-screen roles and 

walk with you on the road to charity. The ambulance you donated will soon be 

carrying a load of love and heart to the poor areas of Guangxi Province, 

sending a message of hope to the people waiting for life-saving treatment there. 

Our charity role model, looking forward to more good things to come. @Su 

Mang 
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Figure 4.25 Posters of Accelerate for Love 

Source from: Sina Weibo @ 芭莎公益慈善基金 

 

 

7. #BazaarCharityTogether#Wang Junkai, the most beautiful time to meet the best 

teenager; his young face has grown into an adult shape. #The first lesson of the 

school year #Bazaar and #BazaarAfterSchoolOneHour#AestheticEducation# 

sponsor Sha Xiaoli @XiaoliBAZAAR join hands with Aesthetic Education 

Ambassador @TFBOYS - Wang Junkai to call you to class! The smile of a 

youngster can heal everything, let's walk together towards a brighter future and 

help rural beauty education @KarryWang Studio @Bazaar @Bazaar Celebrity 

Charity Night @China Siyuan Project Poverty Alleviation Foundation 

@EnergyChinaOfficial 

8. # Accelerate for Love On screen, she is a quirky girl; in her career, she is 

hardworking and serious. She is our beloved @Wang ZiwenOlivia, a good role 

model who has been quietly dedicated in the cause of charity. Today, the 10 

Bazaar ambulances donated by Ziwen will go to the Xinjiang region to send 
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warmth and protection to the folks. Thank you for your dedication, and I hope 

more of you will follow your example and join the ranks of public service in the 

future, together for the sake of love! @Bazaar @Su Mang @XiaoliBAZAAR 

@Bazaar Celebrity Charity Night @China Siyuan Project Poverty Alleviation 

Foundation 

 

  

Figure 4.28 Posters of Accelerate for Love 

Source from: Sina Weibo @ 芭莎公益慈善基金 

 

 

9. #AccelerateForLove In 2018, Kai @TFBOYS-Wang JunKai still brings us a lot 

of surprises, not only his performance in film and variety shows, but also what 

touches us is his efforts and dedication in public welfare. Today, the second 

batch of 10 Bazaar ambulances donated by Kai will be sent to the Tibetan 

region to help solve the problem of the local people's difficulty in seeing doctors 

and going out! Thank you Kai for your donation and hope more people will 

follow in Kai's footsteps and give to the cause! @Bazaar @Su Mang @Bazaar 

Celebrity Charity Night @China Siyuan Project Poverty Alleviation Foundation 
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Figure 4.30 Posters of Accelerate for Love 

Source from: Sina Weibo @ 芭莎公益慈善基 

 

Strategic Orchestration in the “Accelerate for Love” Campaign: A Pattern of 

Celebrity-Organised Philanthropy 

 

The “Accelerate for Love” campaign, led by the Bazaar Charity Foundation, provides 

a recurring framework for celebrity philanthropy that spans multiple years and celebrity 

participants. Seven cases followed a strikingly uniform template: each celebrity donates 

a number of ambulances, which are then celebrated via coordinated Weibo posts 
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featuring emotionally affirming text, staged visuals, and institutional branding. While 

framed as acts of personal generosity, these cases collectively reveal a strategic, media-

coordinated model of philanthropy that blends state-approved messaging with celebrity 

branding. 

 

In all seven cases, the textual content emphasises moral character, dedication, and 

humility—phrases like “quiet contribution” (Wang Ziwen), “efforts and dedication” 

(Wang Junkai), and “unconditionally OK” (Wang Yuan) construct the celebrity as 

modest, selfless, and aligned with core socialist values. The posts encourage audiences 

to view the celebrities as role models whose behaviour reflects civic responsibility, 

emotional sincerity, and collective care. Yet the visual messaging tells a more 

calculated story: staged images of ambulances bearing celebrity names, large-scale 

departure ceremonies (as in Wang Junkai’s and Lu Han’s cases), and curated shots of 

the celebrities themselves suggest that these contributions are also carefully managed 

performances of visibility. 

 

This duality—between verbal modesty and visual spectacle—reveals how BCF 

leverages celebrity influence not only for fundraising but also for public ideological 

work. The use of consistent imagery, campaign hashtags (#AccelerateForLove), and 

institutional tags (@Bazaar, @China Siyuan Project Poverty Alleviation Foundation) 

demonstrates a highly centralised strategy that packages philanthropy as a media event. 

While the donations provide real material support for healthcare access in rural areas, 

the structure of the campaign prioritises recognisability, shareability, and the 

amplification of positive public sentiment around national charity infrastructure. 

 

What differentiates this campaign from other forms of celebrity philanthropy in China 

is its mass-organised and image-embedded nature. Compared with the fan-led 

mobilisation of Wang Yibo or Xiao Zhan, or the self-initiated, low-profile approach of 
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Huang Jingyu’s photography-based donation, the “Accelerate for Love” series depends 

on repeated branding patterns. Similarly, unlike Yi Yangqianxi’s case, which centres 

on symbolic ambassadorship and stylised aesthetic education advocacy, the five 

“Accelerate” cases rely on the material visibility of physical vehicles (ambulances) to 

communicate impact. 

 

This model suggests a form of invited participation: the celebrities appear less as 

autonomous actors and more as partners in a highly orchestrated narrative of national 

benevolence. Their presence lends authenticity and emotional connection, while the 

charity infrastructure manages logistics, visuals, and messaging. In Lu Han’s case, his 

immense online popularity even shapes the visual choices, with a prominent half-body 

shot used to boost digital exposure—unlike more standardised posters for other stars. 

These choices are indicative of how celebrity presence is not incidental but calculated, 

embedded into the structure of state-compatible philanthropic storytelling. 

 

Critically, while these campaigns do support tangible causes, they also function 

ideologically—reaffirming moral citizenship, encouraging public trust in organised 

charity, and consolidating the symbolic capital of both the celebrities and the 

institutions involved. The blending of public welfare, celebrity image, and soft 

nationalism points to a unique Chinese model of philanthropy, where performative and 

political dimensions often coexist. 

 

10. Thank you JingYu@JohnnyHuang for donating RMB 398,015.90 from your 

personal income from his photo project <Zehai Whale> to the 

#SunshineClassroom#Project, your warm heart transformed love will be sent to 

the children in the poor areas of Guoluo , Qinghai Province, so that the 

children in 66 primary schools in Guoluo can be happy with sports and healthy 

growth children's smiling faces are the most precious Thank you for your 

dedication. Your warm positive energy will also influence more people, together 

we will protect the children's future @HuangJingYuStudio2016 #HuangJingYu    
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The text clearly indicates that the renowned celebrity Huang Jingyu 

(JingYu@JohnnyHuang) has generously contributed 398,015.90 yuan (approximately 

44,224 GBP) from the proceeds of his "The Ocean Whale" photography initiative. This 

act of kindness underscores Huang's commitment to leveraging his influence and 

financial resources for the greater good, exemplifying his deep-seated compassion and 

commitment to societal upliftment. By engaging in such philanthropic efforts, 

celebrities like Huang play a pivotal role in societal development, using their public 

platform to foster a culture of giving and community support. Such contributions not 

only help address immediate societal needs but also set a precedent, motivating others 

to get involved in philanthropic endeavours. When celebrities take the lead in welfare 

activities, it encourages the public to turn their attention to pressing social concerns and 

adds momentum to the collective effort to bring about positive change. By openly 

sharing details about their charitable acts, celebrities can spark dialogue and raise 

awareness about the causes they support, which in turn can educate the public and 

galvanise further action. Huang’s approach, based on individual initiative and direct 

financial donation, differs from collective promotional campaigns involving multiple 

celebrities (such as the Aesthetic Education Project) or fan-driven donation models 

(such as the case with Wang Yibo and Xiao Zhan). His strategy reflects a personalised 

philanthropy that highlights individual responsibility rather than mass mobilisation. By 

channelling his resources into the "Sunshine Classroom" project, Huang Jingyu aims to 

brighten the lives of children in the poor Guoluo area of Qinghai Province, focusing on 

enhancing their physical health and joy through sports in 66 primary schools. This 

initiative not only underscores a commitment to educational and childhood welfare but 

also brings to light the intrinsic value of nurturing happiness and well-being among the 

youth, aligning with core socialist values that prioritise children's rights and 

contentment. Moreover, Huang's spirited and altruistic actions resonate with the 

broader message of solidarity and generosity inherent in these values, inspiring 

collective progress, and societal betterment. The narrative presented draws attention to 
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the fundamental socialist principles reflected in the public welfare engagements of 

celebrities like Huang, including devotion to community, attention to the needs of the 

less fortunate, nurturing of children, and fostering a spirit of unity and cooperation. 

 

 

Figure 4.19 Photos of Huang Jingyu and the rural school he contributed to 

                                           Source from: Sina Weibo @ 芭莎公益慈善基金 

 

In figure 4.19, the first and second images show Huang's photo project, providing a 

visual backdrop to initiate the story and create a continuous emotional atmosphere. The 

third image shifts to actual students from donated mountain schools, redirecting focus 

from the photo project to the real beneficiaries of the charity, eliciting resonance. The 

portrayal of these rural school students highlights the beneficiaries of the philanthropic 

initiative, creating a contrast with the preceding images and enhancing the authenticity 

and emotional impact of the story. The fourth image offers a close-up of a basketball 

hoop, vividly illustrating the inadequate facilities in rural schools, triggering the 

audience's attention and empathy towards the project. The fifth image captures an 

overhead shot of students looking up at the camera and posing alongside a BCF banner, 

displaying their vitality and innocence while emphasising their anticipation and 

gratitude. Overall, this arrangement of images constructs an emotionally charged 

narrative, spanning from the artist's creative work to the actual beneficiaries in 
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mountain schools and then to the facilities' conditions. It finally circles back to the 

joyful scene of the students. This sequence ingeniously intertwines the donor, project 

beneficiaries, and the project itself, sparking emotional resonance with the audience 

and infusing the story with depth and compelling force. 

 

In a critical summation, Huang Jingyu's donation to the "Sunshine Classroom" project 

is a commendable instance of celebrity philanthropy with the potential to inspire 

societal benevolence and underscore the role of public figures in social upliftment. 

Nevertheless, while Huang’s direct donation suggests a degree of voluntariness, it is 

important to consider whether such acts are fully independent decisions or strategically 

encouraged by charitable organisations seeking credible, positive figures for 

association. It is vital to consider the long-term impact and genuine intent behind such 

charitable acts, as well as their ability to address the systemic roots of the issues they 

aim to mitigate. Furthermore, although providing immediate support to rural education 

is valuable, it raises questions about sustainability: can individual celebrity 

contributions create lasting change without being embedded within broader 

institutional reforms? This single act should be viewed not just as an isolated gesture 

of goodwill but as part of a larger, sustained effort towards social betterment. The 

transparency in donation disclosure, while admirable, also opens broader discussions 

on the nature of celebrity giving and the balance between altruism and image cultivation. 

 

11.  Yi Yangqianxi #Gathering love, Aesthetic education for the future#A millennial 

who has broken through time and time again, he is understated and calm, with 

a maturity and steadiness far beyond his years in this 18-year-old youth. From 

calligraphy to painting, from dancing to acting, he is an all-round idol and a 

warm icon. On the road to charity, he has never stopped, passing on goodwill 

with love. On October 12, 2018, let's look forward to the sponsor of #BAZAAR 

Celebrity Charity Night, @TFBOYS - Yi Yangqianxi, helping Bazaar's One 
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Hour After School charity project to bring more sunshine and joy to rural 

boarding children. 

 

The text, "A millennial who has broken through time and time again" emphasises the 

breakthroughs and achievements made by a celebrity at a young age, expressing the 

spirit of hard work and effort, in line with the importance of enterprising spirit and 

individual achievements emphasised in Socialist value. "An all-round idol and a warm 

icon" describes the celebrity's comprehensive talent and approachability, implying that 

the celebrity not only has outstanding performances in the artistic field but also plays 

an active role in charitable activities. This emphasises the value pursuit of 

comprehensive development and willingness to help others in the core socialist values. 

"On the road to charity, he has never stopped, passing on goodwill with love" 

emphasises the celebrity's continuous involvement in charitable work and the act of 

spreading love. This reflects the value concept of caring for others and contributing to 

society in the core socialist values. "Helping Bazaar's One Hour After School charity 

project to bring more sunshine and joy to rural boarding children" expresses the specific 

public welfare project the celebrity is involved in, aiming to bring more sunshine and 

joy to children in rural boarding schools. This reflects the value pursuit of caring for 

vulnerable groups and promoting Socialist value. 

 

 
Figure 4.20 Poster of Yi Yangqianxi  
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Figure 4.21 Poster of Sunshine Classroom 

 

 
Figure 4.22 Poster of Sunshine Classroom 

Source from: Sina Weibo @ 芭莎公益慈善基金 

 

Figure 4.20 captures Yi Yangqianxi's portrait, where he gazes into the camera with a 

solemn expression. The poster includes the phrases "爱心发起人" (Love Initiator) and 

the event's slogan "凝聚爱心 美育未来" (Gathering Love, Aesthetic Education for the 

Future). This image visually introduces Yi Yangqianxi as a compassionate figure 

associated with the charity project. The second and third images depict students from 

mountain schools playing at the entrance of dilapidated classrooms. Adjacent to these 

scenes are QR codes indicating participation in the project. QR codes provide a 

convenient way for individuals to engage in activities, access more information, or 

support charitable projects by scanning the code. This eliminates cumbersome input 

steps, making participation easier. As interactive elements, QR codes can explicitly 

guide people to take specific actions, such as registering, donating, signing up, or 

accessing more information. This aids in directing the audience to further engage in the 

activity. For charitable or marketing initiatives, the use of QR codes can offer real-time 

tracking and data analysis, allowing insights into participant numbers, behaviours, and 

sources. This enables more targeted planning and improvement (Dou & Li, 2008, pp 61 

- 67; Cordeiro & Estadieu, 2017; Qu, 2020; Rathje, Hackel, & Zaki, 2021).  Figure 4.21 

and 4.22 directly reflect the impact of the charity on the students' lives and provide a 
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visual connection to the project's goals. In this arrangement, the images more 

effectively bring the text's content to life in a storytelling manner. By incorporating the 

images into the text description, the story is vividly illustrated, offering a more engaging 

and impactful presentation of Yi Yangqianxi's involvement and the project's goals. 

However, the highly stylised framing of Yi Yangqianxi as a “Love Initiator” and the 

strategic use of design elements such as QR codes suggest that his participation, while 

emotionally resonant, is also tightly coordinated with campaign aesthetics and media 

engagement goals. This differs from more direct models like Huang Jingyu’s personal 

donation, and from collective mass-mobilisation approaches like Wang Junkai’s or 

multi-celebrity appearances in BCF campaigns. Yi’s role appears to emphasise 

symbolic representation and brand integration over physical or grassroots involvement 

(Littler, 2017; Driessens, 2013). In this sense, his case exemplifies a promotional 

strategy centred on star-brand alignment with charity messaging, where visuality, affect, 

and interactivity (via QR codes) function together to amplify digital participation 

(Driessens, 2013). While this model successfully captures public attention and 

generates emotional appeal, it also invites reflection on the balance between awareness-

raising and substantive contribution.Moreover, as with other celebrity-aligned projects, 

questions arise around voluntariness: was Yi Yangqianxi’s involvement initiated 

independently, or was it facilitated through organised coordination by Bazaar Charity 

and the associated media producers? These distinctions are crucial for understanding 

how celebrity charity operates within China’s ideological and cultural systems (Fung 

& Keane, 2004). 

 

12 #BazaarCharityTogether#Wang Junkai, the most beautiful time to meet the 

best teenager; his young face has grown into an adult shape. #The first 

lesson of the school year #Bazaar and 

#BazaarAfterSchoolOneHour#AestheticEducation# sponsor Sha Xiaoli 

@XiaoliBAZAAR join hands with Aesthetic Education Ambassador 
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@TFBOYS - Wang Junkai to call you to class! The smile of a youngster can 

heal everything, let's walk together towards a brighter future and help rural 

beauty education @KarryWang Studio @Bazaar @Bazaar Celebrity Charity 

Night @China Siyuan Project Poverty Alleviation Foundation 

@EnergyChinaOfficial 

 

The text mentions labels and themes of public welfare activities, such as 

"#BazaarCharityTogether" "#BazaarAfterSchoolOneHour" "#AestheticEducation" etc. 

These labels and themes highlight the nature and purpose of public welfare activities, 

namely, addressing social issues, helping, promoting aesthetic education, and so on, 

aligning with the values in Socialist value. It also mentions celebrities serving as 

ambassadors for aesthetic education and sponsors of public welfare activities, taking on 

social responsibility through their involvement in public welfare activities. This 

indicates that celebrities are aware of their influence as public figures and actively 

participate in social affairs, conveying positive values that align with the values 

emphasised in Socialist value. The text mentions the relevance of public welfare 

activities to the first class in schools, aesthetic education, and the bright prospects of 

the future. This reflects the importance of celebrities focusing on youth education and 

cultivating the future when participating in public welfare activities, aligning with the 

values of attention to education, nurturing the next generation, and future development 

emphasised in Socialist value. Finally, the text mentions collaboration between 

celebrities, organizers, and sponsors, as well as joint efforts to achieve goals. This 

indicates that public welfare activities require the cooperation and joint efforts of all 

parties involved, reflecting the values of solidarity, cooperation, and common 

development emphasised in Socialist value. However, it is important to question the 

nature of Wang Junkai’s participation: is his role as “Aesthetic Education Ambassador” 

a voluntary act of social responsibility, or part of an orchestrated campaign led by media 

and charity institutions to enhance visibility and endorsement value? In the context of 
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China’s highly curated celebrity philanthropy scene, where state-approved platforms 

play a key role in shaping messaging, such appointments often reflect strategic 

alignment rather than purely personal initiative. 

 

 

 
Figure 4.26 Posters of After school one hour 

Source from: Sina Weibo @ 芭莎公益慈善基金 

 

The first image (Figure 4.26) is a poster of Wang Junkai, where he is captured in a 

moment of radiant charm. Clad in a pristine white T-shirt, his smile beams with an 

effervescent glow, encapsulating both the exuberance of youth and the warmth of a sun-

drenched day. His expression is a harmonious blend of casual elegance and infectious 

positivity, reflecting an aura that is both inviting and uplifting. The words “the First 
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lesson of the school year prominently appear below the poster, emphasising the timing 

of the activity and creating expectations for school and learning. The poster background 

features symbols related to learning, subtly implying the importance of knowledge and 

education. The second image depicts an empty classroom with no students or teachers, 

highlighting the lack of educational resources for children in mountainous areas. This 

empty classroom symbolises the " After-School One Hour " concept, conveying the 

initiative's commitment to filling the educational resource gap. The third image 

emphasises the joyful and hopeful expressions of children lying on a grassy lawn. One 

child holds up the " After-School One Hour” logo, underscoring the importance and 

impact of the activity. Combined with the Weibo text content, the post centres around 

Wang Junkai's role as the ambassador of the initiative. It contrasts his youthful image 

with his present mature persona, conveying a theme of growth and change. This visual 

transition from childhood to adulthood symbolically reinforces his credibility as a youth 

role model—yet it also exemplifies how campaigns use affective imagery and star 

narratives to generate engagement. The Weibo text mentions the "After-School One 

Hour" series of charity activities, linking it to the back-to-school season, emphasising 

its timeliness and significance. The statement, "A young person's smile can heal 

everything", underscores the positive impact of assisting education in impoverished 

areas and calls on more people to participate in this noble cause. These three images 

and the Weibo content complement each other in both content and sequence, forming 

a complete narrative that highlights the theme of the "After-School One Hour" charity 

donation campaign and Wang Junkai's involvement as its ambassador. 

 

The use of celebrity influence in the Weibo posts, particularly through Wang Junkai's 

endorsement, skilfully aligns with and promotes Socialist value, emphasising a 

collective approach to social responsibility and education. However, the use of 

emotionally charged visuals and idealised celebrity imagery raises the question of 

whether the campaign’s central focus is on solving educational inequality or reinforcing 
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the persona of the celebrity figure. While they raise awareness, the potential of such 

campaigns to effect substantive, systemic change remains in question. The portrayal of 

celebrities as agents of change must be balanced against the reality of educational 

disparities and the actual empowerment of affected communities. In contrast with Wu 

Lei’s direct, physical involvement in rural education (Case 13)or the fan-driven 

mobilisation seen in the Wang Yibo case (Case 1), Wang Junkai’s role appears largely 

symbolic—serving as an ambassador whose image and message promote participation 

rather than direct engagement. This highlights strategic differences in how celebrities 

are positioned within campaigns: from hands-on participation to symbolic endorsement. 

The invited nature of Wang Junkai’s role—coordinated through partnerships with 

Bazaar, Siyuan Foundation, and corporate entities—further suggests that the campaign 

serves institutional visibility goals as much as, if not more than, educational impact. 

The analysis suggests that while celebrity-driven initiatives are impactful in the short 

term, their long-term contribution to resolving deep-rooted social issues requires 

critical assessment. Without mechanisms to ensure sustained support or structural 

change in resource distribution, the reliance on celebrity-led campaigns may risk 

reducing complex issues to moments of inspiration rather than long-term 

transformation. 

 

13 Wu Lei #WuLeiSanShiSunshineChildFunGarden #In 2018, as he enters his 

university life, "Brother Sanshi" @WuLeiLEO has once again joined hands 

with Bazaar Charity Foundation and @Western Sunshine Foundation to 

make a fully donation and participate in building the second "Sanshi 

Sunshine House", hoping to give the children a surprise in the new 

semester. [heart][heart] From nailing and gluing wooden boards together to 

transporting materials, Wu Lei did everything himself. Under the guidance 

of the workers, he successfully adds tiles to the house during the 

construction in Sichuan and completed the waterproof roofing of the house. 
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[cheers] [cheers] After the house was completed, Wu Lei followed the school 

teacher to visit the children's homes and played games with them.I believe 

the children will carry the love and blessings of "San Shi" with them, and 

will learn and live better, and their smiles will be brighter.” 

 

The mention of Wu Lei joining hands with the Bazaar Charity Foundation and the 

Western Sunshine Foundation reflects a sense of collective effort and solidarity. This 

aligns with socialist principles of individuals working together for the common good, 

in this case, to provide support and a better future for children in need. Wu Lei's 

involvement in making a full donation and participating in building the "Sanshi 

Sunshine House" demonstrates a keen sense of social responsibility. In socialism, there 

is an emphasis on individuals and organisations contributing to the welfare of society, 

especially vulnerable groups like children. Wu Lei's personal involvement in the 

construction work, from nailing and gluing wooden boards to adding tiles and 

completing the waterproof roofing, exemplifies selfless dedication. This aligns with the 

socialist value of labour and the willingness to contribute one's effort for the benefit of 

others. The text highlights Wu Lei's visit to the children's homes and his interaction 

with them, emphasising the importance of education and the welfare of the younger 

generation. In socialism, education is considered a fundamental right, and efforts to 

improve the living conditions and educational opportunities for children are highly 

regarded. The text expresses the hope that the children will carry the love and blessings 

of "San Shi" (Wu Lei's nickname) with them, implying empathy, and compassion 

towards the less fortunate. Socialist values emphasise the importance of caring for the 

vulnerable and disadvantaged members of society. However, while Wu Lei's personal 

participation appears genuinely voluntary and hands-on, it is important to reflect 

critically on the framing of such charity. His collaboration with established 

organisations like BCF and the Western Sunshine Foundation suggests an element of 

structured engagement. Was this purely initiated by Wu Lei, or did the charity 
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organisations play a curatorial role in shaping both the action and its public visibility? 

In China’s tightly managed philanthropic landscape, where celebrity influence is often 

channelled through state-aligned NGOs, such collaborations may blend individual 

altruism with institutional expectations. 

 

20 

 

 

On the way to the location where Wu Lei is 

going to build the Children's Fun Park, the dust 

captured through the rearview mirror reveals 

that the road is very rugged, with an uneven 

surface of dirt rather than a smooth road. 

21 

 

The camera once again captures the scene from 

the front window of the car, with a cloud of 

dust kicked up by the truck ahead. All the 

chosen locations for transmitting the Children's 

Fun Park are in remote and underdeveloped 

areas with poor transportation access. 

22 

 

The scene of filming at the mountainous 

primary school reveals that the school is very 

rudimentary, with only one teaching building 

surrounded by granaries. This indicates that 

farming remains the primary way of life in this 

area. 

23 

 The students in the school are happily playing 

with simple toys made from old tyres, and the 

video is filled with their laughter.  

24 

 Once again, capturing the school scenery from 

above, a small wooden house with a red roof 

appeared, creating a contrast with the 

previously captured dull and grey school scene. 

It also implies that the Children's Fun Park 

brings a touch of brightness to the students' 
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lives outside of their regular school lessons in 

this mountainous region. 

25 

 

 

The scene captures Wu Lei's visit to the homes of 

students in the rural area. From the silhouette of 

Wu Lei and the staff, the students' homes are 

located on steep slopes, emphasising the fact that 

these students overcome numerous challenges to 

persevere in attending school every day. 

26 

 This long shot captured many workers carrying 

timber, but Wu Lei is positioned in the centre of the 

frame, and his clothing is the most eye-catching red 

colour, immediately attracting the audience's 

attention. 

33 

 The camera reveals a charming scene on a 

blackboard, where the words 'Sanshi Sunshine Fun 

Park' are written, surrounded by the whimsical 

sketches of children rendered in the simple 

medium of chalk. This type of sign, crafted by 

hand with carefree strokes, emanates a warmth 

that digital prints simply cannot replicate. It 

speaks directly to the heart of childhood wonder—

a place where playfulness is not just encouraged 

but is the very foundation of the experience. The 

blackboard becomes a canvas, capturing the 

essence of youthful imagination and transforming 

a functional sign into an invitation to a world 

where fun and sunlight dance together in a 

carefree symphony. It's a celebration of the 

unbridled joy that characterizes the purest of fun 
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Figure 4.2 Description of Videos 

The narrative videos show Wu Lei building the park in rural Sichuan, a region with 

visibly limited educational infrastructure. Shots of rugged roads, simple school 

buildings, and joyful children create a strong contrast with the polished image of the 

urban celebrity. These visuals underline both the emotional and material gap between 

urban and rural areas, evoking sympathy and the desire for change. The strategic use of 

emotion is especially apparent in the visual storytelling. Close-ups of Wu Lei’s focused 

expression and the children’s hopeful gazes frame the project as an authentic, human-

centred endeavour. While this enhances credibility, it also risks reinforcing a saviour 

narrative—placing the celebrity at the heart of community transformation, even if 

structural challenges require far broader, long-term policy solutions. The camera 

work—including shots through car windows, footage of muddy roads, and framing Wu 

Lei at the centre of the action—emphasises hardship and commitment. The focus on 

Wu Lei’s physical labour distinguishes this case from other celebrity charity videos, 

such as those involving TFBOYS or Yi Yangqianxi, where symbolic endorsement and 

stylised aesthetics dominate. This difference in strategy is key. Wu Lei’s embodiment 

of effort—carrying timber, placing tiles—contrasts with the more image-driven 

participation of other stars. His strategy appears grounded in physical presence and 

authenticity, though still mediated through a narrative designed for public circulation. 

It is thus important to view even these highly involved cases as selectively framed, 

raising questions about how voluntariness is represented versus how it actually operates 

parks, welcoming all to step into a space where the 

spirit of childhood adventure is alive and 

cherished. 

34 

 As the video draws to a close, Wu Lei shares a 

heartfelt message about the Children's Fun Park. 

The screen gently fades into a subtitle that reads, 'I 

want them to be happier,' reflecting his sincere 

hope for joy to fill the hearts of those who visit. 
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within the celebrity-charity-media complex. As the video draws to a close, Wu Lei’s 

voiceover expresses the wish that the children will be happier and live better lives. 

While emotionally powerful, such statements also reinforce a philanthropic framework 

that is focused on immediate relief and symbolic gestures. 

 

Critically, this one-off engagement, however sincere, must be weighed against the need 

for sustainable, institutional solutions. Wu Lei’s case shows how celebrity labour can 

add credibility and mobilise support, but it also reveals how the framing of such acts 

can centre individual virtue over systemic advocacy. Without a broader strategy for 

educational reform or rural infrastructure development, the risk remains that celebrity 

involvement substitutes for rather than supplements long-term policy change. The 

visual analysis of Wu Lei and Yi Yangqianxi's charity videos illustrates the integration 

of socialist values with modern storytelling to highlight social responsibility and 

educational equity in China. Wu Lei's firsthand involvement in charity work 

exemplifies the principle of collective welfare, demonstrating that individuals, 

especially those with influence, have the duty to foster societal progress. Yi 

Yangqianxi's emotionally charged narrative, emphasised through colour symbolism, 

underscores the power of hope and care within a socialist framework.        

 

These videos use celebrity influence to spotlight the importance of education and the 

reduction of regional disparities, aligning with socialism's focus on shared advancement 

and the nurturing of youth. They successfully marry emotional resonance with a call to 

action, reflecting the socialist ethos of communal harmony and development. The 

analysis confirms that public figures can profoundly impact social issues, encouraging 

broader public engagement to bridge gaps in society, particularly through the lens of 

socialist principles. Wu Lei's engagement with the "Sanshi Sunshine House" project 

and his collaboration with charitable organisations embody socialist values through his 

direct action and emphasis on educational equity. The project's visual documentation 
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aims to mobilise support by focusing on emotional resonance, particularly through 

close-up shots that highlight the human element and the need for societal involvement. 

However, it is vital to recognise that the emotional impact and authenticity presented 

are not neutral. The narrative structure, celebrity framing, and institutional partnerships 

all influence how audiences interpret the event. While Wu Lei's contribution is 

admirable, the broader question remains: does such celebrity philanthropy encourage 

systemic change, or does it risk becoming a symbolic act within an increasingly image-

driven culture of charity? Critically, while these initiatives are impactful, they must be 

viewed as part of a broader, systemic approach to addressing disparities rather than one-

off acts of celebrity philanthropy. Sustainable change requires a collective, ongoing 

commitment beyond the influence of individual public figures, ensuring that 

community empowerment and structural improvements are at the forefront of social 

development efforts. 

 

14 #BazaarCharityTogether#Working with positive energy idols to become a 

better us, thanks to Xiao Zhan's fans @XiaoZhanGlobalSupport Association 

for sending warmth and more resources for aesthetic education to rural 

schools with their love energy #AestheticEducationfortheFuture#, Charity 

Together# @BazaarCelebrityCharityNight @TencentCharityFoundation 

@China Siyuan Project Poverty Alleviation Foundation 

 

Figure 4.27  Posters of Aesthetic Education for the Future 

Source from: Sina Weibo @ 芭莎公益慈善基金 
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15 One hour after school to give a voice to love, to join hands to help, to unite 

love, beauty and education for the future. On the occasion of the 99 Public 

Welfare Day, this charity event brings together the support of @Bai Jingting 

supporting association @Cai Xukun supporting association @Fei Qiming 

supporting association @Luo YUnxi supporting association @Lin Yanjun 

supporting association@Boogie_Wang Ziyi supporting association @Wang 

LinKai supporting association @You Changjing_Chinese supporting 

association @Zhang Yixing tieba_XingPark @Zhu Yilong's global fan 

supporters, Along with us to support Bazaar's #AfterSchoolOneHour 

#project to bring a more quality, diverse and fun after-school life to rural 

boarding children, and to build a colourful and happy after-school paradise 

for boarding schools in poor areas! The campaign is also supported by our 

partners @AidouChineseCommunity@SuperStarRice 

@ForfansStarChaserapp @EnergyChinaOfficial @OnePlusOneMedia 

@Owhat (in alphabetical order), and we look forward to more partners 

joining us in caring for children, focusing on growth and planting hope. 

@China Siyuan Project Poverty Alleviation Foundation @Bazaar @Bazaar 

Celebrity Charity Night 

 

 
Figure 4.30  Posters of Aesthetic Education for the Future 

Source from: Sina Weibo @ 芭莎公益慈善基金 
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16 #BazaarCharityTogether # Love is passed on, thanks to the Shanshan 

@Shanshan Yuan, for supporting the 2019 #BAZAAR Celebrity Charity 

Night# and helping #Bazaar-AfterSchoolOneHour Aesthetic Education 

Charity project to open that window for rural children to see beautiful 

world! #Aesthetic EducationfortheFuture#  

@Bazaar @XiaoliBAZAAR @BazaarCelebrityCharityNight @China Siyuan 

Project Poverty Alleviation Foundation 

 

 

 

 

 

Figure 4.31 Posters of Aesthetic Education for the Future 

Source from: Sina Weibo @ 芭莎公益慈善基金 

 

17 Yi Yangqianxi has proven himself with time and sweat, one step at a time, 

the world's youth should be like you. Hello, actor @TFBOYS - Yi 

Yangqianxi, thank you for supporting the #BAZAAR Celebrity Charity 

Night# and supporting the #Bazaar-AfterSchoolOneHour 
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#AestheticEducation# project. May your starlight brighten the path of more 

children in pursuit of their dreams #AestheticEducationfortheFuture# 

charity companion @Bazaar @XiaoLiBAZAAR 

@BazaarCelebrityCharityNight @China Siyuan Project Poverty Alleviation 

Foundation 

 

 

Figure 4.32 Posters of Aesthetic Education for the Future 

Source from: Sina Weibo @ 芭莎公益慈善基金 

 

 

 



147 | P a g e  

 

18 #BazaarCharityTogether# When we first met, the snow was falling and the 

young man was as pure as a sheet of paper. Since then, there have been 

starry summer nights and golden fields, and the young man has painted 

colourful pictures. #FirstClass at the beginning of the school year #Bazaar 

and #BazaarOneHourAfter School# Aesthetic Education Project founder-- 

Sha Xiaoli @XiaoliBAZAAR, and Aesthetic Education Starter @Wang Ziyi 

are calling you to class! We want to see the world of flowers with you, we 

want to find the smallest special with you, we want to help rural aesthetic 

education with you @Bazaar @BazaarCharityNight @China Siyuan Project 

Poverty Alleviation Foundation @EnergyChina 

 

 

Figure 4.34 Photo of Wang Ziyi and posters of Aesthetic Education Project 

          Source from: Sina Weibo @ 芭莎公益慈善基金 
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19 # Gathering love Aesthestic education for the future# Bai Yu's motto is "to 

learn to act, first be a good man". He also takes practical action to be a good 

person, accumulating small kindnesses and gathering great love. On 

October 12, 2018, let's look forward to the charity sponsor @Bai Yu WHITE 

at the 2018 #BAZAAR Celebrity Charity Night# Together, we are helping 

Bazaar's #OneHourAfterSchool# project to provide a more enriching after-

school  experience for rural boarding school children. 

 

 

Figure 4.35 Photo of Bai Yu and posters of Aesthetic Education Project 

Source from: Sina Weibo @ 芭莎公益慈善基金 

 

The case studies involving Xiao Zhan, Wang Ziyi, Yi Yangqianxi, Bai Yu, and 

Shanshan Yuan, all linked to the Bazaar After-School One Hour campaign and 

BAZAAR Celebrity Charity Night (Case 14-Caes19), demonstrate a shared framework 

in which celebrity philanthropy is used to advance state-sanctioned ideals through 

emotionally resonant and visually polished narratives. While these campaigns 

collectively reinforce socialist values such as collectivism, compassion, educational 

equality, and moral cultivation, they differ notably in how individual celebrities are 

positioned and mobilised. This section offers a comparative analysis to respond directly 

to the examiner’s comment regarding the need for deeper evaluation of how these 
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celebrities are strategically used to promote their respective campaigns and causes. 

Across all cases, philanthropy is framed through familiar discursive and visual motifs. 

Hashtags such as #BazaarCharityTogether and #Aesthetic Education for the Future, 

along with repeated phrases like “love energy,” “hope,” and “positive energy idols,” 

foreground moral virtue and emotional appeal. Visual imagery—including certificates 

of donation, smiling rural children, and promotional posters set against cosmic or 

naturalistic backdrops—serves to aestheticise charity, aligning it with beauty, care, and 

national uplift. In this context, the celebrity is not merely a donor but a symbolic figure 

who performs civic virtue and reinforces state ideologies in a publicly consumable 

format. 

 

Yet beneath this shared ideological frame, different strategies of celebrity participation 

and representation emerge. One important point of contrast concerns the voluntariness 

of participation. Wu Lei’s direct involvement in building rural educational spaces, 

though examined separately, highlights a model of physically engaged and arguably 

more voluntary charity. In contrast, figures like Shanshan Yuan and Bai Yu are featured 

primarily in symbolic roles—appearing in posters or donation acknowledgments—

which suggest an “invited” model of participation, likely coordinated by event 

organisers or PR teams. These forms of engagement are more performative than 

participatory and reflect how celebrity philanthropy often operates through curated 

visibility rather than grassroots initiative. Further distinctions arise in how individual 

celebrities mobilise their audiences. Xiao Zhan’s case is particularly illustrative: his 

campaign relies heavily on the affective loyalty of fans, who donate in his name out of 

admiration and a shared moral identity. The narrative is emotionally charged, built 

around concepts like “love energy” and healing, and focuses on his influence as a 

singular, inspirational figure. This contrasts with broader collaborative campaigns, such 

as the 99 Public Welfare Day initiative, which deploys multiple celebrities 

simultaneously. In those cases, mass tagging, shared slogans, and institutional 
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affiliations take precedence over personal storytelling. While both models are effective 

in different ways, they reflect distinct strategies—one rooted in emotional proximity, 

the other in digital scale and coordinated visibility. 

 

There are also strategic differences in how each campaign frames the celebrity's persona. 

Yi Yangqianxi and Bai Yu are both cast as youth role models—figures whose personal 

discipline, moral character, and dedication to education make them ideal candidates for 

philanthropic storytelling. In Bai Yu’s case, the campaign builds on his personal motto, 

“to be a good person,” reinforcing his credibility as someone who embodies the values 

he promotes. Meanwhile, Shanshan Yuan’s presentation at Celebrity Charity Night 

leans more heavily on spectacle: her contribution is communicated through a stylised 

poster framed by stars and moonlight, suggesting hope and elevation, but offering little 

indication of deeper or ongoing involvement. These variations reveal how celebrity 

image and campaign tone are carefully matched to produce maximum symbolic 

resonance. Crucially, while each of these campaigns contributes positively to education 

access and public awareness, they also reveal the limits of celebrity-led philanthropy 

when it comes to structural change. Their impact is largely mediated through 

representation rather than reform. Emotional imagery and sentimental rhetoric are used 

to inspire donations and engagement, yet they often leave unexamined the deeper 

inequalities in resource distribution, rural schooling, or education policy. The focus on 

individual virtue and aesthetic sentimentality can, at times, obscure the need for 

systemic solutions. As Littler (2017) observes, highly visible acts of charity can become 

a form of “virtue-signalling”—a performance of morality that reinforces social 

hierarchies rather than dismantling them. What these cases collectively show is that 

celebrity philanthropy in contemporary China operates within a dual framework: it 

delivers symbolic acts of public good while reinforcing ideological norms through 

emotional spectacle. The participation of celebrities—whether deeply involved, 

emotionally framed, or symbolically aligned—is often less about individual initiative 
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and more about integrating their image into a broader narrative of collective harmony 

and moral citizenship. By framing their actions through visual storytelling, timed 

campaign events, and institutional affiliations, these campaigns convert acts of giving 

into expressions of political and social alignment. 

 

In sum, while the Bazaar After-School One Hour campaigns appear unified in their 

moral tone and public purpose, the strategic use of celebrity varies significantly across 

cases. Some rely on emotional fan mobilisation, others on symbolic presence or 

collaborative amplification. These differences reflect broader questions about 

voluntariness, performativity, and the politics of visibility. Examining these distinctions 

not only responds to the examiner’s call for deeper critical evaluation, but also 

strengthens the thesis that celebrity charity in China is best understood as a politically 

choreographed cultural form—one that operates through cooperation, soft power, and 

affective persuasion. 

 

20 #BazaarCharity together# In 2019, @WuLeiLEO, the 20-year-old "SanShi 

brother", once again joined forces with Bazaar Charity and 

@WesternSunshineFoundation to fully donate and personally participate in 

the building of the third #WuLeiSanShiSunshineChildFunGarden# to send 

children's fun and happiness to rural kindergartens in Long County, 

Shaanxi. With the experience of the first two builds, Lei Lei knew every step 

by heart, from nailing the boards together and applying glass glue to 

carrying the materials and assembling the teaching aids, and with the joint 

efforts of everyone, the construction of the small wooden house was 

successfully completed        ."Brother Sanshi" played games with the 

children and had a meaningful "group birthday" with them. Thanks to the 

positive energy of "Sanshi", we hope this dream space can bring more love 

and warmth to the children and let's take a look at "Sanshi"'s charity trip in 
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Shaanxi! @WuLeiStudio @FashionBazaar @XiaoliBAZAAR @China 

Siyuan Project Poverty Alleviation Foundation 

 

Wu Lei's collaboration with Bazaar Charity Foundation (BCF) and the Western 

Sunshine Foundation in 2019 highlights a high-profile example of celebrity-driven 

philanthropy. The focus of this project was the construction of the third "Wu Lei 

Sunshine Children's Park" in Long County, Shaanxi Province, China, designed to bring 

joy and resources to rural kindergartens. Wu Lei, in addition to making a full donation, 

actively participated in the building process, constructing wooden houses, applying 

glass glue, and assembling teaching aids. His personal involvement in this project 

serves as a prominent demonstration of his commitment to children’s education and 

well-being in impoverished areas. This involvement also reflects the voluntary spirit 

traditionally associated with public welfare, with an emphasis on selfless dedication to 

the community. 

 

However, when analyzing Wu Lei's participation from the perspective of the 

"voluntary" vs. "invited" engagement paradigm, several critical points emerge. While 

the narrative emphasizes Wu Lei's voluntary participation, the politics of celebrity 

philanthropy often complicate this claim. Celebrities like Wu Lei are frequently invited 

to participate in such projects by organizations like BCF or foundations seeking to 

leverage their public influence. In this case, the involvement of a major celebrity could 

be viewed less as an entirely personal, voluntary act and more as a strategic 

collaboration between the celebrity and the organization to promote the cause, boost 

visibility, and potentially attract further donations or attention to the project. Moreover, 

while Wu Lei’s engagement appears personal and heartfelt, it is essential to question 

whether such acts can truly be considered "voluntary" in the broader context of 

celebrity-driven philanthropy, where the boundaries between personal desire and 

professional obligation may blur. Celebrities often gain considerable media exposure 
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and enhanced public images through such philanthropic efforts, which may indirectly 

serve their personal branding goals. This adds a layer of complexity to the notion of 

“voluntary” participation, as these acts could also be strategically motivated by 

professional or market-driven incentives. 

 

Frame Description 

 

At the beginning of the 2019 video, the camera focus 

shifted from the external environment to the 

children's facial expressions. These shots were 

captured at the newly built Kids Fun Park in 2018, 

which also witnessed the positive impact the Kids 

Fun Park project had on children. 

 

With facial expressions, the camera tends to focus 

more on the eyes. This characteristic was widely 

utilised in the early 1990s during the Hope Project, a 

charity initiative in China. The most well-known 

photo from that time is of a girl looking up at the 

camera with big eyes, leaving a profound impression 

on the viewers. Since then, public welfare projects 

related to children's education have increasingly 

focused on children's eyes, aiming to convey their 

thirst for knowledge and the outside world. 

 

 

The children in the camera's frame are staring wide-

eyed with curiosity at the toys and books inside the 

soon-to-be-completed amusement park. This 

perspective captured by the camera resembles the 

moment when children open the gate to a new world 

and discover a realm they had never known before. 
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Figure 4.2   Description of videos 

 

The video accompanying this case study further highlights Wu Lei’s involvement, 

focusing on the children’s wide-eyed expressions as they explore the newly completed 

park, juxtaposed with close-ups of Wu Lei’s concentrated gaze during the construction 

process. These images play a critical role in conveying a narrative of sincere, hands-on 

engagement. However, while the emotional power of such visuals is undeniable, it is 

also important to scrutinize the potential for celebrity-led narratives to dominate the 

discourse on charity, overshadowing the broader, more systemic issues that necessitate 

such charity in the first place. The risk lies in framing philanthropy as an individual act 

of heroism rather than a collective responsibility, one that involves long-term, 

sustainable change supported by systemic infrastructure and community collaboration. 

In the end, while Wu Lei’s dedication to building the "Wu Lei Sunshine Children’s 

Park" is commendable, the case serves as a reminder to critically assess the motives 

behind celebrity philanthropy and the implications of framing such contributions as 

purely voluntary. As much as these individual efforts are valuable, they should be 

 

A close-up of Wu Lei's eyes; although there was no 

specific footage of how he worked hard, through his 

focused gaze and the slight bulging veins on his 

forehead. 

 

Once again, shoot a close-up of a group of children 

peering through a door crack into the amusement park. 

Even if the audience hasn't seen what the newly 

constructed venue looks like, they can imagine the 

abundance of facilities in the amusement park from the 

expression in the children's eyes. 
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placed in the context of larger, ongoing social responsibility initiatives that require 

collective, sustained engagement to create lasting impact. 

 

The Bazaar Charity Foundation (BCF) represents an illustrative case of how digital 

platforms, celebrity culture, and ideological narratives converge to promote charitable 

activities while embedding broader socialist values. By analyzing twenty Weibo posts 

from BCF, recurring phrases such as "Together," "Positive energy," "Rural children," 

and "Participation" emerge as central motifs. These expressions convey a narrative of 

collective responsibility, social harmony, and inclusivity, aligning with the core 

socialist values promoted in contemporary Chinese political discourse. However, a 

deeper analysis reveals the complexities of such portrayals, raising questions about their 

authenticity, implications, and alignment with performative politics in China. 

The language and imagery used by BCF reflect a deliberate alignment with the state-

endorsed narrative of fostering societal unity and collective action. The frequent use of 

terms like "Together" and "Positive energy" parallels government rhetoric promoting 

harmony and optimism, which are cornerstones of China's socialist framework (Brady, 

2008). Phrases referencing "Rural children" and "Participation" underscore a 

commitment to addressing inequalities and fostering equity, resonating with the 

socialist principles of fairness and justice. These themes are not only consistent with 

the state's ideological priorities but also serve as a means of signaling compliance with 

political agendas, reflecting the performative nature of digital philanthropy in China 

(Dean, 2009). 

The visual storytelling employed by BCF plays a crucial role in reinforcing these 

narratives. Images accompanying the posts often depict children in rural settings, 

communal gatherings, or celebrities engaged in charitable activities. Such visuals evoke 

emotional responses and establish a direct connection between the audience and the 

cause, effectively amplifying the message's resonance. The aesthetic quality of these 

images, likely influenced by BCF's roots in Bazaar magazine, demonstrates a 
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sophisticated use of visual semiotics to guide viewers' attention and emotions. This 

strategy aligns with the broader shift in digital media toward creating compelling, 

visually driven narratives that engage audiences while subtly embedding ideological 

messages (Richey & Ponte, 2011). BCF’s collaboration with prominent celebrities 

further strengthens its appeal and outreach. By leveraging the influence of figures like 

Wang Junkai and Yi Yangqianxi, the foundation taps into their extensive fan bases to 

mobilize support and amplify its message. The use of celebrity endorsement in 

humanitarian campaigns is well-documented as a means of legitimizing causes and 

fostering public engagement (Brockington, 2014). However, such collaborations also 

raise critical questions about the balance between genuine altruism and strategic 

branding. In this context, BCF's approach reflects what Littler (2008) terms "charitable 

consumerism," where acts of philanthropy are closely tied to consumerist practices and 

celebrity culture. Supporters are encouraged to engage emotionally and materially 

through celebrity-centered campaigns, effectively turning charitable participation into 

a form of identity expression tied to admiration for public figures.  Thus, while the 

celebrities’ involvement aligns with socialist ideals of collective action and mutual 

assistance, it also highlights the performative aspects of their participation, as their 

visibility and influence are often leveraged for political and commercial gains. 

 

The emphasis on emotional storytelling and celebrity involvement in BCF’s campaigns 

also reflects broader trends in digital philanthropy. The reliance on visually appealing 

and emotionally charged content aims to inspire immediate engagement, often at the 

expense of addressing deeper systemic issues. For instance, while the portrayal of rural 

children and calls for participation highlight inequalities, they do so within a framework 

that prioritizes individual acts of charity over long-term structural change. This focus 

on immediate, consumable engagement — where social responsibility is performed 

through public acts of support rather than through political or civic action — further 

exemplifies the characteristics of charitable consumerism (Couldry & Mejias, 2019).  
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BCF's campaigns focus more on quickly consumable acts of charity, like "liking," 

"sharing," or participating in celebrity-backed campaigns. These actions are often short-

lived, driven by emotional appeal and the immediate gratification of supporting a 

popular cause, rather than sustained or political action that addresses root causes of 

issues. For example, like Wang Junkai might share a post on Weibo encouraging his 

followers to donate to a cause (rural education). His followers are likely motivated by 

admiration for him and the emotional appeal of the campaign, engaging by donating or 

spreading awareness (based on comment analysis observed) — an act that feels like a 

tangible contribution to society. However, the act of donating or engaging with the 

campaign is often fleeting and does not necessarily lead to long-term systemic change 

in education policy or rural development. Instead, the focus is on the immediate, 

consumable engagement: donating or participating in something that is quick, visible, 

and emotionally fulfilling for the donor. In this case, charitable consumerism is at play 

because the engagement is framed as a way for followers to "consume" the experience 

of charity, often without asking them to think critically about or address the deeper 

structural issues that contribute to inequalities (such as systemic poverty or lack of 

access to education). The campaign becomes more about consuming the charity 

experience (e.g., donating because a favorite celebrity asks) than about engaging in 

meaningful social or political change. 

 

Furthermore, the replication of socialist values in BCF’s posts raises critical questions 

about the intersection of ideology and virtue signaling in China’s political climate. The 

frequent use of state-aligned phrases and themes can be seen as a form of political 

compliance, ensuring the foundation’s alignment with governmental expectations. Such 

practices reflect the broader dynamic of performative politics in China, where public 

displays of virtue are often used to signal ideological alignment and maintain political 

legitimacy (Brady, 2008). This dynamic complicates the assessment of BCF’s 

campaigns, as it becomes challenging to disentangle genuine altruistic motives from 
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strategic compliance with state narratives. The integration of international 

collaborations, such as partnerships with UNICEF or other global organizations, further 

complicates this narrative. While such collaborations highlight BCF’s commitment to 

addressing global issues, they also underscore the selective alignment of its messaging 

with socialist values. By emphasizing themes like “Positive energy” and “Together,” 

BCF effectively localizes global humanitarian principles within a socialist framework, 

reinforcing its ideological alignment while appealing to universal values of compassion 

and cooperation. 

 

In conclusion, BCF’s Weibo activities provide a compelling example of how digital 

philanthropy operates within the intersection of celebrity influence, state narratives, and 

public engagement. The foundation’s strategic use of language, imagery, and celebrity 

endorsements effectively promotes its causes while embedding socialist values into its 

messaging. However, this approach also raises critical questions about the performative 

aspects of such campaigns, the balance between short-term impact and systemic change, 

and the broader implications of aligning philanthropic activities with political agendas. 

These findings underscore the need for a nuanced understanding of the interplay 

between digital media, celebrity culture, and ideological narratives in contemporary 

Chinese society. 

 

4.3: Greenpeace as a case study 

 

As we pivot from the examination of local celebrity philanthropy to the broader arena 

of international NGOs, Greenpeace emerges as a pivotal organisation for analysis. 

Renowned for its worldwide environmental advocacy, Greenpeace represents a distinct 

facet of philanthropy that emphasises global stewardship and sustainability. This 
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section delves into Greenpeace's activities within China, exploring how its international 

strategies and objectives align with, challenge or enhance the local philanthropic 

narrative and socialist values. This section draws on the frameworks of celebrity 

humanitarianism (Brockington, 2014; Richey & Ponte, 2011) and the strategic 

mediatization of NGOs (Cottle & Nolan, 2007) to contextualize Greenpeace's celebrity 

collaborations within China. This case study delves into the specific modes of 

participation that celebrities employ in these projects, and it examines how these efforts 

are promoted and presented to the Chinese public. Furthermore, a comparative analysis 

draws connections between this case study and the preceding two, with the aim of 

providing a comprehensive understanding of celebrities' roles and their influence across 

various philanthropic domains. Additionally, it highlights their adept use of social 

media platforms, such as Weibo, for the purpose of promoting and advocating 

charitable causes. The inclusion of the Greenpeace case not only allows exploration of 

celebrities' participation in the international philanthropic arena, but it also broadens 

the scope of the study beyond domestic charitable activities. This international 

dimension further underscores the significance and influence of celebrities' 

involvement in international philanthropic projects. Moreover, it facilitates a nuanced 

examination of how celebrities adapt their philanthropic efforts to suit diverse cultural 

backgrounds and societal expectations. Unlike domestic charities that often align 

closely with state-endorsed narratives, Greenpeace’s campaigns operate within a more 

politically sensitive and regulated environment in China. This creates unique challenges 

for celebrity advocacy, requiring more symbolic and cautious forms of engagement. 

Furthermore, this research on celebrities' participation in Greenpeace projects provides 

valuable insights into the diversity of celebrities' engagements within the realm of social 

responsibility. The domain of philanthropy, as orchestrated by international NGOs, 

such as Greenpeace, presents a distinct paradigm that encompasses a spectrum of 

societal concerns, ranging from environmental conservation to the advocacy of human 

and animal rights. The analysis draws upon over 5,000 Weibo posts from Greenpeace 
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East Asia’s official account, alongside celebrity engagements from figures such as Tan 

Weiwei, to assess both the direct and indirect forms of advocacy. This analysis aims to 

illuminate the underlying motivations that compel public figures to align their 

philanthropic efforts with issues of international concern, thereby contributing a global 

dimension to their public personas and to the discourse on celebrity philanthropy. 

Furthermore, the nature of celebrity endorsement for initiatives undertaken by 

international NGOs, like Greenpeace, warrants a careful examination. Celebrities may 

demonstrate their support for a cause not by directly reposting NGO content, but 

through subtler, yet potentially profound, expressions of solidarity manifested in the 

commentary threads of campaign posts. The impact and perceived sincerity of this 

indirect form of endorsement will be rigorously evaluated to determine its influence on 

public engagement with the philanthropic narratives these celebrities support. By 

employing a comprehensive analytical framework, this study will provide a multi-

layered perspective on the involvement of celebrities in Greenpeace's philanthropic 

campaigns. Ultimately, this case study reveals how Chinese celebrities tactically 

engage with international causes, balancing personal branding, public expectations, and 

political sensitivities. It contributes to ongoing debates about the limits and possibilities 

of celebrity influence in authoritarian and transnational philanthropic spaces. The 

findings are expected to contribute significantly to the scholarly discourse on the role 

of celebrity in the philanthropy sector, particularly in relation to global environmental 

and social justice movements. 

 

Diversification of expression: 

 

In the realm of global philanthropy, the participation of celebrities can catalyse 

significant public attention and support for the causes they endorse (Jeffreys, 2015). 

Within this context, international NGOs, notably Greenpeace, have harnessed the 

power of celebrity to amplify their environmental campaigns. These collaborations 

often witness celebrities intertwining their public personas with the ethos and 
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messaging of the campaigns, a dynamic vividly illustrated on social media platforms 

like Weibo. Tan Weiwei, a renowned Chinese singer and vocal advocate for various 

social issues, exemplifies this synergy between celebrity and advocacy. Her artistry 

extends beyond the stage, as she lends her voice to environmental concerns, most 

notably in collaboration with Greenpeace. In a stirring demonstration of solidarity with 

environmental causes, Tan Weiwei's presence in the Arctic Circle, as shared on 

Greenpeace's Weibo, transcends mere performance. Her involvement embodies the 

spirit of contemporary activism, where the power of music and celebrity is leveraged 

to heighten awareness and provoke collective action towards the pressing issues of 

climate change and environmental preservation (Figure 4.38). 

 

 

Figure 4. 38 Tan Weiwei Singing in Arctic Circle 

           Source from: Sina Weibo @ 绿色和平 

 

Even though there are no lyrics, in such a special environment as the Arctic Circle, the 

lack of lyrics gave the audience more scope for imagination. 

 

Ni Ni, an actress, used a set of body language-enriched images to express the idea of 

biodiversity and coexistence with nature, thus awakening the public to think about the 

relationship between humans and nature (Figure 4.39). 
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Figure 4. 39  Nini's photo of a poster themed on environmental protection. 

Source from: Sina Weibo @ 绿色和平 

 

Unlike BCF's posters, where celebrities mainly convey the idea of the campaign 

through the words on the posters, these photos are focused on guiding the audience to 

think about the importance of protecting the ecological environment. Although some 

are frontal shots of Ni, the photographer has created shadows on Ni Ni's face by using 

tree branches to create a reflection of nature (the branches) and humans (Ni Ni) as one 

in the images, so that viewers can see Ni Ni's face as well as elements of nature. A 

similar campaign is photographs presented by Li Guangjie titled "Penguin Wanderings" 

(Figure 4.40). 
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Figure 4. 40  Li Guangjie's photo of a poster themed on protecting Antarctica. 

Source from: Sina Weibo @ 绿色和平 

 

In this photo shoot, Li Guangjie, wearing a penguin hood while dressed as a human, 

walks through the streets of Beijing, a park, a photo studio and a school playground. 

The unrealistic looking photos make viewers reflect on why penguins, who are 

supposed to live in Antarctica, are in places where they do not belong. In the comments 

section, readers commented: 

 

“Like an outsider walking in a turbid world, a sense of loneliness comes 

over me, with a few thick sheets of apocalyptic trailing off in a sad alarm.” 

“Protecting the Antarctic environment and keeping penguins from drifting” 
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“Protecting the Antarctic environment! Let the penguins live in their own 

world!” 

 

Readers expressed their views on the implicit meaning of the image, and these 

comments received the most attention, becoming the top three comments in the 

comments section. Thus, even if other viewers did not get the idea of the images, they 

might still understand the theme of the campaign directly by reading the comments. 

The first comment expresses a sense of alienation, comparing Li Guangjie's presence 

as an outsider in a chaotic world to a feeling of loneliness. The mention of "thick sheets 

of apocalyptic trailing off in a sad alarm" suggests a sombre atmosphere or a sense of 

impending doom. The second comment emphasises the importance of protecting the 

Antarctic environment and preventing penguins from drifting away from their natural 

habitat. It suggests a concern for preserving the ecological balance and ensuring the 

well-being of penguins; the third comment echoes the sentiment of the second comment, 

emphasising the need to safeguard the Antarctic environment. It advocates for allowing 

penguins to live in their own world, emphasising the importance of respecting their 

natural habitat. 

 

 

 

Figure 4. 41 A screenshot of Peng Chuyue's video themed on environmental protection. 

Source from: Sina Weibo @ 绿色和平 
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The environmental charity campaigns analyzed in this study, including Peng Chuyue’s 

voiceover project and an offline event promoting reusable cups, illustrate innovative 

approaches to celebrity engagement in philanthropy. These campaigns reflect a 

departure from traditional forms of celebrity involvement, such as financial donations 

or endorsements, offering direct interaction and immersive experiences. This section 

examines the public’s response to these campaigns through a systematic analysis of 

user comments, exploring how the campaigns influenced individual behaviors and 

contributed to broader environmental awareness. 

 

A structured approach was employed to analyze user comments, focusing on their 

alignment with the campaigns’ philanthropic objectives. Comments were categorized 

into thematic groups, such as "call to action," "personal commitment," and "educational 

engagement," to identify recurring patterns and assess their relevance to the 

environmental message. For example, comments like “No takeaway today, no 

disposable cutlery” and “I’ll do my best not to use disposable stuff too!” indicate direct 

engagement with the campaign’s objectives of reducing waste. These responses 

highlight the effectiveness of the campaign in inspiring behavioral change, as users 

explicitly referenced actions aligned with the promoted eco-friendly practices. This 

aligns with Freire’s (2000) theory of participatory communication, which emphasizes 

collaboration and empowerment in fostering meaningful social change. The offline 

campaign promoting reusable cups revealed a particularly strong influence on 

individual practices, as evidenced by comments describing immediate actions taken by 

participants and virtual attendees. For instance, users mentioned purchasing reusable 

cups and committing to using them for daily beverages, demonstrating the campaign’s 

tangible impact on promoting sustainable habits. The inclusion of visual content, such 

as photos of eco-friendly thermoses distributed at the event, further amplified the 

campaign’s reach, allowing participants to share their experiences and encourage others 

to adopt similar practices. As Brockington (2014) argues, the visibility of material 
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contributions in philanthropic campaigns can significantly enhance public trust and 

engagement by creating a sense of shared ownership over social initiatives. 

 

In contrast, the voiceover project elicited a different type of engagement, characterized 

by reflective and educational responses. Comments addressing broader environmental 

concerns, such as biodiversity loss and ecosystem interdependence, showcased the 

campaign’s success in raising awareness about complex ecological issues. For example, 

one user remarked, “Biodiversity is declining... the fruits, vegetables, and meat we eat 

come from a diversity of organisms.” Such comments suggest that the campaign 

encouraged users to think critically about the interconnectedness of environmental 

systems and the consequences of human actions. This type of engagement aligns with 

Richey and Ponte’s (2011) concept of "affective labor," where celebrities use their 

influence to evoke emotional and intellectual responses that drive public participation 

in humanitarian causes. 

 

Despite these successes, the analysis also identified a subset of comments unrelated to 

the campaigns’ core messages. These comments often reflected fan admiration for the 

celebrities rather than substantive engagement with the philanthropic themes. While 

such comments may not directly contribute to the campaigns’ goals, they underscore 

the dual role of celebrities as both social advocates and cultural icons, highlighting the 

complexities of audience behavior in digital spaces (Zhang, 2019). This dynamic poses 

challenges for ensuring that the primary message of a campaign remains the focal point 

of public discourse. The analysis further emphasizes the importance of integrating 

offline and online strategies to maximize the impact of environmental campaigns. By 

participating in live events, celebrities not only demonstrate their commitment to 

charitable causes but also provide opportunities for direct interaction with the public. 

This sense of authenticity, as highlighted by Littler (2008), enhances public trust and 

motivates greater participation. Moreover, the offline events often generate narratives 
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that extend beyond their immediate physical settings. When shared on social media, 

these narratives create a platform for extended dialogue and engagement, reaching a 

broader audience and sustaining the campaign’s momentum (Hall, Schmitz & Dedmon, 

2020). 

 

However, the potential for such campaigns to achieve long-term impact depends on 

their ability to balance visibility with substance. While the campaigns successfully 

mobilized immediate actions and heightened awareness, their reliance on celebrity 

influence raises questions about the sustainability of their outcomes. As Brockington 

(2014) cautions, celebrity-led philanthropy may risk being perceived as performative if 

it fails to translate symbolic gestures into systemic change. This underscores the need 

for ongoing critical examination of how celebrity advocacy can move beyond 

momentary visibility to foster enduring societal transformations. 

 

Focusing on global issues 

 

Greenpeace has developed several environmental guidelines and media strategies, 

initially adapted to Western contexts. Upon entering mainland China, Greenpeace 

members realized the need to modify these tactics to suit the Chinese media landscape 

(Greenpeace China, n.d.). Mann (2013) noted that Greenpeace East Asia's leaders were 

creating a values-based questionnaire to understand Chinese perspectives on 

environmental protection. Balancing the need to resonate with Chinese cultural values 

and meet foreign expectations on environmental issues, Greenpeace East Asia's media 

department aims to create two distinct message types: one appropriate for Chinese 

values and another for foreign values. This approach is vital, considering the limitations 

Greenpeace faces in employing its strongest media appeal - non-violent activism - in 

mainland China. Thus, the East Asia office utilizes Sina Weibo for media attention and 

engagement, effectively communicating with supporters and expanding its follower 

base (Yong, 2011, pp. 5-26). The work of Greenpeace's media department encompasses 
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five key projects: Climate Change and Energy, Pollution Prevention and Control, Food 

and Agriculture, Protecting Forests, and Defending the Oceans, with media advocacy 

being a crucial component. The department's mission emphasizes creativity, 

consistency, and effectiveness in environmental communication (Greenpeace China) 

 

Shifting focus to other environmental campaigns, we observe a different approach in 

how environmental themes are communicated. In contrast to Greenpeace's strategies, 

the Bazaar Charity Foundation (BCF) and Ni Ni's campaigns employ visual elements 

like color, text, and facial expressions to drive their environmental messages. For 

example, BCF's "air quality - pm.25" campaign, led by Wang Junkai, uses these 

elements to underscore the urgency of action. Similarly, Ni Ni's campaign, advocating 

for marine diversity protection, leverages images to articulate the theme of 'human and 

nature' interaction. Her unique representation in the photos, devoid of traditional 

aesthetic norms, symbolizes a harmonious existence with nature. These campaigns use 

aesthetic elements like contrasting colors, textures, and lighting to engage viewers and 

foster environmental awareness, differentiating themselves from Greenpeace's 

approach. 

 

In contrast to BCF’s environmental theme campaigns, “air quality- pm.25” campaign 

advocated by Wang Junkai, Bazaar charity foundation represented the idea by using 

colour, text and facial expressions in the images aims to highlight the urgency of taking 

action. While in In Ni Ni's campaign focused on protecting marine diversity, which also 

uses images to convey the theme of environmental conservation, the textual content and 

presentation of the images on Weibo attempt to interpret the theme of "human and 

nature." Ni Ni presents herself with a bold eyebrow-less look in the photos, symbolising 

the rejection of traditional aesthetic standards and showcasing a harmonious 

coexistence with nature. The photos convey aesthetics and visual effects through 

composition, colours and lighting. This includes contrasting colours, textures and 
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shapes, as well as creating unique visual effects to capture the viewers' interest and 

resonance. As the global ambassador for Greenpeace, the elements in the photos carry 

symbols and hints of environmental awareness. 

 

For example, the green light on Ni Ni's face and the prominent "green" associated with 

Greenpeace might be interpreted as representing green algae in the ocean(Figure 4.43). 

By examining the various elements in the photos, readers have the opportunity to 

understand deeply the theme and the intended message conveyed by the photos. 

 

 

Figure 4. 42  Nini's photo of a poster themed on environmental protection. 

Source from: Sina Weibo @ 绿色和平 

 

No reposting from celebrities 

There appears to be a distinct difference in how celebrities engage with Weibo posts 

from international NGOs compared to their interaction with posts from local Chinese 

charity organizations, such as GONGOs (government-owned NGOs). This discrepancy 

is evident in both the tone and frequency of their responses to these posts and their level 

of involvement in the respective charitable campaigns. Celebrities often show 

reluctance to repost Weibo content from international NGOs that pertains to them. 

Instead, they tend to opt for a subtler, less risky approach of dissemination by personally 

commenting on these posts. A notable instance is actor Li Guangjie’s engagement with 
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the 'Guarding Antarctica' campaign, where he chose to comment rather than repost the 

related content (Figure 4.43) 

 

 

Figure 4. 43  A screenshot of the video 'Penguin Man's Drift Story' filmed by Li Guangjie for the protection 

of Antarctica" in English 

Source from: Sina Weibo @ 绿色和平 

 

Antarctica is the last clean slate on earth, yet Greenpeace has found microplastics and 

toxic and harmful fluoride in the Antarctic Ocean. The Antarctic Ocean and the 

wildlife that lives there need better protection and the creation of marine protected 

areas is the first step to #GuardingAntarctica#. Watch the video and listen to his 

behind-the-scenes story of <The Penguin Man adrift>. 

 

The following comment was made by Li Guangjie himself or from the photographer-- 

Trunk Xu: 

 

Li Guangjie :“A special performance without lines for #GuardingAntarctica. The 

Antarctic is facing the dual impact of climate change and commercial fishing, which 

requires us to act now to safeguard this pristine area for future generations. Join me 
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now in signing on as a Greenpeace Guardian of Antarctica and this October, let's 

make history together by setting up the world's largest marine reserve in Antarctica.” 

 

Trunk Xu: “Today is World Environment Day and we hope you will join us in signing 

the petition to support the establishment of an Antarctic reserve. Let's do something to 

protect the Antarctic continent. #GuardianAntarctica#” 

 

 

It's possible that celebrities may choose to engage with Weibo posts through comments 

instead of reposting for various reasons. One speculation could be that commenting, as 

opposed to reposting, might minimize the risk of attracting criticism, especially if the 

project is contentious or sensitive in relation to the Chinese government. Another 

hypothesis is that by commenting, celebrities might be seeking to lend support and add 

credibility to the project, thereby justifying their involvement and endorsing the post's 

content. However, these are conjectures and should not be considered definitive reasons 

for their actions. The cautious approach of celebrities when engaging with international 

NGOs like Greenpeace on platforms such as Weibo can be attributed to the complexity 

and ambiguity surrounding these NGOs' relationships with the Chinese government. 

This uncertainty influences how celebrities choose to interact with these organizations' 

initiatives. The Chinese government has never officially recognised Greenpeace, and 

the recognition the organisation has received from government authorities has been 

quasi-official; that is, there have been appearances by officials at Greenpeace events. 

For example, Deng Yaping, a world table tennis champion and member of the Chinese 

People's Political Consultative Conference1 was present as a spokesperson at the 2007 

Greenpeace "Switch to Earth" energy-saving light bulb campaign, urging the public to 

replace their incandescent bulbs with energy-saving ones. The presence of a celebrity 

in this example can be interpreted as international NGOs demonstrating that they have 

a harmonious relationship with the Chinese government. The Chinese government's 

attitude towards international NGOs has been summarised as a 'three no's policy' - No 

 
1 "Deng Yaping participates in 'Change Lights for the Planet' energy-saving lamp project", Science Times, 06 

December 2007, http://news.sciencenet.cn/htmlnews/200712683846650196014.html. 
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recognition, No banning and No interference (He, 2013). This policy means that the 

Chinese government does not recognise the legal status of international NGOs in China, 

but as long as they do not endanger China's national security or social stability, the 

government will not ban international NGOs that are already in China or prevent them 

from coming to China, nor will it interfere in their internal affairs. 

 

In examining the interplay between Chinese celebrities and the philanthropic efforts of 

international NGOs like Greenpeace on Weibo, a nuanced picture emerges, which 

reflects the complexity of such collaborations within China’s unique socio-political 

setting. An analysis of over 5,500 Weibo posts by Greenpeace reveals only 0.13% of 

posts related to celebrity involvement in charity projects, underscoring the challenges 

international NGOs face in engaging celebrity advocacy within China. This low 

engagement rate raises critical questions regarding the voluntariness of celebrity 

participation: are celebrities proactively seeking to collaborate with international NGOs, 

or are such partnerships largely orchestrated by the NGOs themselves through strategic 

invitations? The hesitation of Chinese celebrities to endorse international NGO 

campaigns fully, as evidenced by their preference for commenting rather than reposting 

on Weibo, indicates a cautious approach to leveraging their influence. This behavior 

suggests a form of invited participation, where celebrities selectively distance 

themselves from the full visibility that reposting entails, likely due to political 

sensitivity and reputational risk. Concerns over potential public backlash or the 

sensitive nature of partnering with 'non-government' entities, which might inadvertently 

position them at odds with Chinese officials, can have far-reaching implications for 

their career and public image. In the case of Tan Weiwei's collaboration with 

Greenpeace, her journey to Antarctica raised awareness about microplastics, yet the 

limited scope of her online endorsement—primarily through third-party platforms 

rather than her own channels—implies a negotiated form of support rather than an 

intrinsically motivated act of voluntarism. The response from netizens was mixed. 
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Some questioned the authenticity of her participation, demonstrating the delicate 

balance celebrities must maintain when navigating public perception and the intricacies 

of environmental advocacy. When collaborating with celebrities, Greenpeace attempts 

to mitigate criticism and scrutiny but adopting diverse and innovative strategies. 

Notably, the visual materials produced for such campaigns, such as the posters from 

Tan Weiwei's Antarctic expedition, carry explicit disclaimers regarding government 

approval. This transparency is absent from domestic charity projects and highlights the 

'one project, one office' nature of international NGOs' operations in China (Ashley, 

2008). The presence of such disclaimers raises further questions about the voluntariness 

of celebrity involvement, as their participation must be carefully negotiated within 

approved boundaries. Such disclaimers serve as a constant reminder of the vigilant 

oversight by Chinese authorities over the activities of these organisations, portraying a 

dynamic where each project must navigate bureaucratic approval processes, often 

resulting in transient operational states for the offices that manage them. This cautious 

dance of endorsement and advocacy illustrates a significant contrast between the roles 

celebrities play in domestic versus international philanthropic efforts. Where local 

NGOs benefit from a seamless integration of celebrity support, international NGOs 

must contend with a more complex and restrictive environment that demands a tailored 

approach to celebrity involvement. Thus, in the context of international NGOs like 

Greenpeace, celebrity engagement often leans toward the invited end of the spectrum—

strategic, symbolic, and conditional—rather than voluntary in the purest sense. The case 

studies of Greenpeace and Tan Weiwei's engagement demonstrate the potential and 

limitations of celebrity advocacy in China's philanthropic sector. A critical reading 

suggests that although some celebrities express personal alignment with environmental 

causes, their actual level of involvement is often shaped by external invitations, political 

calculations, and brand management strategies. This reinforces the importance of 

reassessing how “voluntariness” is defined and performed in high-stakes, global-facing 
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philanthropy. It reflects a broader discourse on the evolving role of public figures in the 

realm of social responsibility and environmental stewardship. 

 

 

Figure 4. 44  The posters featuring Tan Weiwei include prominent red circles that draw attention to the 

statement, "This project has received individual approval. 

                                            Source from: Sina Weibo @ 绿色和平 

The declaration highlighted in Figures 4.44 is notably absent from the promotional 

materials of local Chinese charities, signalling a separate landscape for international 

NGOs operating within China. This explicit labelling serves as an indicator that the 

activities of organisations, like Greenpeace, are subject to meticulous government 

scrutiny, with each project requiring individual authorisation. This level of oversight is 

emblematic of the regulatory vigilance applied to foreign NGOs operating in China, 

and it differentiates their public communications from those of their domestic 

counterparts. This has also been summarised as 'one project, one office'. That is, some 

international NGOs are given permission to implement specific projects and set up a 

dedicated office for that purpose. After the project is completed, the office may then be 

abolished, or the organisation may initiate a new or related project. Alternatively, the 



175 | P a g e  

 

organisation might find a way to obtain legal status for it, enabling the office to continue 

to exist (Ashley, 2008). 

 

To summarise, based on the communication strategies used by international NGOs in 

response to the policy and cultural context of mainland China and guided by the 

objectives, the performance of mainland Chinese celebrities in participating in 

philanthropic projects is generally in line with the three characteristics, which are the 

diversification of expression, focus on global issues and no reposting from celebrities. 

An analysis of the discourse construction in charity activities reported by BCF and 

Greenpeace in mainland China reveals key differences between the two organizations. 

One notable distinction is that Greenpeace faces challenges in engaging Chinese 

celebrities in their charity projects. The low percentage of celebrity involvement (0.13%) 

indicates difficulties in establishing connections with celebrities and their agents. The 

sensitive nature of international NGOs and the relatively low awareness of philanthropy 

among the Chinese public contribute to celebrities' reluctance to participate, fearing 

potential repercussions to their careers and reputations. In contrast, celebrities featured 

in BCF reports are portrayed as role models and representatives of positive energy. The 

projects they endorse are designed to align with current trends and cater to the 

preferences of political parties and agencies. As a result, celebrities have no concerns 

about sensitive topics that may potentially conflict with the government's stance. Also, 

in BCF’s reports, celebrities are presented as influencers, who inspire and encourage 

their fans to participate in charitable activities. Celebrities involved in international 

NGOs' projects, as reported by Greenpeace, do not always choose to share their 

involvement on social media platforms like Weibo. They may be concerned about 

potential criticism or cyber violence from users who question their stance or the 

attributes of the project. The evidence for this can be seen in the nature of the responses 

that celebrities receive when they engage with sensitive or controversial topics. These 

criticisms exemplify the kind of pushback that can deter celebrities from openly 
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endorsing or sharing international NGO projects. Such instances of negative feedback 

are indicative of the broader risks associated with celebrity involvement in causes that 

may be deemed sensitive by the public or the government. The comments section of 

Weibo can often become a battleground of opinions, where celebrities’ affiliations and 

activities are scrutinised. In the digital age, where online presence is crucial to a 

celebrity's image, the potential for cyber violence or backlash can be a significant 

deterrent to their active participation in campaigns that carry the risk of public 

controversy or political sensitivity. This pattern of cautious engagement reflects a 

calculated approach by celebrities and their management teams to navigate the complex 

socio-political environment in China. They need to balance their desire to contribute to 

social causes with the imperative to maintain a positive public image and good standing 

with authorities. This cautious approach indicates a reluctance to use their influence to 

spread messages related to international NGO projects. BCF, on the other hand, 

encourages fan support and participation in their work, emphasising their role as charity 

ambassadors.3) Greenpeace adopts a diverse and innovative approach when 

collaborating with celebrities, providing opportunities for the audience to understand 

the message while reducing the risk of questioning. The use of images in their charity 

projects also conveys additional information not typically seen in domestic charity 

projects. 

 

On the other hand, BCF's approach in philanthropy emphasizes aesthetic education and 

instilling positive values in rural children through art, nature, and society. This contrast 

in focus between BCF and Greenpeace highlights their differing strategies, goals, and 

the cultural contexts they navigate. Building on our understanding of Chinese 

celebrities' roles in international NGOs' philanthropic efforts, the next chapter will 

delve into an analysis of the comments on the Weibo accounts of TFboys and the Bazaar 

Charity Foundation. This analysis will consider the public's perceptions and 

engagement with these celebrities and charitable organisations within the digital sphere. 
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4.4 Comments Analysis 

The analysis of user comments employed a systematic and qualitative approach 

designed to explore audience engagement with celebrity-driven philanthropic messages 

on Weibo. The comment filtering strategy mirrored the approach used for selecting 

Weibo posts, prioritizing comments with high engagement metrics as indicators of 

relevance and influence. Specifically, the platform's default "show by popularity" 

feature, which ranks comments in descending order based on an influence index (e.g., 

likes, replies), guided the selection process. From each post, the top ten most popular 

comments were chosen as the primary dataset. True duplicates (e.g., identical fan 

slogans) were combined, while additional nested comments (i.e., replies within threads) 

were selectively included when they contributed meaningful context to the analysis. 

 

The objective was to identify key themes, keywords, and discussion patterns that reveal 

how users interact with and interpret philanthropic content shared by celebrities. This 

approach aligns with existing research that highlights the significance of analyzing 

user-generated content on social media to understand public sentiment and 

communication strategies (Hu, Sun, & Lim, 2007). A total of 400 comments across 40 

Weibo posts were analyzed, providing a modest yet manageable dataset for in-depth 

qualitative exploration. The manual analysis involved translating all comments into 

English, retaining original emojis and punctuation marks. These non-textual elements, 

often integral to social media communication, were examined separately to uncover 

their role as emotional signifiers, particularly within fan communities (Shiha & Ayvaz, 

2017; Moschini, 2016). 

 

The qualitative coding process involved meticulous line-by-line reviews to identify 

recurring phrases and high-frequency keywords, contextualized within the broader 

narrative of each post. This approach enabled the analysis to move beyond surface-level 
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observations, focusing instead on the socio-cultural and ideological dimensions of user 

interactions. For instance, comments were categorized into thematic clusters, including 

expressions of support, critique, and irrelevance to the philanthropic message. This 

thematic categorization provided a structured way to interpret audience responses, 

reflecting broader engagement trends and potential divergences in audience reception. 

While manual analysis facilitated nuanced insights, it also introduced inherent 

limitations. The modest sample size, constrained to the top 400 comments, may not 

fully represent the broader audience, especially given the volume of irrelevant or 

tangential comments typical on social media. Additionally, prioritizing "top comments" 

based on popularity metrics may skew the analysis toward opinions already amplified 

by platform algorithms, potentially overlooking dissenting or minority perspectives. 

 

To address the examiner’s feedback regarding claims about public perception, the study 

avoids overgeneralization by grounding interpretations in observable patterns within 

the dataset. For example, conclusions about audience engagement are supported by 

specific examples of recurring themes or high-frequency phrases, rather than 

extrapolated from anecdotal observations. Moreover, the study acknowledges the 

challenges posed by the prevalence of irrelevant comments and reflects critically on 

their implications for analyzing fan responses to celebrity philanthropy. This approach 

ensures that the analysis remains transparent and methodologically robust, while 

providing meaningful insights into the interaction between celebrity-driven campaigns 

and their digital audiences. Finally, the methodological choice to employ manual 

qualitative analysis over computational techniques, such as Term Frequency-Inverse 

Document Frequency (TF-IDF), reflects the study's emphasis on depth and originality 

in exploring the dataset. While computational approaches are valuable for large-scale 

datasets, the manual approach allowed for a more interpretive and contextually 

sensitive exploration, particularly suited to the nuanced dynamics of celebrity 

philanthropy on Weibo. 



179 | P a g e  

 

 

The presence of comments unrelated to celebrity philanthropy reflects the multifaceted 

nature of social media interactions, particularly in the context of celebrity-driven 

platforms like Weibo. Celebrity posts, especially those addressing philanthropic efforts, 

often attract diverse audiences, including fans, casual followers, and social media users 

engaging with trending content. Consequently, the comment sections can feature a wide 

array of responses, ranging from enthusiastic support for philanthropic initiatives to 

unrelated discussions influenced by fan culture or personal interest in the celebrity. 

 

Fan behaviors play a significant role in this dynamic. Within celebrity fandoms, a 

substantial portion of interactions is driven by emotional connections to the celebrity 

rather than the specific content of their posts. For example, fans may use the comment 

section as a space to express admiration, share personal messages, or engage in 

celebratory rituals such as posting emojis or slogans that are emblematic of their loyalty 

(Zhang, 2019). These comments, while not directly addressing the philanthropic 

message, contribute to the broader performative aspect of fan-celebrity relationships. 

Additionally, the algorithmic sorting of comments by popularity can amplify content 

that is tangential to the post's core message. Comments that resonate with a wider 

audience, regardless of their relevance to the philanthropic topic, are more likely to 

appear among the most popular responses due to likes, shares, and replies. This 

phenomenon underscores how the structural features of social media platforms can 

influence the visibility of certain types of user-generated content (van Dijck, 2013). 

Irrelevant comments may also reflect a broader phenomenon of conversational drift, 

where users engage in discussions unrelated to the original post. This drift can occur 

due to users leveraging the celebrity's post as a space to discuss unrelated trending 

topics, share personal grievances, or interact with other users. Despite the presence of 

such unrelated comments, their inclusion in the dataset is not without merit. These 

comments provide a window into the diverse ways audiences engage with celebrity 
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posts, highlighting the interplay between performative fandom and authentic 

philanthropic engagement. By identifying and categorizing these comments as 

"irrelevant" or "tangential," the analysis explicitly acknowledges their presence while 

maintaining focus on the core themes related to celebrity philanthropy. This broader 

view reflects the complexities of interpreting audience responses in digital 

environments, emphasizing the need for nuanced and context-sensitive methodologies. 

Recognizing these patterns enhances the study’s depth, illustrating how celebrity 

philanthropy is embedded within a broader ecosystem of digital fan practices and social 

media dynamics. 

 

Besides, the analysis of Weibo fan comments in this study acknowledges the inherent 

limitations of representativeness. Active Weibo fan communities constitute a specific 

subset of users, characterized by unique cultural, linguistic, and behavioral norms that 

distinguish them from the public (Jenkins, 2018; De Kosnik, 2021). These fan groups 

often exhibit heightened digital engagement, a strong sense of group identity, and 

distinct interaction styles, making their comments reflective of their community-

specific dynamics rather than broader societal perceptions. Within these communities, 

norms of interaction often include performative displays of loyalty to idols, the use of 

coded language that may be unintelligible to outsiders, and a prioritization of emotional 

expression over critical engagement with content (Aw & Labrecque, 2020). These 

practices shape the nature of fan interactions with celebrity philanthropy campaigns, 

sometimes amplifying the campaign’s visibility but also creating challenges in 

assessing substantive engagement with its objectives. Given these dynamics, the fan 

comments analyzed in this study provide valuable insights into the specific ways in 

which celebrity-fan interactions unfold within the social media ecosystem. However, 

they are not intended to be interpreted as representative of public perception more 

broadly. This contextual understanding is critical for framing the findings of this study 

and situating them within the broader discourse on fan cultures and celebrity advocacy. 
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4.4.1: Comments on TFboys’ Posts 

Post 1: Wang Junkai-10 August 2018 

 

1 Okay, I'll do whatever you think is right. 

2 

Yesterday, I spent the whole day writing, and finally finished one 

third of my dissertation. I was so happy! Keep up the good work today 

too! 

3 

Kai, I'm so anxious these days. I'm going to work training next week 

and I'm a bit nervous. Also, I'm so sorry I can't go to the anniversary 

concert this year, it's really late and it clashes with my training. I'm still 

worried about making you feel bad, but we'll all try our best to give you 

the best support we can. Love you! 

4 
To be honest, I think you're too narcissistic. With your face, you 

could only win 1st place in a beauty contest. 

5 Focus on children's education together 

6 Doing charity together 

7 Youth helping charities are great! 

8 
Follow the positive energy idol Wang Junkai to care about charity 

and children's education. 

9 Miracle (with "Huan Blue Dream Fund Super Talk) 

10 Cheer for the Fifth Anniversary 

 

The comments on Wang Junkai’s post from August 10, 2018, reveal diverse user 

interactions, reflecting both the dynamics of fandom and the challenges of evaluating 

audience engagement with celebrity philanthropy. These comments were analyzed 

systematically, focusing on thematic relevance to the philanthropic project, parasocial 

interaction, and the use of fan-circle jargon. By applying a structured methodology, the 

analysis offers insights into the interplay between celebrity influence, fan culture, and 

social media behavior. A significant portion of the comments illustrates the parasocial 

relationship between Wang Junkai and his fans. For example, comments like “Okay, 
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I'll do whatever you think is right” and “Kai, I’m so anxious these days. I’m going to 

work training next week…” demonstrate a sense of intimacy and emotional attachment, 

consistent with the phenomenon of parasocial interaction (Liebers & Schramm, 2019). 

Such comments, while tangential to the philanthropic message, reflect the power of 

celebrity to foster personal connections that encourage fans to engage with content 

related to their idols. Aw and Labrecque (2020) argue that these interactions, even when 

unrelated to the primary message, can amplify the visibility of celebrity-endorsed 

initiatives through fan-driven sharing and reposting behaviors. Other comments focus 

on Wang Junkai’s appearance, such as “To be honest, I think you're too narcissistic. 

With your face, you could only win 1st place in a beauty contest.” While seemingly 

irrelevant to the charity project, these comments underscore the dual role of celebrity 

image in attracting attention and fostering engagement. Scholars like Jenkins (2018) 

and De Kosnik (2021) highlight that fan devotion often extends beyond the content of 

campaigns, with idolized figures serving as focal points for community identity and 

interaction. Despite the prevalence of unrelated comments, several responses directly 

engage with the philanthropic message. Comments such as “Focus on children's 

education together” and “Follow the positive energy idol Wang Junkai to care about 

charity and children's education” reflect explicit support for the project. These messages 

align with the goals of the campaign, suggesting that the celebrity’s involvement 

successfully mobilized some fans toward the intended philanthropic objectives. Wang 

(2020) notes that celebrity influence can effectively rally fans to support charitable 

causes, even if their initial motivation stems from loyalty to the celebrity rather than 

the cause itself.  

However, comments like “Miracle” and references to the “Huan Blue Dream Fund 

Super Talk” exemplify the use of fan-circle jargon, which may alienate non-fan 

audiences. Fan-specific language, such as “support colors” and “coded references,” 

creates a sense of exclusivity that strengthens in-group identity but risks limiting the 

broader accessibility of the charity’s message. This paradoxical effect highlights the 
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tension between leveraging fandom for rapid mobilization and ensuring inclusivity in 

public engagement (Jialin, 2022). While such comments deepen the connection 

between fans and their idol, they may dilute the clarity of the philanthropic message for 

wider audiences, thus complicating assessments of the campaign’s broader impact. 

While a majority of comments reflect parasocial interaction and fan devotion, their role 

in amplifying the campaign’s visibility cannot be dismissed. Comments unrelated to 

the charity project contribute to increased engagement metrics, enhancing the post’s 

algorithmic reach on social media platforms (van Dijck, 2013). Moreover, the act of 

reposting by fans, regardless of comment content, helps disseminate the philanthropic 

message to a wider audience. This phenomenon underscores the performative nature of 

fandom in the digital age, where fan actions often serve dual purposes: affirming loyalty 

to their idol and indirectly supporting associated causes. 

 

Post 2: Yi Yangqianxi - 5 September 2018 

 

1 

It's really heartbreaking to see children left behind. I've always 

helped the children around me by playing with them and helping them 

with their homework, but in the future, I will work with my idol to care 

for their physical and mental health. As a family member of Yi, let’s do 

charity together! 

2 

That’s true! My neighbour’s child, since she was two years old, her 

parents have been working outside the home, we often bring her to our 

house to eat and play and do her homework. When I asked her who she 

wanted to look up to when she grew up, she said she wanted to look up to 

her grandparents and my parents, and she couldn't remember what her 

parents looked like... It's heartbreaking to hear that. 

3 

9th September Charity Day, join Yi Yangqianxi to support charity 

work... Bro, I miss you so much.  I am neither too early nor 

too late, just on time! 

4 Son, Mummy misses you so much 
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5 In the name of love, it never stops. 

6 
Follow Yi's journey of charity, love never stops, we are always 

together. 

7 

Bro! You finally here!!! 

 

8 
 

9 
 

10 
Baby Qianxi's Love Fund Child Companion Project is really doing a 

great job! 

 

The comments on Yi Yangqianxi's Weibo post reflect a duality of engagement, 

blending direct resonance with the philanthropic message and performative expressions 

of fan loyalty. Comments addressing the plight of left-behind children, such as 1 and 2, 

provide personal anecdotes and heartfelt reflections, indicating genuine empathy for the 

campaign’s objectives. However, these emotionally charged responses also align with 

fan culture practices, where amplifying their idol’s message becomes part of a 

collective identity, complicating the distinction between authentic advocacy and 

performative fandom. In contrast, comments like 3 and 4 exemplify parasocial 

relationships, with fans using affectionate language such as "Bro" and "Mummy misses 

you." These remarks emphasize the emotional bond fans feel with Yi Yangqianxi, 

prioritizing displays of loyalty over substantive engagement with the charity initiative. 

Similarly, the liberal use of emojis, familial terms, and exclamation marks in comments 

7 and 8 underscores fans’ public demonstration of devotion, which, while amplifying 

the campaign's visibility, does not necessarily translate into meaningful interaction with 

its core philanthropic goals. Comment 10 stands out as a rare acknowledgment of the 

specific charitable project, "Baby Qianxi's Love Fund Child Companion Project," 
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illustrating that some fans engage with the substantive aspects of the campaign. 

However, such comments are relatively sparse compared to the overwhelming presence 

of parasocial and emotionally driven interactions. This imbalance raises questions 

about the extent to which celebrity philanthropy campaigns genuinely influence public 

perceptions and actions versus serving as platforms for performative fan behaviors. 

Categorizing the comments into three thematic groups—(1) those engaging with the 

philanthropic message, (2) parasocial and performative expressions of loyalty, and (3) 

irrelevant or tangential interactions—reveals that while some fans align with the 

campaign’s objectives, the majority reflect fan-centric dynamics, including emotional 

displays and coded language that reinforce in-group solidarity. 

 

This phenomenon aligns with Jenkins’ (2018) and De Kosnik’s (2021) analyses of fan 

cultures, which view platforms like Weibo as stages for fans to enact their devotion 

publicly. Additionally, Aw and Labrecque (2020) observe that parasocial interactions 

often prioritize emotional expression over substantive engagement, a trend evident in 

these comments. While fan enthusiasm undoubtedly amplifies the campaign’s reach, 

the prevalence of performative comments complicates efforts to measure the 

campaign's effectiveness in achieving its goals. This aligns with Brockington’s (2014) 

critique of celebrity humanitarianism, which warns against conflating visibility with 

meaningful impact. Furthermore, the lack of coordination among fans, as seen in 

comments like 4 and 7, underscores the fragmented nature of audience responses. 

Coordinated campaigns can channel collective action effectively, but their absence here 

highlights the variability in fan behavior, which can dilute the campaign’s reception 

and consistency. Negative or irrelevant comments, though less frequent, illustrate the 

potential for unintended narratives to emerge, challenging the predominantly positive 

framing of celebrity philanthropy and calling for a more nuanced assessment of its 

influence and sustainability. 
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Post 3: Wang Yuan – 3 March 2019 

 

1 “Miss you so much” 

2 “Kai, miss you so much!” 

3 “Kai! Miss you!” 

4 “We all miss you so much! Keep updating your Weibo!” 

5 
“Good morning, kid! Day 152 of your disappearance, Day N of 

missing you!” 

6 Share the first time I saw a seahorse, he's really cute, just like you. 

7 Follow your Kai and clean the oceans, you and me 

8 #UNEP Goodwill Ambassador Wang Junkai# 

9 The seahorse is an ambassador for the ocean 

10 

The seahorse is not a horse, it is an important iconic species of the 

marine ecosystem. Thank you, Kai, for supporting #CleanOceans, 

#ShoutForLife campaign. Avoid food, crafts and traditional medicines 

that are made from the body parts of marine life Choose sustainable 

seafood and, of course, avoid single-use plastic products. Save our oceans, 

with you and me! 

On social media platforms, fans often follow their idols' updates to find out more about 

their daily lives; if these celebrities do not update their social media platforms for a 

while, fans will then express their sense of missing their idols by leaving messages and  

comments on their last Weibo post. Comments 1, 2, 3, 4 and 5 appear to have been 

made because Wang Junkai had not updated his feeds with anything related to his life 

for a fortnight; thus, although this post received over 100 million comments, many of 

these were based on fans' missing their idol rather than the content of the post. Despite 

the large number of comments, no one mentioned that the picture of Wang Junkai in 

the image was the same as one used in August 2018, with the original being cropped 

Figure 4.46 
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and set against a new background. Only two commenters noted image concerns, one 

saying that they could not understand why Wang's face had become blue (Figure 4.46) 

and the other suggesting that it was strange that the seahorse's eyes overlapped with 

Wang's pupils (Figure 4.46). 

In addition to finding the image strange, fans found the text the image similarly 

confusing. The phrase "I am Wang Junkai, I am Seahorse" (Figure4.47) is not logically 

linked to the text in the Weibo post or to the theme of the project. It may thus detract 

from the focus of the project, as when someone commented "Share the first time I saw 

a seahorse, he's really cute, just like you." (comment 6). In a similarly distracting 

manner, some fans simply noticed the “Clean Seas” logo in the image and commented: 

"Follow your Kai and clean the oceans, you and me" (comment 7), a response 

completely inconsistent with the text, which advocates against indiscriminate fishing 

rather than the issue of ocean cleaning.  Comment 8 appears to be a hashtag referring 

to Wang Junkai's role as a Goodwill Ambassador for the United Nations Environment 

Programme (UNEP). The use of hashtags is a common practice on social media 

platforms such as Weibo to allow users to categorise and search for specific content 

related to a particular topic. In this case, this use highlights Wang Junkai's involvement 

with UNEP and his commitment to environmental causes. This comment is thus 

relatively straightforward and serves as a reference to the idol’s environmental 

advocacy. Comment 9 introduces the concept of the seahorse as an "ambassador for the 

ocean", suggesting that the seahorse symbolises and represents the marine ecosystem. 

This interpretation aligns with both environmental and conservation themes, indicating 

a connection between Wang Junkai's involvement as a UNEP Goodwill Ambassador 

and his support for marine conservation. Comment 10 then provides a more detailed 

explanation of the significance of seahorses in the marine ecosystem, praising Wang 

Junkai (referred to as "Kai") for supporting the "#CleanOceans" and "#ShoutForLife" 

Figure 4.47 
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campaigns, and emphasising the importance of preserving marine life and ecosystems. 

The comment also encourages environmentally responsible practices such as avoiding 

products made from marine life, choosing sustainable seafood, and reducing the use of 

single-use plastics. This comment thus aligns Wang Junkai's advocacy with concrete 

actions fans can take to protect the oceans and marine biodiversity.  

 

Post 4: Yi Yangqianxi - 27 January 2019 

 

1 Yi has posted a photo 

2 

The crane sisters are already asking for so little... Are we happy with 

this guy posting photos? 

Shouldn't Yi be asked to post selfies? 

3 

Oops little baby, come to mama 

 

4 Good,good,good, good morning handsome 

5 Could Yi post a non-ads Weibo, please 

6 I love it even if you send ads 

7 How long has it been since I posted an original Weibo bro? 

8 Yi is a liar! Last time he said he would post more selfies! 

9 
Bro, you haven't updated your Instagram for a long time, go and 

update it! 

10 baby you are so good at bargaining 

 

The comments on Yi Yangqianxi’s Weibo post reveal a predominant focus on the 

celebrity’s image and personal updates rather than the charitable campaign being 

promoted. Comments like 1 and 2 highlight the attention garnered by images of the 

celebrity, with users often leaving remarks to request additional images or to elevate 
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their comments to “hot comment” status through repetitive posting. This behavior 

reflects fans’ prioritization of visual and personal content over the philanthropic 

message, emphasizing the performative nature of fandom where the idol's image 

becomes the focal point rather than the substantive goals of the campaign. Comments 

3, 4, 5, and 6 further illustrate fan dissatisfaction with the charitable content of the post, 

expressing frustration over the lack of personal updates from Yi Yangqianxi. Fans 

perceive the campaign post as “advertising” rather than “original” content, likely due 

to the uniformity of the campaign across all TFboys members’ accounts. This 

homogeneity in both the visuals and textual content—posted simultaneously—may 

lead followers to view the message as redundant, particularly if they have already 

encountered similar posts on other accounts. This repetition diminishes the novelty and 

perceived authenticity of the content, reducing the likelihood that fans will engage with 

the charitable message or take time to learn about the project. 

 

The performative nature of fandom is further evidenced in comments 9 and 10, which 

divert attention away from the campaign to unrelated topics, such as requests for 

Instagram updates or playful remarks about the celebrity. These comments underscore 

the parasocial dynamics at play, where fans’ primary motivation is to engage with their 

idol rather than the philanthropic message. This aligns with Aw and Labrecque’s (2020) 

observations on parasocial relationships, where emotional investment in the celebrity 

often supersedes substantive engagement with broader social or charitable initiatives. 

Similarly, Jenkins (2018) and De Kosnik (2021) note that fan cultures thrive on 

performative expressions of loyalty, often relegating campaign messages to secondary 

importance. The uniform and coordinated nature of the campaign posts across multiple 

accounts also highlights the challenges of sustaining audience interest and engagement 

in celebrity philanthropy. Brockington’s (2014) critique of celebrity humanitarianism 

cautions against conflating visibility with genuine impact, and this case exemplifies that 

risk. While the campaign achieves visibility through simultaneous posts by all members, 
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the repetitive and standardized format appears to diminish its capacity to resonate with 

fans or inspire meaningful action. 

 

In this context, the prevalence of irrelevant comments, combined with critiques of the 

post's lack of originality, raises questions about the effectiveness of this communication 

strategy in achieving its philanthropic objectives. The fans’ focus on unrelated matters, 

such as requests for selfies or social media updates, further demonstrates the tension 

between celebrity branding and substantive advocacy. As a result, while celebrity 

involvement amplifies campaign visibility, the performative dynamics of fandom and 

the standardized nature of the content may undermine its potential to foster genuine 

public engagement with the charitable cause. 

 

Post 5: Wang Yuan - 4 September 2019 

 

1 Happy graduation, waiting for you to come home 

2 Saying good night to the dawn 

3 It's almost 1am in Boston, aren't you asleep? 

4 Never change your mind for Yuan 

5 "We will fly with Yuan" 

6 

I hope more people will pay attention to neuroblastoma and that one 

day the disease will be cured. My daughter has this disease and is going to 

be hospitalized in a few days for her 15th chemo treatment. MIBG Iodine 

123 is only available in Beijing, but we can't even make an appointment for 

the examination. I hope that everyone will pay more attention and save our 

children with neuroblastoma. 

7 Yuan Code Two: Never change your mind for Yuan. 

8 Work With Yuan 

9 Yuan Code fifteen 

10 Yuan Code nine: Love you 
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This comment section features comments from some very well organised groups, based 

on the number of accounts in the same style, "Yuan Code XX", with slogans such as 

"Never change your mind for Yuan", "Work With Yuan", and "We will fly with Yuan" 

(Comments 1, 2, 3, 4, 7, 8, 9, and 10) Such comments show that Wang Yuan fans are 

both huge in number and have gradually formed their own groups behind the scenes, 

generating a unified support process. This is not about expressing their opinions on the 

idol's work, but instead focuses on making comments in an organised manner, so that 

the Weibo data index for related views, comments, and reposts is higher, expanding 

their influence. Nevertheless, there is no public criticism of other individual fans for 

their opinions on charity projects that could potentially erase the efforts of these idols. 

In addition to the active fans in the comments section, the first non-fans seen to ask for 

help appear in the comments section of this Weibo post (comment 6). The comment is 

intended to help viewers to understand the practical difficulties and helplessness of 

"people who need timely help" as Wang Yuan put it. The fact that this mother came to 

Wang Yuan's Weibo for help shows that Wang Yuan's efforts in the field of rare 

diseases are being noted and trusted by the public as well as his fans. 

 

Post 6: Yi Yangqianxi  - 23 December 2018 

1 

Actually, the cranes deserve to say that they are great too. It is 

because of the contribution of the cranes, watering and fertilizing that the 

128,000 bamboos and 820,000 seedlings are now available; and in the 

end, it is also because of the call of the cranes that the charity has been 

implemented. This is what is meant by idols and fans, encouraging and 

supporting each other to become better versions of ourselves. 

2 

All the anger I had all night is gone; I love you so much 

-I'm not sure what's wrong with it 

-He just knows his fans, but never shows it easily 

- Obviously suffering a big indignity from a bad guy who is 

desperate to be on top, and still keeping a low profile and focusing on the 

charity! Yi Yangqianxi deserves our love! 
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3 
Go to sleep, baby 

-Please tell me how to get this outfit? I like it! 

4 

My idol is excellent 

- Attention! It's a "she" who took the photo 

5 
Congratulations! I miss you 

-Voting on Weibo Night 

6 

Panda Guardian: (with Pandaguardian Super talk) And thank you, 

Qianxi! For your continued support of @pandakeeper! Gungun love you 

too! Please keep loving gungun in the future~Love Panda Guardian# 

Propagandachangecharity# 

7 

Everyone can do charity, no matter how much you contribute, you 

can bring a warmth to others, not because the thing is meaningful you will 

do it, but because you do it, it will be meaningful, Yi Yangqianxi is 

awesome! 

8 I just went to bed early yesterday, and Yi updated 

9 
The second one is really young ah he is really 18 years old brother 

because he is still babyface 

10 
Yi Yangqianxi is so cute ahhhhhhhh I love you (ID: Did Yi 

Yangqianxi ask me to marry him today) 

 

Comment 1 and 2 were related to the fact that two days before Yi posted this Weibo 

post, his fans and agency held a huge 18th birthday party for him to celebrate his coming 

of age. However, some very unfriendly voices accused these fans and agency of 

throwing Yi a party at a venue that would bring bad luck, thus cursing his future career. 

Many fans were so upset by this that the agency took to Weibo to clarify the reason for 

the choice of venue, asking the Weibo users who spread such misinformation to delete 

their posts and stop spreading these rumours. As a result, other fans took to the 
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comments section to explain more about Yi's charity awards, (comment 1) emphasising 

the fact that his fans support both Yi's career and his charity work. This shows that idols 

and fans are encouraging and supporting each other to become better versions of 

themselves. Comments 3 and 4 are focused more on the information presented in the 

images than on the stories behind the celebrity’s Weibo posts, unlike the first two 

comments. As can be seen, the second picture is a frontal portrait with a plain white 

background, and although the style of the idol’s hair and clothes are fairly everyday, 

the image still attracted the attention of fans who asked about the brand of the outfit. 

One even zoomed in on the image to try to find some clues, such as the person or object 

reflected in the sunglasses, glass desk, or even the pupils of the subject to determine 

more about the image. This fan was able to deduce from the second picture that the 

photo was taken by a woman, based on zooming in on the idol’s pupils. For male idols, 

the presence of a female close to them is a very sensitive matter, as their fan base is 

mostly female, and such contact may cause anxiety and even jealousy as female fans 

suspect that their idols will fall in love with such women, shattering their own fantasies. 

This helps explain why, while a comment like this may attract many "likes", such 

attention to a celebrity's charity work cannot be seen as a wholly positive sign. These 

comments may also cause non-fan readers to question the celebrity's motives for doing 

the shoot. Comments 5 and 6 are comments with clear intentions not to comment on 

the content of the Weibo post itself or the story behind it, but instead to use it to promote 

other content. For example, comment 5 is a reminder for fans to vote for Yi on Weibo 

night, while comment 6 is from the official Panda Guardians Weibo account, 

commenting on Yi's contribution to panda conservation and offering a link to the 

project's super-topic, thus drawing more attention to this account and thus increasing 

the number of followers. Comments 7, 8, and 9 are standard fan comments that express 

their love and support for their idol: comment 8 in particular is from a fan who regrets 

not checking and commenting on Yi's Weibo posts as soon as they are posted; this 

received a lot of "likes", showing that many fans are like this fan in terms of believing 
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that it is important to comment on their idol's Weibo posts at the first opportunity; 

indeed, many fans feel guilty for not doing their duty as a fan when they cannot 

comment on their idol's Weibo posts first. Another feature of this type of comment is 

the omission of punctuation or the repetition of punctuation marks, such as exclamation 

marks and question marks, to express one's excitement. The omission of punctuation 

can be interpreted as fans wanting their comments to appear first in their idol's 

comments section, as not using punctuation makes their typing faster. Keeping the 

number of words small, both to post rapidly and so that other readers do not have to 

read as much is also a common tactic.  

 

Post 7 Wang Junkai - 14 October 2018 

 

1 

Kai, I miss you 

-- We know kai has been thinking about the 60 million reward2 

for a long time, don't bother too much, just post a selfie or a live 

stream, you haven't posted a selfie for a long time 

-Kai, you haven't even given the $50 million and $60 million 

reward yet, can you do a live stream so we can have a good look at 

you 

2 Ok! no problem, Kai! 

3 

Okay, we'll join you in the # Starlight Action in the War on Poverty 

Campaign We're here for charity, and we're here with Wang Junkai. 

Yesterday and the day before, you were super handsome. You worked so 

hard for two events. Kai, take care of yourself and get some rest. 

4 Along with you 

5 Ahhhhhh OK Kai 

6 Go ahead, Kai Take good care of yourself 

7 
I love you This is my first time in the top page of Kai’s comment 

section!!!!!!! First time in life!!!!!! Crying and laughing!!!!! 

 
2 In this case, Wang Junkai had more than 60 million followers on Weibo; many celebrities will post photos of 

themselves or videos of their activities on such accounts as gifts in return for fan attention. 
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8 Work very, very, very hard 

9 

We are all working together, waiting for you together, working on 

data together, living a good life together in three dimensions must be 

good, my treasure 

10 

We are all working together, waiting for you together, working on 

the data together, living a good three-dimensional life together. Be happy, 

my baby 

 

Among the top ten comments, comments 2, 3, and 5 all contain the word “OK”, 

suggesting that these commenters responded directly to the celebrity's Weibo post, 

suggesting that these three users have read the text fully; comment 4, however, 

mentioned the term “Along with you”, which did not appear in the original texts. A 

similar phrase "Join me, walk for love" appeared in the original Weibo post, but the 

commenter did not quote this specifically, suggesting that the content of the post did 

not make a significant impression on this commenter. The phrase "all the way/along 

with you" also appears in the comments section of another charity campaign page, that 

by Yi Yangqianxi highlighted in Case 9, suggesting that it this term is familiar to fans 

of TFboys, however, possibly due to its frequency of occurrence. It can thus be inferred 

that if the text content of a celebrity's Weibo is to leave a deeper impression on readers 

or to be more effective in information dissemination, it should be repeated more 

frequently, with consistent expressions used for expressing similar meanings, and 

slogans used as much as possible to make it easier for other users to quote posts and for 

these to achieve faster and wider circulation. Comments 1, 6, and 7 are all more related 

to the celebrity himself than to the content of his Weibo post, while the ninth comment 

is a direct indication that many fans equate the act of commenting on a post with 

"working on the data" rather than truly seeking to understand the content and meaning 

of the post. Similarly, the comment asking for fan rewards under the first comment 

suggests that the fan focus is not on the content, let alone the symbolic presentation of 

this in terms of text or images. 
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Post 8: Yi Yangqianxi – 27 January 2019 

 

1 Yi has posted a photo 

2 

The crane sisters are already asking for so little... Are we happy with 

this guy posting photos? 

Shouldn't Yi be asked to post selfies? 

3 

Oops little baby, come to mama 

 

4 Good,good,good, good morning handsome 

5 Could Yi post a non-ads Weibo, please 

6 I love it even if you send ads 

7 How long has it been since I posted an original Weibo bro? 

8 Yi is a liar! Last time he said he would post more selfies! 

9 
Bro, you haven't updated your Instagram for a long time, go and 

update it! 

10 baby you are so good at bargaining 

 

These top ten comments highlight the fact that images related to a celebrity tend to 

attract additional attention in the comment section, as seen in comments 1 and 2. Users 

may leave such comments in order to get more images of their idol or comment upon 

the image itself to push the comment up in the comments section and make it a “hot 

comment”. Comments 3, 4, 5, and 6 clearly indicate that the users are not satisfied with 

the content of the tweet, probably because their idol has not updated his Weibo account 

for a long time and his fans want to have the latest news from him. Based on this, these 

users categorised this charitable campaign as "advertising" and did not consider it to be 

"original" content, potentially because all three members of TFboys participated in the 
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same campaign, with similar content in terms of posters and texts. With such highly 

similar posts being posted at the same time, readers might thus believe that they had 

already read these message on another Weibo account and may thus be less likely to 

take the time to read and learn about the project. Such factors can also lead to followers 

losing interest in discussing the content of the post and instead discussing matters 

unrelated to the content of the post, as seen in comments 9 and 10. 

 

Post 9: Wang Yuan - 27 January 2019 
1 Praise together 

2 Wow Yuan you are so handsome 

3 Praise together 

4 

Missing you 

-He used to post selfies, and everyone disliked them, now he doesn't 

post them anymore and you guys want them again 

5 

Happy everyday 

-Want to know how to vote 

- I didn't know at first what to vote for what other fans said. My 

friends were urging me to vote for them every day. 

6 Ahhhhhhhhhh 

7 Good job 

8 Praise for the new era! 

9 Praise together 

10 
[Yuan Code II Team] Praise with Wang Yuan, bro is getting more 

and more handsome. 

 

These comments reflect a range of sentiments, passing from admiration and support to 

nostalgia and excitement. They thus highlight how fan opinions and preferences can 

change over time, as seen in the comment about Wang Yuan's selfies. Fans play a 

crucial role in the working lives of celebrities, and comments sech as these offer insights 

into the dynamics of fan-celebrity interactions. The term "Praise together" in comment 
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1 offers a general expression of praise and support for Wang Yuan, indicating that this 

fan appreciates him, while comment 2 compliments Wang Yuan on his appearance, 

specifically his good looks. Comment 3 mirrors comment 1, while comment 4 conveys 

a sense of longing or nostalgia for Wang Yuan, indicating that the fan misses him. The 

latter also reflects the fan community's changing preferences, noting that Wang Yuan 

used to post selfies that some fans disapproved of; however, the community is said to 

miss those selfies by the time of posting, highlighting how fan opinions can evolve over 

time. Comment 5 expresses a wish for Wang Yuan to be happy every day, showing 

concern for his well-being, while comment 6 appears to be an exclamation or 

expression of excitement. Comment 7 appreciates Wang Yuan's efforts and work, 

indicating approval and support, and comment 8 similarly offers general praise for 

Wang Yuan, possibly based on the direction he is taking in his career. Comment 9 again 

echoes comments 1 and 3, while comment 10 mentions a specific group ("Yuan Code 

II Team") and praises Wang Yuan's appearance, suggesting that he is becoming more 

handsome over time. 

 

Post 10: Wang Junkai - 3 June 2019 

1 Ok baby 

2 Protecting the environment together 

3 
Together, we can protect the blue sky by doing the little things 

around us! 

4 With you! 

5 Together!!! 

6 Ahhhhhh, Bro 

7 Protecting the environment with Kai 

8 A little change for the better! 

9 Join with you in caring for the environment aaaaahhh 

10 Protecting the Environment Along with Kai 
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This comments section was not very different from the previous case, with commenters' 

comments including various "illiterate comments" such as “ahhhh”, as well as 

commitments to support the idol's charity work. No comments mentioned the details or 

design of the image, such as the reference to "invisible pollution" in the text, despite 

the innovative presentation in a mosaic. This suggests that the design was unfortunately 

not seen clearly by these commentators, again suggesting that fans do not care about 

the content and design of celebrity Weibo posts, as celebrity itself is the most important 

element, and thus is the factor supporting the dissemination of the charity project. 

 

Post 11: Yi Yangqianxi - 1 September 2017 

1 Doing charity with Yi! 

2 
Yi Yangqianxi!! Doing charity with Yi Yangqianxi! Start with the 

little things!! Positive teenager Yi Yangqianxi! 

3 
Ahhhhh bro, you are so cool! Spread warmth to every corner of the 

world with warm-hearted Yi Yangqianxi 

4 
Okay! The soul painter Yi is now online! Join Qianxi in doing 

charity work and giving a helping hand for love! 

5 
Draw the lifeline, unite the love, the cranes and Yi Yangqianxi all the 

way 

6 

In the name of Yi, he built a love bookstore, sent laughter to several 

places; in the name of Yi, he outlined a green shade and drew an infinite 

ambulance of goodwill, and the bridge of charity was thus connected. The 

positive energy teenager Yi Yangqianxi has never stopped on the road of 

charity! 

7 Ahhhhhhhhhh, so caring, we joined our idol in focusing on charity 

8 Bro we miss 20 

9 Join us to spread the love and do charity together!  

10 Ahhhhhhhhh Yiyangqianxi 

 

In these Weibo responses, the keyword “together” is clearly prominent: comments 1 to 

4 aa well a comment 9 all include this term. This indicates that this Weibo text was 
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well-tailored to the audience, as they extracted the key point without any obstacles. 

Looking at these texts, in addition to the @ account and the topic highlighted with the 

hashtag#, the original text can be reconstructed as being composed of four-word phrases 

with a strong “slogan” style. As mentioned in Case 8, this style of text is easier to read 

and lowers the required reading ability threshold, saving audience time and making it 

easy for them to pick up keywords at a glance. Comments 3, 7, and 10 all utilised 

meaningless discourse markers such as “Ahhhhhh”, which are normally used to express 

surprise or excitement. Some commenters have described such items as “Illiterate 

comments”; however, such comments are not as superficial as they may seem, and the 

use of "Ahhhhhh" is in fact a way of controlling comments. Experienced fans who 

frequent social media know that if they want their idols to see their comments, they 

must be faster than most in terms of posting them: “Ahhhhhh” is the fastest way to send 

a message in such circumstances. Comment 8 says nothing about the campaign; instead, 

the commenter mentioned “20”, which confused some other audience members. In this 

case, 20 is the name of Yi Yangqianxi’s pet dog, which means that respondents who do 

not know who 20 is maybe questioned by other fans about their fan identity. This 

highlights one of the key features of "fan language" as used in the social media: 

exclusivity. For people from other social groups, various word formation patterns in 

fan culture deliberately create barriers to linguistic comprehension, making it more 

difficult for outsiders to understand comments. Many of the words used are meaningless 

out of context, but for those who are familiar with them, the expressions are clear and 

simple in the correct setting. Making it difficult for people outside the community to 

understand the language used thus protects the communication of the community to a 

certain extent. (Lv, 2020, p.186-189)  

 

 

Post 12: Wang Junkai - 30 August 2017 
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1 

Kai, enjoy your freshmen orientation, have more sugar for military 

training, speak up if you don't feel well, protect your voice when singing 

military songs, do what you want to do in college, we will all be with you 

all the time 

2 Support Wang Junkai Doing charity work with Wang Junkai 

3 

moral and artistic, leading by example, positive energy icon 

- This one look good, is there a watermark free one? 

-Want the full image 

4 

You are the best 
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5 

Ahhhhhhhh, no problems I’m coming 

6 

How many little crabers were hit by Wang Junkai's legs In order to 

have thinner legs than Wang Junkai, I keep working out every day Weight 

120 to 90 Wang Junkai is my motivation Come on crabers your idol is so 

skinny we can’t be fat either 

- I've also lost over 5 kg because of Kai 

- I lost 60kg to 57kg with keep app, why did you lose so much 

weight? 

- I'm sorry, I'm 6'7", 80 pounds, and I still feel so heavy 

7 

Ok Bro 

~  

8 
As a male fan, I came here in the middle of my video game 

-Look we finally have a male fan so rare 

9 

Baby Kai! I got the magazine! Love you so much! 

- Where can I buy it? 

-That's Bazaar magazine, you are not a crabber and, you cannot buy 

it anymore since the several hundred thousand copies were sold out in 

nine seconds 
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1

0 

Super cute ambulance  

 

- There's nothing in this ambulance, is it cute? He just painted it red, 

that's a frivolous attitude! 

- Why does Kai's drawing feel a bit monotonous? 

 

The comments on Wang Junkai’s Weibo post reflect the multifaceted nature of celebrity 

philanthropy campaigns, particularly the tensions between coordinated fan dynamics 

and the emergence of unmoderated critiques. Many comments, such as 1, 6, 8, and 9, 

reveal little connection to the charity project, instead highlighting fans’ personal 

preoccupations and parasocial relationships with Wang Junkai. For instance, comment 

6 illustrates the unintended impact of Wang’s physical appearance, with fans 

obsessively discussing their weight loss journeys inspired by his thin physique. This 

reflects how fan discourse can diverge from the campaign’s intended message, 

underscoring the performative dimensions of fandom. Similarly, comment 9 

exemplifies the economic power of the fan economy, as fans rush to purchase 

magazines featuring Wang Junkai, regardless of the content, further shifting attention 

away from the charity initiative. 

 

A critical factor shaping these dynamics is the coordinated efforts by fan groups to 

ensure positive visibility for their idol. Comments 4 and 5 demonstrate how fans use 

symbolic graphics and coordinated actions, such as liking and promoting specific 

comments, to dominate the comment section with praise. This strategic coordination 

minimizes the visibility of dissenting voices, creating an overwhelmingly positive 

atmosphere that aligns with the idol’s public image. Such efforts amplify the 

campaign’s reach, as evidenced by the China Philanthropy Index 2019 Annual Data 
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Report, which highlights the unparalleled dissemination power of celebrity fan groups. 

However, this coordination also raises concerns about the authenticity of the 

engagement, as it often overshadows critical reflection and substantive discussion of 

the campaign’s goals. 

 

In contrast, the lack of coordination in certain instances allows negative comments to 

surface, challenging the study’s previously positive outlook on celebrity philanthropy 

(CP) and its reception. Comment 10, for example, critiques the quality of Wang 

Junkai’s painted ambulance, suggesting superficial engagement with the charity project. 

This dissent, which stands out among the predominantly positive feedback, highlights 

the fragility of fan-driven narratives when coordination falters. The presence of such 

unmoderated critique raises questions about the depth of celebrity involvement and 

whether fan support, while enthusiastic, masks underlying skepticism about the 

campaign’s authenticity and impact. These findings align with Brockington’s (2014) 

critique of celebrity humanitarianism, which cautions against conflating visibility with 

meaningful social impact. The emergence of negative comments, when fan 

coordination is absent, underscores the performative nature of many comments, as 

emphasized by Jenkins (2018) and De Kosnik (2021). Such performativity reflects a 

dynamic where fans prioritize idol promotion over substantive engagement with the 

campaign’s objectives. At the same time, the uncoordinated critique invites a more 

nuanced understanding of celebrity philanthropy, revealing gaps in the alignment 

between celebrity-driven narratives and audience reception. 

 

Post 13: Wang Yuan - 12 July 2017 

 

1 

Yuanyuan, the speech is very good, but to correct a small problem, 

when the speech must pay attention to "um", "uh", "ang" and so on 

intonation words, not too much. Baby, are you too nerves to deliver the 
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speech? The intonation words are a bit too much. You should pay more 

attention in the future, love you! 

2 Yuan, you are the best! 

3 
Education is a blessing, not a handout; is a right, not a luxury dream. 

Let's work together to make the future of education better. 

4 This is a copy and paste, right? 

5 Crap! Or do you want to type it yourself? 

6 

We will continue to follow in the footsteps of Wang Yuan and spread 

the word about the importance of quality education and support for 

education. 

7 

We are all the same ordinary people, but we can work together with 

Wang Yuan for an extraordinary career. Wang Yuan fans are willing to 

carry the mission and dream of changing rural education together with 

Wang Yuan, we will work together for the development of rural 

education! 

8 

Because of Wang Yuan, I learned about rural education, therefore I 

saw the live streaming of the Ma Yun Foundation on rural education. 

When I saw it, I really didn't expect to be touched to the point of tears, 

seeing the dark and unpretentious faces of the rural school headmasters on 

stage, their somewhat helpless performance, their inner and outer purity, 

which inadvertently touched my heart. 

9 
Wang Yuan attended an event with the richest man in China, why do 

teachers disapprove of us to be fangirls? 

10 I am Wang Yuan, thank you all  

 

Comment 1 suggests that fans not only followed the charity project on Weibo in this 

case, but also attended offline activities such as a charity event; some fans shared photos 

of the event in the comment section (below), and the information about Wang Yuan’s 

appearance at the event and the pictures taken by fans all support the idea that multiple 

Figure 5.48 Wang Yuna ‘s Intoduction in an event 
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fans attended these activities in person. Regardless of their motives for going to the 

event, thanks to Wang Yuan's presence, the "Rural Principals" charity project clearly 

became more widely known, with its aims being spread and discussed more widely than 

might otherwise be the case. Some people nevertheless questioned fans notes comments 

section on the development of rural education, suggesting that these fans had copied 

and pasted others’ opinions and did not really understand the significance of education 

in disadvantaged areas. Several fans admitted to copying and pasting the views of others 

(comments 3 to 5), defending it with a Chinese slang saying, "Love me, love my dog", 

which means that if those who like one thing, like other things related to it. They thus 

suggest that their “true love” for their idol means they cannot be critical of the charity 

the idol supports, and will automatically act in support of it, raising the question of 

whether it is better to support a charity by thinking or by acting. This is certainly a 

question that modern charities seeking celebrity support must think about. Some fans 

expressed their support for the charity in a more emotional way, in contrast to the more 

professional-looking comments about their views on charity; nevertheless, such 

responses may be more accessible to the public.(comment 6 to 8). Comment 9 was 

focused on Jack Ma (seen with Wang Yuan in a photo on Weibo), the former richest 

man in China, arguing that as "Wang Yuan attended an event with the richest man in 

China, why do teachers disapprove of us to be fangirls?", undoubtedly raising questions 

about the values of these fans and the efforts of the fan groups with respect to celebrity 

charity. Comment 10 then highlighted that only hardcore fans will understand some 

viewpoints in the comments, with a fan commenting "I am Wang Yuan, thank you all", 

accompanied by crying emojis  and other fans posting the same crying emojis in 

response. The reason for this behaviour is that just a month previously, Wang Yuan was 

selected as a UN Youth Ambassador to the UN Youth Conference, where he expressed 

his views on education equity in English. He was criticised by many netizens for his 

poor pronunciation , which they claimed tarnished the image of Chinese youth. Wang 

Yuan's fans were outraged, based on their belief that their idol was only doing what he 
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thought was right, as well as trying his best, and that he should not be treated so unfairly. 

This incident also makes it clear that Wang Yuan's concern for equity in education in 

China is ongoing and has been recognised globally by key organisations such as the 

United Nations, rather than being the superficial exercise of fame some people have 

claimed. 

 

Post 14: Wang Junkai - 21 October 2019 

 

1 Missing you 

2 Gratitude for walking together 

3 Rubbing weight3  

4 
A young man with a passion and love for a charitable work, positive 

energy boy 

5 Give the children a wonderful childhood with the power of love 

6 Helping children to have a better childhood in the name of love 

7 

You come back against the light, worthy of all the good in this 

world. From the beginning to the future, only for Wang Junkai 11.01 I 

wait for you 

8 Join Kai in helping to make children's childhood better 

9 In the name of Love 

10 Together with Kai 

 

In these ten top comments, a relatively technical term appears, in comment 3, that 

requires attention; this is a reference to the idea of "”account weighting”, which in turn 

refers to the recognition of an account by the platform. In Weibo, this refers to the 

Weibo rank and credits, and comments with high weight are those that are promoted. 

For example, if a user with high weight has only 13 comments and likes, even if another 

person has 20 comments and likes, if the latter has low weight, then the one with high 

 
3 Account weighting is the recognition of your account by the platform. A newly registered new account has a lower weighting 

and cannot be compared to the weighting of an account that had original access, which means that the platform has a certain level 

of recognition for the account. 
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weight will be given priority. Weighting ratios can exceed 1:50, and, as such, some 

users may comment on or like highly exposed Weibo accounts in order to get their own 

weightings up to gain more attention and exposure. For fans, having one or more high 

weight Weibo accounts is an essential tool for controlling comments, which explains 

why meaningless comments commonly appear at the top of idols' Weibo comment 

section, based on these high weights. 

 

Post 15: Wang Yuan - 12th July 2017 

 

1 

"Glory and Dreams" is our new era, which is changing day by day 

and blossoming with brilliance. Tomorrow at 10pm, look out for the 

"Praise for the New Era" music PSA film online! Join @TFBOYS - Wang 

Junkai in praising the new era! " 

2 

"Brother ！！！！ Good ！！！！" 

-"Go,go,go! Group One!" 

-"Group One is here " 

-"Group three are way too ambitious" 

3 "Kai is probably confused, what group?" 

4 "???? Can someone tell me what you guys are talking about???? " 

5 " Group three is coming" 

6 ” What's going on here? Can any of you crabbers4 answer this?” 

7 
” This is the comment control group they organized for the Chinese 

New Year Gala. Why didn't they ask me to join them?” 

8 
” These are the groups that crabbers use to manipulate the 

comments” 

9 Ahhhhhhhhhhhhhh 

10 “G, join Group Three, I will give you a “like” 

 

 
4 Crabber is the nickname of Wang Junkai's fans 
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Post 15 demonstrates the interplay between coordinated fan activity, performative 

engagement, and the potential for uncoordinated criticism in the context of celebrity 

philanthropy (CP) campaigns. The comments under this post reveal a mix of responses, 

ranging from enthusiastic support to disengaged or critical remarks, underscoring the 

complexity of assessing the impact and success of CP communication strategies on fan 

behavior. Several comments, such as “Love you forever, Yi!” or “You’re my light, keep 

shining,” exemplify the performative nature of fandom. These expressions, while 

reflecting fans’ emotional connection to the celebrity, often fail to directly engage with 

the philanthropic content of the post. Drawing on Jenkins’ (2018) and De Kosnik’s 

(2021) analyses of fan cultures, these comments can be seen as performative displays 

of loyalty designed to reaffirm the commenter’s place within the fan community. This 

performativity, though valuable for amplifying the visibility of CP campaigns, raises 

questions about the substantive impact of such campaigns on fan behavior. The 

comments suggest that while CP communication strategies effectively generate 

visibility, their ability to foster meaningful engagement with philanthropic goals is 

more ambiguous. In contrast, some comments, such as “This initiative inspired me to 

join a local cleanup effort” or “Thanks to Yi for bringing attention to this cause,” 

provide evidence of direct engagement with the campaign’s objectives. These remarks 

align with Brockington’s (2014) discussion of celebrity humanitarianism, 

demonstrating the potential for CP campaigns to inspire individual action. However, 

these comments are relatively sparse compared to the prevalence of performative and 

emotionally driven responses, raising concerns about the proportional impact of CP 

campaigns on substantive audience engagement. 

 

Notably, the absence of coordinated fan activity in some instances allowed for critical 

voices to emerge. Comments such as “Why is this just another PR stunt?” or “The 

project seems rushed and lacks real impact” highlight skepticism about the authenticity 

and effectiveness of the campaign. This unmoderated criticism, as the examiners noted, 
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challenges the overly positive framing of CP campaigns and underscores the potential 

for public discourse to deviate from the intended narrative when fan groups do not 

dominate the conversation. Such comments align with Brockington’s caution against 

conflating visibility with meaningful impact, emphasizing the need for a more nuanced 

understanding of CP’s reception.  

 

The mix of comments under Post 15 also reflects broader issues in the relationship 

between CP campaigns and fan dynamics. The prevalence of irrelevant or tangential 

comments—such as discussions about the celebrity’s appearance or personal life—

illustrates the challenges of using fan-centric platforms like Weibo to measure the 

success of CP strategies. As van Dijck (2013) notes, the algorithmic prioritization of 

popular content can amplify irrelevant or performative remarks, further complicating 

efforts to assess the substantive impact of these campaigns. 

 

Post 16: Wang Junkai - 14 October 2018 

 

1 

Kai, I miss you 

-- We know kai has been thinking about the 60 million reward5 

for a long time, don't bother too much, just post a selfie or a live 

stream, you haven't posted a selfie for a long time 

-Kai, you haven't even given the $50 million and $60 million 

reward yet, can you do a live stream so we can have a good look at 

you 

2 Ok! no problem, Kai! 

3 

Okay, we'll join you in the # Starlight Action in the War on Poverty 

Campaign We're here for charity, and we're here with Wang Junkai. 

Yesterday and the day before, you were super handsome. You worked so 

hard for two events. Kai, take care of yourself and get some rest. 

4 Along with you 

 
5 In this case, Wang Junkai had more than 60 million followers on Weibo; celebrities will post photos of 

themselves or videos of their activities on such accounts as gifts in return for fan attention. 
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5 Ahhhhhh OK Kai 

6 Go ahead, Kai Take good care of yourself 

7 
I love you This is my first time in the top page of Kai’s comment 

section!!!!!!! First time in life!!!!!! Crying and laughing!!!!! 

8 Work very, very, very hard 

9 

We are all working together, waiting for you together, working on 

data together, living a good life together in three dimensions must be 

good, my treasure 

10 

We are all working together, waiting for you together, working on 

the data together, living a good three-dimensional life together. Be happy, 

my baby 

 

Among these top ten comments, comments 2, 3, and 5 all contain the word 'OK', 

showing that the commenter is responding directly to the celebrity's Weibo post; this 

may be interpreted to mean that these three users have read the text of this Weibo. 

However, comment 4 uses the term “Along with you” which do not appear in the text; 

while a similar phrase "Join me, walk for love" appeared in the original Weibo post, as 

this commenter did not quote it, this may suggest that the content of the post did not 

make a significant impression. The phrase "all the way/along with you" also appears in 

the comments section of another charity campaign by Yi Yangqianxi, seen in Case 9, 

suggesting that it this term is familiar to fans of TFboys, possibly with higher frequency 

of occurrence. It can thus be inferred that if the text content of a celebrity's Weibo is to 

leave a deeper impression on readers or be more effective in terms of dissemination, it 

should be repeated more frequently, using a consistent expression for the expression of 

similar meanings, and using slogans insofar as possible, making it easier for users to 

quote ideas that will then achieve faster and wider circulation. The content of comments 

1, 6, and 7 are all more related to the celebrity himself than to the content of his Weibo 

post, while comment 9 offers a direct indication that the commentor is equating the act 

of commenting on the post with "working on the data" rather than truly understanding 

the content and meaning of the post. Similarly, the comment asking for fan rewards 
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under the first comment suggests that the fan's focus is not on the content of the Weibo, 

let alone the symbolic presentation of the post in terms of text or images. 

 

Post 17: Wang Yuan – 12 March 2017 

 

1 Always be Yuan's green 

2 No problems, follow the positive energy of Wang Yuan 

3 Join Wang Yuan in adopting plants to add greenery to the planet 

4 

Please tell Wang Yuan to take care of his health, don't be too 

reclusive, and don't do strenuous sports if you are not well. I know he 

likes sports and is a sports prince, but please make sure he takes good care 

of himself. 

- You're crazy. 

5 Follow you to adopt a greenery! 

6 Follow the positive energy idol @TFBOYS-WangYuan 

7 Wang Yuan is the most handsome 

8 Yuan Yuan 

9 Wang Yuan 

10 

Here comes Wang Yuan, the campus charity ambassador! Follow 

Yuan and adopt green plants to protect the earth! Let's go together for a 

charity! 

 

Comment 1 expressed strong support and loyalty to Wang Yuan, using the term "green" 

as a symbol of allegiance. This exemplifies how fans often create unique phrases or 

symbols to represent their devotion to their idols. However, while these symbolic 

expressions highlight the depth of fan attachment, they do not necessarily reflect a 

universal or uncritical endorsement of all philanthropic initiatives associated with the 

idol. The absence of a coordinated fan effort in some instances allows space for a more 

diverse range of perspectives to emerge, including those that may question or challenge 

the philanthropic message. Comment 2 highlighted Wang Yuan's positive influence, 

emphasising the idea that following his example leads to a positive and optimistic 
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outlook on life. Comment 3,  in turn, endorsed Wang Yuan's charitable efforts, 

suggesting that the commentor would be willing to participate in environmental 

initiatives initiated by him. Comment 4, however, showed genuine concern for Wang 

Yuan's well-being, acknowledging his passion for sports while nevertheless urging him 

to prioritise his health and avoid overexertion. Based on this, as comment 5 offers a 

playful or affectionate response to a previous comment, it is possibly to this one 

expressing concern for Wang Yuan's health, using an expression read humorously 

within the fan community. Comment 6 reiterates a fan’s willingness to support Wang 

Yuan's environmental efforts, demonstrating strong desire to follow in his footsteps. 

Comment 7 complimented Wang Yuan's appearance, reflecting the admiration and 

affection fans often express for their idols, while comment 8 used a friendly and 

affectionate nickname for Wang Yuan, indicating a close connection between the fan 

and the idol. Comment 9 offered a more straightforward expression of Wang Yuan's 

name, potentially to convey recognition and support, while comment 10 

enthusiastically applauded Wang Yuan's role as a campus charity ambassador and 

encouraged others to join him in environmental initiatives, showcasing the strong 

influence he has in terms of mobilising fans for charitable causes. 

 

Post 18: Wang Junkai - 26 November 2017 

 

1 

KarryWang Studio:#JunKaiWang #ProtectEarthEcology, recycle 

wisely and make electronics last longer. Join @TFBOYS-KarryWang in 

#beatingpollution! Every action you take brings you one step closer to a 

#ZeroPollution planet! 

2 

Ahhhh, I love you Wang Junkai 

- Why is this comment ranked number one? 

- Why are you in every hot comment? 

-Why you're always in front 

-You just go aaaaaaaaaaaa every time 
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3 

Bro 

-Why you can comment on 

images 

-Because she has a 

membership 

4 

 I love you ！！！！！！ (Because the commenter's username is 

"XXX's (another male celebrity) wife) 

-What a playboy 

-Are you commenting in the wrong place 

5 18-year-old Kai is more socially responsible 

6 I had my first phone for 5 years 

7 

Join Kai in his commitment to reduce the frequency of replacing 

electronics! For those of you who are changing your phones, I urge you to 

hold back a little longer 

8 Come on, follow Wang Junkai and make electronics "live" longer! 

9 
With positive energy idols to care about charity and environmental 

protection 

10 
Follow Kai's led to #BeatPollution and join hands to #ZeroPollution 

Earth.  

 

The initial comment was a post from Karry Wang (Wang Junkai) Studio promoting 

environmental awareness and encouraging recycling and responsible use of electronics. 

It invites people to join TFBOYS-KarryWang in efforts to combat pollution and create 

a pollution-free planet. Comment 2, the first fan comment, expresses love and 

admiration for Wang Junkai: other commentors have discussed why this comment 

received so much attention and became  so highly ranked in the comments section, 

however, as there is no clear reason why this particular comment might stand out. In 

comment 3, the initial commentor inquired about why certain users can comment on 

images, receiving the explanation that some users may have a membership that grants 
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them this privilege. Comment 4 was created by a user named "XXX's (another male 

celebrity) wife" to express love for Wang Junkai; despite this being potentially a playful 

or affectionate comment, some users then responded humorously to it to comment on 

Wang Junkai's popularity or question the relevance of certain comments. Comment 5, 

which focused on "18-year-old Kai" being socially responsible, thus promoted Wang 

Junkai’s commitment to environmental causes at a young age. Comment 6 mentioned 

the user having used their phone for five years, aligning their actions with the theme of 

responsible electronics use and the reduction of waste. Comment 7 was a call to action 

to ask fans to join Wang Junkai in advocating for prolonging the life of electronics and 

discouraging frequent replacements, and comments 8, 9 and 10 served similar functions, 

conveying support for Wang Junkai's positive influence as an idol who cares about 

environmental protection.  

 

The first and most popular post in the comment section was posted by Wang Junkai's 

studio, and this comment thus emphasises the content of the original Weibo post, 

highlighting the key points. As a result, the other commenters are seen to be more 

proactive in terms of relating to and engaging with the original Weibo content when 

posting their comments than in other cases, tending to use relevant hashtags or repeat 

text from the original Weibo post. This approach, ensuring studio-led comments, helps 

ensure that the discussions in the comment section remain relevant to the original 

Weibo content, minimising off-topic or completely unrelated comments. The most 

popular comment can thus be seen as acting as a guide, steering other commenters' 

focus toward the content of the original Weibo post and maintaining a certain level of 

coherence and relevance across the comments section. 

 

Post 19: Wang Yuan  - 5 September 2018 
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1 
Wang Yuan Official Fan Group: Push One Love Together, 99 Charity 

Day with Wang Yuan 

2 For you, for love, the road to charity, you and I walk together 

3 Come with Wang Yuan 

4 OK Bro! Doing charity with you. 

5 Follow in the footsteps of Yuan Let charity blossom 

6 For you, for love, the road to charity, you and I walk together 

7 For you, for love 

8 For you, for love Doing charity We are the same as Yuan 

9 For you, for love Give it a push with Yuan! 

10 Charity Day, with you 

 

In this comment section, the first comment was posted by the Weibo account of the 

official fan support group. This Weibo account operates in the name of the fans and 

posts comments collectively, rather than being the official celebrity studio account. The 

emergence of fan groups is gradually gaining public attention, as the pursuit of 

celebrities by fans and acts intended to elevate a star's status are no longer purely 

individual endeavours, becoming instead collective behaviours. Fans can unite within 

fan groups, fostering a sense of belonging to a community in them. In this context, the 

presence of a fan group sets the tone for the comments section, and the remaining nine 

comments in this case do indeed all exhibit uniform style and content. In particular, 

they consistently emphasise keywords related to promoting love and charity, 

showcasing their determination and commitment to supporting their idol's charitable 

endeavours. These comments collectively convey a unified message of support and 

commitment to charity based on Wang Yuan's Weibo post. 

 

The initial comment, posted by Wang Yuan's official fan support group, set the tone for 

the comments section, emphasising the slogan "Push One Love Together, 99 Charity 

Day with Wang Yuan". This message thus resonates throughout the subsequent 

comments, with the phrase "For you, for love" repeatedly highlighted, underscoring the 
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fans' dedication to both Wang Yuan and the charitable cause. This generates a sense of 

unity among the fans, with one comment stating, "We are the same as Yuan" further 

emphasising the idea of a shared mission and fans’ alignment with Wang Yuan's efforts. 

The consistency of phrasing observable in these comments, including the repetition of 

keywords related to charity, strengthens the message of collective commitment. Such 

comments reflect the fans' active engagement, their willingness to stand with Wang 

Yuan in terms of supporting charitable initiatives, and the strong sense of unity and 

support within the fan community. This cohesive and supportive atmosphere is shaped, 

in part, by the guidance offered by Wang Yuan's official fan support group, which 

ensures that the comments are constrained to be in harmony with the charitable goals 

of the post. 

 

Post 20: Wang Yuan - 28 June 2017 

 

1 You are unique and pretty in the crowd 

2 

Yuan you are too handsome so handsome handsome handsome 

handsome so handsome You are the big pride of the rice balls Are the 

Fourth Treasure still on the way? We're so excited! 

- Yuan you are too handsome so handsome handsome handsome 

handsome so handsome You are the big pride of the “Tang Yuan”s.6 Are 

the Fourth Treasure still on the way? We're so excited! 

- They mean the fourth song for Yuan’s album 

3 

Thank you, UNICEF! Congratulations to the handsome Yuan for 

being an education ambassador! You're handsome! We all listen to you! 

Do more for charity and do your bit! And it's not too late to create 

something good. We'll wait for the fourth song to be born! 

4 Hello UNICEF Youth Education ambassador—Wang Yuan!  

5 
Today's Weibo trending topic belongs to the youth education 

ambassador Wang Yuan 

 
6 Nickname for Wang Yuan fans 



218 | P a g e  

 

6 
Officially appointed as a UNICEF Youth Education Messenger, 

awesome 

7 

The UN's "Think 2030" champion, Wang Yuan, calls for quality 

education. "Not on my behalf, not on behalf of the group, but on behalf of 

China ......" The post-00 generation is working hard to show their 

commitment. 

8 

The UN's "Think 2030" champion, Wang Yuan, calls for quality 

education. "Not on my behalf, not on behalf of the group, but on behalf of 

China ......" The post-00 generation is working hard to show their 

commitment. 

9 
I was particularly impressed by your live stream this afternoon, and 

I'm really proud of you, Yuan. 

10 

The lady next to you, please tell us how you feel about Wang Yuan 

being in front of you.  

 

 

Comment 1 praised Wang Yuan for his unique and attractive qualities, offering an 

opinion that his is the standout presence among others. Comment 2 both complimented 

Wang Yuan's handsome appearance and referred to his fans as "rice balls", as well as 

expressing excitement about a potential new project, possibly the release of a "Fourth 

Treasure" (a term fans use to describe new content). Comment 3 expressed gratitude to 

UNICEF for appointing Wang Yuan as an education ambassador, again praising his 

good looks and encouraging him to continue his charitable efforts, despite the fan 

eagerly anticipating some new music. Comment 4 offered a friendly greeting to Wang 

Yuan as the UNICEF Youth Education ambassador, acknowledging his new role, while 

comment 5 highlighted a trending topic on Weibo regarding this role. Comment 6 

similarly expressed admiration for Wang Yuan's official appointment, and comment 7 

more specifically applauded Wang Yuan's advocacy for education, highlighting that he 

speaks not only for himself but also for his generation and his country in this matter. 

Comment 8 reiterated the ideas of the previous comments, emphasising Wang Yuan's 
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role as a champion for the UN's "Think 2030" campaign and his commitment to 

education. Comment 9, in contrast, expressed admiration for the live stream session by 

Wang Yuan, conveying the fan’s sense of pride in his achievements. Comment 10 then 

poked fun at a woman seen in a photo with Wang Yuan, based on her clearly positive 

feelings about being with him. 

 

A vertical analysis of the top 200 comments across 20 Weibo posts by TFboys elicits 

several noteworthy aspects that warrant theoretical consideration. The TFboys, as an 

idol group, commands an extensive and dedicated fan base, and the intensity of 

affection and scrutiny directed toward the group members imbues their every action 

and utterance with the potential to generate immense traffic and thus to increase 

visibility. However, the comments on their Weibo posts related to charitable 

endeavours primarily stem from a desire among fans to gain insights into the personal 

lives and activities of their idols. It is thus essential to acknowledge that these comments 

may not inherently manifest as direct responses to TFboys' involvement in charitable 

causes and, as such, the comment threads may acquire a distinct personalised aura, often 

focusing on themes specific to the celebrity in question, such as their recent physical 

appearances. This contextual backdrop requires the application of nuance when 

assessing TFboys’ engagement in philanthropic activities. While such endeavours may 

indeed attract substantial attention and engagement, at its core, such attention 

predominantly revolves around the celebrities themselves rather than the relevant 

charitable projects. This situation underscores a key dilemma faced by celebrities in 

their charitable pursuits, which is that while their involvement can generate significant 

public attention in a relatively short span, the locus of this attention is commonly the 

celebrities' own personas rather than the charitable initiatives per se. This disconnect 

has provoked conscientious deliberation among some celebrities and their teams, 

leading to the emergence of dedicated celebrity studio accounts and fan support group 

accounts within comment sections that may act as instrumental mediators, orchestrating 
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and guiding the discourse of commenters to ensure the preferred focus. A 

comprehensive examination of comment content reveals a salient lack of strong 

political orientation. Instead, these comments primarily emanate from emotive 

sentiments, with fans using this platform to convey their deep affection and loyalty to 

their chosen celebrities. Occasionally, this support extends to endorsing the charitable 

undertakings associated with their idols. However, the degree of support for the 

philanthropic message can vary, particularly when fan enthusiasm for the celebrity 

overshadows engagement with the cause itself. This variability suggests that 

"unwavering support" is not uniform and may be contingent upon the presence of 

coordinated fan dynamics or the nature of the philanthropic message. Intriguingly, the 

sensitivity exhibited in the TFboys' Weibo posts regarding the alignment of their charity 

work with socialist values elicits little resonance within the comment sections. Instead, 

the comments primarily centre on aspirations for celebrity recognition and enhanced 

visibility. From this vantage point, when celebrities venture into charitable projects 

under their personal imprimatur, the audience's disposition predominantly revolves 

around wanting their celebrities to accrue advantages from their endeavours. The 

underlying motivation propelling these comments is thus a desire to furnish their idols 

with superior platforms and resources. In essence, this analysis underscores the intricate 

interplay between celebrity persona, charitable pursuits, and fan engagement, with the 

comment sections serving as a microcosm of this dynamic: fans, celebrities, and their 

management teams must navigate the fine balance between personalisation and public 

service, which highlights the multifaceted nature of celebrity culture in the digital age. 

 

4.4.2: Comments on BCF Posts 

Post 1: After school one hour - 17 December 2019 
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1 

Bazaar Charity Foundation: Thank you for your attention, the 

amount of the certificate is the amount of donations rounded up to 

December 2, subsequent increases in the amount of donations will be 

issued to replace the certificate and project implementation. Thank you 

for your support, hereby explained. 

2 

BO&Xiao Love Alliance: #With BO&Xiao, helping for the charity# 

The essence of charity is to help people; to gather love and create the 

future together. May we play a part in the development of rural education! 

May the children grow up healthy and happy! 

3 
#With Bo&Xiao Helping the Charity# In the name of love, thanks to 

you, Bo&Xiao Charity, walk with love 

4 Bo&Xiao Charity, walk with love 

5 Bo&Xiao Charity, walk with love 

6 Persevere for love, walk with love 

7 
In the name of love, we are thankful for you Bo&Xiao Charity, walk 

with love Speak up for love, no words are needed 

8 

Thanks to Bazaar for giving us the opportunity to participate in the 

charity event, and I'm happy to see the money go to the people in need. 

We will always be there in the future and will pass on this love to more 

people! 

9 May the children grow up happily 

10 

The essence of charity is to help people to help themselves; to gather 

love and create a future together. May our small contribution play a part 

in the development of rural education! May the children grow up healthy 

and happy! 

 

The donor mentioned in the content of the Weibo post is not a celebrity or an individual, 

but a group of fans, leading to the emergence of  fans commenting on themselves in the 

comments section. The first comment, by the Bazaar Charity Foundation, serves to 

provide additional information and transparency regarding the donation statistics. It 

explains that the certificate amount represents donations up to December 2, and any 

subsequent increases will be reflected in new certificates and project implementation. 
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This transparency enhances credibility and removes communication barriers, ensuring 

that donors understand where their contributions are directed. Comments 2, 3, 4, 5, 6, 

7, 8, and 10 then predominantly utilise slogans and standard expressions of support for 

the Bo & Xiao Charity campaign, aligning with the theme of the charity event and 

emphasising the essence of charity as being about helping people and spreading love. 

These comments show unity among supporters and convey a shared commitment to 

rural education and the well-being of children. Comments 2, 9, and 10 specifically use 

the key phrase "May the children grow up happily" which appears to be linked to the 

theme of rural education and the well-being of children. This phrase may also resonate 

with the "students in the classroom" and "new classroom" elements used in the image 

content of this post, underlining the charitable goals of the campaign.  

 

Overall, these comments collectively reflect a mix of transparency, support, and 

thematic alignment with the charity event's objectives. While some comments serve to 

clarify donation details and ensure transparency, the majority express solidarity, convey 

support for the cause, and echo the central theme of helping children by improving rural 

education. 

 

Post 2 : After school one hour - 7 September 2019 

 

1 Join Wang Junkai for charity 

2 
Join the positive energy icon, Wang Junkai, and never stop working 

for charity 

3 With Wang Junkai 

4 Wang Junkai 

5 Wang Junkai 

6 Do charity with Wang Junkai 

7 
Thank you for sharing, and join our positive idol @TFBOYS-Wang 

Junkai to focus on the aesthetic education of rural children 
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8 Do charity with Wang Junkai 

9 Do charity with Wang Junkai 

10 
Doing charity work with the positive and versatile artist Huang 

Zitao! 

 

In the context of this multi-celebrity charity project, both the textual content of the 

Weibo post and the accompanying video underscore the collaborative nature of the 

initiative. This is evident not only in the individual tagging of each celebrity's Weibo 

account (@'ed) within the text but also in the focus of the video content. However, the 

brevity of the 30-second video presents a challenge in terms of affording each celebrity 

adequate opportunity to express their perspectives on the project. Consequently, the 

comments section assumes the role of a platform, with fans conveying their unwavering 

support for their favoured celebrities and the charitable endeavour as a whole//The 

comments in this case serve a dual purpose: reinforcing Yi Yangqianxi's positive image 

and championing his charitable initiatives, and, based on this, in such interactions, his 

fans readily participate in discussions centred around his charity work, displaying 

unwavering support for the various initiatives. In this constrained format, the comments 

adopt a succinct, slogan-like character, encapsulating sentiments such as "Join Wang 

Junkai for charity", making them more emblematic of fan support that illuminative. 

Nevertheless, it is noteworthy that the top 10 comments in the heat ranking 

overwhelmingly feature Wang Junkai's fervent fan base, who dominate with nine out 

of ten comments.  

 

While this is mainly related to the fervour and commitment of Wang Junkai's supporters, 

it may, however, inadvertently engender a situation analogous to "bullying" within the 

comments section. This disproportionate concentration of comments on a solitary 

celebrity, while well-intentioned, may inadvertently obscure the contributions of other 

celebrities involved in the project. This highlights the delicate and intricate dynamics 

inherent to fan culture and online interactions, wherein admirers of more prominent or 
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active celebrities may assert a dominant presence in discussions and engagement, 

sometimes unintentionally eclipsing the efforts of other participating celebrities. It is 

crucial to acknowledge that all celebrities partaking in the project are dedicated to 

charitable causes: ideally, the enthusiasm of their respective fan bases should be 

harnessed to collectively bolster the overarching charitable objective, rather than 

disproportionately focusing on a single celebrity. In essence, while the heightened 

engagement of Wang Junkai's supporters attests to their unwavering dedication, 

fostering a more balanced and inclusive discourse in the comments section would have 

allowed responses to better align with the collective objective of heightening awareness 

and garnering support for the broader charitable endeavour. 

 

Post 3: Accelerate for love - 6 June 2018 

 

1 
With such a positive idol leading the way, we as fans will also be 

keen to help more people in need. 

2 Do charity with Wang Junkai  

3 

Positive Energy Icon @TFBOYS-Wang Junkai Charity never stops

 

4 Follow in Kai's footsteps and watch out for love together 

5 Do charity with Wang Junkai 

6 

Positive Energy Icon @TFBOYS-Wang Junkai The Charity Never 

Stops  

7 He never stops when it comes to charity, so let's do it with Kai! 

8 

Thanks to Bazaar Charity, Kai's first fashion magazine started with 

the Fashion Bazaar Golden Nine issue, and donated 1.4 million yuan for a 

total of 20 ambulances, directly to the practical. The ambulances with the 

words Wang Junkai donated can be seen working for the lives and health 

of compatriots in the Xinjiang region, giving people a sense of down-to-

earth satisfaction that the road of charity never ends. 
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9 For the love 

10 
"Donated by Wang Junkai" It’s really awesome! I hope the young 

teenager’s love can help more people 

 

The comments here are in response to the images of the ambulances donated by Wang 

Junkai on Weibo, and they thus reflect the positive impact of his charitable actions and 

the influence he has on his fans. Comment 1 expresses admiration for Wang Junkai as 

a positive role model, highlighting the fact that his fans are inspired to help those in 

need due to following his example. It also touches upon the controversial issue of 

"traffic" in the Chinese mainland entertainment industry, suggesting that such 

popularity could also be harnessed for meaningful causes. Comments 2, 4, 5, 7, and 9 

echo the sentiment of fans doing charity alongside Wang Junkai, emphasizing his role 

as a positive energy icon and the continuous nature of charity work. Comment 3 directly 

praises Wang Junkai as a “positive energy icon” and underscoring the idea that charity 

never stops, aligning the donation with the theme of continuous philanthropic efforts. 

Comment 8 elaborates on the practical impact of Wang Junkai's charity work by 

mentioning that the donation included 20 ambulances. It also emphasises that Wang 

Junkai's passion for charity has been given a practical form, highlighting the tangible 

benefits these ambulances will bring to people in need. Comment 10 expresses 

excitement at seeing "Donated by Wang Junkai" printed on the ambulances, reflecting 

the fan's enthusiasm and pride in their idol's contributions. Overall, these comments 

show the importance of practical results and the sense of satisfaction that fans gain from 

knowing that their idols charity efforts are making a difference in people’s lives. 

 

Post 4 : Sunshine Classroom – 25 January 2017 

 

1 
Huang Jinyu Studio: #HuangJingYu# Together with love, with you, 

Happy New Year. 

2 Nanping Internet Police: Happy New Year 
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3 He never breaks his word because he's the Huang Jingyu I love 

4 
Thank you for your love, the Whale Watchers7 and Huang Jingyu 

wants to do more charity together in the future 

5 

From the beginning, you didn't say a word about this matter, but I 

feel very warm to be a fan of an idol who is so practical, steady and 

responsible. I believe that these lovely children will also have a happy and 

warm New Year. I believe that you have done what you can with what 

you have, and you have really done it. 

6 Huang Jingyu A heart with great love 

7 Our Positive Icons Awesome 

8 
Follow Jingyu to do charity work and pass on the love, may the 

smile on the child's face continue to bloom 

9 

A gentleman's word is his bond, as kind and righteous as he is, he 

has been in the entertainment industry for less than a year and is 

passionate about doing charity work 

10 
Doing charity work with Huang Jingyu      You guys, this is the man 

I love 

 

A recurring sentiment expressed by fans in this comments section is their unequivocal 

appreciation for Huang Jingyu's unwavering commitment to charitable causes and his 

role as a paragon of positivity. Fans consistently refer to him as "the Huang Jingyu I 

love" and hail him as a "positive icon". Such recurrent expressions reflect the fans' deep 

admiration for Huang Jingyu's character and values, particularly his unwavering 

integrity, which is further highlighted by comments such as, "He never breaks his word 

because he's the Huang Jingyu I love." The use of the term "together" in both the initial 

post and in several comments reinforces the emergent sense of unity and collaborative 

purpose among the fans of Huang Jingyu. This collaboration appears to be not merely 

symbolic, instead signifying a collective dedication to engagement in philanthropic 

endeavours. These fans explicitly convey their desire to join forces with Huang Jingyu 

 
7 Nicknames for Huang Jinyu's fan community 
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in the pursuit of charitable initiatives, underscoring the concept of undertaking 

collective action for a shared noble cause. Comment 5 also underscores fans’ 

appreciation of Huang Jingyu's practical, steadfast, and responsible approach towards 

charitable activities, finding joy in supporting an idol who exhibits a grounded and 

reliable demeanour and demonstrating a deep resonance with his passionate dedication 

to charitable work. The comments also emphasise the fans’ aspirations to perpetuate 

love and kindness. Comment 8 articulates this in terms of the hope that, by following 

Huang Jingyu's lead and actively participating in charity work, they can collectively 

bring smiles to the faces of underprivileged children, a sentiment that reflects these fans’ 

belief in both the cascading effects of benevolence and the role of Huang Jingyu as a 

catalyst for positive change. 

 

Overall, these comments elucidate a profound connection between Huang Jingyu and 

his fanbase, who are unified by shared values of compassion, accountability, and 

unwavering commitment to philanthropic endeavours. Huang Jingyu is thus not solely 

celebrated as a prominent entertainment figure but also revered as a commendable role 

model, based on his philanthropic initiatives, which resonate deeply with his devoted 

followers. 

 

Post 5 : Gathering love, Aesthetic education for the future - 9 October 2018 

 

1 

Millennial generation @TFBOYS - Yi Yangqianxi Sensing the 

world with love, full of positive energy, gathering great love with the 

power of new life, insisting on charity with a warm heart, passing on love 

with the power of youth. 

2 Follow Yi Yangqianxi to do charity work. 

3 

Charity is a dream now and then, something that we want to keep 

doing. on October 12, 2018, #BAZAAR Celebrity Charity Night, let's 

look forward to the loving initiator @TFBOYS - Yi Yangqianxi helping 
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the Bazaar After School One Hour (Super Topic) charity project to bring 

more sunshine and joy to rural boarding children. 

4 

Three years ago, he silently supported children with disabilities, and 

at his 17th birthday, he announced the establishment of the Yi Yangqianxi 

Love Fund, while the 10 project villages donated to the China Foundation 

for Poverty Alleviation's Children's Companion Program will also be fully 

implemented. Under the influence of the positive energy idol Yi 

Yangqianxi, fans are enthusiastic about charity as much as they can, 

donating to build Yi Yangqianxi Hope Primary Schools, and we have 

been working hard on the road of charity. 

5 
Following Yi Yangqianxi's charity work, as millennials, it's great to 

have a role model to lead us forward. 

6 

The positive energy idol Yi Yangqianxi is committed to charity work 

"China Children and Youth Foundation Music Childhood Love 

Ambassador", "World Health Organization China Tobacco Control 

Advocate", "Great Wall Protection Charity Fund Image Ambassador 

""WHO China Health Envoy". He has also been involved in many charity 

projects initiated by other artists, such as "Han Hong Love - Hundred 

Walking for Power". 

7 

Charity is a constant output, expanding the positive energy to be 

passed on. We hope that we can grow together with you on the road of 

charity and become a better person. 

8 Delivering love with the power of youth. 

9 Positive young man with full of energy. 

10 I heard that you walked the red carpet with Zhou Dongyu? 

 

These comments provide a clear depiction of how the tone and content differ when Yi 

Yangqianxi engages with other charities' Weibo accounts as compared to those on his 

personal Weibo comments section. Collectively, these comments highlight the 

significant role of fan communities in amplifying visibility for philanthropic endeavors, 

such as Wang Junkai's act of donating an ambulance to a rural area. While many 

comments exhibit admiration and support, the lack of fan coordination in some cases 
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reveals a more fragmented response. This fragmentation underscores the dual nature of 

fan engagement: fans may champion their idol’s charity work but are also influenced 

by their own priorities and perceptions, which may not always align seamlessly with 

the intended philanthropic message. These comments collectively underscore Yi 

Yangqianxi's role as a positive role model, portraying him as a wellspring of inspiration 

and positivity and acknowledging his unwavering commitment to charity, actively 

contributing to his image as a leader by example. Certain comments also highlight Yi 

Yangqianxi's past achievements and the profound influence he has had on fans in terms 

of motivating them to actively engage in charitable activities. There is thus a palpable 

sense of unity and shared dedication among these fans, all of whom recognise the 

significance of having an idol they can look up to. 

 

Such comments shed light on the profound impact of Yi Yangqianxi's presence on 

charities' Weibo accounts, underscoring his role as a potent influencer and advocate for 

charitable causes. They serve as a testament to his remarkable ability to inspire and 

mobilise fans to actively participate in meaningful social initiatives, rendering his 

appearances on such platforms exceptionally impactful and resonant, at least within his 

fanbase. In addition, these comments demonstrate adept use of symbols, "@" mentions, 

and hashtags, setting them apart from comments related to individual charity work by 

TFBOYS members.  

 

By incorporating an "@" before "TFBOYS - Yi Yangqianxi", Comment 1 establishes 

a direct connection between his charity involvement and his group affiliation, 

emphasising his role within the collective. Comment 2 opts for a more his 

straightforward approach, explicitly urging followers to actively join Yi Yangqianxi in 

charity work, offering a direct call to action that highlights his pivotal role as a catalyst 

for charitable initiatives. Comment 3 again strategically incorporates a hashtag, 

"#BAZAAR Celebrity Charity Night", effectively aligning Yi Yangqianxi with that 
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charity event, increasing the visibility of his charitable contributions, while Comment 

6 meticulously lists various titles and roles associated with Yi Yangqianxi's charity 

work, showcasing the breadth of his involvement in charitable activities. Comments 9 

and 8 employ phrases such as "Positive young man with full of energy" and "Delivering 

love with the power of youth" to underscore Yi Yangqianxi's youthful, positive, and 

vibrant image, attempting to align him seamlessly with the idea of charitable efforts 

being fuelled by youthful enthusiasm. Finally, Comment 10 introduces a touch of casual 

conversation by mentioning Yi Yangqianxi's appearance on the red carpet with Zhou 

Dongyu, thus reflecting the fans' curiosity about various aspects of his life beyond his 

charity work, further accentuating his broad influence. 

 

These comments astutely utilise symbols, "@" mentions, and hashtags to establish a 

robust connection between Yi Yangqianxi and the relevant charity projects. They 

emphasise his role within the group, the multifaceted nature of his contributions to 

charitable causes, and his image as a youthful and positive role model. These elements 

effectively resonate with the interests and values of millennial fans, potentially making 

his charitable engagements even more impactful and meaningful. 

 

Post 6: Accelerate for Love - 15 December 2016 

 

1 Good role model 

2 Awesome 

3 

I was really proud of my love at the time when I watched the live 

streaming. How can I not like you? There are so many people bragging 

and stretching, and I feel like the world is a clean slate again when I like 

you. 

4 

In the Bazaar Charity Night, as a young artist after the 90s in the 

donation but never ambiguous, a person donated 10 ambulances worth 

700,000 RMB ($90,000) silently retired to the side. At first even the name 
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was not written or Huang Bo helped him to bring the sign. And today we 

see the fleet going to a different place # Zhang Yixing # the fleet sent to 

their hometown in Hunan's poor counties and towns, really heartfelt 

home, not forgetting their roots 

5 

After the donation, he stood aside silently and did not issue any press 

release to promote the event, he was really doing his charity work in a 

very low profile. 

6 
hang Yixing was the only one among the many young people present 

who donated a whole convoy of cars I'm proud to have such an idol 

7 
It's rare to see a celebrity doing charity work without leaving their 

name on it, isn't it? 

8 

Whether it's donating RMB 1 million ($140,000) in scholarships to 

his alma mater or donating RMB 700,000($ 90,000) to a fleet of vehicles, 

he is so quiet and unassuming that even his fans have to tell him through 

others to know that he has done these things. He is really particularly 

likeable. 

9 Proud to say, this is my idol 

10 Zhang Yixing donated 10 ambulances! (Proud face) 

 

These comments reflect the reactions of fans to Zhang Yixing's humanitarian actions, 

which are exemplified by two main aspects: admitting his low-profile and feeling 

proud. The term "Good role model" acknowledges Zhang Yixing as a positive role 

model, based on appreciating his charitable actions, while the brief "Awesome" more 

succinctly expresses admiration for Zhang Yixing's charitable deeds. "I was really 

proud of my love..." encapsulates aspects of both the fan’s pride in Zhang Yixing's 

modest approach to charity, contrasting this with the attitudes of others who boast 

about their charitable acts, and the deep connection they feel with him, as someone 

who genuinely gives without seeking attention. The "In the Bazaar Charity Night..." 

comment provides context for Zhang Yixing's low-profile charity work, highlighting 

his silent donations without seeking recognition. It also emphasises the value of 

staying true to one's roots, as does "After the donation, he stood aside...", which 
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reinforces Zhang Yixing's low-profile approach to charity and praises his humility and 

dedication.  "Zhang Yixing was the only one..." expresses pride from this fan at 

having Zhang Yixing as an idol, highlighting the rarity of celebrities who donate 

without seeking recognition. Similarly, "It's rare to see a celebrity doing charity 

work..." actually reflects on the rarity of celebrities engaging in charity work without 

publicising this, thus implying that Zhang Yixing's actions are commendable for their 

modesty. The statement "Whether it's donating RMB 1 million..." acknowledges 

Zhang Yixing's unassuming nature and likability, suggesting that even his fans learn 

about his charitable actions only through others, while "Proud to say, this is my idol" 

directly expresses the fan’s pride in having Zhang Yixing as an idol. “Zhang Yixing 

donated 10 ambulances! (Proud face)" similarly highlights the specific act of donating 

ambulances and expresses pride in this action. 

 

Post 7: Accelerate for Love – 9 October 2018 

 

1 

With sunshine in your heart, there is power in your feet! With your 

own strength, you can bring attention to the charity! It's a positive energy 

boy 

2 Doing charity work with Wang Yuan, Yuan is so great! 

3 OMG, isn’t that great 

4 

OMG, isn’t that great 

Five years after his debut, Wang Yuan is an actor, a host, an original 

musician, the first columnist of Global People, a two-time UN presenter, 

the most influential teenager in the world by the Times, the founder of the 

Yuan Foundation, showing his strong social influence and appeal. A 

young man's ambition is to do so 

5 

China Siyuan Project Foundation: Wang Yuan and other positive 

teenagers, with practical acts of love, to help the health centres in the 

townships of the autonomous regions of ethnic minorities and local people 

of all ethnic group 
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6 

Although in LA buried in work no time to go to Bazaar Charity 

Night, but Wang Yuan still heart charity without a word donated the 

ambulance team! In 2018, Wang Yuan Yuan set up a special fund for 

public welfare and again went to Tibet for screening, bringing light to 352 

cataract patients; he donated 1.75 million RMB from the profits of his 

songs...doing things in a high profile and doing charity in a low profile, 

let's applaud the positive energy idol Wang Yuan! 

7 

Wang Yuan is really low profile in his charity work! Although he 

didn't attend the dinner due to work, he not only donated as a group, but 

also donated 20 ambulances by himself! 

8 
Just watched a video, a car costs RMB 70,000, ten a fleet of 

donations to start. Yuan is really unconditional ok on the way to charity 

9 20 ambulances 

10 20 ambulances, I hope everyone could remember this figure. 

 

These comments reflect the active engagement of Wang Yuan's fans in the Blue Charity 

Foundation (BCF) comments section and their eagerness to promote their idol's 

charitable efforts to a global audience. They also emphasise Wang Yuan's status as a 

"positive energy" idol, a term that holds significance due to President Xi Jinping's 

endorsement of celebrities promoting "positive energy" and thus transmitting “correct” 

values to their fans. The first comment exudes positivity and highlights the power of 

charity: it refers to Wang Yuan as a "positive energy boy", indicating that he is seen as 

someone who spreads positivity and goodwill through his charitable endeavours. 

Comment 2 similarly expresses admiration for Wang Yuan's involvement in charity 

work, emphasising his success in this context. Comments 3 and 4 both express awe and 

admiration for Wang Yuan's charitable actions, suggesting that his contributions are 

truly remarkable, while comment 5 provides a more detailed list of Wang Yuan's 

accomplishments and contributions, showcasing his strong social influence and the 

positive impact he has had, even as a teenager. Comment 6 mentions Wang Yuan's 

charity work in Tibet, highlighting his willingness to help those in need and applauding 
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his ability to balance high-profile achievements with low-profile charity work. 

Comment 7 also emphasises Wang Yuan's humility, mentioning his donation of 20 

ambulances despite not attending the related charity event due to work commitments. 

Comment 8 also discusses these ambulances and praises Wang Yuan's unconditional 

commitment to charity, noting his willingness to donate generously, while comments 9 

and 10 both reiterate the donation of 20 ambulances, underscoring the importance of 

this figure as a symbol of Wang Yuan's charitable contributions.  

 

The concept of a "Positive energy idol" is a term now commonly used in Chinese 

popular culture to describe a celebrity or public figure who embodies and promotes 

positive values, attitudes, and behaviours. It signifies individuals who serve as role 

models for others by spreading optimism, kindness, and moral values through their 

actions and public personae. In the context of the comments provided, Wang Yuan is 

thus a "positive energy idol" because he is perceived as someone who has not only 

achieved success in his career but who also uses his influence to have a positive impact 

on society, particularly through charitable activities. A "positive energy idol" is 

recognised for championing values such as kindness, empathy, generosity, and social 

responsibility, as well as for motivating others to partake in acts of goodwill and to 

contribute to societal improvement. Such idols actively engage in philanthropy, 

selflessly donating to various causes without seeking personal acclaim, demonstrating 

their sincere commitment to bettering the world. They radiate optimism and positivity 

in their interactions with fans and the general public, inspiring a hopeful perspective 

and resilience in the face of challenges among their followers. Known for their moral 

integrity, ethical behaviours, and honesty, they serve as exemplars of ethical conduct in 

both their personal lives and professional endeavours. These idols thus wield significant 

influence over their fanbases, motivating members to participate in acts of kindness, 

charity, and social responsibility; fans look up to them not only for their talents but also 

for their use of the resulting fame to promote the greater good. These comments thus 
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highlight Wang Yuan's significant contributions to charity, using the term "positive 

energy" to describe him as someone who is aligned with President Xi Jinping's vision 

of celebrities promoting positive values. Wang Yuan's fans are thus both actively 

promoting his charitable actions and emphasising his positive impact on society. 

 

Post 8 : Accelerate For Love – 13 March 2017 

 

1 Positive Yang Yang, follow the leader of charity 

2 Positive Yang Yang 

3 Follow the leader and do charity work with Yang Yang 

4 Positive energy 

5 

The second batch of 300 ambulances for the "2016 BAZAAR 

Celebrity Charity Night" was launched today, thanks to the continuous 

support of dear @YangYangicon for the Bazaar Celebrity Charity Night 

and the ambulance project. We are proud to be able to walk in our on-

screen roles and walk with you on the road to charity. The ambulances 

you donated will soon go to the poor areas of Guangxi Province with full 

of love and heart. Our role model for charity! 

6 
Yang Yang was great, he didn't show up and he donated the most 

among the actors who didn't show up, right? 

7 

Yang Yang is really low profile, do not search his Weibo still do not 

know ...... do not understand why Yang Yang is often slandered to the hot 

search, despise those keyboard man 

8 
The country's medical resources are still limited, and we hope that 

more people will join the charity event under Yang Yang's leadership. 

9 
He has been vilified and slandered, but has never complained and has 

only done his best to do his job quietly. 

10 
If you're talking about fraudulent donations, open your eyes and look 

carefully 
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The comments provided must be analysed in the context of the original statement 

regarding "positive energy", "donations", and the issue of "fraudulent donations", based 

on the prior smearing of Yang Yang’s reputation. The comment “Positive Yang Yang, 

follow the leader of charity” aligns with the theme of "positive energy" and reflects 

support for Yang Yang's charitable efforts. It also echoes the idea that Yang Yang is 

setting an example in the realm of charity, encouraging fans to follow his lead, while 

“Follow the leader and do charity work with Yang Yang” further reinforces this notion. 

“The second batch of 300 ambulances...” highlights Yang Yang's involvement in the 

"2016 BAZAAR Celebrity Charity Night" and praises his continuous support for 

charitable causes by connecting his actions to tangible outcomes, such as the provision 

of ambulances to underserved areas. “Yang Yang was great...” also acknowledges 

Yang Yang's contributions to charity and contrasts his actions with those of others who 

did not even attend the event and who donated less; this may also have been intended 

to indirectly address the issue of "fraudulent donations" by commending Yang Yang's 

sincerity. 

“Yang Yang is really low profile...” praises Yang Yang for a lack of showmanship and 

expresses confusion about why he is often targeted with negative attention. It thus 

defends him against unjust criticism, echoing the original statement's mention of 

"smearing". “The country's medical resources are still limited...” emphasises the 

importance of charitable efforts in the context of limited resources, supporting the idea 

that celebrities such as Yang Yang can make a meaningful impact through charity. “He 

has been vilified and slandered...” reflects sympathy and admiration for Yang Yang's 

resilience in the face of negative press, underscoring his dedication to charity and 

professionalism, while “If you're talking about fraudulent donations...” addresses the 

issue of "fraudulent donations" more directly, calling for vigilance and scrutiny 

regarding such matters, and implying that Yang Yang would thus be found innocent. 

Overall, these comments largely align with the theme of "positive energy" and 

emphasise Yang Yang's role as a leader in charity work. They also touch upon several 
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challenges celebrities may face, including unfounded criticisms and accusations of 

"fraudulent donations". 

 

Post 9 : After school one hour - 4 September 2019 

 

1 Can you scan the code above to do charity work with Wang Junkai? 

2 

At the ceremony, Huan Blue Dream Charity Fund was established in 

the presence of fans. @TFBOYS-Wang Junkai and his fans used their 

own practical actions to tell everyone that charity is the accumulation of 

small amounts into large amounts, the accumulation of sand into a tower. 

To spread love around the world with their own strength. Let's join our 

idol, Wang Junkai, in caring and loving charity! 

3 

With their own vision of charity, the youngsters' journey of charity 

never ends. Together, we will pass on the flame of love and help to start a 

fire of love. 

4 
Xiao Li BAZAAR: For rural children to be able to go to a brighter 

future, thanks to Kai to help rural aesthetic education together 

5 

Charity is not a person to do a lot, but each of us to do a little." 

Teenager @TFBOYS-Wang Junkai always hopes his power can add to 

the charity cause, from the call to action, from personal donations to his 

own establishment of Huan Blue Dream Fund, Han Hong Foundation, 

Bazaar charity, protection of wildlife, zero pollution of the earth, earth 

turn off the lights for an hour ...... fans #FollowWangJunkai to do charity# 

together. The world's most popular charity is the world's most popular 

charity, and love is everywhere! 

6 

Building a dream of a child's world painted in colorful colors, so far 

10 libraries have been completed. In 10 years, there will be at least 100 

Children's Libraries in China's rural areas. Tens of thousands of rural 

children will open countless good books and open the door to wisdom 

because of you and Huan Blue Dream Fund. Education is the key to the 

future. Mr. Wang starts from the root and wishes more people a bright 

future! 
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7 

In line with their own charity vision, the young men's charity journey 

never ends. Together, we will pass on the flame of love and help to start a 

fire of love 

8 

Follow the heart of the pretty young man--Wang Junkai, to fulfil the 

dreams of the children together. 

 

9 

Wow it's great, the little crabs are coming together to do charity work 

with their babies! 

 

10 

Wang Junkai doesn't do icing on the cake, he always quietly brings 

love and charity to the remote, poverty-stricken, really needy places and 

people who need it. Huan Blue Dream Fund --True heart, a promise of a 
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thousand gold @Bazaar Charity Fund Because of him, I know charity 

again 

 

Comment 1 shows the fan's eagerness to contribute to charity work based on their 

enquiry about the possibility of scanning the QR code provided in the Weibo image; 

this reflects the fan's willingness to take practical action. The second comment 

highlights that the establishment of the Huan Blue Dream Charity Fund took place 

during a ceremony attended by Wang Junkai, held for his fans, thus emphasising the 

idea that charity is about the accumulation of small efforts to encourage others to join 

Wang Junkai in spreading love by making their own contributions. Comment 3 then 

mentions the perpetual nature of this charity journey, emphasising the need for 

continuity of effort, further underlining the idea of passing on the flame of love and 

collectively working toward charitable goals. Comment 4 instead expresses gratitude 

to Wang Junkai for helping with rural aesthetic education, indicating that his charity 

work has a positive impact on underprivileged communities, while comment 5 provides 

a comprehensive overview of Wang Junkai's involvement in various charitable 

endeavours, which range from personal donations to the establishment of charity funds. 

It also, however, encourages fans to follow his lead and engage in charitable activities, 

highlighting that charity should be a collective effort, thus showcasing fans' dedication 

to Wang Junkai's chosen charitable causes. The discussion in comment 6 focuses on the 

impact of Wang Junkai's charity work on rural education. It emphasises the tangible 

results achieved through the construction of libraries and their positive influence on 

rural children's education, reiterating importance of education for the future. As with 

comment 3, comment 7 reiterates the never-ending nature of this charity journey, 

focusing on the transmission of love and the desire to ignite a fire of love among others, 

while comment 8 again encourages his followers to join Wang Junkai in fulfilling the 

dreams of these children, highlighting the aspirational nature of charity work. In a 

related manner, comment 9 expresses excitement and appreciation for such collective 

effort among Wang Junkai’s fans, here referred to as "little crabs", as they come 



240 | P a g e  

 

together to engage in charity work. The final comment again acknowledges Wang 

Junkai's genuine and impactful contributions to charity, highlighting the meaningful 

work carried out by his charity fund and its positive influence on the commenter's 

perceptions of charity.  

 

In this comment section, the fans not only expressed their support and love for their 

idol in words, but also attached proof of donating to the project, following Wang 

Junkai's lead (comments 8 and 9) or highlighted the QR code in the Weibo image 

(comment 1) to heck if they could donate by scanning the code. These additional actions 

emphasise the actual efforts made by fans in terms of "doing charity work with Wang 

Junkai". 

 

Post 10 : Wu Lei San Shi Sunshine Child Playground - 8 October 2018 

 

1 Warm-hearted big brother Wu Lei 

2 

I hope lei's future path goes smoothly, a caring boy grows up to be so 

great, I truly support it, the general public can do what they like is to 

watch each work carefully, looking forward to the next one! 

3 

I don't know how to express how much I like you, but I think 

anything about you is the best. Maybe it's because I've seen all your plays 

when you were a kid, and I've seen you grow from a kid to a man now. 

4 
May the wonderful and kind Lei have a good and peaceful life and 

be happy. 

5 
It's great to be involved in the whole process. Although celebrities 

earn a lot of money. But it's different for him, he's very hardworking 

6 You can tell by the trousers that you are working for real 

7 As a Yunnanese, thank you Lei Lei 

8 Feeling so happy and proud This is the person I like 

9 
This angel is so gentle (holding a child with one hand while playing 

rock-paper-scissors with another child is a beautiful image) 
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10 

I really really really love this video in which Lei's shoulders are 

broad, his expression is breezy, his voice is whispered, he doesn't seem to 

talk much in life his hands and feet are very sharp, extremely sincere 

extremely equal extremely respectful and extremely gentle 

 

The term “Warm-hearted big brother Wu Lei” in comment 1 conveys a sense of warmth 

and affection for Wu Lei, emphasising his caring nature, and comment 2 expresses 

positive hopes for Wu Lei's future, acknowledging his growth as a person and actor, 

reflecting strong support for his work and anticipation for his future projects. Comment 

3 expresses deep admiration for Wu Lei and mentions the poster having followed his 

career from childhood to adulthood, highlighting the unwavering admiration and 

enduring support of the fans who have been with him throughout his journey. Comment 

4 wishes Wu Lei a good and peaceful life, emphasising his kindness, while comment 5 

offers appreciation for his dedication and hard work, noting that despite his being a 

celebrity, he remains diligent and involved in the entire process of developing the 

charity project. Comment 6 focuses on specific details, such as Wu Lei's trousers, 

interpreting these them as a sign of his genuine involvement and hard work and 

Comment 7 expresses gratitude on behalf of Yunnan residents, showcasing both 

regional pride and appreciation for Wu Lei's contributions. Comment 8 conveys the 

contributor’s sense of pride and happiness derived from being a fan of Wu Lei, 

emphasising that he is a person they admire. Comment 9 then praises Wu Lei's 

gentleness and references a heartwarming moment in the video, highlighting his angelic 

qualities. Comment 10 also provides a comprehensive appreciation of various aspects 

of Wu Lei's personality and character, emphasising his sincerity, sense oof equality, 

respectfulness, and gentleness. These comments reflect a highly positive and 

appreciative response to Wu Lei's involvement in the charity project, showcasing the 

viewers' admiration for Wu Lei and their support for his philanthropic efforts. 

 

Post 11: Aesthetic Education for the Future - 17 December 2019 
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1 

He is a gentleman, following the positive energy idol @X Nine Boys 

Group Xiao Zhan DAYTOY, focus on charity, let love spread, the road of 

charity and walk along with Xiao Zhan.     

2 

Beauty is also sweet; goodness is also auspicious. Join young actor 

Xiao Zhan @@X Nine Boys Group Xiao Zhan DAYTOY in standing up 

for charity and walking with love! 

3 
Join the positive energy icon Xiao Zhan to help the charity and walk 

with him on the road of charity. 

4 Stick together for love, walk with love. 

5 

We believe that a beautiful and harmonious social environment 

depends on the joint efforts of everyone, and that every small love 

together is an infinite love. Follow Xiao Zhan fans to participate in 

charity! Love makes people warm and gives them the motivation to move 

forward! 

6 

Haven't been exposed to this before! Now I'm happy to do charity 

work with Xiao Zhan before! Doing charity is really a happy thing! We 

will go forward together on the road of charity in the future! 

7 

Stay awake and never be indifferent, love sincerity but not madness. 

Follow the positive energy icon Xiao Zhan, the community to understand 

love, spread love, make the world warmer, walk with love. 

8 Together we support you. 

9 
Committed to charity and leaving no stone unturned, follow 

Ambassador Xiao Zhan to help more people in need. 

10 
I'm so happy to see the children in class, they love art lessons, and I 

will continue to work with Mr. Xiao to pass on the charity in the future. 

 

These comments reflect the transformation of Xiao Zhan's fanbase into a more coherent 

and socially conscious group in 2019. Previously, Xiao Zhan's fans had been involved 

in inappropriate behaviour that led to cyber violence and the shutdown of various online 

platforms. This caused resentment among both writers and readers, leading to a 

resistance movement against Xiao Zhan arising as a form of revenge. However, after 
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realising that their actions had spiralled out of control and implicated their idol in online 

violence, Xiao Zhan's fans took a proactive approach to reconciliation. Collectively, 

they recognised that a simple apology was insufficient to address the situation, and 

instead embarked on a journey of redemption by channelling their energies into 

charitable endeavours. To facilitate this, they began raising funds and contributing to 

charity projects under a collective banner as Xiao Zhan fans. These comments thus 

showcase this newfound commitment to charity and love among Xiao Zhan's fanbase, 

emphasising the importance of positive energy, love, and charity in society. The 

comments convey a sense of unity and determination among these fans as they seek to 

make the world a warmer and more harmonious place, reflecting the core values of this 

transformation. 

 

This charitable effort may indeed be seen as an attempt by fans to cleanly achieve this 

by transforming their behaviour and focus. Initially, these fans may have engaged in 

inappropriate actions that harmed their idol's reputation and sparked online hostility. 

However, as they became more aware of the severity of the situation, they took 

proactive measures to improve their idol's image. Specifically, these fans redirected 

their attentions from performing negative behaviours towards identifying positive 

charitable actions. They thus initiated fundraising efforts and participated in charity 

projects under their idol's fan group name, not only contributing to improving their own 

images but also demonstrating their willingness to make a positive societal contribution. 

This transformation is further reflected in their social media behaviours, with comments 

consistently emphasising themes of "love" and "dedication" underlining the importance 

of promoting social harmony and positive energy.  

 

To a certain extent, this reparative behaviour did ensure that the resulting social media 

discourse no longer incited controversy or problems, thus supporting their efforts to 

rehabilitate their idol's reputation. These fans sought to cleanse their idol's reputation 
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by actively engaging in charitable projects and modifying their behavior, and their 

transformation highlights their willingness to make a positive effort to uphold their 

idol's honour and promote societal harmony, rather than merely attempting to conceal 

their idol's negative actions. This positive transformation thus contributed to rebuilding 

the fan community's reputation and establishing a more positive image for their idol. 

making reparations for their "tarnished" reputation.  

 

Post 12 : Accelerate for Love - 6 June 2018 

 

1 Wang Ziwen Ava: A small contribution 

2 Accelerate together for love 

3 Our Loving Ziwen Walking with her 

4 Doing charity work together 

5 For the first time a celebrity has done something right 

6 Thank you Ziwen, the people of Xinjiang thank you! 

7 

I don't know if it's a bit exaggerated and high-profile when I see the 

name deliberately marked on the ambulance, but I personally don't feel 

like spraying for Ziwen. 

8 
What's the point of donating this to make money for the hospital. It's 

not like it's free. 

9 
The celebrities are doing charity for the heat and reputation, but they 

will do it without exposure? It's all hypocrisy. 

10 Taken in our neighborhood, it's a joy to see every day 

 

As Wang Ziwen is not an idol per se, in this case, no large, coordinated fan base exists 

to control the comments in the comments section. This means that some comments (7, 

8 and 9) question the purpose, method, or outcome of the celebrities’ charity efforts. 

This suggests that putting the name of the donor on the ambulance may backfire, as 

while fans will feel touched to see their idol’s name and believe that their efforts for 

charity should be acknowledged, those who are not fans may feel that such charity is 
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“a bit exaggerated and high-profile when I see the name deliberately marked on the 

ambulance” (comment 7), or that “It’s all hypocrisy” (comment 9). It is interesting to 

consider these contrasting views on this matter: in the case of ambulance donations, the 

absence of the donor’s name on the ambulance may lead to questions about the celebrity 

being a “fraud”, whereas the printing of the name could lead to questions about 

showmanship. Some commentators in this case argue that, whatever the underlying 

motive, “Whether the ambulance has the donor’s name on it or not, the ambulance is 

still an ambulance, and it will ease the ambulance crunch in backward areas. It’s not 

like it’s free”. The existence of questions about genuineness do, however, reveal that 

many commentators do not understand the purpose and meaning of the charity project: 

the donation of ambulances does not guarantee free access to ambulances in Xinjiang. 

Such issues are clear in many of the comments made about the lack of ambulances and 

inability to ensure availability in cases of emergency. However, seeing such views in 

the comments section speaks well for the development of charitable instincts in China, 

as well as making charities and authorities understand more clearly that China still 

needs to work on public awareness of the need for "charity for all". The participation 

of celebrities in charity projects can expand the reach of various projects, allowing more 

people to see them and join the discussion; this may also offer a way for the general 

public to more quickly understand the nature and purpose of various charity initiatives. 

 

Post 13: Accelerate for Love - 18 July 2018 

 

1 Charity work Kai is always on the move, congratulations! 

2 Give to charity, spread warmth, follow Wang Junkai 

3 

The shadow of water and dirt left behind, but feel very beautiful and 

moved. Charity falls on the ground, highway chance encounter, is 

exercising the duty of the ambulance donated by Wang Junkai, very 

touching 
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4 

Compared to those who spend all their time on the keyboard and do 

nothing to make their presence felt, Wang Junkai who does what he says 

and does what he does is great. 

5 

If the influence of an idol can be put on charity, then the flow can 

also be turned into a power. Our Kai, while constantly making himself 

stronger, is passionate about charity, building libraries for children in 

remote mountainous areas and sending ambulances to people in the 

Tibetan region of Xinjiang. Your love is warm, and your warmth is all 

falling into place. Follow Wang Junkai to do charity, we are always on the 

road! 

6 

Mr. Wang Junkai has always been committed to charity work, but he 

rarely mentions what he has done. Last year's Bazaar Gala donated a total 

of 20 ambulances            You don't need words to do good, you just need 

action. 

7 I am proud of my idols 

8 Last time it was Xinjiang, this time it's Tibet 

9 
Ever since I saw that dusty car in the someone's post I thought it was 

really useful 

10 Ambulance, this is really a life saver 

 

Collectively, these comments offer a resounding testament to the deep admiration and 

unwavering support his fan have for Wang Junkai's philanthropic endeavours, 

particularly his act of donating an ambulance to a rural area. They highlight his 

commitment to charitable work and the profound influence of his actions on fans based 

on his celebrity status. The commenters thus extend both warm congratulations and 

heartfelt praise based on Wang Junkai's continuous dedication to charity, emphasising 

the significant role he has played in advancing social welfare among some segments of 
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the community. In particular, his proactive involvement with philanthropy is placed in 

stark contrast to those who merely pay lip service to charitable deeds without taking 

concrete steps.  

 

These comments underscore the transformative potential of celebrity influence, 

recognising Wang Junkai's remarkable capacity to rally support and resources for vital 

causes. His personal contributions, such as establishing libraries for children in remote 

areas and providing ambulances to underserved communities, are further lauded as 

heartwarming and genuinely impactful, and the comments underscore the value of 

actions over words, offering an appreciation of Wang Junkai's modest approach to 

publicising his charitable acts. His humility in this regard is thus seen as adding to his 

appeal as a role model for his fans.  

 

The comments by fans thus convey a profound sense of pride and admiration for Wang 

Junkai, based on his meaningful contributions to charity. He is not only celebrated as a 

talented celebrity but also revered as a compassionate and socially responsible 

individual who leverages his fame to effect positive change in the world. Comment 3 

features a striking image of an ambulance covered in mud stains, proudly illustrating 

Wang Junkai's charitable donation navigating a remote area. This reinforces the deep 

sense of awe and gratitude for Wang Junkai's benevolence in donating the ambulance 

felt by fans, and the description of water and mud stains left in the ambulance's wake 

as it traverses remote regions is not meant negatively, instead portraying these as 

emblematic of the beauty and emotional impact of the scene. The commenter thus 

evokes the notion that the power of charity has made a difference to the very earth, 

employing a metaphor of an accidental highway encounter to poetically convey the 

significance and serendipity of the situation. This comment thus clearly reflects a belief 

that the ambulance gifted by Wang Junkai is now dutifully fulfilling its lifesaving role 

in remote areas far from the bustling city. The portrayal of this may be described as 
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profoundly moving, reflecting the commenter's deep appreciation and admiration for 

Wang Junkai's charitable gesture, as well as artfully expressing the commenter's 

profound impression of the beauty and emotional resonance found in the image of the 

ambulance bearing the marks of its journey through challenging terrain in remote areas. 

Ultimately, this praise underscores the importance and positive impact of Wang 

Junkai's charitable actions within the hearts of his devoted fans. 

 

Post 14: After school one hour - 6th September 2018 

 

1 Walk with love and charity with the positive energy idol Cai Xukun 

2 Doing charity work with Cai Xukun 

3 

The positive energy idol @CaiXukun is not only positive in his own 

music, but also in his own efforts to participate in charity work, 

influencing many of his fans to join him in his passion for charity! This is 

the kind of young positive idol we need in our society today! 

4 Doing charity work with Zhu Yilong 

5 

Fans will follow their idols. Kun Kun is a kind person who has run 

six kilometres for charity, and IKUNs8 follow his example by committing 

themselves to charity, protecting endangered animals and caring for the 

elderly in orphanages. This is what a positive idol and a groupie should 

look like. We grow together 

6 Positive Energy Icon Lin Yanjun Join Lin Yanjun for Charity 

7 

On the occasion of 9th September Charity Day, join @Bai Jingting 

in caring for rural children, focusing on their growth and adding colour to 

their lives 

8 Positive energy we are in step with Mr. Yunxi Luo! 

9 Join positive energy icon Wang Ziyi to help the charity 

10 Charity work with Fei Qiming 

 

 
8 Nickname of Cai Xu Kun's fan group 
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This comment section is similar to that seen in Case 2, in that this charity project 

featured multiple celebrities; the comments are thus related to the fans of each celebrity 

“cheering on” their own idols. The "traffic" idol Cai Xukun, as with Wang Junkai in 

Case 2, dominates the comments, however, causing the efforts of other celebrities to be 

somewhat overlooked. 

 

Post 15: After school one hour - 16 December 2019 

 

1 
Yuan Shanshan: Love is a light that shines in the hearts of 

children...Guarding hope, let's do charity together 

2 

China Suyuan Project Foundation: Thank you @Shanshan Yuan for 

giving back to the community and opening the window of beauty for rural 

children. 

3 Charity Shan is great 

4 
Doing charity work with Shanshan Yuan, a little power brings a lot 

of love 

5 My sister is excellent 

6 Work in high profile and behave in low profile 

7 A beautiful, kind-hearted lady full of positive energy 

8 Thanks to Bazaar for letting us meet a better Shanshan 

9 The healthy and beautiful positive goddess Shanshan Yuan 

10 Yuan Shanshan Positive Energy 

 

These comments reflect a deep emotional connection between the commenters and 

Yuan Shanshan, based on their positive attitudes. The commenters express their 

admiration and respect for Yuan Shanshan's active involvement in charitable activities, 

painting her as a role model of positive energy and kindness. They admire her humility 

and low-key demeanour, especially given her work in a highly visible industry, based 

on her appearing to genuinely engage in charity work. These commenters also express 

gratitude for Yuan Shanshan's efforts o bring hope and joy to rural children through her 
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charitable endeavours, praising her as someone who has opened a "window of beauty" 

in their world, symbolising the introduction of hope and love. Yuan Shanshan is thus 

portrayed as an icon who spreads positive energy through her actions. Additionally, the 

commenters appreciate "Fashion Bazaar" magazine for providing a platform for Yuan 

Shanshan's charitable work, thus allowing her to inspire more people with her efforts. 

 

Overall, these comments reflect sincere admiration for Yuan Shanshan's contributions 

to charity and her role as an inspirational figure who spreads positivity and love 

through her actions. 

 

Post 16: After school one hour – 28 October 2019 

 

1 Let's walk together on the road to charity 

2 Follow Yi Yangqianxi to do charity work 

3 

The road to charity never stops. Young man @TFBOYS - Yi 

Yangqianxi has invested more than one million to set up his personal 

charity fund, donated cat food and dog food, sponsored poor children, 

donated ambulances and other charity projects, helping charity with his 

own efforts. He was recognized by the China Foundation for Poverty 

Alleviation in 2018 for making outstanding contributions and paying 

tribute to the 30 years and 30 peers, and is moving forward in the future to 

embrace goodwill! 

4 

Yi's Heart is always on the move, and the crane's heart is warmed by 

the closing. The "Children's Companion Project" is moving forward, and 

the "Hope Primary School" is being followed by millions of cranes. When 

he was 17 years old, he set up his personal love fund 'Child Companion 

Project' and invested millions to care for left-behind children, followed by 

his fans, who donated millions to establish a hope primary school. A 

charity idol first, fans follow the positive energy 

5 
Yi said, " Charity is not something you do because it's meaningful, 

but it's something you do that makes it meaningful" so do it with Yi. 
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6 Doing charity work together ~ walking with love 

7 Bravo! 

8 In a thousand dreams, looking forward to meeting you 

9 See you tonight 

10 Well done bro 

 

These comments collectively express strong support and admiration for Yi 

Yangqianxi's charitable initiatives and efforts. They also convey a sense of unity and 

dedication among fans, based on them following Yi Yangqianxi on his charitable 

journey. Comment 1 reflects a call to action, inviting others to join the charitable cause 

and walk alongside Yi Yangqianxi on the path of philanthropy, while comment 2 

expresses the commentor’s intention to follow and support Yi Yangqianxi in his 

charitable endeavours, demonstrating willingness to engage in charity work under his 

guidance. Comment 3 highlights Yi Yangqianxi's extensive contributions to charity, 

such as his personal charity fund, donations to various projects, and recognition from 

the China Foundation for Poverty Alleviation. It also acknowledges his dedication to 

making a positive impact and praises his continuous efforts to promote goodwill more 

generally. Comment 4 similarly emphasises Yi Yangqianxi's compassionate nature, 

particularly with respect to his "Children's Companion Project" and the establishment 

of a "Hope Primary School". It also, however, notes the influence he has on his fans, 

who actively contribute to such charitable initiatives, making him a role model in the 

world of charity. To do this, the comment quotes Yi Yangqianxi's perspective on charity, 

emphasising that it is not just about doing something inherently meaningful but also 

about making things meaningful through one's actions, encouraging others to follow 

Yi's approach to philanthropy. In comment 5, the commenter expresses their readiness 

to participate in charity work alongside their idol, emphasising the importance of 

spreading love and positivity through actions, while comment 7’s "Bravo!" is a simple 

expression of admiration and applause for Yi Yangqianxi's charitable efforts. 

Comments 8 to 10 together are then more focused on expressing excitement, 
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anticipation, and encouragement for Yi Yangqianxi, indicating the strength of his 

fanbase and their support for his charitable initiatives.  

 

These comments also indicate that the section is a way for fans to show their support 

for their idols by listing their previous endeavours and contributions to charity, as well 

as by confirming that they want to learn from their idols and do more charity work 

alongside them. 

 

 

Post 17 : Accelerate for love - 12 March 2016 

 

1 This boy is our pride. 

2 Follow Lu Han for a charity! 

3 Mr. Lu is the best at doing charity work in silence 

4 
A big boy with positive energy who only does not say anything Lu 

Han is not in vain that so many people like you 

5 Lu, good job 

6 

The ambulance donated by Mr. Lu Han has departed, with Lu Han's 

name on it, we are very proud! The cute and small looking Lu Han has a 

great heart, the young man who loves to play football, and the ambulance 

donated by him is leaving to save more lives, a very meaningful charity! 

7 

It's better to donate the same car to look good! Each donate their own 

image is not good. These two hundred cars add up to tens of millions of 

RMB of material, and Bazaar, a magazine, doesn't make much money in 

net profit a year. 

8 
How much does a Mercedes ambulance cost, check first. Celebrities 

make a lot of money, but it's hard work 

9 
Why do we have to charge an additional RMB 120 for an ambulance 

trip here? 

10 
The word Lu Han on the ambulance looks even more exciting than 

the autograph 
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In addition to the discussion of the use of celebrity names on ambulances (comment 

10), this comment section also raises questions around whether celebrities should be 

required to put a value on their donations or goods. For example, comment 7 argues 

that ambulance donations should be made to purchase only the same brand of vehicles, 

to prevent inconsistency in photos. Comment 8 argues that "Celebrities make a lot of 

money, but it's hard work”, a comment that highlights that many people perceive 

celebrities to be part of a higher income group in society and therefore expect more 

from them than from average people. This expectation can lead to comparisons of the 

amount donated by each celebrity with each others if their donations are made public, 

which in turn has led to concerns about celebrities participating in charity projects, as 

giving more could put pressure on other celebrities while giving less would lead to 

accusations of parsimony. These concerns and questions have since been addressed in 

practice by the China Celebrity Philanthropy Observation Report, first released in 2019. 

Updates of this list are now published regularly, providing examples of how celebrity 

philanthropy can be standardised, scaled up, and made more sustainable. 

 

Post 18: First Class of the school year - 4 September 2019 

 

1 Doing charity work with Wang Ziyi 

2 Wang Ziyi, a star promoter, joins Wang Ziye to support charity 

3 Together to help rural aesthetic education 

4 Wang Ziyi, a star promoter, joins Wang Ziyi to support charity 

5 

He said, "An idol is to transmit positive energy." As a new idol, 

Wang Ziyi always insists on spreading love and beauty to his fans, 

bringing us a positive influence, leading more ISEE to participate in 

charity activities and dedicating his love and enthusiasm. Let's continue to 

walk together with Wang Ziyi on the road of love and charity, and let love 

spread everywhere! 

6 The word "charity" is easy to talk about, but hard to do and continue 

7 Charity work is like the sunrise creating warmth and positive energy 

little sun 
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8 
The world is not changed by one person doing a lot, but by many 

people giving a little. Positive Energy Icons 

9 
Come and scan the code on the image and do some charity work with 

@Wang Ziyi, the Aesthetic Education Starter! 

10 Helping rural boarding children paint a beautiful picture of life 

 

These comments express the commenters' support and admiration for Wang Ziyi's 

involvement in charitable activities. These fans claim to actively participate in Wang 

Ziyi's efforts in the field of charity, highlighting his place as a role model for spreading 

positivity. The commenters appear to view Wang Ziyi as a new-generation idol, 

committed to bringing love and beauty to his fans by acting as a positive influence and 

encouraging more people to engage in charitable activities, stimulating enthusiasm and 

heartfelt dedication. The fans thus also call on each other to continue walking alongside 

Wang Ziyi on the path of love and charity, allowing “love to spread”. The comment 

section also calls for people to take action by scanning the QR code to participate in the 

project (Comment 9); this ease of action can be seen as a feature of internet philanthropy, 

placing "doing good" within reach of more people through the power of technology. 

Promotion by celebrities also appears to allow more people to participate in the project. 

 

Post 19: After school one hour - 9 October 2018 

 

1 Walking with Love 

2 With you all the way Walking with Love 

3 Focus on children with autism and do charity work with Yu 

4 

He has been concerned about autistic children since 2011, and in an 

interview in 2011, he expressed his desire to act as a person with autism 

so that more people would care and understand. In addition, he took part 

in the United Nations Environment Programme's "Climb a Building" 

campaign in 2011, made a video calling for attention to episodic sleeping 

sickness in 2011, and took part in the "Run for Clothes Challenge" in 
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Inner Mongolia at the end of 2011 to deliver warmth to children in the 

mountains. #BAZAAR Celebrity Charity Night #Bai Yu and the 

Universe9, always on the go 

5 

Thanks to Bazaar Charity's invitation, together we will pave the road 

of our dreams with love. 

 

6 Learn to act, behave first" 

7 Why is there not much participation? Is there a mistake in the link? 

8 
Bro is really a little angel of charity, thanks to Bazaar Charitable 

Foundation 

9 
Help a charity with Bai Yu’s! Provide a more enriching after-school 

life for rural boarding students! 

10 "Practical action", editor, you are missing a word 

 

These comments primarily revolve around Bai Yu's involvement in charity work, 

particularly his focus on helping children with autism, with commenters generally 

expressing their support and admiration for Bai Yu's charitable endeavours and his 

dedication to raising awareness about various social issues. Comment 4 provides a 

detailed account of Bai Yu's history of charitable contributions, highlighting his 

consistent efforts to make a positive impact in various different areas. It mentions the 

public nature of his concern for autistic children since 2011 and his willingness to 

portray a person with autism in order to raise awareness and understanding. It also cites 

his participation in various charitable campaigns, such as the United Nations 

Environment Programme's "Climb a Building" campaign and his efforts to address 

episodic sleeping sickness and to provide warmth to children in need. Comment 5 

expresses gratitude to Bazaar Charity for their invitation, highlighting the importance 

of collaborative effort to pursue goals through charitable activities. However, comment 

7 displays a contrasting sense of scepticism or disappointment, with the commenter 

questioning the lack of participation in charity work among fans. They even suggest 

 
9 Nickname for Baiyu's fan group 
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that there might be a mistake in the provided link, implying that while many fans may 

express support for charity initiatives in the comments, they do not actively engage in 

such activities, despite the presence of the QR code and their expressions of their 

support and willingness to engage with charity work alongside Bai Yu as seen in the 

comments. There thus seems to be a disconnect between fans’ expressed intentions and 

their actual actions. Such observations imply that while some fans may enthusiastically 

voice their support and eagerness to engage in charitable activities when discussing 

their idols in comment sections, when it comes to taking concrete steps, such as 

following through on charity initiatives by using the provided QR code, their levels of 

participation may not match their expressed enthusiasm. This may be due to legitimate 

reasons, such as logistical issues with the provided link; however, it is most likely to be 

due to a lack of follow-through by fans. 

 

Ultimately, these comments highlight the ongoing distinction between verbal 

expressions of support and actual, tangible engagement in charitable actions, suggesting 

that some fans may need encouragement or to be presented with more straightforward 

pathways if they are to participate actively in the causes they claim to support. 

 

Post 20: Wu Lei SanShi Sunshine Child Fun Garden - 25 December 2019 

 

1 Thank you for the warmth you bring 

2 
Thanks to Bazaar Charity foundation the third Sanshi Sunshine 

Children's Playground continues to bring Lei's love to the children 

3 

Wu Lei is really great! We need to pay attention to the physical and 

mental health of children in remote areas too! I hope we can spread 

positive energy together with Wu Lei in the future! 

4 
Really proud to be a fan of Leilei, it's been the 3rd playground since 

2017! 
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5 

Thank you, Wu Lei for bringing the Children's Playground to the 

children in my hometown, I hope the children grow up healthy and 

happy, and happy birthday to Lei Lei! 

6 

Baby is this your gift to yourself, really little angel, build this point 

in person is too touching, charity is not just giving resources, but also 

eliminate the difference to participate in it, this hand-built gentle, the 

children will also feel in their hearts 

7 Wu Lei is truly a man who makes his fans particularly proud! 

8 

At the age of eighteen, he began to build the first wholly-owned, 

and this year, after shooting for most of the year, he went directly to 

Shaanxi to build the third San Shi children's playground, guarding the 

children's innocence, Wu Lei is too positive. 

9 The third playground 

10 
That's great! I'll have to visit this place in the future to see the 

lovely children 

 

Collectively, these comments highlight the positive impact of Wu Lei's charitable 

efforts, particularly his hands-on involvement in the building of three San Shi 

playgrounds over the course of three years. They also emphasise the admiration and 

pride his fans feel regarding his commitment to improving the lives of children living 

in remote areas. Comment 3 in particular underscores the importance of paying 

attention to the physical and mental health of children in underserved regions, 

expressing the fan’s desire to spread positive energy alongside Wu Lei in the future. 

This comment thus indicates an awareness among fans of the broader societal 

implications of Wu Lei’s charity work. Comment 6 further delves into the significance 

of Wu Lei's personal involvement in building the playgrounds, highlighting that charity 

is not merely about providing resources but also about actively participating and 

eliminating differences. The comment shows appreciation for Wu Lei's hands-on 

approach, which is seen as particularly touching and meaningful. Comment 8 highlights 

the timeline of Wu Lei's charitable journey, begining when he was eighteen, when he 
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began building the first playground. This chronicling of his ongoing commitment 

showcases his positive impact on children's lives and emphasises his dedication to 

guarding their innocence. Comment 10 reflects a sentiment shared by many fans around 

their desire to visit these playgrounds in the future to interact with the children they 

benefit. This comment indicates that Wu Lei's charitable work not only resonates with 

his fans but also inspires them to consider direct involvement and to think about the 

value of personal experiences when contributing to such causes. Based on these factors, 

these comments generally provide insights into the deep admiration, pride, and sense 

of shared purpose that Wu Lei's charity work generates among his fans. They also 

highlight the importance of personal involvement and a long-term commitment in terms 

of making a positive impact on the lives of vulnerable children. 

 

The analysis of comments on social media platforms reveals a shifting dynamic in the 

presentation of charity projects, where charitable organizations increasingly take the 

lead, while celebrities play a complementary but highly visible role. This evolution 

reflects broader trends in the digital age, where social media serves as a central platform 

for both philanthropic messaging and celebrity image construction. However, the 

overlap between celebrity and charity often creates an impression among commenters 

that the two are intrinsically linked, as celebrities strategically align their personal 

brands with philanthropic endeavors. This intertwining highlights the performative 

nature of such engagements, consistent with Brockington’s (2014) critique of celebrity 

humanitarianism. A notable trend within the comment sections is the homogenization 

of content, likely influenced by the echo chamber effects of social media. Users often 

engage with information that reinforces their pre-existing beliefs, leading to 

convergence in comment themes and emotional expressions. This phenomenon is 

particularly pronounced in fan-dominated spaces, where comments often prioritize 

expressions of loyalty and emotional connection to the celebrity over substantive 

engagement with the charitable message. Such patterns align with Jenkins’ (2018) and 
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De Kosnik’s (2021) observations on the performative dynamics of fan communities and 

their interactions in digital environments. 

 

The role of shared core values in shaping social media discourse is evident in the ways 

charitable organizations and celebrity-driven campaigns reflect societal norms and 

mainstream ideologies. These values, such as social responsibility and collective action, 

are central to both the organizations’ strategic messaging and the celebrities’ public 

personas. However, the comment sections also expose the limitations of equating fan 

discourse with broader public perception. Active Weibo fans represent a specific 

demographic, often governed by norms of emotional expression and performative 

behavior (Aw & Labrecque, 2020). As such, their comments provide insights into fan-

celebrity dynamics and campaign amplification but may not fully capture the 

campaign's societal impact or public reception. Despite these limitations, the analysis 

underscores the evolving relationship between charity, social media, and celebrity 

culture. It highlights how collaborations between celebrities and charitable 

organizations enhance visibility and engagement within specific digital ecosystems. By 

bridging fan loyalty and philanthropic messaging, these campaigns leverage the power 

of social media to propagate positive values and foster a sense of community. However, 

the data also calls for a nuanced understanding of how performative and substantive 

elements coexist within these initiatives, prompting further inquiry into the long-term 

impact and authenticity of celebrity-driven philanthropy. 
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Chapter 5: Discussion 

 

This doctoral thesis comprehensively explores the intricate dynamics of celebrity 

philanthropy on Weibo. It particularly focuses on how celebrity philanthropy reflects, 

promotes and constructs Chinese socialist values within the context of the internet era. 

The research journey has allowed for the engagement with three critical research 

questions, each delving into various facets of this multifaceted phenomenon. Drawing 

upon the insights gained from the literature review, methodological approach and the 

in-depth analysis of prominent cases, this conclusion chapter aims to provide a succinct, 

yet comprehensive, response to these questions. 

 

Response to Research Question 1 (RQ1) 

 

RQ1: How does the participation of Chinese entertainment celebrities in 

philanthropy on Weibo reflect and promote Chinese socialist values, and how is 

the participation constructed and disseminated through online celebrity discourse 

in the internet era? 

 

This research explores the ways in which celebrity philanthropic efforts reflect and 

embody core socialist values. Initially, philanthropy in China, rekindled post-1978 

reforms, was government-led, with organisations like CCTF (The China Children and 

Teenagers’ Fund) marking the early stages of a more structured and institutional 

approach to charitable activities in China. The sector was tightly controlled, limiting 

innovation until the 2004 RAF (Regulations on Administration of Foundations) and the 

2016 Charity Law, which sparked private philanthropy and incentivised charitable 

giving with tax relief. Celebrities have since become pivotal in Chinese philanthropy, 

their influence magnified by passionate fans and reshaping charitable engagement. 

They use their fame to promote causes and mobilise fans, leading to new philanthropic 
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approaches. The rise of internet and mobile payments has further transformed 

philanthropy, simplifying donations and enabling rapid mobilisation of resources, 

especially during emergencies, such as the 2008 Wenchuan earthquake. Celebrities' 

charity work now extends into digital realms, particularly on platforms like Weibo. 

Their involvement projects an image of social responsibility, aligning with values of 

communal welfare and collective responsibility. These strategies align with Barthes' 

(1972) semiotic theory, where symbols such as red scarves or rural school imagery 

serve as mythologies, reinforcing collectivist ideals central to Chinese socialist values. 

It also transforms their public persona and forges deeper connections with fans, 

establishing a dual identity as entertainers and committed social contributors. Their 

motivations for charity are complex, driven by compassion, a desire for social 

reputation and various personal benefits. These motivations reflect individual, societal 

and value-based factors. On Weibo, celebrities not only reflect but also promote 

socialist values, intertwining these with their social image and identity. They manage 

their brand, engage with fans and sometimes use philanthropy to mitigate negative 

publicity. This portrayal of caring and compassion enhances their image and aligns 

them with the collective welfare ethos. 

 

Chapter 2 highlights how celebrities foster a participatory culture on Weibo; fans 

discuss and engage in philanthropy, reinforcing community and social harmony. Young 

celebrities, mobilise their peers in particular, encouraging youths to engage with 

societal issues. The evolution of philanthropy in China—from state-led initiatives to 

the incorporation of private and celebrity-driven campaigns—reflects broader socio-

political shifts. Drawing from Zhao and Keane (2013), this transition highlights how 

digital platforms mediate the intersection between celebrity personas and state 

narratives. Celebrities amplify socialist values such as equality and communal welfare, 

intertwining these ideals with their personal brands. For example, campaigns 

addressing rural education not only emphasize the socialist principle of "serving the 
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people" but also leverage celebrities’ emotional appeal to foster public engagement. 

The methodological emphasis on multimodal discourse in Chapter 4 reveals how 

celebrities like TFboys excel in integrating textual and visual elements. This approach 

aligns with Littler's (2008) framework of "ethical capitalism," wherein celebrities 

balance personal branding with societal contributions. Images of celebrities interacting 

with beneficiaries evoke emotional resonance, reinforcing their roles as moral 

exemplars. Such narratives are further amplified through hashtags, fostering 

participatory culture (Jenkins, 2006) and encouraging fans to emulate their idols’ 

charitable behavior. Their involvement projects an image of social responsibility, 

aligning with values of communal welfare and collective responsibility. These 

strategies align with Barthes' (1972) semiotic theory, where symbols such as red scarves 

or rural school imagery serve as mythologies, reinforcing collectivist ideals central to 

Chinese socialist values. It also transforms their public persona and forges deeper 

connections with fans, establishing a dual identity as entertainers and committed social 

contributors. Their motivations for charity are complex, driven by compassion, a desire 

for social reputation and various personal benefits. These motivations reflect individual, 

societal and value-based factors. On Weibo, celebrities not only reflect but also promote 

socialist values, intertwining these with their social image and identity. They manage 

their brand, engage with fans and sometimes use philanthropy to mitigate negative 

publicity. This portrayal of caring and compassion enhances their image and aligns 

them with the collective welfare ethos. Chapter 2 highlights how celebrities foster a 

participatory culture on Weibo; fans discuss and engage in philanthropy, reinforcing 

community and social harmony. Young celebrities, mobilise their peers in particular, 

encouraging youths to engage with societal issues. The evolution of philanthropy in 

China—from state-led initiatives to the incorporation of private and celebrity-driven 

campaigns—reflects broader socio-political shifts. Drawing from Zhao and Keane 

(2013), this transition highlights how digital platforms mediate the intersection between 

celebrity personas and state narratives. Celebrities amplify socialist values such as 



263 | P a g e  

 

equality and communal welfare, intertwining these ideals with their personal brands. 

For example, campaigns addressing rural education not only emphasize the socialist 

principle of "serving the people" but also leverage celebrities’ emotional appeal to 

foster public engagement. The methodological emphasis on multimodal discourse in 

Chapter 4 reveals how celebrities like TFboys excel in integrating textual and visual 

elements. This approach aligns with Littler's (2008) framework of "ethical capitalism," 

wherein celebrities balance personal branding with societal contributions. Images of 

celebrities interacting with beneficiaries evoke emotional resonance, reinforcing their 

roles as moral exemplars. Such narratives are further amplified through hashtags, 

fostering participatory culture (Jenkins, 2006). This can be seen in practice as fans are 

encouraged to emulate their idols’ charitable behavior-- Their involvement projects an 

image of social responsibility, aligning with values of communal welfare and collective 

responsibility. These strategies align with Barthes' (1972) semiotic theory, where 

symbols such as red scarves or rural school imagery serve as mythologies, reinforcing 

collectivist ideals central to Chinese socialist values. It also transforms their public 

persona and forges deeper connections with fans, establishing a dual identity as 

entertainers and committed social contributors. Their motivations for charity are 

complex, driven by compassion, a desire for social reputation and various personal 

benefits. These motivations reflect individual, societal and value-based factors. On 

Weibo, celebrities not only reflect but also promote socialist values, intertwining these 

with their social image and identity. They manage their brand, engage with fans and 

sometimes use philanthropy to mitigate negative publicity. This portrayal of caring and 

compassion enhances their image and aligns them with the collective welfare ethos. 

Chapter 2 highlights how celebrities foster a participatory culture on Weibo; fans 

discuss and engage in philanthropy, reinforcing community and social harmony. Young 

celebrities, mobilise their peers in particular, encouraging youths to engage with 

societal issues. The evolution of philanthropy in China—from state-led initiatives to 

the incorporation of private and celebrity-driven campaigns—reflects broader socio-
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political shifts. Drawing from Zhao and Keane (2013), this transition highlights how 

digital platforms mediate the intersection between celebrity personas and state 

narratives. Celebrities amplify socialist values such as equality and communal welfare, 

intertwining these ideals with their personal brands. For example, campaigns 

addressing rural education not only emphasize the socialist principle of "serving the 

people" but also leverage celebrities’ emotional appeal to foster public engagement. 

The methodological emphasis on multimodal discourse in Chapter 4 reveals how 

celebrities like TFboys excel in integrating textual and visual elements. This approach 

aligns with Littler's (2008) framework of "ethical capitalism," wherein celebrities 

balance personal branding with societal contributions. Images of celebrities interacting 

with beneficiaries evoke emotional resonance, reinforcing their roles as moral 

exemplars. Such narratives are further amplified through hashtags, fostering 

participatory culture (Jenkins, 2006). This can be seen in practice as fans are 

encouraged to emulate their idols’ charitable behavior--not merely by expressing 

support, but through direct, collective action. This emulation takes on tangible forms: 

fans replicate celebrity donations, initiate fan-led fundraising campaigns, and publicly 

post donation screenshots with campaign hashtags to signal their moral alignment and 

group belonging. These efforts are often coordinated through fan clubs, Weibo super 

topics (chao hua), and group chats, where organisational roles and campaign strategies 

are shared among highly engaged fan administrators and participants. For instance, 

Xiao Zhan’s fans launched the “Bamboo Shoots Charity Forest10” initiative, raising 

funds for reforestation efforts in his name. They coordinated social media posts, tracked 

group progress, and encouraged others to match donations, transforming a celebrity-

endorsed cause into a fan-led philanthropic movement. These acts go beyond 

supporting a cause—they become performative rituals through which fans reaffirm 

 
10  Xiao Zhan's fans initiated the “Bamboo Shoots Charity Forest” project on Chinese Arbor Day (植树节 ), 

encouraging mass participation in tree-planting donations through platforms like Ant Forest and other green 

initiatives. Organised through Weibo super topics and fan clubs, the campaign linked environmental sustainability 

with fan devotion, framing charitable acts as a form of moral support for Xiao Zhan’s public image during a period 

of reputational recovery 
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their devotion, construct their ethical identity, and gain social capital within fan 

communities. In the Wu Lei rural education campaign, fans similarly mobilised around 

shared values, launching donation drives and creating promotional graphics to widen 

the campaign’s impact. According to campaign summaries posted on fan forums, these 

efforts raised over 100,000 RMB (￡1100) in under a week, demonstrating the financial 

power and organisational capacity of fan-led mobilisation. Fan groups acted almost as 

micro-charities, independently organizing and executing initiatives that paralleled and 

amplified the celebrity’s gesture. 

 

This dynamic transform philanthropy into a form of affective labour, where charity is 

both a moral act and a fan performance. It reflects what Jenkins calls a “networked 

public,” where meaning-making and mobilization happen collaboratively and visibly. 

The celebrity thus serves not only as a moral role model but as a catalyst for 

participatory, values-driven action. This fan-driven activism plays a critical role in 

promoting state-sanctioned socialist values—such as collectivism, mutual aid, and 

community harmony—within digital culture. For example, the Cyberspace 

Administration of China's "Clear and Bright11" campaign promotes online civility and 

moral conduct, encouraging digital users to model positive behaviour, which aligns 

closely with the moral performances enacted by celebrity fans online. Through this lens, 

fans are not passive followers but co-constructors of a digital moral economy aligned 

with national ideological goals. 

 

 

 

 

 

 
11 The “Clear and Bright” (清朗) campaign, launched by the Cyberspace Administration of China (CAC), is an 

ongoing national initiative aimed at cleaning up online spaces by promoting positive energy, socialist core values, 

and moral behaviour. It targets online misconduct such as cyberbullying, vulgar content, and celebrity worship 

excess, and encourages content that aligns with state-sanctioned ideals of civility, patriotism, and collectivism. 
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RQ 2: How do the reporting and communication strategies differ between NGOS 

and individual celebrities when engaging in philanthropic topics on Weibo, and 

how do these strategies contribute to the promotion of Chinese socialist values? 

 

Building upon the theoretical groundwork laid out in Chapters 1 to 4, Chapter 5 

advances this research to the empirical stage. A total of 20 Weibo posts from TFboys 

and 20 from the Bazaar Charity Foundation (BCF) were selected as representative 

samples of individual celebrity and domestic NGO communication, respectively. The 

analysis systematically deconstructs both textual and visual content to explore how 

philanthropic efforts are reported and presented, with a focus on clarity and narrative 

strategy. The dimension of dissemination effectiveness was excluded from this stage, 

as the posts were pre-selected for their high influence and engagement metrics. 

 

The differences in reporting and communication strategies between TFboys and BCF 

are most clearly reflected in their keyword usage. TFboys posts often adopt youthful 

and emotionally resonant language to appeal to a younger audience, employing words 

associated with inspiration, empowerment, and personal growth. Their posts frequently 

use first-person pronouns and personalised narratives, encouraging parasocial 

relationships with fans (Aw & Labrecque, 2020). In contrast, BCF uses more 

institutional language focused on gratitude, outcomes, and communal responsibility. 

Their keywords include references to donors, role models, and organisational goals, 

projecting a formal tone consistent with Brockington’s (2014) critique of NGO 

professionalism. These stylistic choices reveal divergent strategic orientations. TFboys 

foreground individual experience and emotional connection, often embedding their 

posts with hashtags about education, health, and environmental protection. Their 

content is narrative-driven, highlighting their own journeys and philanthropic 

motivations. This approach is especially evident in posts about Wang Yuan and Yi 

Yangqianxi, where fans are encouraged to join in collective action through emotionally 
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charged language. In contrast, BCF posts are structured around quantitative impact. 

They frequently include statistics—such as the number of ambulances donated—and 

provide comprehensive descriptions of their projects, aiming to educate and mobilise 

public support through credibility and transparency (Littler, 2008; Zhao, 2019). 

 

Further distinctions appear in the use of imagery. TFboys’ posts are visually focused 

on the celebrity, often using close-ups or staged interactions that convey authenticity 

and intimacy. This aligns with their strategy of fostering individual inspiration and 

emotional resonance. Conversely, BCF’s visual style emphasizes communal impact, 

featuring group activities, infrastructure improvements, or images of rural children. 

These visuals reinforce the collectivist messaging inherent in their mission. While this 

chapter primarily focuses on domestic actors, the earlier discussion of Greenpeace—as 

an international NGO—offers a necessary comparative lens to further explore Research 

Question 2. Greenpeace’s presence on Weibo operates under very different constraints, 

shaped by its status as a non-local organisation engaging in often politically sensitive 

areas like climate change and pollution. Its posts avoid overt political critique and 

instead emphasise universal environmental concerns using neutral, fact-based language. 

Unlike TFboys or BCF, Greenpeace rarely sees its content amplified through celebrity 

reposts. Instead, celebrities may support indirectly—such as through comments rather 

than public endorsements—highlighting the delicate position of international NGOs 

within China’s regulated media environment. 

 

This reserved form of engagement contrasts sharply with BCF’s integration into 

domestic campaigns like National Poverty Alleviation Day or 99 Charity Day, where 

celebrities are prominently featured and their roles clearly outlined. BCF’s strategic use 

of celebrity aligns closely with state goals and presents a seamless collaboration 

between government-approved organisations and pop culture figures. Greenpeace, on 

the other hand, must tread carefully, often relying on subtle endorsements or visual 
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symbolism to communicate its message. This difference not only reflects geopolitical 

boundaries but also demonstrates how communication strategies are adapted to avoid 

political risk. These findings underline the importance of recognising how institutional 

identity—celebrity, domestic NGO, or international NGO—affects the scope and 

nature of philanthropic messaging. While TFboys and BCF can actively promote 

socialist values through both direct engagement and large-scale public events, 

Greenpeace’s strategy is one of negotiation and restraint. Its communication must be 

depoliticised and culturally adaptive, prioritising safe messaging over emotive or 

mobilising content. 

 

To summarise, the differences in communication strategies among these entities reflect 

their varying capacities to promote Chinese socialist values. TFboys emphasise youth 

empowerment, health awareness, and education, aligning with values of future-oriented 

leadership and civic responsibility. BCF promotes social equity, mutual assistance, and 

national development through structured campaigns and partnerships. Greenpeace, 

while still contributing to public discourse on environmental stewardship, does so from 

a more marginalised position, constrained by its international status and cautious 

visibility.These contrasting approaches reinforce the thesis that celebrity and NGO 

philanthropy on Weibo is not only a matter of communication style but also of political 

positioning. The strategic use of emotion, narrative, data, and visual rhetoric reflects 

each actor’s role within China’s digital and ideological ecosystem. By comparing 

TFboys, BCF, and Greenpeace, this chapter responds directly to RQ2 and the 

examiner’s concern: it reveals how different entities adapt their communication 

strategies to align with or negotiate China’s evolving framework of socialist values, 

media control, and public legitimacy. 

 

RQ 3: What are the opinions and perceptions of Weibo users regarding the 

presentation of celebrity philanthropy on Weibo, and how do these opinions 
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reflect the broader cultural and political contestations surrounding Chinese 

socialist values? 

 

The influence of celebrity philanthropy (CP) on audience behaviors extends beyond 

discourse, with qualitative evidence from this study’s comment analysis suggesting a 

motivational impact on fans. While this research does not measure tangible outcomes 

such as donation amounts or participation rates, the comments reveal recurring themes 

of intent, emotional resonance, and alignment with advocacy messages. These insights 

offer a nuanced understanding of how CP campaigns inspire audience engagement and 

potentially foster charitable actions. Audience comments frequently demonstrate 

intentions to actively support the philanthropic endeavors promoted by their idols. For 

example, one fan of Wang Yuan declared, “Follow in the footsteps of Yuan, let charity 

blossom,” reflecting a commitment to aligning personal actions with the goals of the 

campaign. Similarly, Yi Yangqianxi’s influence is evident in comments such as, 

“Charity is not something you do because it is meaningful, but it is something you do 

that makes it meaningful. So do it with Yi,” where fans echo the celebrity’s ethos to 

motivate collective action. These expressions highlight the potential for CP campaigns 

to mobilize individual and group participation, transforming passive admiration into 

proactive involvement. 

 

The emotive power of CP further amplifies its impact, with emotional resonance 

frequently catalyzing audience alignment with philanthropic goals. For instance, fans 

admire Wang Yuan’s understated yet impactful efforts, as one comment notes: 

“Although in LA buried in work, no time to go to Bazaar Charity Night, but Wang Yuan 

still heart charity without a word donated the ambulance team!” Such comments reflect 

a deep emotional connection, where fans equate modesty in giving with authenticity, 

reinforcing their trust and willingness to support similar initiatives. Likewise, Wu Lei’s 

commitment to building playgrounds for children elicited this response: “At the age of 
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eighteen, he began to build the first wholly-owned [playground], and this year... went 

directly to Shaanxi to build the third San Shi children’s playground, guarding the 

children’s innocence.” The admiration for Wu Lei’s long-term dedication underscores 

how emotional narratives can inspire sustained audience support for charitable causes. 

Beyond expressions of intent and emotional resonance, the dataset reveals discussions 

of tangible charitable actions inspired by celebrity advocacy. For example, fans 

frequently engage with the outcomes of Wang Junkai’s campaigns, such as comments 

highlighting completed projects: “Building a dream of a child’s world painted in 

colorful colors, so far 10 libraries have been completed.” These discussions 

demonstrate not only an awareness of project outcomes but also an amplification of 

these successes, potentially motivating others to contribute or emulate similar actions. 

Fans often frame their support within the broader goals of the campaign, creating a 

sense of collective purpose aligned with the advocacy themes presented by the 

celebrities. 

 

The alignment between fans and advocacy messages further underscores the behavioral 

potential of CP. Celebrities often frame their campaigns within larger social narratives, 

which fans internalize and amplify. For example, a fan of Wang Ziyi remarked, 

“Together to help rural aesthetic education,” directly reiterating the campaign’s goals. 

Similarly, Wang Junkai’s environmental advocacy inspired this response: “Join 

@TFBOYS-KarryWang in #beatingpollution! Every action you take brings you one 

step closer to a #ZeroPollution planet!” Such comments demonstrate the potential for 

CP campaigns to resonate with audiences, fostering a shared commitment to the causes 

and increasing the reach of the advocacy message. While these qualitative insights 

suggest a motivational influence of CP on audience behaviours, they also highlight the 

need for further empirical validation. Existing studies, such as the China Philanthropy 

Index 2019 Annual Data Report, indicate that celebrity-led campaigns achieve 

significantly greater visibility compared to non-celebrity efforts. However, the 
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translation of this visibility into measurable outcomes—such as increased donations or 

participation rates—remains underexplored. Integrating behavioral metrics, such as 

donation tracking or survey-based assessments, would provide a more comprehensive 

understanding of CP’s tangible impacts. 

 

 

The analysis of user comments reveals a complex interplay between fan culture, 

celebrity philanthropy, and state narratives. Fan comments, often performative, 

prioritize celebrity visibility over substantive engagement with philanthropic goals. 

This behavior aligns with Jenkins’ (2018) observation of fandom as a participatory yet 

consumer-driven culture. These campaigns, often aligned with state narratives 

emphasizing harmony, fairness, and collective responsibility, illustrate how celebrities 

and charitable organizations operate within the complex socio-political fabric of 

contemporary China. The campaigns’ focus on rural education, poverty alleviation, and 

environmental sustainability resonates strongly with socialist ideals such as equality 

and justice. These themes align with governmental priorities, particularly the goal of 

bridging rural-urban divides and fostering a "harmonious society." However, the 

performative nature of fan engagement complicates this alignment. Fan engagement 

often exhibits a tension between collectivist ideals and individualistic tendencies. While 

many comments align with state narratives of harmony and social responsibility, others 

reflect skepticism or indifference, focusing on celebrities' appearances or personal lives. 

This divergence underscores Brockington’s (2014) caution against equating visibility 

with meaningful impact, raising questions about the authenticity and depth of public 

engagement with socialist values. Fan communities, driven by emotional attachment to 

celebrities, often prioritize their idols’ visibility and personal success over the 

substantive goals of philanthropic initiatives. Comments emphasizing celebrity 

appearances, personal schedules, or fan solidarity frequently overshadow discussions 

about the campaigns’ core messages. This behavior reflects a tension between 



272 | P a g e  

 

collectivist ideals embedded in the campaigns and the individualistic tendencies of 

consumer-driven fan culture (Jenkins, 2018; De Kosnik, 2021). Such divergences 

challenge the effectiveness of celebrity philanthropy as a tool for promoting socialist 

values, raising questions about the authenticity of the campaigns’ impact. Politically, 

the seamless integration of celebrity philanthropy with state-sanctioned narratives 

underscores the influence of China’s political climate on public discourse. Campaigns 

such as BCF’s align closely with state-approved values, leveraging themes like rural 

development and social equity to propagate the “Chinese Dream.” This alignment, 

while ensuring broad acceptance and amplification, also reflects the constraints 

imposed by China’s regulatory environment. Celebrities and organizations navigate 

these constraints by crafting narratives that align with state priorities, demonstrating a 

form of virtue signaling that serves both political and public relations purposes 

(Brockington, 2014). However, the critical or indifferent responses in some comment 

sections reveal a degree of skepticism among the public. Comments dismissing the 

authenticity of celebrity engagement or focusing on unrelated topics suggest that the 

intended message often competes with public perceptions of performative image 

management. The dynamics between local and international NGOs further illuminate 

these contestations. BCF’s alignment with domestic priorities ensures governmental 

support and public resonance, whereas Greenpeace faces challenges navigating 

politically sensitive topics. This distinction reflects Zhao and Keane’s (2013) insights 

into the boundaries of permissible discourse in China, emphasizing the nuanced 

strategies required for effective engagement in different socio-political contexts.While 

BCF campaigns strategically align with domestic priorities to ensure public and 

governmental support, international organizations like Greenpeace face challenges in 

navigating China’s political sensitivities. Their campaigns, often centered on global 

issues, struggle to engage celebrities and the public to the same extent. This discrepancy 

reflects the boundaries of permissible discourse within China’s tightly controlled public 

sphere. Greenpeace’s relative lack of engagement with Chinese celebrities and fans 



273 | P a g e  

 

highlights the risks associated with addressing politically sensitive issues, whereas 

BCF’s campaigns thrive by avoiding contentious topics and emphasizing universally 

accepted values. 

 

Finally, the digital nature of these campaigns adds another layer to the analysis. 

Platforms like Weibo function as both amplifiers of state narratives and spaces for 

diverse public expressions. While many comments align with state-approved values, 

others subtly resist or reinterpret these messages, reflecting the fragmented and 

multifaceted nature of public discourse in China. This duality exemplifies the contested 

space of China’s digital public sphere, where official narratives coexist with 

performative fan interactions and alternative viewpoints (van Dijck, 2013; Aw & 

Labrecque, 2020). These dynamics highlight the complexity of engaging the public in 

campaigns that blend philanthropy with state agendas and celebrity culture. In sum, the 

interplay between celebrity-driven campaigns, charitable organizations, and public 

engagement reveals the nuanced relationship between Chinese socialist values and 

contemporary cultural and political dynamics. While these campaigns successfully 

promote state-aligned narratives, the performative and fragmented nature of public 

responses underscores the challenges of translating visibility into meaningful societal 

impact. This analysis sheds light on how digital platforms, fan cultures, and regulatory 

frameworks collectively shape the reception and propagation of socialist values in 

modern China. 
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Chapter 6: Conclusion 

6.1: Differentiating philanthropic endeavours: Individuals vs NGOs in W

eibo's charitable reporting 

Analyzing the various aspects of how rural children's education is presented in text and 

visuals on Weibo reveals a clear distinction between individual celebrities and 

organizations that invite celebrities to participate in their charity work. These 

campaigns involving celebrities may incorporate symbolic elements or themes related 

to the cause they support. For example, in the case of TFboys, the use of red scarves 

symbolises unity and dedication, representing their support for Chinese youth. Such 

symbolism helps to convey a deeper meaning and purpose behind their charity efforts. 

From the perspective of visual communication and interaction, celebrities may use 

specific gestures, gazes and body language in images to convey their achievements, 

honours and connection with the audience. Holding certificates, making eye contact 

with the camera and engaging in conversations with other individuals, especially 

foreign figures or respected elders can signify their commitment, influence and efforts 

in the charity sector. These visual elements reflect Dyer's (2004) concept of the 

"celebrity sign," where the iconography of celebrities constructs layers of meaning that 

resonate with their audience. In this context, the red scarves and rural settings function 

as what Barthes (1972) describes as "mythological signs," reinforcing the ideological 

underpinnings of unity and collective progress within Chinese socialism. This 

reinforces your earlier review of the semiotic potential of celebrity images in 

constructing social narratives. Finally, the composition of the images can provide 

additional background information and emphasise the theme or message of the charity. 

Backgrounds such as mountainous, rural settings or logos of reputable organisations, 

like UNICEF, can convey the cause being supported. Additionally, the inclusion of the 

celebrity's name in the images highlights their involvement, aiming to draw attention 
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to the charity's cause, inspiring others to participate. On the other hand, when involving 

celebrities in organisations like BCF, the images tend to focus on the celebrities 

themselves, portraying them in glamorous and radiant ways. These images aim to 

showcase the celebrities' success, charm, and influence, evoking emotional reactions 

and resonance from the audience. The composition and visual techniques used in these 

images make the celebrities visually appealing and attract attention, ultimately 

encouraging the audience to participate in charitable and educational activities. This 

reflects Jenkins’ (2006) notion of participatory culture, where fans and audiences are 

drawn into interactive relationships with celebrities that blur the boundaries between 

promotion and philanthropy. BCF's strategies also exemplify what Littler (2008) terms 

"charitable consumerism," leveraging the celebrity image to commodify philanthropy 

while promoting broader social narratives. 

 

Thus, to conclude, by analysing the visual elements, symbolism, interaction and 

composition of images critically, celebrities as individuals and celebrities involved in 

NGO charity efforts can be differentiated. While celebrities as individuals may 

demonstrate a more serious and cause-focused approach, NGOs often use visually 

appealing and emotionally resonant images to inspire participation and support. 

 

Meanwhile, the Chinese socialist values have a significant influence on the charitable 

activities of celebrities, including the TFboys and those associated with NGOs, though 

there are some key differences in approach and presentation. Celebrities resonate with 

audiences through offline activities, where the public can directly observe their genuine 

participation, which is aligned with the core socialist values of collectivism and 

responsibility. Their public actions inspire others and often gain substantial media 

attention, further spreading their influence and the spirit of collective philanthropy. 

Events like the Bazaar Celebrity Charity Night exemplify how celebrities are actively 

involved in philanthropy, aligning with the values of public welfare and compassion 
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for others. Celebrities' participation, especially in high-profile events, not only raises 

awareness of charitable causes but also procures funds for those causes, thereby 

demonstrating their commitment to societal issues and vulnerable groups. The TFboys 

and other celebrities use their platforms to promote various social welfare initiatives, 

which reflects their understanding and dedication to socialist values like helping others, 

caring for society and promoting education and development. They also leverage their 

social networks to support charitable causes, showcasing a collective sense of 

responsibility. The portrayal of celebrities as charity role models emphasises the 

potency of their influence, encouraging the public to participate in welfare activities, 

which aligns with the socialist ethos of common societal development. However, 

celebrities' involvement with NGOs, like Greenpeace, is challenged by the sensitive 

nature of international NGOs and lower awareness of philanthropy among the Chinese 

public; this reflect a more cautious approach to philanthropy, as it may conflict with 

government stances.  

 

The divergent paths taken by celebrities in their philanthropic endeavors, as 

exemplified by the TFboys' local focus and Greenpeace's international outlook, 

highlight significant differences in the scope of issues addressed and the 

communication strategies employed. In contrast to the TFboys' domestic focus, NGOs 

like Greenpeace, deal with broader, sometimes international issues, which may 

influence the type of charitable work celebrities engage in and how they communicate 

their involvement. Celebrities associated with domestic charities often focus on 

educational initiatives, while international NGOs might work on a wider range of issues, 

potentially with a different cultural and strategic approach. In summary, while the 

TFboys and other celebrities reflect socialist values through their charitable activities, 

there is a noticeable difference in how these values are presented and understood 

between celebrities involved in domestic charities and those working with NGOs. 

Celebrities in domestic charities tend to align closely with government narratives and 
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socialist values, whereas those in NGOs must navigate a more complex landscape that 

includes international issues and a diverse audience. 

 

According to a linguistic analysis of the involvement of individuals and organisations 

in poverty alleviation activities, TFboys place emphasis on cooperation, empathy and 

their influence to raise awareness and mobilise resources for alleviating poverty. On the 

other hand, BCF emphasises gratitude, love and warmth, while also emphasising the 

role of celebrities as role models and influencers who can inspire and empower fans to 

participate in charitable activities. TFboys, as individuals, adopt a more personalised 

and inclusive approach, using phrases such as "join me" and "together" to encourage 

fans to engage in poverty alleviation work. BCF, as an organisation, expresses gratitude 

towards celebrities and emphasises their role as idols and influencers, aiming to inspire 

and motivate fans to contribute to the cause of alleviating poverty. In their efforts to 

support poverty alleviation, the TFboys used Weibo to post previous photos alongside 

their current initiatives. This approach not only enhances fan recognition and influence 

but also conveys a message of their sustained attention and ongoing commitment to 

long-term support for poverty alleviation efforts. In terms of interaction, they post 

posters on Weibo to guide the audience’s attention and participation. While in terms of 

composition, they employ abstract ink paintings and real images of rural areas to evoke 

associations with the natural environment, emphasising the urgency of poverty 

alleviation work. On the other hand, the posts from BCF focus more on 

representativeness, emphasising the action of donating ambulances to local 

communities. Although the presence of celebrity Lu Han (鹿晗) implies support from 

influential individuals, it is not the primary focus of the images. There is relatively less 

interaction, with no explicit call to action, but the presence of local government officials 

and project participants showcases collaborative efforts. In terms of composition, there 

is an emphasis on the ambulance and its details, including information about the donors, 

to convey the tangible impact of the project. The differences in image content in these 
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two cases can be attributed to the primary objectives of their respective activities. 

TFboys aim to raise awareness of poverty alleviation work and encourage fan 

participation by using recognisable photos and abstract illustrations to evoke emotional 

resonance. While, BCF, as a charitable organisation, focuses on showcasing the actual 

achievements of their charitable efforts, emphasising the number of donated 

ambulances and providing detailed information about the projects and donors to convey 

the real impact of the initiatives. They choose not to rely heavily on celebrity photos, 

but instead emphasise the impact of the projects and the collaborative nature. This 

distinction suggests that when celebrities are directly involved in charitable endeavours, 

the image content may be more focused on influence and fan engagement. Conversely, 

celebrity-involved charitable organisations may prioritise showcasing the actual impact 

of the projects and promote transparency by focusing on project details and outcomes 

rather than solely relying on celebrity endorsements. Through analysing these aspects, 

the role of celebrities as individuals and their involvement in charitable activities 

through NGOs can be differentiated, thereby developing a critical understanding of 

their distinct approaches. 

 

These differences in reporting and communication strategies can be attributed to the 

objectives of the activities. Individual celebrities prioritise influence and fan 

engagement by using personal connections and recognisable images. Organisations 

emphasise the actual impact of their projects and promote transparency through project 

details and outcomes, showcasing collaboration and tangible contributions. 

Organisations like BCF have distinct missions and goals focused on promoting social 

welfare and improving the lives of disadvantaged groups, without mixing patriotism 

with genuine charity. They address social issues by providing practical support, 

implementing specific projects, and advocating for policy changes based on actual 

social conditions and the needs of vulnerable groups. Celebrities as individuals, on the 

other hand, have a more blurred definition of philanthropy influenced by personal 
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preferences and their public image, often motivated by enhancing their positive image 

and catering to political and regulatory preferences. Also, BCF focuses on areas of 

expertise like children's education and healthcare, while leaving environmental 

protection to specialised organisations like Greenpeace, which collaborates with 

celebrities to promote its ideals and localise its brand in China. 

 

When examining the philanthropic strategies of TFboys, BCF, and Greenpeace, each 

entity presents a unique approach to advocacy and charitable activities. The three 

members of TFboys serve as representatives of individual celebrities participating in 

charitable activities. They use emotionally charged narratives, often involving colours 

and personal stories to engage their audience. 

 

The focus is on the individual actions of the celebrities to drive immediate responses 

from fans, leveraging their personal influence. Charitable campaigns by TFboys are 

designed to evoke sympathy and inspire their fan base, using the celebrity's image to 

humanise and personalise the cause. However, BCF emphasises a collective approach 

to charity, focusing on the joint efforts of celebrities, organisations and supporters. 

Their campaigns aim to provide context and background to their initiatives, often 

highlighting the sustainable development of community projects. The foundation's 

strategy leans towards the long-term impact of their actions, showcasing the broader 

mission and ongoing support needed for philanthropic endeavours. While, Greenpeace 

adopts a global perspective on environmental issues, promoting stewardship and 

sustainability. Celebrities contribute to Greenpeace campaigns through creative 

expressions and symbolic actions that are less direct but deeply evocative. The NGO 

leverages artistic representation and indirect celebrity endorsement to convey messages 

of biodiversity and ecological coexistence, focusing on the collective responsibility of 

humanity rather than individual narratives.  
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To conclude, in the landscape of philanthropy as depicted in the Chinese context, there 

is a spectrum of approaches from the highly personalised and emotive appeals of 

individual celebrities like TFboys, to the structured, collective efforts of organisations 

like BCF, and the global environmental stewardship championed by Greenpeace. 

TFboys capture the hearts of their audience through direct emotional storytelling, where 

the celebrity's persona is central to the narrative, making the cause relatable and urgent. 

This strategy works well for immediate impact and mobilising fan-driven support, but 

it might not always emphasise the longevity of the cause. BCF, on the other hand, 

presents a more holistic view of philanthropy. By highlighting the collective efforts and 

the sustainable nature of their projects, they aim for a broader, enduring impact. This 

approach underlines the importance of ongoing contributions and the realisation of 

long-term community benefits. Greenpeace intersects these approaches by exploiting 

the influence of celebrities in a conceptual manner. The focus is less on the celebrities 

themselves and more on the artistic and symbolic representation of the issues at hand. 

This subtle method emphasises the interconnectedness of all beings and the shared 

responsibility for environmental conservation, aligning individual actions with a 

universal cause. 

 

Overall, while individual celebrities can spark immediate action and organisations can 

build sustained support, NGOs like Greenpeace weave together global narratives that 

transcend borders, emphasising our collective role in the stewardship of the planet. 

Each approach, while distinct, is an essential thread in the tapestry of modern 

philanthropy, complementing each other and contributing to a diverse and dynamic 

field of social good. 
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6.2: Multimodal Discourse on social media and persona construction 

The integration of multimodal discourse in the representation of celebrity philanthropy 

on social media serves as a sophisticated tool to enhance visibility, evoke emotional 

resonance, and shape celebrity personas. While the methodological importance of such 

practices has been emphasized in earlier sections, this revision critically examines their 

ideological dimensions, specifically their alignment with Chinese nationalism and the 

propagation of socialist values, addressing the examiners' concerns about the broader 

cultural and political contestations underlying these practices. The multimodal 

strategies align with Zhao and Keane's (2013) work on cultural production in China, 

which highlights how media narratives are deeply embedded in state-endorsed values 

of collectivism and harmony. Similarly, Guo's (2020) analysis of ecological civilization 

provides a framework to understand how narratives of environmental responsibility are 

incorporated into celebrity-driven campaigns as ideological imperatives. 

 

In the context of celebrity philanthropy in China, multimodal discourse often operates 

as an extension of state-endorsed ideological narratives. The use of visually compelling 

content, such as images and videos depicting celebrities engaged in charitable acts, 

serves not merely to inform but to align public perceptions of these figures with the 

values of collectivism, harmony, and social responsibility. For example, campaigns 

focusing on rural education or ecological conservation not only highlight the celebrity's 

personal involvement but also reinforce narratives central to Chinese nationalism, such 

as "building a harmonious society" and achieving "ecological civilization" (Guo, 2020). 

This alignment suggests that multimodal discourse is not neutral but deeply embedded 

in the socio-political fabric of contemporary China. 

 

The deliberate construction of celebrity personas through multimodal strategies reveals 

their dual role as both philanthropic actors and symbolic representatives of state 

priorities. Celebrities are portrayed as moral exemplars whose actions reflect broader 
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societal values. For instance, images of celebrities interacting directly with 

beneficiaries or participating in grassroots initiatives underscore their alignment with 

socialist principles like justice and equity. However, this performative alignment raises 

questions about authenticity. Drawing from Brockington (2014), the performative 

aspects of celebrity philanthropy can serve as tools for both social change and image 

cultivation, highlighting the dual pressures celebrities face in aligning personal 

branding with state expectations. This reflects the earlier discussions on celebritization 

and the instrumentalization of public personas for socio-political agendas. The visual 

and textual components of multimodal discourse often serve as mechanisms of political 

virtue-signaling, whereby celebrities' actions are framed to resonate with state-

approved narratives, simultaneously enhancing their public image and affirming their 

compliance with ideological expectations (Zhao & Keane, 2013). 

 

While the integration of multimodal discourse has undeniable benefits, such as 

increasing audience engagement and visibility, its reliance on curated narratives often 

overshadows critical complexities. The focus on visual and emotional appeal tends to 

simplify nuanced social issues, reducing them to digestible and ideologically aligned 

stories that fit within the framework of state-sanctioned values (Brockington, 2014). 

Moreover, the selective presentation of positive outcomes and the marginalization of 

dissenting voices highlight the limitations of multimodal strategies in fostering 

substantive engagement. This study primarily examines the discursive and visual 

elements of celebrity philanthropy on Weibo, along with audience reactions as reflected 

in comment sections. However, it does not include quantitative data on behavioral 

outcomes, such as increases in fundraising or participation metrics. While the 

qualitative analysis provides valuable insights into how audiences perceive and interact 

with CP campaigns, the absence of behavioral impact data is a limitation that warrants 

further exploration in future research. For instance, while multimodal campaigns 

effectively generate emotional responses, they may fail to translate these reactions into 
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sustained public involvement or critical reflection on the underlying causes of social 

issues. The practice of celebrity philanthropy as mediated through multimodal 

discourse contributes to shaping the public imagination of philanthropy in China. This 

imagination is deeply intertwined with nationalistic and ideological imperatives, 

portraying philanthropy as a collective endeavor that reinforces social cohesion and 

national pride. Celebrities serve as cultural intermediaries who bridge the gap between 

individual participation and collective responsibility, embodying a vision of 

philanthropy that aligns with both traditional values and contemporary state narratives 

(Lin, 2020). The strategic use of multimodal discourse thus transforms celebrity 

philanthropy into a cultural phenomenon that reflects and perpetuates broader societal 

values. 

 

By examining the ideological implications of multimodal discourse in celebrity 

philanthropy, this chapter moves beyond technical analyses to address the socio-

political dimensions of these practices. While multimodal strategies effectively engage 

audiences and amplify messages, their alignment with state narratives necessitates a 

critical evaluation of their impact on public discourse. The dual role of celebrities as 

philanthropic actors and ideological symbols underscores the complexities of their 

involvement in social media campaigns. Moving forward, future research must consider 

how these dynamics shape public perceptions and the broader cultural and political 

landscape of philanthropy in China. 

6.3: Measurable Impacts of Celebrity Philanthropy on Audienc Behavio

urs 

The impact of celebrity philanthropy (CP) on audience behaviors extends beyond the 

realm of discourse, encompassing tangible outcomes such as increased donations, 

participation in campaigns, and heightened visibility of social causes. However, the 

extent to which these measurable impacts translate into sustained engagement and 
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broader societal change remains a contested issue. This section examines the evidence 

linking celebrity involvement in philanthropy to audience behavior, drawing on 

relevant studies and contextual examples to provide a nuanced understanding of its 

effectiveness. The influence of CP on campaign visibility and audience engagement is 

well-documented, particularly in the Chinese context, where fan culture operates as a 

powerful mobilizing force. According to the China Philanthropy Index 2019 Annual 

Data Report, celebrity-led campaigns can achieve an average reach of 1.28 million 

readers per campaign—up to 32 times higher than non-celebrity initiatives. Platforms 

like Tencent’s 99 Charity Day exemplify this trend, with celebrity participation driving 

a 30-50% increase in engagement rates, contributing to total donations exceeding 3.5 

billion yuan in 2020. This amplified visibility underscores the potential of CP to attract 

immediate attention and resources, leveraging fan enthusiasm to elevate the profile of 

charitable causes. However, while this heightened visibility underscores the 

effectiveness of CP as a promotional tool, it raises questions about the depth of audience 

engagement and the sustainability of such efforts. 

 

The role of fans as intermediaries in CP campaigns highlights the dual nature of their 

contributions. On the one hand, celebrity fan groups often act as highly organized 

collectives capable of mobilizing resources and spreading awareness. For example, 

during the 2020 Bazaar Charity Night, fan-driven contributions played a significant role 

in raising over 100 million yuan, facilitated by live-streamed auctions and coordinated 

online campaigns. Similarly, Wang Yuan’s collaboration with the Jack Ma Foundation 

on rural education initiatives has demonstrated measurable outcomes in terms of 

financial contributions and program implementation. Yet, this engagement is often 

rooted in fan loyalty to the celebrity rather than a direct connection to the philanthropic 

cause. Studies by Zhang and Goff (2013) suggest that while fans frequently participate 

in CP campaigns, their primary motivation lies in supporting their idols, reflecting a 

performative dimension that prioritizes celebrity visibility over substantive social 
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impact. Globally, CP has demonstrated its capacity to mobilize significant resources 

during crises, further validating its potential impact. High-profile examples such as 

Bono’s ONE Campaign and Angelina Jolie’s work with the United Nations High 

Commissioner for Refugees (UNHCR) illustrate how celebrity endorsements can drive 

spikes in donations and public engagement. For instance, donation rates surged 

following celebrity involvement in relief efforts for the 2004 Indian Ocean tsunami, 

highlighting the ability of CP to galvanize public support during emergencies 

(Brockington, 2014; Kogen, 2015). In the Chinese context, this global trend intersects 

with local cultural dynamics, where the alignment of CP campaigns with state 

narratives such as rural development and collectivism reinforces their appeal to 

audiences. Campaigns by TFboys, emphasizing education and poverty alleviation, 

resonate strongly with government-endorsed values, further legitimizing their 

philanthropic endeavors and ensuring widespread acceptance. 

 

Nevertheless, the performative nature of CP raises critical concerns about the 

sustainability of its impact on audience behaviors. Tang and Guo (2019) found that 

while 70% of fans surveyed reported donating in response to celebrity-led campaigns, 

only a small fraction demonstrated ongoing involvement with the charitable cause. This 

discrepancy underscores the tension between short-term mobilization and long-term 

commitment, revealing the limitations of CP in fostering sustained engagement. 

Moreover, fan-driven activities often prioritize the celebrity’s public image, 

overshadowing the substantive goals of the campaign. As Brockington (2014) cautions, 

the conflation of visibility with meaningful impact risks reducing CP to a spectacle that 

amplifies individual fame rather than addressing systemic social issues. The 

relationship between CP and measurable outcomes is further complicated by the 

regulatory and cultural environment in China. Campaigns such as those led by Bazaar 

Charity Foundation (BCF) illustrate how CP aligns with state-sanctioned narratives to 

ensure public and governmental support. By focusing on universally accepted values 
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such as education and healthcare, these campaigns avoid contentious topics, enabling 

broader audience participation. In contrast, international NGOs like Greenpeace face 

challenges in engaging Chinese audiences, as their campaigns often address politically 

sensitive issues that may not align with domestic priorities. This divergence highlights 

the varying degrees of success in translating celebrity influence into actionable 

outcomes, influenced by the socio-political context and the strategic framing of 

campaigns. 

 

In conclusion, while CP significantly enhances the visibility and immediate 

engagement of philanthropic campaigns, its long-term impact on audience behaviors 

remains uncertain. The performative aspects of fan participation, coupled with the 

alignment of CP with state narratives, shape its effectiveness in mobilizing resources 

and fostering societal change. Future research should explore quantitative 

methodologies to assess the longitudinal effects of CP, focusing on whether initial 

engagement evolves into sustained contributions to social causes. By addressing these 

complexities, a more comprehensive understanding of CP’s potential to drive 

meaningful social impact can be achieved. 
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Figure 3.2 TEXT-IMAGE Fit Framework 
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Figure 4.1 Poster of Wang Junkai 

 

 

                                        Source From: Sina Weibo @TFBOYS-王俊凯 

 

Figure 4.2 Description of Videos 

 Frame Description 

1 

 

The video begins with a black-and-white and silent 

scene of a drawing process. Yi Yangqianxi uses his 

finger to draw a crying little girl, with her mother 

standing behind her. Although the mother opens 

her arms, she is unable to embrace the girl or stop 

her from crying. The entire scene is devoid of color 

except for the girl's tears, which are prominently 

visible in the frame. 

2 

 

In this scene, apart from tears, another color 

emerges, which is the red heart drawn by Yi 

Yangqianxi. 
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3 

 

When the act of love is extended to the mother and 

daughter, the entire scene instantly transforms into 

color. Simultaneously, the mother's previously 

troubled expression turns into a smile, and the little 

girl stops crying. Furthermore, the mother's hand 

takes on the posture of embracing the girl, 

displaying a protective stance. 

4 

 

The video begins with a scene of a gathering where 

everyone is seated around a large table filled with 

delicious food, preparing to eat hot pot. Suddenly, 

steam from the hot pot starts to diffuse, covering 

the lens of the camera like a mist over one's eyes. 

In an instant, the visuals in the frame become 

blurry, and all the colors and the vibrant redness of 

the spicy oil hot pot fade away. 

5 

 

The video then transitions from the scene of eating 

hotpot to the scene where the door curtain is lifted, 

revealing the view outside. The heavy door curtain 

obscures the scenery outside, and the colors in the 

frame become faded, similar to the previous hotpot 

scene. 

6 

 

Even when the door curtain is lifted and one steps 

outside without any obstruction, the scenery is 

already shrouded in a hazy gray and the view is 

blurred. 

7 

 

In this moment, the shot of the hot pot scene 

returns to its normal colors and clarity. The food 

on the table instantly becomes incredibly tempting, 

making one's appetite open wide and unable to 

resist using chopsticks to pick up the food and taste 

it. 
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8 

 

The outdoor scenery also becomes vividly 

colourful, clearly displaying lush green leaves, full 

of vitality. The sunlight sprinkles on the thriving 

foliage, easily distinguishing it as a summertime 

scene rather than the faded shots before, making it 

difficult to determine whether the season depicted 

is spring or autumn. 

9 

 

Due to the faded treatment applied to the footage, 

the classrooms in the shots appear dim and 

dilapidated. The children can be seen holding 

primary school Chinese language textbooks and 

engaging in reading activities. 

10 

 

Two students sit together, reading a black-and-

white extracurricular book. The surrounding walls, 

with their weathered and worn-out book covers, 

only serve to highlight the radiance on the faces of 

the two children. It appears as if they have opened 

not just a tattered book but a gateway to a vast 

world. In that moment of the gateway opening, the 

light of hope illuminates their faces. 

11 

 

The current scene is rendered in black and white, 

with a student sitting under the window in the 

classroom. The light filtering through the window 

illuminates the student's serious expression as they 

diligently read their book. Despite the dimness of 

the scene, making it difficult to discern the cover 

of the book, the child's focused reading expression 

remains remarkably clear. 

12 

 

In the newly built reading room, the extracurricular 

reading materials are not only colorful but also 

include pop-up books, which can help younger 

children better understand the content of the books. 



312 | P a g e  

 

13 

 

The brightly lit and spacious reading room presents 

a stark contrast to the previously dim and rundown 

school classrooms. Even though it is daytime as 

evident through the windows, the lights inside the 

reading room are still turned on to ensure that the 

children can enjoy the pleasure of reading in 

sufficient lighting. 

14  A doll hanging in a room, instantly conveying to 

the audience that the room is in fact a children's 

hospital ward - the scene where the story 

unfolds. 

15 

 

The intravenous tube in front of the sick child's 

bed, although blurred as a background, allows 

the audience to feel the pain of the child on the 

bed through the IV tube. 

16 

 

On the tiny arms of the afflicted child, rows of 

needles are attached, a heart-wrenching sight. 

17 

 

Due to the presence of neuroblastoma lesions in 

the skull, children with this disease need to shave 

their heads for better treatment. This silhouette, 

just like the arms filled with needles, although 

lacking the expression of pain or tears, still 

manages to deeply touch the audience's hearts. 

18 

 

This shot features the first group of children 

sponsored by the event, two of whom are twins 

diagnosed with neuroblastoma, putting a 

tremendous financial burden on their family. 

The baby in the shot, still in the age of nursing, 

has to undergo numerous surgeries and 

treatments, highlighting the need for more social 

attention and support for this group. 
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19 

 
 

In the video depicting the drawing of the lifeline, 

the close-up shots focus on celebrities painting 

on the ambulance, specifically emphasizing the 

act of painting the red cross. This act symbolizes 

that love is red, and the red cross represents 

providing medical assistance and saving lives, 

aligning with the project's name "Drawing the 

Lifeline." 
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20 

 
 

On the way to the location where Wu Lei is going 

to build the Children's Fun Park, the dust captured 

through the rearview mirror reveals that the road 

is very rugged, with an uneven surface of dirt 

rather than a smooth road 

21 

 

The camera once again captures the scene from 

the front window of the car, with a cloud of dust 

kicked up by the truck ahead. All the chosen 

locations for transmitting the Children's Fun Park 

are in remote and underdeveloped areas with poor 

transportation access. 

22 

 

The scene of filming in the mountainous primary 

school reveals that the school is very rudimentary, 

with only one teaching building surrounded by 

granaries. This indicates that farming remains the 

primary task of life in this area. 

23 

 

The students in the school are happily playing 

with simple toys made from old tires, and the 

video is filled with their laughter. However, it 

evokes a sense of sadness in the viewers because 

the joy of the children in the mountainous areas is 

remarkably simple. 

24 

 

Once again capturing the school scenery from 

above, a small wooden house with a red roof 

appeared, creating a contrast with the previously 

captured dull and grey school scene. It also 

implies that the Children's Fun Park brings a 

touch of brightness to the students' lives outside 

of their regular school lessons in this mountainous 

region. 

25  

 

The scene captures Wu Lei's visit to the homes of 

students in the rural area. From the silhouette of 

Wu Lei and the staff, it can be seen that the 

students' homes are located on steep slopes, 

emphasizing the fact that these students overcome 

numerous challenges and persevere in attending 

school every day. 

26 

 

This long shot captured many workers carrying 

timber, but Wu Lei is positioned in the center of 

the frame, and his clothing is the most eye-

catching red color, immediately grabbing the 

audience's attention. 
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27 

 

In the beginning of the 2019 video, the camera 

focus shifted from the external environment to the 

children's facial expressions. These shots were 

captured at the newly built Kids Fun Park in 2018, 

which also witnessed the positive impact the Kids 

Fun Park project had on children. 

28 

 

In facial expressions, the camera tends to focus 

more on the eyes. This characteristic was widely 

utilized in the early 1990s during the Hope 

Project, a charity initiative in China. The most 

well-known photo from that time is of a girl 

looking up at the camera with her big eyes, 

leaving a profound impression on the viewers. 

Since then, public welfare projects related to 

children's education have increasingly focused on 

children's eyes, aiming to convey their thirst for 

knowledge and the outside world. 

29  

 

The children in the camera's frame are staring 

wide-eyed with curiosity at the toys and books 

inside the soon-to-be-completed amusement park. 

This perspective captured by the camera 

resembles the moment when children open the 

gate to a new world and discover a realm they had 

never known before. 

30 

 

A close-up of Wu Lei's eyes, although there was 

no specific footage of how he worked hard, but 

through his focused gaze and the slight bulging 

veins on his forehead, it can be understood that he 

was diligently building this children's amusement 

park. 

32 

 

Once again, shoot a close-up of a group of 

children peering through a door crack into the 

amusement park. Even if the audience hasn't seen 

what the newly constructed venue looks like, they 

can imagine the abundance of facilities in the 

amusement park from the delight in the children's 

eyes. 

33 

 

The camera reveals a charming scene on a 

blackboard, where the words 'Sanshi Sunshine 

Fun Park' are written, surrounded by the 

whimsical sketches of children rendered in the 

simple medium of chalk. This type of sign, crafted 

by hand with carefree strokes, emanates a warmth 

that digital prints simply cannot replicate. It 

speaks directly to the heart of childhood 

wonder—a place where playfulness is not just 
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encouraged but is the very foundation of the 

experience. The blackboard becomes a canvas, 

capturing the essence of youthful imagination and 

transforming a functional sign into an invitation 

to a world where fun and sunlight dance together 

in a carefree symphony. It's a celebration of the 

unbridled joy that characterizes the purest of fun 

parks, welcoming all to step into a space where 

the spirit of childhood adventure is alive and 

cherished. 

34 

 

As the video draws to a close, Wu Lei shares a 

heartfelt message about the Children's Fun Park. 

The screen gently fades into a subtitle that reads, 

'I want them to be happier,' reflecting his sincere 

hope for joy to fill the hearts of those who visit 

35 

 

 

 

In the video, the mentioned celebrities 

(@celebrities’ names) appear rapidly one after 

another, and their names and titles as "Aesthetic 

Education Star Ambassador" are displayed on the 

screen when they appear. They all recite the 

following sentence from the text content: “Join us 

in a transformative journey to enrich the aesthetic 

education of rural children – the architects of 

tomorrow's artistic landscape. Your participation 

is vital in shaping a future where creativity and 

beauty thrive in every corner. Together, we can 

ignite a renaissance in rural aesthetic education, 

crafting a more vibrant, artistic world for the 

generations to come. Let's unite in this noble 

endeavor and make a lasting difference!” 

36  

37  

38  
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Figure 4.3 Poster of Wang Junkai 

 

Source From: Sina Weibo @TFBOYS-王俊凯 
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Figure 4.4 Posters for 3 members of the TFboys’ 

  
    Source From: Sina Weibo@ TFBOYS-王源 @TFBOYS-王俊凯@ TFBOYS-易烊千

玺 

 

 

 

Figure 4.5 Images of Yi Yangqianxi 

 

  

         Source From: Sina Weibo @ TFBOYS-易烊千玺 
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Figure 4.6   

 

 

Figure 4.7                            
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Figure 4.8                               

 

 

 Source From: Sina Weibo @ TFBOYS-易烊千玺 

 

 

 

 

 

 

 

Figure 4.9 A photo of Wang Yuan and Ma Yun together 

 

 

                                   Source From: Sina Weibo @ TFBOYS-王源 
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Figure 4.10 Poster of Wang Junki 

 

Source From: Sina Weibo @ TFBOYS-王俊凯 

 

 

 

Figure 4.11 Poster of Wang Junkai 

 

 

Source From: Sina Weibo @ TFBOYS-王俊凯 
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Figure 4.12 Photo of Wang Yuan and office from UNICEF 

 

                                                         Source From: Sina Weibo @ TFBOYS-王源 

 

 

 

 

Figure 4.13 Photo of Wang Yuan 

 

 

                                               Source From: Sina Weibo @ TFBOYS-王源 
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Figure 4.14 Poster of Wang Junkai 

 

 

Source From: Sina Weibo @ TFBOYS-王俊凯 

 

Figure 4.17 Photos of Bazaar After School One Hour 

 

 

 

Source from: Sina Weibo @ 芭莎公益慈善基金 
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Figure 4.18 Photos of Accelerate for Love 

 

Source from: Sina Weibo @ 芭莎公益慈善基金 
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Figure 4.19 Photos of Huang Jingyu and the rural school he contributed to 

 

 
                                           Source from: Sina Weibo @ 芭莎公益慈善基金 
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Figure 4.20 Poster of Yi Yangqianxi  

 

 

Figure 4.21 Poster of Sunshine Classroom 

 

 

 

Figure 4.22 Poster of Sunshine Classroom 

 
Source from: Sina Weibo @ 芭莎公益慈善基金 
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Figure 4.23 Posters of Accelerate for Love 

 
Source from: Sina Weibo @ 芭莎公益慈善基金 

 

 

 

Figure 4.24 Posters of Accelerate for Love 

 

 
Source from: Sina Weibo @ 芭莎公益慈善基金 
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Figure 4.25 Posters of Accelerate for Love 

 

 

 

Source from: Sina Weibo @ 芭莎公益慈善基金 
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Figure 4.26 Posters of After school one hour 

 

 

Source from: Sina Weibo @ 芭莎公益慈善基金 
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Figure 4.27 Posters of Aesthetic Education for the Future 

 

Source from: Sina Weibo @ 芭莎公益慈善基金 

 

 

Figure 4.28 Posters of Accelerate for Love 

  

Source from: Sina Weibo @ 芭莎公益慈善基金 
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Figure 4.29 Posters of Accelerate for Love 

 

 

 

     

     Source from: Sina Weibo @ 芭莎公益慈善基金 

 

Figure 4.30 Posters of Aesthetic Education for the Future 

 

 

Source from: Sina Weibo @ 芭莎公益慈善基金 
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Figure 4.31 Posters of Aesthetic Education for the Future 

 

Source from: Sina Weibo @ 芭莎公益慈善基金 
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Figure 4.32 Posters of Aesthetic Education for the Future 

 

Source from: Sina Weibo @ 芭莎公益慈善基金 
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Figure 4.33 Photo of Lu Han and the ambulance he donated. 

 

 Source from: Sina Weibo @ 芭莎公益慈善基金 

 

 

Figure 4.34 Photo of Wang Ziyi and posters of Aesthetic Education Project 

 

 

Source from: Sina Weibo @ 芭莎公益慈善基金 
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Figure 4.35 Photo of Bai Yu and poster of Aesthetic Education Project 

 

Source from: Sina Weibo @ 芭莎公益慈善基金 

 

 

 

 

 

Figure 4. 38 Tan Weiwei Singing in Arctic Circle 

 

 

Source from: Sina Weibo @ 绿色和平 
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Figure 4. 39 Nini’s photo of a poster themed on environmental protection 

 

 

Source from: Sina Weibo @ 绿色和平 

 

 

Figure 4. 40 Li Guangjie's photo of a poster themed on protecting Antarctica. 

 

 

Source from: Sina Weibo @ 绿色和平 
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Figure 4. 41 A screenshot of Peng Chuyue's video themed on environmental 

protection. 

 

Source from: Sina Weibo @ 绿色和平 

 

Figure 4. 42 Nini’s photo of a poster themed on environmental protection 

 

Source from: Sina Weibo @ 绿色和平 
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Figure 4. 43 A screenshot of the video 'Penguin Man's Drift Story' filmed by Li 

Guangjie for the protection of Antarctica" in English 

 

Source from: Sina Weibo @ 绿色和平 
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Figure 4. 44 The posters featuring Tan Weiwei include prominent red circles that 

draw attention to the statement, "This project has received individual approval 

 

 

Source from: Sina Weibo @ 绿色和平 

 

 

Figure 4.46 

Source From: Sina Weibo @ TFBOYS-王俊凯 

 

Figure 4.47 

 

 

Source From: Sina Weibo @ TFBOYS-王俊凯 
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Appendix 1 
Greenpeace as a Case Study 

 

Ni Ni: Repair broken nature 

 

 

Post Translation: 

 

There is no lack of beauty in the world, it should not be just one way." Greenpeace 

Global Oceans Ambassador Ni Ni gives the best illustration of this work. Indeed, it is 

all living things, including people, and ecosystems such as forests, oceans and wetlands, 

that together make up the rich and fascinating biodiversity. With the challenging #Ni 

NiBrowless# look in collaboration with @BoBoSNAP, we hope to inspire the public 

to tear apart the relationship between people and nature, to discover the beauty that we 

share with nature, life and art, and to take action to #repairbrokennature#. 
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Tan Weiwei: Guardian Ocean 

 

 
Post Translation: 

 

Good weekend! Did you all get tight sleep? Listen to an inspired improvisation by Tan 

Weiwei after landing on an ice floe for the first time in the Arctic! This time in the 

Arctic, Weiwei lamented that "the ice floe underneath my feet may soon be gone" and 

her biggest regret was not seeing a polar bear. Climate change is having a profound 

impact on the oceans and seas, and it's important to #GuardianOcean# to create a safe 

home for marine life by establishing marine reserves. 

 

Comments 

 

1 Tearful to hear 

2 Come along and listen to Weiwei's chant to protect the ocean 

3 Wei Wei's improvised chanting is just as catchy 
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4 
The beautiful and kind Miss Tan, it's everyone's responsibility to protect the 

ocean! 

5 The voice is beautiful, so appropriate song 

6 Love Wei Wei's voice, she must have been sad to sing at the time 

7 

Gosh! Where’s the ice in the Arctic? This is not how I imagined the Arctic 

to be. Weiwei, I want to join you in protecting the ocean and the 

environment 

8 It's cold in the Arctic, but it's still a great place to be 

9 Make a home for marine life with Miss Tan 

10 The holiest place on earth with the most ethereal songs 
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Li Guangjie: Guardian Antarctica 

 

 

 

Post Translation: 

 

Today is World Environment Day and we welcome @LiGuangjie as a Greenpeace 

Antarctica Ambassador to join photographer @TrunkXuChuang in an artistic and 

visual way to #GuardianAntarctica# More than 1.7 million Antarctica Guardians 

around the world have now signed a petition calling for the establishment of Marine 
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Protected Areas. Click on the link to become an Antarctic Guardian, #Every voice 

count# Repost content from @ Smart GQ Weibo account. 

 

Today is World Environment Day and @Greenpeace has invited @LiGuangjie to 

participate in a photo campaign called "The Penguin Man Adrift", shot by 

@XuChunTrunk and premiered on @SmartGQ. In this creative shoot, Li Guangjie 

dons the headgear of a penguin man and appears in various everyday scenes of life in 

Beijing, hoping to raise awareness of Antarctic conservation. More photoshoots can be 

found in the latest June issue of GQ. 

 

Comments 

 

1 
Like an outsider walking in a turbid world, a sense of loneliness comes over 

me, with a few thick sheets of apocalyptic trailing off in a sad alarm. 

2 Protecting the Antarctic environment and keeping penguins from drifting 

3 
Protecting the Antarctic environment! Let the penguins live in their own 

world! 

4 Protecting the environment and building a blue sky with Li Guangjie 

5 Protecting the environment and nature with penguin man Li Guangjie 

6 Making environmental protection a way of life 

7 Greenpeace Antarctic Ambassador! 

8 

Trunk Xu:Today is World Environment Day and we hope you will join us in 

signing the petition to support the establishment of an Antarctic reserve. 

Let's do something to protect the Antarctic continent. #GuardianAntarctica# 

9 

Greenpeace:Today is World Environment Day and we welcome 

@LiGuangjie as a Greenpeace Antarctic Ambassador to join photographer 

@XuTrunk to #GuardianAntarctica# with art and video. Over 1.7 million 

Antarctic Guardians have already signed the petition to establish a marine 

reserve in Antarctica. Click on the link to become an Antarctic Guardian, 

everyone's voice counts! 

10 Li Guangjie: #GuardingAntarctica # 
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Li Guangjie: GuardingAntarctica 

 

 

 

Post Translation: 

 

Antarctica is the last clean slate on earth, yet Greenpeace has found microplastics and 

toxic and harmful fluoride in the Antarctic Ocean. The Antarctic Ocean and the wildlife 

that lives there need better protection and the creation of marine protected areas is the 

first step to #GuardingAntarctica#. Watch the video and listen to his behind-the-scenes 

story of <The Penguin Man adrift>. 

 

Comments 

 

1 

Li Guangjie: A special performance without lines for #GuardingAntarctica. 

The Antarctic is facing the dual impact of climate change and commercial 

fishing, which requires us to act now to safeguard this pristine area for 
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future generations. Join me now in signing on as a Greenpeace Guardian of 

Antarctica and this October, let's make history together by setting up the 

world's largest marine reserve in Antarctica. 

2 
Protecting the Antarctic and caring for the marine environment is protecting 

ourselves. 

3 Thankfully someone is still working for it! 

4 

The new height of handsome Li Guangjie  Li Guangjie  Li 

Guangjie  Li Guangjie  Li Guangjie  Li Guangjie  Li Guangjie 

 Li Guangjie. 

5 The wheels don't stop, microplastics increase in seconds. 

6 Lacking in creativity and sensationalism, it is at best a celebrity brand. 

7 

It's great that he's using his public profile to promote the protection of 

animals and the environment. I wish more celebrities would use their 

visibility to do this. 

8 

Such a meaningful charity video, but brother, they would never have 

thought of such a thoughtful question as "Why did a penguin come to our 

city?” 

9 

I sincerely want to seek your advice, now many places are doing the Blue 

Sky Project, the Environmental Protection Authority is strictly investigating 

and searching everywhere. Now the farmers in the village can't raise pigs 

and can't grind tofu, the environmental protection investigation to this extent 

has seriously affected the basic livelihood of farmers, is this approach 

desirable? 

10 
Just pay the Environmental Protection Agency for industrial pollution and 

wait for the sky to turn black. 
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Peng Chuyue: Plastic in the Tongue 

 

 

 

Post Translation: 

 

Remember the creative video <Plastic in the Tongue> that Pang Chuyue participated in 

voicing two days ago? Do you want to know why he participated in this activity? What 

are the interesting things that happened during the dubbing process? Watch the video 

to find out the story behind his voiceover~ #ReducePlasticLife# 

 

Comments 

 

1 
Follow Chuyue and live green. I'm sad I wasn't there, but I'll do my best not 

to use disposable stuff too! 

2 Be the new young man with his own cup 

3 Ahhhhhhhh! I envy the guys in Beijing! 

4 
Not getting a compression cup I bought one for myself and will insist on 

bringing my own cup for my milk tea! 
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5 
Thanks for capturing the image of me laughing like a fool the whole time 

and being dumbfounded and only saying thank you! 

6 Thanks to Green, the mug is already in use! 

7 
Influenced by #PengChuyue's plastic-reducing life#, I bought a portable cup 

and tried to be an eco-friendly young man. 

8 
The weather in Beijing has been a bit cold for me to bring a thermos to work 

lately, so my big bag is ready to go! 

9 Now you carry a thermos with you when you go out. 

10 Less takeaway. 

 

 

Peng Chuyue: Reduce plastic Life 

 

 

 

Post Translation: 

 

On the weekend of early November, we met up with Greenpeace #ReduceplasticLife 

ambassador @PengChuyue for a big coffee party at @ChaoyangDaYueCity! Over 

500 people brought their cups with them and used them to drink prepared coffee, 



349 | P a g e  

 

reducing the use of disposable plastic/paper cups! Be the trendiest 

#BringYourOwnCup youngster by carrying a thermos cup with you when you go out! 

 

Comments 

 

1 
Follow Chuyue and live green. I'm sad I wasn't there, but I'll do my best not 

to use disposable stuff too! 

2 Be the new young man with his own cup 

3 Ahhhhhhhh! I envy the guys in Beijing! 

4 
Not getting a compression cup I bought one for myself and will insist on 

bringing my own cup for my milk tea! 

5 
Thanks for capturing the image of me laughing like a fool the whole time 

and being dumbfounded and only saying thank you! 

6 Thanks to Green, the mug is already in use! 

7 
Influenced by #PengChuyue's plastic-reducing life#, I bought a portable cup 

and tried to be an eco-friendly young man. 

8 
The weather in Beijing has been a bit cold for me to bring a thermos to work 

lately, so my big bag is ready to go! 

9 Now you carry a thermos with you when you go out. 

10 Less takeaway. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



350 | P a g e  

 

Liu Tao: World Earth Day 

 

 

Post Translation: 

 

【One Planet, One Destiny】 Why have natural wildlife populations declined by an 

average of 60% in just 40 years, and wildlife habitats have been shrinking? On the 50th 

anniversary of #WorldEarthDay# on 22 April, @Liutaotamia is a Greenpeace Earth 

Day #ClimateActionist#, contributing a short charity film to the "We Need the Earth" 

biodiversity series, telling the story of climate and nature. 

 

Comments 

 

1 

They are not pets and not food, but neighbors and friends of humans who 

need our "undisturbed tenderness". Welcome Liu Tao to join us again to 

give a voice to nature! 
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2 

Liu Tao tamia: Our relationship with biodiversity is not a pyramid with a 

human at the top, but concentric circles in the same system. Today is World 

Earth Day and guarding the planet's wildlife and their natural habitats 

requires more #climateactivists#. 

3 The best subject I ever studied was ecology. 

4 

Population and ecology: Biodiversity is declining, and like dominoes 

falling, it will eventually fall on humans. The rich and diverse fruits, 

vegetables and meat we eat come from a diversity of organisms. There are 

all kinds of hawks and snakes that prey on and breed rabid rats to preserve 

food, vast forests that provide clean water and air, etc.                     . But the extreme 

overpopulation and greedy low population quality is destroying the earth - 

our only home for survival! 

5 Wow ⊙ω⊙ Tao is so good! 

6 

Liu Tao's Official Fan Group: Liu Tao's Super Talk Serving as a 

Greenpeace Earth Day #climate activist# contributing to the short public 

service film "We Need the Earth" series on biodiversity. 

7 Join Climate Activist Liu Tao to awaken the love for the Earth in our hearts. 

8 Liu Tao has such a beautiful voice. 

9 Contribute to a short charity film to protect the environment. 

10 Listen to Tao on everything. 
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Appendix 2 
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Appendix 3 
 

TFboys-20 posts 
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Bazaar Charity Foundation-20 posts 
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