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Abstract

Existing research has shown how contemporary patterns of consumption have become
a major constraint to achieve sustainability. Due to the potential thathe end-of-life of
durable goods has for optimising consumption cycleghis thesis aims to contribute to
the discussion by investigatingthe divestment process and its elements. Divestment
refers to the momentwhen material possessions fall into disuseand a physical or

emotional separationbetweenowners andtheir possessions occurs.

This study investigates divestment as a social practice, in order to situate it in
the consumerculture as a sociohistorical setting. To this end, two different countries
were selectedfor comparison: Mexico and the United Kingdomin order to highlight
how culture can influence the divestment processThree different products were
selected(clothing, furniture and mobile phoneg and amixed methods approach was
used to investigate the divestment process and its constituent elements. The
guantitative stage identified different consumers profiles from which interviewees for

the qualitative strand were selected.

Findings illustrate that divestment is a complex multilayered processthat is
shaped by four main factors: thecontextual factors the situational factors, the
sociohistorical factors, andthe material agency.The study identified similarities in the
channels used for divestment in both countries. However, differencesase found in the
frequency in which channels and the negotiations for using them occurhe negotiation
of divestment outcomes seems to be a balance of intellectual and sigal efforts that
the owner needs to dedicate towards the divestment. These effortre contextually

mediated and have an impact on the preferred channels of divestment.

Finally, this thesisdiscusses the implications of findings of the study for the
dedgn disciplines. Conclusions alssuggest that a culturallyinformed perspective on
divestment can generate a more effective agenda for the recirculation of materials and

products towards more sustainable ways of consumption.
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Chapter 1. Introduction

Practices around consumption have been subject of analysis in the last decades since an
extensive body of research has shown how contemporary patterns of consumption are
contributing to the rapid degradation of the environment, endangering ecological
systems and compromising the possibility of maintaining wellbeing(UNEP, 2010;
FischerKowalski et al., 2011; United Nations, 2015) Human production and
consumption activities are having great impact on the environment, causing issues such
as resources depletion and waste generation. For instance, material extraction and
consumption has doubled since 198Q0OECD, 2015b, p. 9)n addition, waste generation
has increased fast, with a tendency to continue increasing globally up to 20% until the
year 2100 (International Solid Waste Association, 2014, p6). Together, these studies
illustrate how consumption patterns become a constraint for achieving more

sustainable societies.

Within the consumption spectrum, the replacement and disposal of material
goods have become &ey issue since data on consumptio show an increase in
acquisition of durable goods. In the United Kingdom, for example, the consumption of
durable items such as clothing, furniture, appliances, tools and technological devices has
grown 27.6% from 2009 to 2018 (OECD, 2019) Durable goodsconsumption is also
growing steadily in the euro area (European Central Bank, 2015, p. 19 urthermore,
the high replaceability of items becomes a major challenge for sustainabilityecause
products that are still functional arereplaced; consumers want to havéhe newest item
available (Campbell, 1992; Cooper, 2005, &d in Cooper, 2010b, p. 5)These dynamics
in our times have given our society the adjective of a throwaway cultur@dellmann and
Luedicke, 2018)

Given the potential that optimising the life of productscan have for promoting
more sustanable ways of consumption, a considerable amount of studies has sought to
identify factors that can reduce the environmental impact of products throughout their
lifespans with the aim of outweighing harms associated with iaterial goods
consumption (see Cooper, 2010a; Chapman, 2017; Egenhoefer, 2018 for extensive
reviews on this matter). In that literature, the corsumption, use and disposal of matgal

goods has occupied a central role since severauthors have demonstrated the
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importance of consumption in terms of the environmental impact that products can

have.

Studies on lifespan of products have provided informtion on how to reduce the
impact of consumption. Some studies have focused on techwentric solutions,
supporting the transformation of production systems, by reducing the impact of both

processes and materials and promoting a green growt{Bina, 2013, p. 1024) Some

I OEAO OOOAOAGCEAO EAOA AAT OOAA 11 O1 ARAOOOAT

(Cooper, 2010a) aiming to extend the use of goods and prevent an early disposal by
endorsing an emotional attachment between users and object€hapman, 2005)and by
attempting to slow down the consumption cyclegStrauss and Fuaeluke, 2008). These
studies have made significant contributionsin the consumption field. Howeverless
attention has been given tathe stage in which products stop being used and owners
discard them. Much uncertainty still exists about the ways in which people get rid of
their material possessions and the factors that configure these practices. Netlezless,
the moment in which duralde goods stop being used or are being discarded is a crucial

moment for creating new strategies that contributeto sustainable consumption goals.

For all the above mentioned, a great potential for optimising consumptiooycles
is perceived in theend-of-life or disposalstage of productsbecauseit is in this moment
that products can enter into the waste stream despite the fact that some value can still
be recovered from them. If, instead of considering consumers as tlead point in the
distribution proc ess, they are positioned as a pivot in the disposition chann@Harrell
and McConocha, 1992, p. 399ew opportunities can be found forreducing waste and

facilitate the recirculation of goods.

This study aims to examine the topic of consumerism in contemporary societies
from a specific point of view: divestment. This concept has been recently coinedregfer
to the moment in which material possessions fall into disusg® ET1 01 1 OAO OOEA
I £ PAT Pl A EO(Gtegs@nethaE PDO7D)H ks sQdy duggests that divestment
is potentially linked to acquisition and replacement of gods, as well as to waste
generation. Hence, a more comprehensive understanding of the divestment process can
have implications for resources usage optimisation and an improved waste

management.

The thesis presents an investigation of the process of diveiment and its
elements in order to identify ways to contribute to sustainable consumption goals. To
this end, the results of a study in which divestment practices were explored in two

geographical locations Mexico and he United Kingdom are reported Fist, different

O
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profiles of consumersare investigated with quantitative tools through their attitudes
and behaviours towards sustainable consumption to set the background for exploring
individual aspects in the divestmentprocess. Second, a qualitative siig explores in
depth the experiences of participants in the divestment process in order to identify

which factors configure the divestment practices and how.

By analysing the divestment practices in two different countris, the
investigation aims to highlight how factors such as environment and culture configure
the divestment practice. This represents an opportunity since this topic has received
limited attention in the literature. Whilst studies on the lifespan of produt¢s have
generated knowledge abouthe individual and technical factors influencing the disposal
of products, less attention has been paido how different geographical and social
contexts shape the divestment outcomes. Furthermore, the selection of two &éfent
countries offers the opportunity to explore the implications of any given setting for

sustainable practices.

To investigate the divestment process, this study uses an integrative approach
based primarily on theories of social practice. This approdcaccounts for individual and
structural factors and how they interact to configure the divestment outcomes. This
perspective recognises that consumers are a complex unit of study interacting within a
sociocultural contextand it acknowledgesthe fact that consumption of material goods
is merged with other social practices and it has a central role for the configuration of

contemporary lifestyles.

The study of the problem from the practice theory perspective allowed to
understand the centrality of consumpion for contemporary lifestyles ard the
intertwined links that it has with the acquisition and replacement of material
possessions. This theoretical framework informed further decisions regarding the
design of the research. From the intersections betweeztonsumption, sustainability and
contemporary lifestyles, three different types of products were selected as units of
observation: clothing, furniture and mobile phones. Even when these products seem to
be distant in terms of functional and technical charaeristics, theyhave agreat potental
to provide insight into the process of divestment in the context of consumer culture

under the sustainable consumption frame.

This introductory chapter is divided in three sections. Sectioi.1 describes the
issues associated with sustainability and the consumption of durable goods, in
particular the three units of observation. Sectionl.2 explores the barriers for more

efficient ways of divestment to position gaps found in the fiel of knowledge. Sectiori.3
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presents the research questions and the objectivesinally, section 1.4 provides the

thesis outline by describng briefly the contents of ech chapter.

1.1 Sustainability and the consumption of durable goods

Economic theory perceives consumptiod © A 1 ET AAO POT AAOGO AT A EC
AGAEAT CA T &£ CiTAO EO AAT X#BEaASS0A,12014Ep.C62A 1 1 DA
However, tis perspective tends to overlook the impact ofconsumption in other

spheres such as the environmental and social ones, leading to a misconception of the

effects of consumption activities.

As analternative to linear models of consumption, sustainable consumption has
positioned itself AO A AEOAT OOOA OEAO bpOiii1 O6AO OEA E
consuming efficiently, and having an improved quality of lifgUNEP, 1999, cited in
Jackson, 2006, p. 5)his implies the needto transform consumption and production
activities through a sustainable managementby using more efficiently natural
resources, but also by substantially reducing waste generation. In order &ssist in the
accomplistment of this objective, this study focuses on the imact of durable goods to

find ways to challenge the linear consumption paradigm.

Nowadays, peoplefrequently engage in consumption habits categorised as
unsustainable for the reason that they require a large amount of resources and energy
(Solér, 2018, p. 7) Durable goods such as automobiles, technological devices, clothing
and furniture have become essential for conteorary ways of living, not only for their
utilitarian aspect, but also for the social meanings that they enclose. With the increasing
demand of these goods, technology and garment industries are currently leading the
manufacturing sector(House of Commons Environmental Audit Committee, 2019Yhe
continuous acquisition, replacement and disposal of durable goods have made
contemporary patterns of consumption an unsustainable practicdecausein addition

to the large demand of resources and energy, it increases waste generation.

The three types of products selected as units of observation for the present study
(clothing, furniture and mobile phones)reflect this global reality. For example, clothing
consumption has roughly doubled in the last 15 yeargEllen McArthur Foundation,
2017, p. 18)whilst 30% of clothes in British wardrobes have not been used in the last
year (Solér, 2018, p. 8) Correspondingly, fashion industry is responsible for 4% of global
solid waste (Global Fashion Agenda & The Boston Consulgj Goup, 2017, p. 10)
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The case of furniture represents an interesting category since, traditionally,
furniture used to be a longlasting product; however, with the transformation of
consumption practices, it has been slowly becoming a fashionablepty of good (Leslie
and Reimer, 2003; Gibson et gl 213), resulting in an increase on consumption
numbers. In the UK, expenditure on furnishings, household equipment and maintenance
grew by 17% from 2008 to 2015(Solér, 2018, p. 8) These facts reveal the importance
of analysing divestment practices through furniture.

Finally, the case of mobile phones is relevant in terms of waste generation and
the demand of resources linked to their production (OECD, 2012; World Economic
Forum, 2019). Globally, smartphone users increased by 40% from 2016 to 2019
(Statista, 2019) The high replaceability of these items alswepresents an issue for the
environment. Ewaste is now the fastestgrowing waste stream in the world (World
Economic Forum, 2019) As with the other two cases, mobile phones offer an
opportunity to explore the end-of-life stage and how consumers engage with this

practice.

In summary, all these facts show howthese three types of durable goods
represent important challenges for sustainability, not only because their demand keeps
increasing but also for the way in which they are disposed. It is for this reason that thi
study is purposely focused on the process of divestment and the practices around them,
in order to have a better understanding on how some value from unwanted items and
materials can be recoveredShifting the attention tothe practice of divestment insead
of the products helps to distance from the idea that features on products have a full
AT 06011l 1T&£ PI OOAOOGEIT 08 11T1TCAOGEOU8B )1 OOAAA
understand the implications that each category of product has for the divestment
processes, in order to understand how the impact of these type of goods can be reduced

at their end-of-life stage.

1.2 Barriers to sustainable ways of divestment

The discourse of sustainable consumption advocates for new and more efficient ways of
managing resourcesand reducing waste generatior{United Nations, 2015)throughout

the different stages of the consumption process. One of the strategies to accomplish so
is to promote the ciraularity of products and materials in order to reduce the demand of

resources and the generation of waste.

Sustainable consumption research has diverséd to understand micro and

macro-level issues, systems of production and consumptionand the individual
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components of sustainable ways of consumin@Reisch and Thagersen, 2015, p. 13Jhe
circularity of materials and products is an important strategy for sustainable
consumption becauseit allows the reintegration of products and materials to the
commercialisation channels, preventingthat unused utility becomes waste.At the
divestment stage, the opportunity to facilitate the circularity arises. It ist this moment

that is possible to enable the uwanted items to be recirculated.

Although some strategies for waste diversion and waste management haveen
arising in the last decades, thigesearch process is stillin its early stages. The waste
hierarchy (Figure 1.1) classifies the waste diversion actions according to their
environmental impact, specifying that the most desirable activity towards waste
reduction is thereuse of existing productsfollowed by activities that reprocess items to
recover materials from them.Hence, tdet materials arrive to landfills becomes the least

desirable option.

Best use

Refuse/Rethink/Redesign

Residuals
management

\ 4

Figure 1.1.Zero Waste Hierarchy
Source:Zero Waste Europe (2019)

Worst use

More sustainable ways of divestment would invole promoting the recirculation of

functional items (the most preferred option), the reuse of items components, the
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recycling of materials andfinally the appropriate containment of items and materials
(the least preferred option). Even though these activites arehierarchically categorised
and their environmental consequencesare often considered to implement the
reduction of waste and recirculation of items and materialsuccessfully has become a
major challenge for sustainability People have more knowledie aboutenvironmental
issues(Nguyen et al., 2019, p. 119Xktill, the transformation of knowledge into practice

is occurring very slowly.

Nowadays, even when some optias for the disposal ofthe unwanted items are
available, their acceptance anddoption havenot been fully accomplished. For example,
data show that the worldwide average of waste recycling is only 10.7%Circle Economy
Organisation, 2019) Correspondingly, only 20% of clothing is reused or recydleby the
end of its life,whilst 80% ends up in landfills or incinerated.(Global Fashion Agenda &
The Boston Consulting Group, 2017, p. 61)n a similar vein, only 20% of electronic
waste is appropriately managed, the other 80% endsp in landfills or disposed by
informal workers in poor conditions. (World Economic Forum, 2019) Overall, these
studies highlight the need for developing more effective ways to recover items and

materials in order to prevent that valuable resources end unconsumed.

1.2.1 Addressing gaps in the di vestment studies

Towards the end of their lifespans, material possessiortgave the potential to beless or
more environmentally impactful. The previous section showed how more sustainable
ways of divestment can reduce the impadhat consumption of durable goods have on
the environment, by slowing down the consumption loops to extend product lifetimes
through different ways, and to increase utilisation either of items or their components
(Tunn et al., 2019, p. 325)In this way, the implications of overconsumption would be

reduced.

People engaging in consumption cycles, includinghé divestment stage, face
different kinds of difficulties when they deal with unwanted items. The divestment stage
of products is a relatively new topic and very little is known about which factors are
involved in the divestment decisions. Some research ithe field of sustainable
consumption have identified gaps in terms of the implementation of policies or

initiatives that are trying to encourage sustainable practices

Sudies on sustainability and consumption have been focusing mainly on the

acquisition stage of goods until a #& years back, whenesearchershave been gradually
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moving from investigating the purchase phase to the full lifespan of material goods,
including the endof-life stage(Trentmann, 2012, p. 3) On the other hand, perspectives
on consumption tended to develop from individualistic perspectives(Warde, 2017;

Evans, 2019) studying consumption as a rational individual process overlooking the

intertwined relationship that it has with contemporary lifestyles.

More recent studieshave started to recognise the role that cultural practices
have for sustainability. In particular, studies in the field of sustainable consumption have
focused mainly in universal principles that overlook the relevance thasocial and
cultural aspects have for the design and implementation of sustainable strategies.
(Gibson et al., 2013; Lane and Gormavurray, 2011). Thatis to say that the universal
meaning of sustainable practices can be challenged under this perspective,
acknowledging that in different geographical contexts, sustainability can have different
meanings and implications, which would imply different ways tamplement it.

(AT AARh A 11T OA AT AT I PAOOET ¢ O1 AAROOOAT AET ¢
divestment stage can fid more suitable practices according to a particular sociocultural
setting. Any given practice can vary according to different geographical caxt or their
cultural meanings OOEA AT 1 OA@d6 AT A AOI OO6OA ET xEEAE
embraces a dynant array of entities, processes, events, and rituals that drive or are
AOEOAT AU OEA PEATT I ANarandQittid 2006, £ 17Q)ABE CAQEIT
case, the practice of divestment.

So far,only a few studies have discussed divestment of material possessions
(Harrell and McConocha, 1992; Gregson et aR007b; Glover, 2015)and they mostly
overlooked what implications for sustainability can have to practice divestment in
different environments. The nature of divestmentstill remains unclear. There is no
consensus about which elements constitute the divestment process and the links that it
might have wthoOEAO OOACAO ET Al T O0i POETTd 00T 1 AA(
one hand, to leave unchallenged that consumption is predicated on the prior activity of
divestment, orz in its stronger form z that divestment is foundational to contemporary
levelsof AT T OO1 AGégéph ét al., 2007b, p. 187By recognising that divestment
practice is part of the consumption process, the topic becomes significant for the

transformation of consumption patterns.
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1.3 Research questions and objectives

As describedabove, research in the field of lifespan ands implications on sustainable
consumption has tended to focus in the production and acquisition stages, separating
consumption from social practices and current lifestyles. As a consequence, little is
known about the impact of postacquisition stages of prodicts and their implications for

sustainable consumption, particularly the divestment stage.

Studying divestment can contributeto sustainable consumption for the reason
that it has the potential to enable circularity of materials and products, and it caalso
support environmentally responsible ways of managing waste, aiming to recover
materials or prevent a harmful disposal. Heng, by investigating the experiences of
people while dealing with divestmentit is possible to gaina better understanding of
when the divestment point occurred, how people experience the moment of divestment
and which types of divestment exist, which togdter constitute the process of

divestment.

Current theories on divestment fail to capture the comiexity of these
intersections. Hence, studies on divestment can contribute to the field of sustainable
consumption by understanding not only why goods are relaced and discardedbut also
how the context and the culture provide the background for divestmenpractices. This

thesis seeks to contribute tdill these knowledge gaps.

The present thesis addresses thdroad topic of how and why divestment
processes ocur and what are the elements that configure it. It does so by following the

subsequent specific gestions:

(1) What are the ways in which divestment is carried out?
(2) How divestment practices are constituted?
(3) How individual aspects influence the divestment?

(4) How contextual factors shape divestment?

This research aims to investigate the divestment process drits elements in order to
identify ways to contribute to sustainable consumption goals. To address that,
divestment was studiedin Mexico and the United Kingom, according to the following

objectives:

(1) To identify and characterise the different divestmenthannels

(2) To develop an integrative understanding of the divestment practice
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(3) To identify and characterise the contextual elements that shape divestment
(4) To identify aspects that prevent or facilitate the improvement of practices of

divestment according tosustainable consumption principles

1.4 Thesis outline

The present chapter(chapter 1) briefly introduced the relationship between sustainable
consumption and dvestment, by describing the environmental pressures that
contemporary patterns of consumption hae caused. This chapter explains why
divestment becomes a potential moment of interventiorwhere more sustainable ways

of consuming can be developed.

Chapter 2 undertakes a review of studies on consumption with the aim of
framing consumer culture as a sociohistorical settings part of contemporary lifestyles.
Social practice theory perspectiveis discussedwith the aim of framing the research
under this theoretical perspective to analyse factors that shape the practice of
divestment in a context.The chapter introduces Mexico and the United Kingdomas

countries that worked as cultural units for the study.

The methodological strategy is presented in chapteB. It explains the man
considerations for the research design by breaking down the epistemological approach,
the methods and the main procedure of the researciihree types of material goods are
presented as units of observation: clothing, furniture and mbile phones. The chapter
follows by explaining the stages of the mixednethods approachand finally it identifies

some strengths and limitations of the researchtsategy.

Chapter 4 reports the results of the quantitative strand of the research in order
to present an overall view of both cultural units. It presents the relevant results of the
survey in relation to sustainable consumption. Chapter 5 shows the maiimélings of the
qualitative strand of the study. It describes the practice of divestment andhé channels
through which this practice is carried out. Findings on contextual differences and

similarities in the divestment practice are also presented in thisttapter.

Chapter 6 concludes by outlining the elements that constitute the divestment
practice. It elaborates on the individual, the contextual and the material factors shaping
the divestment process. It describes the implications that the research has fdesign
disciplines. Finally,it identifies the limitations of the study and opportunities fa further

research.
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Chapter 2. Literature Review and Theoretical Framework

This chapter presents a review of the body of knowledge around consumption theories,
sustainabiity and divestment. It exposes some of the challenges related to sustainable
consumption and divestment in present times. It also frames consumption and
divestment practices in the current consumer culture to understand their role in the
development of amore sustainable society. Finally, this chapter also presents a review
of theoretical perspectives that contributed to build the conceptual framework that

guided this investigation.

2.1 Consumption. The concept & history

Consumption is ubiquitous in modernsocieties. In recognition of the relevance that it
has in our time, it has been described @@ OEA OAT COA QMiller,i28B5)ETBO O1 OU &
notion of consumption has been essential to understand other dimensions like current
lifestyles and the culture of materiality in environmentaland social changs. Different
disciplines have researched the questions of why and how people consume. Evenuthh

it is conventionally assumed that consumption is exclusively a stage in which a specific
good is acquired, instead, it can be understood as a multifactoriattivity that has a
central role in daily individual and social activities. To think about cosumption as
merely an act of exchange, or an economic transaction is an idea that gained popularity
within the modern era; however, in contemporary societies it ino longer perceived
exclusively as a process of satisfying basic needs (i.e. food, sheltar) also a matter of

how these needs are commaodified through complex sociocultural processes.

Modernity brought with it a paradigm shift in the way of producing aml
consuming goods and services. Since the beginning of theientury, industrialisation
was the commencement of transformations in everyday life for which consumption
AAAAT A A AAT OOAT Al Ai A1 08 7EOEET OEA 11 AAC
increA OET C1 U AAET C 1 ACT OF A (Shaike, QB8 ip.Or0)iHende] 1 OO1 P
consumption habis changed not only in terms of the number of goods that were
consumed but also in the way iwhich merchandise were acquired and how they were
perceived and valued by people. With mass production, consumption habits and

processes changed, transforming thevorld in an unprecedented way. This, in turn, gave
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rise to a series of challenges that we ¢& today. In the past four decades, the world has
witnessed unparalleled increases in consumption numbers, which are linked to
significance that this activity has £ O ET AEOEAOAI 66 1 EEAOOUI /
sociocultural practices started to merge withconsumption, which in turn, transformed
consumption in a subject that was relevant not only for markets and economic system

but also other fields like environmentd, sociological and cultural studies.

Thus, as consumption enables the construction of idetiges this has caused the
act of consuming to no longer be perceived exclusively as a goati®ney exchange.
Consumption has turned into aOP OT AAOO 1 £ cthi that is GitimAteyf 0 OO
intertwined with the social and cultural understandings that the irdividual brings to
AAAE A gb@ieg 2018 Ap524). Therefore, the notion of the sociality of
consumption becomes central to understandvhy, in contemporary societies, people
consume the way they do. The discussion turns now into a broader subject that links
consumption, lifestyle creation, needs atisfaction and welkbeing since, it can be
acknowledged that for any consumer, every act @bnsumption has implications that go
beyond the mere act of acquiring a product. Therefore, for this study, consumption is

relevant in three main ways:

1 To know how practices of consumption are interconnected with everyday life

activities.

1 To understand hav consumption is relevant for building identities and sociality

through materiality.

1 To identify the environmental and social issues associated with practices
derived from consumption.

#1 1 00I DOET T h OEATh AAT AA AAEET Adlenfdei ®A DOI
appropriation and appreciation, whether for utilitarian, expressive or contemplative
purposes, of goods, services, performances, information or amdbi AA8 T OAO xEEA]
ACAT O EAO O1 1 A A@wardeA2005] pAa37A BeGple @k 43 Edndurdption
agents, and they, in conjunction with a sociocultural environment, are the elements that
constitute the consumption praess. This way of understanding consumption
emphasises the need for understanding it as a sef performances strongly connected

with cultural and societal conditions.

Even as consumption has gained importance in recent years, studies about
goods and culture are not new. A body of knowledge has been built on understanding
the relevance of materid possessions in the social and cultural environment. It has been

more than four decades since Douglas and Isherwod@002) approached the modern
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ways of consumption in their ground-breaking work that, from an anthropological
perspective, established a proposal to comprehend culture and its links to consumption.

In their study, Douglas and Isherwood referred to consumption as "the very arena in
whichcultuOA EO &I OCEO 1 OA O(19%9, ditedinE vkt Aivingdtofs, OEAD.
1992, p. 84) Another pioneering researcher in the field of consumption is Daniel Miller,

who focuses on the connections between consumption, material culturend identity

from a sociological perspective.

In general terms, consumptiorstudies have grown into a complex field in which
different disciplines have been involved. Fields like economics, psychology,
anthropology, and more recently, environmental poliegs and human wellbeing studies
have been concerned with understanding the ac of consumption. Some
interdisciplinary studies have also helped to advance the body of knowledge, as is the
case of this study, which aims to explore consumption through a divesent lens framed

it within a sociocultural approach.

2.1.1 Consumer culture as a sociohistorical setting

Modernity played a major role in the process of consolidating consumption as a way of
living (Slater, 1997; Julier, 2008; Sparke, 2013 urrently, consumption has gained such
relevance that it has permeated evergorner of social life and culture. For this reason,
this particular period of history has been referred to aghe consumer culturespoch,
which can be better understood if observed from a historical perspective. To
differentiate the role of consumption inmodern and postmodern timesBauman (2007
coined the concepts ofthe society of producergfor modernity) and the society of
consumers (for postmodernity). During modernity, the societal model had values
centred in the long term, with a preference for a managerial spirit of normative
regulation, the division and coordination of labour, conformity to rules and preference
for long-term security instead of the immediatly consumed good. In postmodernity,
"everyone needs to be, ought to be, must be a consurd®yr-vocation" which would be
improbable without a waste-disposal industry and a strong attraction for the now
(Bauman, 2007) It is within this context that the present study sets out the research

guestions.

Consumerculture can be seen as a predetermined set of conditions in which
humans exert their role as consumers. If culture is consid@@A A A O AT OA1 DOl C

(Hofstede, 2001, p. 12}hat precedes human acts, then, consumption is paof the data
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inserted in this mental programming of every consumer. Consumption as part of culture
has great importance for urderstanding how people interact with certain societal forces

in their consumption processes and how do they, as enculturembnsumes, shape them.

Theoretically, consumerculture can be defined as a homogeneous intangible
space embedded in the global contéxvhich "does not recognise differences of age or
CAT AAO8 110 Al AOO AEOOET AOEIT 1T 08 £A£EOT WorkbEA CA
of information highways to its furthest, however impoverished peripheries"(Bauman,
2007, p. 55) As a category for this research, the conceal background helps to better
understand the conditions in which consumers are practising their processes of

consumption aswell as their processes of divestment.

Finally, the society of consumers is also distinguished by the fact that
consumption is nd necessarily linked to needs satisfaction; wants and preferences are
also powerful drivers for consumption as consumers lookEl O OT 1T OAT AT A
essentidly needed. It is also recognised that the complexity of consumption activities
lies in the fact that it seems to be an activityhiat is essential for humans and, at the same
time, it seems to be the root of a wide range of contemporary issues caused by ou

overconsumption.

The notion of consumption as an integral practice is fundamental for this
research. Therefore, the act of consaoption is not observed as merely the stage of
acquisition of goods but a practice in which different moments are comprised.
Acguisition, appropriation and appreciation have been classified byvarde (2005) as
moments in the consumption process Figure 2.1). Therefore, consumption does not
refer exclusively to the act of purchasingr acquiring goods;it can be described instead,
as a series of adtities that involve different stages in the lifespans of material

possessions.

Acquisition Appropriation Appreciation

Figure 2.1. Moments of consumption
Based onWarde (2005).
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2.1.2 Explanatory theories of consumption: why and how people
consume?

Different perspectives have been developed to understand consumption in

AT 1 OAI PT OAOU OI AEAOGEAOG8 #1100i POETI T h OEE C
permanent ard iremoOA AT A AT T AEQEI 1T (Bduan, R2@p HAZD) | £ 1 |
However, since the transition to the postmodern society era, various issues erged,

demanding an explanation for the motivations for the rising consumption levels as well

as the consequences of overconsumption. For this reason, different fields of knowledge

have generated different theories for consumption. Questions around consumniph deal

with issues like the relationship of consumption activities and needs satisfaction, the
(inrationality of consumers, the economic system and its role in consumption, the links

between material possessions and wellbeing and the implications thahé¢ current

consumption patterns have for sustainability.

In general terms, studies on consumption started as a practical discipline that
aimed to understand the market and the behaviour of people as consumers. However,
in the last few decades, consumptiostudies have evolved into a much more complex
body of knowledge considered in a multi and interdisciplinary approach. Within these
discussions, two main enquiries have been positioned as central: the process that drives
consumption and the reasons why peole consume. The first question can be labelled as
the epistemological dimension of consumption, whilst the latter is related to the

ontological one.

2.1.3 The epistemological dimension of consumption: how people
consume?

To date, different theoretical appro&hes hae been developed in order to
explain how consumption process is carried out. These perspectives can be classified
AAAT OAET ¢ O OEAEO APEOOAITITCEAAI DAOOPAA(
branch of philosophy concerned with how we know tiE T GS2ale, 2018, p. 10)Hence,
epistemological perspectives on consumption can be categorised according to the way
in which they approach knowledge, ranging from the extreme behavioural approadh
the more sociological one. Studies on consumption differ from each other in terms of

how they classify the consumer motivations and their freedom when purchasing
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something, the decision process, and the role of society and culture in consumption

activities.

By understanding the current perspectives on consumer studies, it is possible to
also understand the implications of their practical application. The body of knowledge
on theories of consumption differ from one another in the way they examine the sietal,
the cultural and the individual dimensions and their relevance for the consumption
process(Figure 2.2). They analyse the role of individuals, institutions, culture, markets
and regulations in different ways. Accorihg to these variables, these approaches can be

grouped into three different classes:

9 Sociological approach which focuses on the macro and the saelevel, and large

scale factors.

1 Individualist approach which relates to the micro level and individuals as
entities.

1 Integrative approaches which incorporate social, cultural and individual aspects
and their interactions in order to observe the relatiors between the society and

the individuals.

Macro

Meso

Individual

Micro

v

_ Figure 2.2 Epistemological dimensions of consumption studies
31 O0OAAq ! OOET OMGIE (200%)F Wakdd (@0DF; Bauinan (2007,
Spaargaren (2011) Warde (2014) & Evans (2019)



-17-

The discussion about consumption is alsordquently related to the freedom and
autonomy debate in which it is discussed to what extent a person is guided by the
context, the society, or even the instinctive impulses when making a purchasghe
macro perspective agrees with the fact that structuresin society induce specific social
actions whilst the micro perspective claims that action is driven by rational and
conscious individual decisions(Kirchberg, 2007, p. 123) Therefore, the degree of
freedom, self-determination or autonomy granted to the consumer varies according to

the perspective under which acts of consumption are analysed.

Sociological theo ries on consumption

Sociological theorieson consumption emphasise the role of social dynamics in the
consumption process. The act of consuming under this perspective is strongly, if not
totally, influenced by social forces called structures. Among thessocial forces are
institutions, political powers, regulations and policies. These structures compel
"individuals to act according to societallevel considerations”(Kirchberg, 2007, p. 116)
instead of seeing consumers as rational individuals that act according to personal
considerations, which would be the case for individualist perspectives on consumption.
Among other interests of structural perspecties on consumption, it can be identified
the way in which the economic system works and how it determines marketplace
dynamics. Another key aspect in this paradigm is the role of class, gender and ethnicity

in consumption activity which are also parts of stuctures in society.

In addition, element like race, ethnicity, subculture and social class can be
AT T OEAAOAA AO OOOAAT A OOOOAOOOAIT (mAMIOI OO EI
and Thompson, 2018, p. 13)hence, they have the potential to shape consumer
behaviours. Theorists like Veblen and his theory dfeisure class(1899) 1T O " AOiI AT 6 O
analysis of the consumerist society2007) are examples of how social theories examine
consumption. Another example of the sociological perspectives on consumption is the
work of Adorno and Horkheimer (2000, cited in Stillerman, 2015, p. 13who exposed
the idea that advertisement and production systems create false needs with the purpose
of generating new products or services for misleading people into consuming them,
co OOOAET ET ¢ OEA AT 1001 AOOGS AEOAAAT I 8

Sociolaggical approaches to consumption define consumers & mo sociologicus
agents. This means that structures and social norms guide in a strong way the individual
acts (Kirchberg, 2007, p. 116) therefore, the roots of consumption may be found in

social factors. Hence, following this logic, the role of social processes must be
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acknowledged in order to promote a changgBriceno and Stagl, 2006, p. 1542)In

general terms, this type of discourses seem to designate a passive role for consumers

OxEI OA AAOO AOA 1 AOCAI U Qradvetsetul., RAAHA DO5LInE 1 O1 O
other words, the capacity for makirg decisions is perceived as strongly restricted since

the social pressures are stronger than the freedom for acting.

Individualist approach to consumption

There is a large scholar tradition, especially coming from behavioural economics and
cognitive psychology studies that supports the notion of consumption as a matter of an
individual decision making process. Within this perspective, agency, which is defidas
the freedom of directing actions(Young and Middlemiss, 2012) is fully exerted by
consumers. Hence, it is assumed that consumption acts are mostly rational and endow
the consumer with total agency. In this sense, the consumer is analysed in the miero

level.

For the individualist paradigm, a person is an agent that has a socioeconomic
status and it is strongly guided by both, the possibilities for acquiring something and the
personal preferences. According to this paradigm these two factors would produce a
rational outcome of the consumpion decision. In addition, the consumer is also a
decision maker that uses knowledge to guide consumption acts. This perspective tends
to conceive humans asomo oeconomicuentities, OAT PEAOEOET ¢ EJ AEOEA
level actions, driven by rational, cal®1 AOET C AT (K@dhedy, 2600, BH.I116D 6
Corsumer research studies are mostly ruled by the assumption that individuals are
OOAOQET 1T AmaketsAndogtipdomcérned with the functional benefits of goods, and
i AGEI EUET ¢ OO0 fidul @l DhhmpSod, 2018, @.@) T hese studies also
support the notion of the consumers as a purely rational element of the purchase
equation that evaluates a number of independent factors such as prices, advertising and

retailing systems.

More recently, some traditional individualist fields have started to acknowledge
the fact that other aspects apart from individuals' rationality in consumption advities.
One example of this is the field of behavioural economics which has been evolving to
include not only the individual aspects in the decision making process but also the
relevant social dimensions involved in consumptior(Samson, »14). Contributions on
this field have helped to understand how purchasing decisions are linked to emotions

and habits (Mont and Plepys, 2008) which are linked to the individual dimension of
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consumption. However, some lintations of these perspectives are that they may tend
to over-emphasise behaviours, attitudes, and choices of individua{&vans, 2019)and

overlook the societal factors in the consumption process.

Integrative approaches to consumption

So far, thesociological and the individualist theoretical perspectives on consumption
can be positioned as the two extremes in consumption studies: the first, highlighg the
role of society and structures in consumption; the latter, stressing the agency of
individ uals and their freedom in purchase decisions. However, a third category of
consumption studies has emerged from a more conciliatory approach. The integrative
perspective comprises both the structural and the agential factors, considering them as
complementary aspects in the consumption process. For this category, the concepts of
homo oeconomicuand homo sociologicuare complementary(Kirchberg, 2007, p.118)

instead of being opposed to one another.

Consumer culture field has been incorporating an integrative approach aiming
to understand consumption as parbf the culture, its representations and the agency of
AT 10061 Abbs )OO EO A AOGkekts peiisonak identity, CsBdial O 01 B €
ET OAOAAOGET 1 Oh AZEZEI EACEI T 08 AT A AAEAOEI 600
these interrelations are manifested adr OO0 A xEAA OAT CA T &£ AT 1 O«
(Arnould and Thompson, 2018, p. 1)It builds upon different areas of knowledge as
social psychology, anthropology, material culture, sociology, andistory; thus, the
variety of perspectives allows the analysis of the consumer as a complex unit that

interacts within a sociocultural context.

The integrative approaches also acknowledge the fact that there is an interaction
between the structure and theACAT OOh OOEA 111U OAOEIT T Al EOQU
TTO0 OEA 1 AAOT O1T AEAI 11T AR OEA I1(GakiaOdhdi, OEA |
1995, p. 43)nor is the individual as an isolated entity. With different nuances, the
integrative approaches to consumption recognise kb, the importance of the individual
factors, as well as the societal conditions as part of the elements that constitute the

consumption process.

Integrative approaches study to what extent structures shape agents in
consumption and how these consumptionprocesses influence structures which
constitute a symbiotic relationship between the two spheres. Since this perspective

recognises the relevance of elemenige culture and context and their interaction with
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individuals throughout the consumption process the present study aligns to these

principles.

In summary, each perspective has contributed to understand consumption
based on a different framework and a articular philosophical stand point. Knowing the
differences between them and how do they concepéilise consumption activities and
the role of consumers, is important to recognise how these perspectives can be used and
their strengths and limitations. Table 2.1 summarises the three perspectives by

emphasising the main components of each one of them

Table 2.1. Epistemological perspectives on consumption and their differences

Category Sociological Individualist Integrative
Subiject of Consumer society | Consumer Consumer culture
study behaviour

An element that A decision maker | A configurator of
Consumer : .
replicates the routines

considered as | oo iished system

Subject to Sovereign Reflectiveconsumer
Freedom of institutions and a consumer
choice mannequin to
commodity culture.
Consumption No reflection Deliberation Practical
acts are a consciousness
result of
As an act that As an end initself | As a means for
sustains and accomplishing
Consumption replicates something. A
structures moment in other
practices

Based onMiller (2001) ; Warde (2005); Bauman (2007}, Spaargaren (2011) Warde
(2014) & Evans (2019)

2.1.4 The ontological dimension of consumption: why people consume?

The ontological aspect of consumption addresses the nature of camsption activities.
This dimension of consumption explores the question of what the main drivers for
consumption are and what is the relationship of goods consumption and needs. In
contrast to the epistemological dimension, which deals with the consumptioprocess
itself, the ontological dimension of consumption explores to what extent consumption

is driven by human needs and the sufficiency of goods in order to satisfy them.
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The ontology of consumption focuses primarily on the role of consumption as
way to satisfy physical, social, psychological and emotional needs of human beings and
how goods become satisfiers for these needs. Contemporary discussions on
consumption and human put in evidence how, in the society of consumers, the acts of
consumption are rot exclusively linked to basic needs but also, to wants and desires

(Jackson et al., 2004\hich leads us to the quandary of the isatiability of human needs.

With the aim of exploring this subject in depth, the theory of needs has been
central in defining under which circumstances purchasing activities can be framed as
needs satisfaction and which others would be framed as superflus or even
counterproductive for consumers. In contemporary societies, it has been observed that
OEA CAT AOAT EOAA 1101 EO OEAOYd OEOOOEEEAAI £
NOAOGOGEI T O 1T £ OADPI AAAI AT Oh A O GCamghelll 1098,pAT U A (
238). In other words, the boundaries between wants and needs are less clear when they

are framed in a sociocultural context.

There are different proposals on what human needs ai@lax-Neef, 1991; Doyal
and Gough, 1993; Kenrick et al., 2010; Maslow, 2013; Gough, 2Q1%he different
interpretations of human needs can be classified in three groups: (i) needs as internal
forces that drive the acts of consumption; (ii) need as external or environmental
requirements as aim to a speific end; and (iii) needs as requirements for performing an
act.(Gasper, 1996, cited in Jackson et al., 2004, p. l@pwever, the debate on the validity,
the relevance and the legitimacy of consumption as needs satisfier is stijpen in both
social and natural sciences. When consumptios framed as a needssatisfier activity,
some ethical problems start to emerge since every perspective on human needs have

different definition of what can be considered as a need

The relevance ofconsumption for the construction of lifestyles as well ashe
social activities linked to it suggest that human needs cannot be reduced to pure
physiological requirements. However, it is possible to conceptually differentiateeeds
and wants. On the one BAnd, the economic perspective would agree with the fact tha
consumption of any product would help to meet a need, which implies no distinction
between needs, wants and preferences. On the other hand, a human development
perspective would argue that consumtion and well-being are not strictly linked, and
that needs satisfaction is systemic, multidimensional and noimierarchical (Max-Neef,
1991). Consequently, the consumption of goods, as an act for meeting needs, must
explore the different dimensions in which a need is being satisfied through the
acquisition, use and even divestment of goods since simultaneous needs barsatisfied

through these activities.
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However, the debate on when consumption serves strictly as a need satisfaction
activity seems limited since, in the society of consumers, the legitimisation for
acquisition and replacement of goods is the norm. Fa@ome perspectives there imno
pragmatic difference between what is needed, what is wanted and what is desired.
Hence, the ontological dimension can set ethical questions and contribute to a broader
discussion on human needs. Nevertheless, in order to gea¢e new perspectives and
si 1 OOETTO0 O bDpOT Al Ai O AAOEOAA &£O1Ti1 Ai 1001 PO
TAAAO AOA O1 OAT AAT A OET AA OAlI1T 1TAAAOG EOI Al
A O QHelet, dited in Campbell, 1998, p. 241)Further discussions on the ontological
dimension of needs should be oriented towards the construction of these needs and how

they reached this place of normality.

2.2 Sustainable Consumption. An alter native way of
development or an oxymoron.

The relevance of consumption for contemporary societies in terms of satisfying not only
physical needs but also needs such as identity, participation is well established.
Consumption hasbeen classified previouslyas a pervasive activity; it is part of many
other practices (Warde, 2005, p. 137)and it is interrelated to the construction of
contemporary lifestyles. Hence, its relevance cannot be reduced to sufleous
acquisition of material goods. Nonetheless, new challenges have emerged as a result of
overconsumption.

4EA OAOI 1 OAOATT OOI POETT AAT AA AAEET AA
OAOI OOAAO AT A (Qudch &bl &z (X0A7 i cifetl B 8heth et al., 2011, p.
25) in reference tothe speed in which raw maerials are extracted from nature leaving
no margin for their regeneration. Nowadays, overconsumption is considered one of the
major challenges for achieving sustainability According to footprint indicators, the
limits of resources consumption have beengpassed. Currently, humanity is using
natural resources faster than the planet can regenerate them. For maintaining current
ways of living, we would require an amount of resources equivalent to 1.75 Earths
(Global Footprint Network, 2019). Hence, the potential for systems to regenerate

themselves arecompromised.

Consumption has become a relevant topic for sustainability as a result of
contemporary consumption practices, which has led to a rapid increase in resources

demand. Material use in a global level has grown faster than population; use of mdés
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per capita has incrased in a significant way. Metabolic rates, the use of resources per
capita, continues growing in the industrialised countries(Figure 2.3). Some other
empirical facts such as the rise ineergy demand and waste generation put in evidence
the challenges that consumption patterns represent for sustainabilit¢Fischer-Kowalski

et al., 2011) It is for this reason that consumption practices become a relevant issue not
only for understanding the culture and social interactions but also in terms of

environmental issues.
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Figure 2.3 Global metabolic rates 19002005, and income
Source: Krausmann, et al. irischer-Kowalski et al. (2011, p. 18)

Some perspectives on sustainabilityhave declared the urgency of reducing material
consumption and decoupling it from growth (Fischer-Kowalski et al., 2011;
Heikkurinen, 2018). By studying consumptionwe also search answers for better ways
of using resources through the observation of materiamediated activities in
contemporary societies. Hence, the significarcof consumption cannot be neglected,
and for this study, consumption is an opportunity to ihd alternatives aligned to needs
satisfaction and sustainability goals but also acknowledging the importance that the

material world has in terms of cultural representations and social interactions.

2.2.1 The concept of sustainable consumption

Consumption isan essential pillar for contemporary cultural expressions and highly
embedded in people's lifestyles. This has caused the raise in resource usage and waste

numbers due to the changes in consumptiompatterns (Figure 2.4). Two main factors
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have driven the increasing levels of consumption: the rise in affluence, which implies a
higher purchase power in middle and lower income cesumers(Kharas, 2010), and the
normalisation of goods replacement(Leslie and Reimer, 2003; Gibson eal., 2013;
Laitala, 2014)which has been caused by shifts around material and cultural practices
together with discourses arauind durable goods in the consumerist era, have caused an
intensification in consumption and waste generation. This issue is also linked to the
problem that products that are still functioning are disposed by owners, which
generaADAO x AOOA 1 /B (Edffoh &nd® Alda, 201Q)EThdsétwo factors have

caused an increase in both consumption and waste generation numbers.

Indexed
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Figure 2.4. Gross domestic productbn and domestic material consumption in OECD
countries, 198072000.
Source: OECD, 2008b irischer-Kowalski et al. (2011, p. 19)

Over the last two decades, the notion of consumption started to be conceived as
significant for environmental issues. Consumption is a concept that comprises not only
the acquistion and the use of good but an activity that is closely linked to use of natural
resources and waste generation. Therefore, consumers are "setinscious about the
finality of the resources that are thereby removed by the act of consumptior(Miller,
2005, p. 29) The world faces new envionmental, economic and social challenges; it has
been reported that global energy consumption in 2017 increased by 2.1%. There is a
rising demand for natural resources and commoditie$OECD, 2015bgnd, at thesame
time, waste generaton per capita has been increasing and the trend indicates that the
figures will continue to increase(Hoornweg and BhadaTata, 2012) Within this context,
sustainable consumption has posioned as one of the mosrelevant contemporary

discussions.
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The concept of sustainable consumption can be traced back Agenda 21 in
which it was established that a transformation of consumption patterns was needed. It
AAT AA AAZEET AA sAnd setiods that @<pri tolbaBic @ekds @nd bring a
better quality of life, while minimizing the use of natural resources, toxic materials and
emissions of waste and pollutants over the life cycle, so as not to jeopardize the needs
of future generationsd (Lorek and Vergragt, 2015, p. 19) It encompasses not oy
acquisition but alsoproduction patterns in both social and environmental dimensions.

A set of shared basic principles have been identified:

 To address environmental, economic, social and political aspects in

consumption
1 To reduce waste generation throgh prevention, reduction, recycling and reuse

I To use innovative capacities to move towards more sustainable patterns of

consumption and production through technology and science.

One of the main components of this discussion and the reason why this research focuses
on divestment derives from the gap of knowledge that exists inside the consumption
field and material possessions. For some perspectives, it is really clear that consuiop
levels can be reduced without compromising life qualityJackson, 2006, p. 12)or other
perspectives, he fact that consumption is increasing in society is proof of a progressing
society with a better quality of life. However, a key question remains about what is
needed, what is wanted, and how these two concepts can be differentiated within the
sustainable consumption debate. Hence, sustainable consumption is also about
recalibrating human actions in oder to redirect consumption patterns to reach both

human well-being and the conservation of environment and natural resources.

1 Agenda 21 Plan is a United Nations action plan developed in the Earth Summit in 1992 at Rio de Janeiro.
In this document it was established the programme of action for sustainable development.
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2.2.2 Perspectives on sustai nable consumption

The field of sustainable consumption hadveen evolvingto incorporate not only the
transformation of production systemsbut also strategies that include the use ajoods
and services that can reduce thenvironmental impact of consumptionactivities. Hence,
sustainable consumption goals nownclude conceptslike contraction of consumpgion
and transformation of consumption habits. In order to accomplish so, different
perspectives on sustainable consumptio have been developedemphasising the role of
different agents such as governmentsnanufacturers andconsumers

The different perspectives on sustainable consumption can be grouped
according to the epistemological approach to which they subscribe. Diffnt positions
have been identified. They are aligned with the epistemological perspectives on

consumption and can be grouped in threenain categories:

1 The first group of research on sustainable consumption has a structuralist
approach. This means that thee studies look for a transformation of regulations
and institutions that control environmental and social issues should improve
mechanisms in order to force companies and individuals to improve their
practices. Structures such as government and culture i@ a major role in
promoting changes towards sustainability. Terms likeecogovernmentality and
OCOAAT cCI1 OAWdich &bl Wakde 2@1B,d. 874re used to define the
OAT AGAT AA T £ -s&é GQuthdriies Arbrdote bpledific systers of
ETTx1 AACAd j 200EAAI OAh ¢mpxqQ AT A Eix C
practices. The approach of this discourse isligned with the top-down
strategies, which endows structures to guide the changes towards a sustainable

future.

1 The second group supprts the premise that personal selcontrol is the solution
for overconsumption. Thus, contributing to sustainable goals hrough
responsible consumption relies mostly on the consumer and is carried out
through individual decisions. This perspective suppord the notion of the
sovereign consumet. Within this dialogue, the impulsiveness of consumers has
been identified as a keyproblem as it is difficult to help individuals to make

conscious changes in their behaviours and live in a more sustainable way by

2 This term has been used in the economics field to refer thé characteristic of any consumer that has
delegated no power to institutions, hence, this allows her/him to exert power to demand.
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consuming less. In addition, this perspective also promotegducating the
consumeras a strategy to reduce or to stop the ggisition of goods.

, El EOAOEITO T £# OEEO OUDPA 1T £ OOOAEAO AO,
consumption involves many factors OEAO OEAT ET AHKGediAeDAl AA
al., 2015) However, the individual decision making process is still the
predominant type of research in the field of satainable consumption(Shove,

2010, cited in Sahakian and Wilhite, 2014, p. 26)ndividualist approaches on
sustainable consumpion are the most frequently used. It is mainly centred on

the consumption decision making process and its relationship with sustaindé

and ethical purchases. These studies focus on how to transform individual
behaviour to have a positive influence in thig purchasing practices to turn them

in more sustainable ones. From a psychological point of view, these proposals

also study in whatways human behaviour can be influenced in order to reduce

resource demand, either when purchasing or when using products.

1 The third group follows an integrative approach in which both, the individual
and the institutions are responsible for transforming ursustainable ways of
consumption. Individuals and structures are elements that interact with each
other. Therefore, the inegrative alternatives for promoting sustainable
consumption need to take into account actions are directed by habit, structure
and cukure (Young and Middlemiss, 2@2, p. 743) Hence, in order to achieve
more sustainable ways of consumption, both agency and structure need to
change. Within thisperspective, decisions on consumption are influenced by

situational, contextual, cultural and individual elements.

In conclusion, even when aligned to sustainability principles, the three groups differ
from each other in the weight they confer to the idividual will, the societal forces and

the contextual conditions that are involved in the consumption processl@able 2.2).
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Table 2.2. Epistemological perspectiveon Sustainable Consumption

Category Individualist Sociological Integrative
For The individual The structure needs | Both need to change
sustainable needs to change to change
consumption
to be

accomplished

The motor for Empower Change the context | Intertwined
change is individuals to to change processes of
change their individuals' actions | interaction.
actions.
th(:gt(()e mi_:sp Top-down strategies | Mutual influencing
9 and coshaping
Achieve Make different Transform Developing new
sustainable decisions structures practices
consumption
by
Disciplines Psychology Sociology Sociology
Economics Cultural Studies

Sources:Spaargaren (2011) Young and Middlemiss (2012) Spaargaren (2013)
Sahakian and Wilhite (2014)

2.3 Framing the research . Building a lifestyle through goods
in the consumerist era

A brief overview of sustainable consumption has been presented. Howeveit is

important to clarify that the term has been used to group different spheres of human

activities, consumption issuesand their impacts in terms of social and environmental

issues. From all these activities, three main fields for studying the impaadf

consumption have been identified:

1 Theindustrial production perspective from which it can be understood to what

extent industries contribute to impacts.

1 Thematerial useperspective that evaluates the environmental of materials and

resources usage.

1 The final consumption perspective which evaluates what products have the

greatest impacts throughout their lifespan(UNEP, 2010, p. 21)
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Each category prioritises different moments in the whole spectrum of consumption. For
this study, the main focus is the final congmption stage in which is comprised daily life
interactions and material goods within the context of households. Thisllows to
understand how in everyday practices, the consumers as agents enact the possibilities

of more sustainable consumption patterns.

The present study presents an alternative to understand consumption from an
integrative approach in the light of divesment practices. In view of the fact that
consumer behaviour has been explored extensively and less has been said about its links
with the sociocultural factors and their impact on sustainable consumption, the
framework aims to contribute to understandinghow sustainable consumption can also
be contextually determined and how in consumption processes, individual and

contextual factors influence the final outcome.

An integrative approach to consumption needs to incorporate both agential and
structural elements. Within the frame of sustainable consumption, it is also important
to acknowledge the role of materiality for all the cultural and sa@l dynamics that are
mediated by things. As stated previously, consumption and material goods are
meaningful forconA i BT OAOU OI AEAOCEAO ET 1 AT U xAuOq EI
AT 1 060Ii AO AOI OOOABAEODI AU OEAEO partichaitpdE AOAT EO
goods, clothes, practices, experiences, appearance and bodily dispositions they design
together into A 1 E ARdat@estode1991, cited in Evans and Jackson, 2008, p. 9)
This implies that studying consumption without considering the sociality of it, as an
individual decision in an isolated environment, could result in ineffective ways of
intervention since the roots for overconsumption would be overlooked, ignoring the

strong impact that different dimensions of socialife have in practices.

To achieve more sustainable ways of consumption there are a number of
difficulties. It is known that economic sysems, infrastructure, the dominant culture and
the lifestyles need to be transformed, at the same time changes insithstitutions and
the power relationships are required. (Vergragt et al., 2014 cited in Lorek and Vergragt,
2015, p. 19). To navigate through these difficulties, sustainable consumption has

attended issues that can be classified in the different types of strategies:

1. By transforming consumer goods to align them with sustainability
principles : This alternative is the d¢osest to sustainable production and
technological developments. Environmental impacts can be reduced through
improvements in materials and production technologies. It can also be

considered as the first approach to sustainable consumption. Within this frae,
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material changes to products (i.e. biodegradable materials) became a popular
solution to reduce the environmental impact of goods. This group also

encompasses the dematerialisation of consumer goods.

2. By reframing consumption under the umbrella of the h  uman needs. It
implies a more abstract dimension of sustainable consumption since it is not
reflected through material aspects of goods. Achieving sustainability through
this paradigm means that the human needs satisfaction must be decoupled from
materiality. Therefore, it could imply transforming the way in which we perceive

needs satisfiers.

3. By encouraging the changes on human -object interactions: From attitudinal
aspects to consumption to the modification of environment policies, this
alternative comprises consumers' efforts towards consuming in more
sustainable ways and would include both individual and social levelsf action.
Frequently, it is applied more in durable goods (e.g. appliances, furniture and

technological devices) than to singlaise good (e.g. food and medications)

Within the field of consumer culture theory, some authors have studied the relevancé
them in terms of identity and social relationships(Appadurai, 1988; Douglas and
Isherwood, 2002; Miller, 2005; Bauman, 2007)Hence, perspectives that claim for a less
consumerist society under the perspective that it is easy to stop consuming because it is
superfluous, might overlook the relevance that it has for carrying out amny other
practices in everyday life. Therefore, the act of consumption, if linked to needs as self
EAAT OEOU Ai 1 OOOOAOGETIT AT A AOI OOOAT OEOOAI Oh
ET OAT OE OE (Doupkds add Isherwobdd(®602)Hence, the challenge is to account
for the individual, social and cultural dimensions of consumption. In order to
disentangle the conflicts betweerconsumption and sustainabiity, more contemporary
approaches have opted for framing consumption within integrative approaches that
account for the relevance of the sociality of consumption and at the same time, recognise

the environmental and social impli@ations of overconsumption.

3 The classification of goods in durable and nondurable is traditionally an economical way of
distinguishing the two types d goods. Singleuse, also called nondurable goods are all these

products that can be used or consumed only once.
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2.3.1 The design corner: Durable goods, lifespans and sustainable
consumption

It has been already discussed how the rise in consumption and the subsequent increase
in waste generation is becoming the biggest challenge for sustainéity (WRAP, 2017;
World Economic Forum, 2019) The case of durable goods is relevant for this study since
they are a point of convergencdor consumption practices,the commoditisation of
lifestyles and the impact of material consumption on the environment. Some examples
of how consumption patterns are not sustainable has been incorporated to current
lifestyles are found in daily use producs such as clothing and teatological devices. The
consumption and replacement of these items has increased consistently in the last years.
As an example, the electronic waste, which is the fastegtowing waste stream
worldwide, has reached 50 million tonres in 2018 (World Economic Forum, 2019)
Another case that illustrates this challenge is the clothing consumption, which in the
United Kingdom grew from 950,000 tonnes in 2012 to 1,130,000 in 2016VRAP, 2017,

p. 9).

Contemporary solutions for sustainable consumption goals are framed around
waste reduction through prevention, recirculation and through innovation as a tool to
generate new products, processes and materials centred on technology and science
(Jackson, P06). To this end, some attempts at solving the problem have been to design
or redesign products in order to reduce their environmental impact by transforming
consumer goods to align them with sustainability principles, as expiaed previously.
Design digiplines have contributed to accomplishing this by proposing mainly
technocentric solutions such as the introduction of environmentally friendly materials
or green technologies. These contributions can be framed in the, what Hasen defined

previously asthe first wave of sustainable design.

The relationship between sustainability and design has a long and dynamic story
(Table 2.3). Terms like ecoefficiencyand eccoeffectivenessvere not popular concepts
until the 1990s, and their aim was to align sustainable and economic development. The
goal of these strategies is based on the principle of reducing environmental impact
through progressive improvements(Fiksel, 2012), which would lead eventually to more
sustainable ways of consumption. This paradigm of environmentally esponsible
products popularised the concepts ofife-cycleand lifespanof products with the aim of

unveiling the impact that consumption of ordinary goods had on the environment.
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Table 2.3. Paradigms on ssgtainable consumption and the design response

Birth Paradigm Core values Description Design
Response
~1970 | Green Technocentric Motivated by the Green Design
consumption | g0 green economy and Ecodesign
ecological clean produ_ct|on _
approach systems, t_hls Life-cycle
consumption approach
paradigm was driven
by the goods that
promised less or
non-environmental
damage when
producing and
commercialising.
~1990 | Sustainable | Ecosocio- This consumption Sustainable
and centric paradigm is more design
Ethical Introduction of aware of the social Design for
Consumption | the concepts of Impacts Of. sustainable
ethical and consumption. consumption
social It comprises not only
responsibility the environmental
damages but also
human aspects of
production and
commercialisation of
goods.

Source:Colby (1991); Madge (1997) Thorpe (2010).

For a long period, research in the field of sustainability focusedrooptimising lifespans

of products by trying to find ways to make them last for longe(Madge, 1997) However,

more recent studies have revealed how the longevity of products is not exclusively a

matter of performance and durability in goods. Thé E/ EAODAT 1T £ A POl AGAO
property of objects.. [or] a rationally calculated number that is inscribed in a product's

A A O E(QakegerErben and Proske, 2017) Within this perspective of considering

immaterial aspects of possesions and their links to longevity, a new stage of sustainable
consumption in the design field started to emerge. These proposals explore not only the
manufacturing processes but also, thesestage of products in order to understand the

role of consumersin lifespans of products.
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2.3.2 Durable goods design and Sustainable Consumption

Aligned with sustainable consumption principles, there is a set of discourses that have
been emerging to change thevay in which goods are designed, used and discarded.
Since he emergence of the sustainable consumption term in the Rio Earth Summit
(Jackson, 206), a series of alternatives have been proposed with arquuct-design

orientation. Some of the proposals can be defined as individualist approaches to
sustainable consumption; some others are situated in the technological transformation

of material goads and infrastructures for supporting them.

One of the releant discourses that can be situated inside the individualist
approach to consumption is the field oDesign for sustainable behaviouiBhamra et al.,
2011) which suggests that changing ansumption patterns is possible through
AREAOCET 6O i T AEAEAAOCET T8 $A&3" AEI O O A@biioO
01 OAAOGAA T ACAOEOA O1 AEAIBhanma edal., Q@D p.1430A T OAI
Within this perspective, the behavioural aspects of use are studied. When designers get
to know how a product is used and why it is useth such a way, they have the potential

to propose designled solutions that help users to save resources in the use phase.

Another example is proposed byChapman (2005) who suggests that appealing
to emotions can contribute to the creation of more longer lasting products outside the
technocentric sphere. The premise is that, there are some objscdthat users keep for
long periods of time because they estdish an emotional connection with them. Even
when this proposal is also situated under the individualist approach, it suggests that
designers should encourage innovative practices inspired by mermeaningful factors
that engage the consumers, instead obdusing exclusively on material solutions for
sustainable consumption issuesChapman (2005)explains:

Crippled by its own brilliance, the understimulated human brain must now
search elsewhere for stimulation of a more synthetic, designed nature. The
modern consumer is born and shall, heteforth, mine the glossy veneers of
material culture in the hopeless pursuit of qualitative stimulation (p. 30).
Another group of proposals are centred on understanding obsolescence. They advocate
for the transformation of goods with the aim ofoptimising their lifespans. There are
different perspectives on why a poduct becomes obsolete Table 2.4). Hence, these
strategies aim to improve eithe the efficiency of the product or to promote the
attachment to them. By understanding the behaviour of the users and their purchasing
and replacement decisions, these strategies aim to improve the design of products in

order to create longer lasting prodicts.
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Table 2.4. Obsolescence from different perspectives

Cooper Heiskanen (1996) Kostecki (1998) Van Nes and
Cramer (2006)
Fitness By failure Functional Wear and tear
Function Dissatisfaction Economic Improved utility
Fashion Changes in needs Symbolic Improved
~as determinants expression
of durability~ New desires

~as a typology
for replacement
motives~

Based onCooper (2010a, pp. 29).

These contributions have originated different strategies: centred on product features,
individual and societal aspects. Within these strategies, designers, users, manufacturers
and society can be involved. However, from the design practice, most of the strategies
have focu®d in the features of pralucts, giving less attention to the individual and
societal aspects of obsolescence which has created controversy within the consumption

studies since the efficacy to reduce overconsumption is still in question.

It has been arguedthat, in order to transform consumption practices, not
everything should rely on material aspects of possessions. Defying obsolescence might
be perceived as the requirement of creating longer lasting products. However,
additional research could be helpfuln order to find out when and how a longer lifespan
of products is the best solution. In other words, we first need to ask: is the creation of
longer lasting goods the solution to consumption issues? How is a longer lasting item
received by the consumerDoes this apply for all ypes of goods? These questions aim
to account for the relevance of consumption activities and their significance for
contemporary lifestyles. As Miller (2012) explains: O laterial culture tends to be
symbolic before it is functionaB we remain interested in totally useless stuff because
useless stuffgenerallE AO A OT AEAIT  Apl 18). Thiskéfldctioh &mbhadids] A 6
on the fact that even those that are considered unnecessary goods have social and
cultural meanings, potentially linked to human needs such as participation and self
identity. Consumption here is a means to meet those needs. Fugtmore, since it has
been recognised that consumption plays a major role in the creation of a lifestyle, design
practice should also acknowledge the fact that needs of participation, sedfentity and

creation are of equal importance when acquiring produts.
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Several studies hse explored the possibilities of enhancing lifespans by
improving the durability of products (Cooper, 2010a) Progress hasbeen made in
specific areas of sustainable design supporting the notion that longer lifespans can
reduce the environmental impact of overconsumption and waste generation. However,
efforts have been insufficient to outweigh effect®f environmental impact. Limitations
of these proposals lie in the fact that some traditional design practices seem to be
ET Al i DPAOEAT A xEOE OOOOAET AAT A Ai100I POEIT D
OOUET ¢ -Zi@andileOpkidtiples into an existing and often unreceptive
manufacturing system, it may be useful to approach the subject from the opposite
A E O A A@dker] 2006, p. 30) in other words, efforts for changing the status quo of

the problem might require new paradigms on design and material possessions.

2.3.3 Still searching for answers: the failure of the postmodern
promise of a sustai nable world

Together with the advancement of knowledge on environmental and social issues
caused by industrialisation and postmodern ways of living, the willingness to change the
current situation also became relevant. Without a doubt in the last decadethe
awareness of enviromental issues and their link to contemporary consumption

patterns increased. However, two main limitations have been identified so far:

1 The gap between knowledge, attitudes and actions: Even when people is more
aware of environmertal problems and recogni& the urgency of transforming
consumption patterns in order to reduce the environmental impacts of it, there
is still a gap between knowledge and attitudes towards prenvironmental
practices and real actiongKollmuss and Agyeman, 2002; Antonetti and Maklan,
2015; Sumner, 2018)

1 The commoditisation of sustainability: A second limitation within the
consumption answers to sustainability is the phenomenon ofreenisation of
goods. This term isused to describe the maelstrom of green products and their
disseminated consumption, which resulted in a backfire effect, generating a
simplistic approach to sustainable consumption and challenging the validity of
both, the idea ofmore sustainable practtes and the conception of the ethical
consumer. This issue revealed that eeiiendly products were not the solution
for achieving more sustainable ways of consumption since becoming a green

consumer, which derived in creating a newmainstreamed market nidie of
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affluent and young people(Lane and Goman-Murray, 2011, p.20) promoting
this way of consumption as the right way to consume.

Considering all of this evidence, it seems that sustainable consumption still has a large
area to explore. It has also been studied how since proposals centred on green markets
became a mans of distinction, wealthier people are frequently those who consuen
environmentally friendly products (Gibson et al., 2013, p. 12vhich brings the question

of how linked sustainable practices are to preenvironmentalism and to a status and
affiliation symbols. This and other ambjuities inside sustainable consumption field
have been identified, highlighting the need for developing further research on the
subject by focusing on stages of consumption that have beksss researched, involving
not only the decision making during the prchase stage but also including use,

disposition and replacement of goods.

2.4 Where do we go from here? The relevance of post -
acquisition stages of products

Thus far, it has been obsendhow consumption and replacement of goods are linked to
waste generdion and resources usage. Some studies have focused on evaluating the life
cycle of products in order to optimise lifespans as a preventive measure for material
consumption. In view of the fact that waste management is inconvenient and expensive,
a product-lifespan optimisation approach(Evans and Cooper, 2010, p. 32®)as gained
prominence as a waste reduction strategy. It is for this reason that product dability
started to be associated with longevity, assuming that a product would have a longer
lifespan if it had the ability to perform fully its function for long periods. However, as
mentioned before, by emphasising on the material functionality aspect aurable goods,
the solutions for replacement and overconsumption started to be mainly techroentric,

creating an imbalance among other factors that affect a product's longeuvity.

After recognising the fact that other aspects, apart from technologicabhitions
influence products' lifespan, it is necessary to find new ways of addressing the high
replaceability in durable goods and the waste of unused utilit{Bolton and Alba, 2012)
Here is where the postacquisition experiences of consumers take relevance for
sustainable consumption. Although there are some studiesfocused on this topic
(Chapman, 2005; Hendk N. J. Schifferstein, 2008; Cooper, 2010a; Bhamra et al., 2011;

Bianchi and Birtwistle, 2012; Glover, 2015)very little research has been done on the
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process that material posgssions go through after being acquired until they gradually

reach the wase stream.

Consumption for this research consists of many stages. It is not merely the act of
acquiring a product but more a series of acts that together constitute the consumption
process itself. As previously mentioned, acquisition, appropriation and appciation are
moments in the consumption procesgWarde, 2005)and it involves different phases of
OEA DOiI AOAOOG 1 Evadks@pW)su@gested thativde MeErddiabds ban
be situated in the consumption process spectrum: deWaation, divestment and disposal
(p. 507). Hence, the consumption spectrum includes six stag@sigure 2.5) in which the

lifespan of a product is configured.

Acquisition Appreciation

Appropriation

Disposal Devaluation

Figure 2.5. The consumption process and its moments
Based onEvans (2019)
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2.4.1 Changing the status quo. The journey from design to
divestment

Postacquisition stages of products have been gaining relevance in the last decade.
These studies in postacquisition have provided insights for a better understanding of
OOOOAET AAT A AT 100i POETT DPOAAOEAAO OEOI OGE
sufficE AT @abper, 2005, citedn Cooper, 2010a, p. 149f products. One of these post

purchase stages is diveshent.

The concept of divestment refers to the process through which owners separate
either spatially, mentally and/or emotionally from their possessions.Gregson et al.
(2007a) define divestment as the counterpart to appropriation, and it can also be
01 AAROOGOTT A AO OA bl ET OzwierE ceftdindohnts Ofkdydyenient &£l O

with objects EAOA x AT AA 1T O AAAT ET OAOOODOfGhter, AT A 1

2015) indicating that the divestment can be linked to otherevents in the life of the

consumers.

Until recently, little attention has been paid to the divestment process even
when it plays a fundamental role within the sustainable consumption agenda terms
of the links between consumption and waste generation practices. As opposed to
consumption studies divestment is relatively a new field, and only a few scholars have

used it to generate a broader landscape of consumption practices.

The term divestment,as opposed to obsolescence, acknowledges the fact that,
even when possessions remain the same, thegan fall into disuse or be disposed as a
result of owners' life circumstances. Divestment is an action rather than just a passive
term to describe the statis of the product. In other words, divestment implies agency to
owners and not just to the durability of things. From this perspective, individuals, their
circumstances and the products are equally involved in the divestment process. Hence,
the concept ofdivestment also gives relevance to the social context acknowledging that

this factor also shapes desions on possessions divestment.

Divestment studies can be classified into two different groups: those that define
divestment as a decision made by individals, and those that consider divestment from
an integrative approach accounting for the social facts that shape it. These studies
have examined divestment in different contexts and observing different types of goods
and provide important insights into the field of sustainable consumption in terms of
identifying existing conduits for divesting goods, ad people's ideas around them. In

general terms, these studies share similarities in the way they classify how people

1
(
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decide to discard their goods Table 2.5) depicting the means through which

possessions are more@mmonly divested in contemporary western societies.

Table 2.5. Divestment channels

Harrel and McConocha Gregson et al. Glover
Keeping Giving away Practices of retainment:
Throwing Away Passing on Storing
Selling/Swapping Selling Making do
Giving away: Binning Treasuring
Passing along Return-oriented:
Donating with tax Selling
deduction. Altruistic divestment;
Donating without tax Charities
deduction. _

Passingon
Ridding

Based onHarrell and McConocha (1992)Gregson et al. (2007k)Glover (2015).

Even though the divestment channels have been identified by these studies, little
investigation has been done on the motivations for divestment and which of these
channels is chosen awell as which socioculturd factors are influencing the decision on
divestment. To datesome scholars have examined the social dimension of divestment
(Gregson et al., 2007b; Glover, 201%tending to observe how dvestment is embedded
in social life. Gregson et al. (2007b)argue how divestment, apart from having the
primary aim of material dispossession, also creates connectiorsmong communities'

members, stating an argument that supports the sociality of divestment.

Sustainability in the context of divestment involves ways of preserving the value
in possessions and, consequently, reducing waste generatiglover, 2016, p. 9)
Therefore, it is assaiated to those practices that can prolong the lifespan of products,
promotes the reuse or reprocessing of materials or, in the cases in which none of the
above is possible, it enables an environmentally responsible waste managent. Figure
1.1 presented the waste hierarchy and sectiorl.2 discussed how waste diversion

activitiesconverge with sustainability.

Following this hierarchy, a priori, sustainable divestment can & defined as that
practices that helps to reduce harmful environmental and social practices. It &igned
with principles of sustainable consumption which implies reduction of waste and when

is the case, the responsible management of waste.
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Divestment fr om an integrative perspective

One of the main objectives of the present study is to unravel thereads of the discourse
of sustainability and its link to divestment through a sociocultural lens. To this end,
different theoretical approaches to sustainake consumption have been explored with
the aim of integrating the main elements that are involvedn the divestment process:
persons, as social beings and the context, which condenses culture, infrastructures and

the sociohistorical condition of a geograpltal space.

So far, divestment has been studied under three different perspectives: (i) as an
individual decision, (ii) as a consequence of different structural settings, and (iii)) as a
negotiated action between personal and social dimensions of consumef$able 2.6).
Some studies have stated that divestment can be considered a social activity through
which individuals interact and create a space for sharing, recreate and perpetuate values
and social links(Gregson et al., 2007b; Gregson et al., 2007a)d as an activity that

interconnects various aspects of the individuals and the socief{slover, 2015).

Table 2.6. Divestor under three epistemological perspectives and disciplines involved

Category Individualist Sociological Social practice
(structuralist)

Divestor as Divestor as Divestor as a Divestor as a
isolated individual | mechanic propagator | reflective being (as
decision maker. of the consumerism | an integrative

system. category)

Disciplines Cognitive Sociology Sociology
psychdogy Social Psychology
Traditional
Economics Anthropology

Cultural studies

Level Micro Macro Meso

Source:Harrell and McConocha (1992, Gregson et al. (2007b)Glover (2015).

The main purpose of the present study is to investigatthe divestment process and its
elements, including an understanding of the relevance of a particular context to find
ways to cortribute to sustainable consumption goals. Hence, a conceptual framework
that accounts for the social aspects of divestment iproposed. After analysing the
theoretical paradigms through which consumption is studied, the present study opts for

an integrative approach(Figure 2.6) to analyse divestment from an interdisciplinary
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perspective by incorporating elements from cultural studies, particularly the practice

theory. These fields allow connecting the micro, the mesand the macro level.

Individual

Figure 2.6. Integrative approach for sudying divestment

In this sense, it is acknowledged that divestment practices cannot be fully understood
from an individualist approach since cultural and social aspects have a strong influence
on the way inwhich human interact with others and with their environments. Together
with consumption, elements that shape divestment might be found within these spheres
of the social life. The argument for endeavouring a discussion around material
possessions and the relationships that humans establish with thenmitough the lens of

an integrative approach follows the next statements:

T 4eAOA EO A TAAA & O i1 OA EIT & O AOEI

lifespans

1 Effective alternatives for promoting sustainable consumption need to

acknowledge the role of citural differences.
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In divestment, agency consists in how divestors deploy their practices and according to

what conditions. As pointed out by McConocha (1992, p. 399) instead of positioning the

AT 1001 AO AO OOGEA AT A DI EI OBOIER HICGdEEETAM O
AE ODPIT OBedde, indiGiduals are considered as carriers of the practice, with the

possibility of engaging or not in certain ways of divestment.

2.4.2 Weaving the threads for an integrative approach to
divestment. Social Practic e Theory

Itis a fact that a single theory would be insufficient to account for human behaviour. For

its social nature, consumption is a complex and multidimensional activity, and so is
divestment. Hence, in order to answer the research question, a contegl framework

has been constructed by synthesising different approaches that contribute to analyse

from an integrative perspective the individual, the cultural and the social dimension of
divestment. Warde (2005) expressed his concern about mods based on the nabn of

EECEI U AGOITTIiT OO AiT10OOI AOO OET AA OEAU OCEO
AT A EA AITOGEI OAO AOCOETi ¢ OEAOg OAEOOEOAEODI
individualist accounts of'the consumetd j B8 p o ¢ ( 8studybbdivdstmerOAh AU
from an integrative approach, new theoretical and empirical insights can contribute to

a new perspective on sustainable consumption.

It has been discussed previously how approaches to reduce consumption have
been mainly focused on promting individual behavioural changes and on
implementing new technologies for environmental impact minimisation. However,
within this perspective, some evidence has stressed the insufficiency of the individualist
and rationalist approach to promote changeson consumption paterns need for
analysing consumption from a sociocultural perspectivéHargreaves, 2011) Within the
field of consumption studes, including those developed in the sustainable consumption
spectrum, a theoretical approach has emerged fulfilling the need for accounting for
consumption in contemporary contexts: the social practice theory. This concept is the

subject of the following section.
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2.4.3 Thread 1: Social Practice Theory

Social practice theory emerged mainly from the work of Bourdieu, Schatzki and
Giddengt who, moving away from the social structures' discourses, opted for a
praxeological vision of the woid. More recently, theories of practice have been applied
to contemporary issues by Shove, Warde, Reckwitz and Nicofinemong others. This
approach decatres the discussion from the traditional perspectives of homo
sociologicusand homo oeconomicusand incorporates an appreciation of cultural
phenomena(Reckwitz, 2002 cited in Warde, 2005, p. 133)@nsequently,the theories
of practices havebeenadopted to aralysedifferent contemporary issues such as climate
change, policymaking, and more recently, digital media, consumption and sustainability.
Within the field of practice theories, a practice can be defined as a routinised type of
behaviour (Reckwitz, 2002, cited in Warde, 2005, p. 132jat is embedded in dailylife.

Practice is also:

A form of socially established cooperative human activity that involves
characteristic forms of understanding (sayings), modes of action (doings), and .
xAUO ET xEEAE DPAT BPI A OAIT AGA o1 T1T1TA ATTOE
OIl CAOEAOG ET A (Kéniin@tral, 200055 D Ol EAAOS

Within the frame of practice theory, individuals are decentred fromwhat is occurring

and become carriers of the practice. This implies that persons are units that internalise

specific ways of understanding, knowing how iad desiring (Nicolini, 2012, cited in

Nicolini, 2017b, p.20). In this sense, possibilities of acting are never fully determined

and consequently, very hard tqredict.

Another characteristic of this perspective is that it acknowledges the fact that
the context is a determinant factor for describing what hapens or what is practised
Nicolini (2017b) EECEl ECEOAA OEA Z£AAO OEAO OPOAAOEA
understood in6 ¢ o ndt(cdex in Schazki, 2002) and history (Holland and Lave, 2009)

which helps to identify the sociocultural aspects of divestment in this stud

4 Traditional Practice Theory developed as a critique of the structurafunctionalist perspectives which
indicated that value consensus was thbasis of social order

S Contemporary perspectives on consumption practices have emphasised the role of the elentse of

DOAAOGEAAO OOAE AO OEAAAOGEITAih AEOAOOOCEOAR | AOAOE!/
Welch & Paddock, 2017, p. 29).
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Consumption and divestment through the Practice Lens

One of the main conceptual pillars for this ingstigation is the theory of practice. This

approach has been taken forward in this study for two reasons:

1 Dynamics of social life are strongly mediat® by materiality. By approaching
divestment through the theory of practices, it is possible to analyse oobjects
are part of these dynamics in sociality and what is the role of goods in these

relations.

9 Sustainable consumption is "one of the most dynamifields" (Dubuisson
Quellier in Evans, 2019, p. 500Q)social practice perspective allows to capture
this dynamism with which this field of knowledge evoles by analysing the

interactions of the macro and the micro level.

The act of consumption has been claggd by previous scholars as a ubiquitous activity.
This proposition, instead of positioning consumption as a practice itself, recognises that
EO EIOI HIAG ET Al I 1 Q@arde (2606 p. 1T TAckeldrEg, Ahdnioments
of consumption become relevant for understanding the processes behind them and the
role of practitioners within them. As an example, participatingin social activities,
practising sports, moving houses and mating, can illustrate how practices involvituals

of consumption since becoming @ractitioner in these activitiesrequires the acquisition

of specific goods. Divestment is a part of this conmption process; therefore, the same

rule applies.

Divestment also becomes anomentwhen practising other activities. It stops
being perceived as a purpose in itself to become an effect of practising many other
activities. Therefore, as with consumption, tvestment from a social practice theory
should not be treated as a rational sequence of considerations & by individuals;
instead, it should be considered as less conscious and shaped by habits and routines
(Piscicelli et al., 2016) The creation of a lifestyle in contemporary societies can be
considered as a relevant practice and it involves both esumption and divestment
activities. Hence, the drivers for consuming and divesting material goods can be

identified by tracking practices.

Within the process of consumption, divestment is classified as the counterpart
of appropriation (Gregson et al., 2007b; Evans, 20) implying that there are practices
that take material possessions from beingdomesticated (through appropriation

processes) to turn into waste. The implications of this phenomenon have an effect not
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only in the lifespan of product in question, but ao in subsequent consumption process
since the practice of divestment has, presumably, links to replacemipractices, which

originate another act of acquisition.

Divestment has been also categorised as a practice in itself on the gnds that
EO OAAI O 01 AA OOEI OI OCEI U OA&EI AGEOA AT A A
theserOA 1T £ OF AEAT T A O @he@sbrCeRad, RO0EL(D. 188 Bisniedn® A A A 6
that it has its own ways of sayings (forms of understanding), doings (modes of action)
andrelatings (ways in which people relate to one another through the practice). These
elements of divestment practice create a particular set of social dgmics. For this study,
tracing those dynamics is essential to find ways of more sustainable practicesr fo

divesting possessions.

The elements in Theories of Practice

Even though a consensus has been reached on what practices are, it is worth noting that
there is no single theory of practice. Instead, a set of contributions to the subject have
been establidied to understand different aspects that practices comprise. Sa@authors
have focused on defining the main components of practices while others have centred

on nexuses inside the components of practicdslargreaves, 2011; Hui et al., 2017)

Some authas have conceptualised the practice through their main elements
(Shove et al., 2012; Schatzki, 2002}orShove et al. (2012}he elements that constitute
a practice are: materials, meanings and competenciesor Schatzk the practical
understandings, rules, and teleoaffective structures are the elements of thwactice
(Gram-Hanssen 2010, p. 177) Differences betweertheseperspectives are found mainly
in the way they ergage with materiality (objects) within the practice. Since this study
aims to focus in the practice of divestment without centring the study in the items, the
appOl AAE OAEAT AAOEOAO &EOiI I 3AEAOQOUEEGSO xI1 OE
embodied habits amlknow-ET x 8 O AOA OEA Al AT AT 00 OEAO OEA
In general terms, from the theories of practicea set of aspects that are of
importance for studying divesiment have been identified. These aspects are the context,
the agents, the material infrastructires and the nexuses that exist among them. Thus, in
the following lines, it is described how these aspects are essential in order to understand

the positioning of this study.
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A number of scholars among the social practice theory have suggested different
classifications of what are the constituent elements of practicefGlover, 2013, p. 7)
Because of the nature of the present study, the context, the agents ahé material
infrastructures are considered the elements that can highlight the intersectionamong
divestment, social practices derived from them, and the motivations behind the

practices of divestment.

For the present study, the architectures of pradte constitute an appropriate
framework to integrate to the social practice perspective. Arcléctures of practice are
ARZEET AA AO OOEA xAU ET xEEAE DPOAAOEAAO
AOOAT CA[KemmG étcal., 2014, p. 156)This perspective of the social practie
derives from the Schatzkb O x Th® fractice from this point of viewimplies that
individu als, even if they do not know each other, participate in the same social practice
because there are elements holding the practice togethesuch asthe practical
understandings, the rules and the teleoaffective structure¢Gram-Hanssen, 2010, p.

177).

To understand a sociapractice within this frame allows the possibility to study
any practice with a set of given pe-conditions that enable the sayings, doings and
relatings of a practice. However, these preconditions are, at the same time flexible and
they are in constant chage. According to Kemmi2014, p.156), practice architectures
manifest in three different dimensions: the semantic spacehé physical spacegime and
the social space Table2.7). According toKemmis et al. (2014) the project of apractice

encompasses:
a) The intention (aim) that motivates the practice

b) The actions (sayings, doings and relatings) undertaken in the conduct of the

practice

c) The ends of the actor aims to achieve through the practice although it might turn

out that these end are not attained.
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Table 2.7. The theories of practice architectures

Practices are secured in

Intersubjec tive
space/medium

Practice architectures
(arrangements) enable
and constrain
interaction via

J Semantic space in the

medium of language

Cultural-discursive
arrangements found in or
brought to a site(e.qg.,
ideas)

00AAQOEOET T AC
(the psychomotor)

Physical spacetime in the
medium of activity and
work

Material economic
arrangements found in or
brought to a site (e.g.,
space, time, resources)

0OAAOQEOQOEIT T AQ
(the affective)

Social pace in the
medium of power and
solidarity

Sociatpolitical
arrangements found in or
brought to the site (e.g.

role relationships)

Which are bundled
together in characteristic
ways in practice
landscapes and practice
traditions.

Which are bundled
together in the projects of
practices, and the
dispositions (habitus) of
practitioners.

Source:Kemmis et al. (2014)

Since saial practice theory is a relatively new field, there are still some theoretical gaps
to allow a deep analysis of a practice. The architecture of practices perspective is a
development that helps to narrow the focus of social practice theory. It becomes
relevant for this research by allowing to capture two elements that are considered as

relevant to advance the sustainable consumption field:

1 Itaccounts for the context: Based on the prerse that sustainability cannot have
the same connotations for differeh geographical locations, new perspectives for

sustainable consumption through studying divestment can be unveiled.

9 It accounts for the culture: Together with the context, cultural elemets of
practices become relevant for understanding the effect of sayys, doings and

relatings within a specific culture.

At the same time, through the semantic space, the experiences of practitioners can be
most challenging issues for sstainable consumption(Carrington et al., 2010; Antonetti
and Maklan, 2015) By understanding how divestors develop a narrative about

divestment experiences, the barriers for action can be articulated ia clearer way.
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Correspondingly, this integrative approach to divestrant sets the background for a
better approach to the contextual factors, which is a gap of knowledge in the field of

sustainability.

2.4.4 Thread 2: The context within a Practice Theory frame work

0OAAOCEAAO AOA OAI AT AEAAR 1 AOA QititA tenttdlly | AAE A C
organized around shared practical understandings which depend on shared skills or
understanding (Warde et al., 2017, p. 29)but, where do the skills and the shared
understandings come from? The answer is the context. The context can befided as

the [metaphysical] space in which values, infrastructuresrad sociohistorical conditions

converge to give birth to a particular setting that enables the agents to act within specific

boundaries.

The context, then, does not refer exclusively to physical space. Within a
context, culture and values are embedded. tworth defined the context as "the world
made a reality through the interaction and the most immediate frame of reference for
i OOOAT 1T U ATi1 EOOAA AAOI 008 vitgd@limied By tREA A O/
situation and time. It is a unit of culture"(cited in Cole, 2003, p. 135)This defnition
gives space also for the interactions between the macro ankde micro levels of society,
acknowledging the fact that individuals can exert agency within a setting and transform
EO8 ' O OEA OAI A OEi Ah EO OAAI Clike@QRDthO EAO O
AT C1 E OE OBterdER0R® titeridnoHargreaves, 2011, p. 8b¥ individuals, which

converges with the notion of the sociality of practices.

For the divestment and sustainability discussion, it is important to highlight that
sustainable consumption studies have beeoverlooking the relevance that contextual
factors have when practitoners are deciding how to act. Since most of the studies are
carried out in one specific setting, contextual factors are ignored for the reason that a
shared scenery does not allow to dierentiate individual from the collective aspects
(Thagersen, 2010, cited in Ceglia et al., 2015, p. 415The same can be apigd for
divestment practices since, as being part of the consumption stages, it is also

contextually shaped.

This obviation towards the implications of contextual factors in any social
practice has been creating a gap between intention and action since it is possible that
the context might not be enabling practitioners (in the form of consumers or divestors)

to act accordingly to their willingness. Sustainable divestment is not only about
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practices that happen in a context within a set of cultural aspects, but it is also a matter

I £ ET x OEA Al 1 OAgO DPOI OEAAO OPAAEAEAuOI AEAI
to the promises that they make in the surveyqgSpaargaren, 2013, p. 231) The

interaction of these two elements, together with the agential power of individuals, is the

core of the conceptual framework of the present investigation.

2.4.5 Thread 3: The culture as part of the contextual setting

In previous sections, the relevance otulture for consumption practices has been

framed. However, approaches from the sustainable field lack of a complete

understanding of how culture can impact in strategies thiacan be implemented within

different settings. Traditional perspectives on cultue tend to be situated as part of the

macro level. This has derived in the development of policies that establish rigid notions

of norms and values. However, through the praitte theory, culture plays a different role.

It is framed as a factor that shapepractices but allowing a space to reflect about doings,

OAUET ¢O AT A OAIlI AOET CO -exsiing Bet @ AuliAabdsdiudide, O1 OE

material-economic and sociapoliOEA AT T AEQOEIT 1 06 . EATIT ET Eh ¢
One of the aims of studying divestmenthrough the practice theory is to

understand how the act of divesting possessions situating it in everyday life. This

implies understanding not only the intentions but also he barriers that consumers face

when enacting divestment and the reasons for thesbarriers. For understanding in

AApOE OEA T[T AATEITCO 1T 4&# Al OPAAEEZEA AOI 000/

2006; Sassatelli, 2007, cited in Spaargaren, 2013Jhe consideration of the cultural

dimension of practices is especially relevant as a way to transcend domirtdrames on

sustainable consumption.

By analysing clusters of practices to whit consumption is attached to,
divestment reasons can be also framed. The act of consuming a specific type of good (as
well as its divestment) can be strongly culturally mediag¢d. Therefore a main element
exposed bySpaargaren (2013, p. 243¥hould be taken into account for incorporating
the cultural dimension in the divestment practice: emotional energy. Emotional energy
(EE) can be defined as the result of thebave-mentioned excitement and enjoyments
that the practitioner finds when carrying out a practice(Spaargaren, 2013 The charge
of sentiments, beliefs that are produced within the interactions in social life.

Consumption practices are charged of EE and potentially, divestment occurs whitns
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EE vanishes away. The influence of cultural rituals, social interactions Wwih the

context, without any doubt has an influence on divestment practices.

2.4.6 Thread 4: The person within a Practice Theory framework

Theories of practice can vary in the way in which they take the human agency
into consideration (Nicolini, 2012 cited in Spaargaren et al., 2016, p. 62Even though
the present study analyses divestment through the practice theory lens, it also
acknowledges that the consumers have a set of po®nditions under which they exet
their agency through divestment. In recognition of the influence that the context (social
and material) have in divestment practices, a proposal for analysing the categarf/the
AT 100 A0 AO A e¢OTEOec EAO AAAT Adois@AdAd OOA
choice-based, their actions are seen as routines learnt over time in spatially and

temporally defined social contextgPiscicelli et al., 2016, p. 41)

Consumers (ergo, divestors) have agency in their consumption and divestment
processes. In other words, they configure their routines and arrange their decisions
acwording to different personal agendas. A relevant component within the process of
how practitioners (consumers and divestors) configure their practices is the
construction of alifestyle. As previously explained, consumption has been considered
one of the mechanisms through which an identity is created in contemporary societies.
Warde (2014, p. 237)links practices with routines more than with activities. Lifestyle
EAO AAAT AT 1T OEAAOAA A0 A OOI-EEAT 0BOSHOET A Ol
Heiskanen, 2015, p. 33)It is within this process of adopting specific lifestyles that
culture and the person interact and negotiate with theim of giving meaning to isolated

actions.

A central characteristic of a lifesyle is the capacity of comprising narratives that
help people to affiliateto and differentiate from others (Mont and Heiskanen, 2015, p.
41). Even though the relationship between lifestyle, identity and consumption has been
studied previously, narratives on divestment and the creation of selidentity through
these routines have notbeen investigated in a detailed way. Hence, as opposed to the
modernist perspective of human-as a selfcontained being (Sampson, 1989, p. 915n
integrative conception ofthe person, expands the boundaries of agential conceptions in

divestment.

The ideas generated around the agents from the practice theories agree with the



-51-

judgmental dopeswho conform to norms: they understand the world and themselves,

anduse knowEl x AT A [T OEOAOQGEIT AT ETT xI AACAh AAAT «
(Warde, 2005, p. 143) For divestment studies, it is still not clear the proces of
understanding what is the scope of action for practitioners within specific conditions.

For this reason, further research can contribute to a better understanding of howhen

and why agents carry out any particular practice.

Theories of practicesin consumption have also acknowledged that the single
individual is a "carrier" (Warde, 2005, p. 134)n the form of the bodily and mental agent.
This concept situates the agent in a social space and integrate the notionmgraction
within the context in which practitioners are situated. It is a fact that the individual
might be conceived as the creator of her/his own identity. However, aspirains and
values are constantly in negotiation with the context. Social routinesdso contribute to
the creation of the selfidentity, "they comprise not only material possessions but also
patters of time use"(Lorenzen, 2012, cited in Risch and Thggersen, 2015, p. 41)n
other words, social narratives help to uwderstand the interconnectedness of

consumption and divestment practices.

Even though this model comprises more complex concepts, those explained
herein are the ones that carcontribute to a better understanding of the concept of
agencywithin the divestment process since they account for three elemental aspects of
divestment: its social character, its leading role in the configuration of identities and
lifestyles (together with consumption) and, its recognition of the contextual factors as

an important component of human acts.

2.5 Introduction to countries through national accounts

In order to highlight the contextual elements that are part of the divestment process,
two units of analysis have been selected as cultural units in order to recruit data and

compare findings. These two countries are Mexico and the United Kingdom.

Even though there were practical reasons involved in the consideration of using
the United Kingdom and Mexico as units for the present study, such as feasibility of data
collection, both countries, Mexico and the United Kingdonwere validated as a fertile
ground for the study. After analysing the cases, the decision of carrying out the research
in both countries was validated under different criteria to ensure sufficient differences

to highlight the contextual factors and enough similarities to assure comparabiljt
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Countries, as cultural unitsprovide the context of the studyin order to increase
the knowledge on the topic. In this section, both countries will be presented through
national accounts. To have this contextual background also contributes to develop
OOAT OEOCEOEOU O OOOOAOOO0OAT AT 1T AEOEI Tthe OEAO
interpretations of situations informed by experiences, by validation of perceptions,ral
by a careful review of existing knowledgdIlm et al., cited in Liamputtong, 2010, 1258)
Although national differences are out of the scope of the present study and, in order to
provide a background for the research, this section presents relevant national indicators

that will help to create a solid background before analysing survey results.

Two main categories of national accounts are shown: those linked to economic
development and those related to sustainability. In terms of economic indicators, this
section will present national income and some consumption indicators. For their part,
sustainability aspects will be presented through environmental indicators to explore the
general landscape within this matter; this includes: ecological footprint, waste

generation percapita and recycling rates.

2.5.1 Economic indicators

Mexico and the United Kingdom have been classified as to belong to different categories
of income levels. Accordig to the World Bank data, Mexico is classified as an Upper
middle income, whilst the United Kingdom is a Highincome country (Figure 2.7).
Although there is no conclusive information in this matter, economic growth is
categorised as an important factor in driving or enabling improvements in different
dimensions of wellbeing such as supporting material living standards, health, education
and assisting govenments to deliver economic, social and environmental objectives
(Everett et al., 2010, p. 13)Hence, two countries with different income accountare
arguably different in terms of consumption and environmental conditions on a macro

level.
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Figure 2.7. Classification of countries by income (GNI per capita).
Source:World Bank Organisation (2019)

In terms of consumption, Mexco and the United Kingdom present differences in
household final consumption, whichcomprises all expenditures of resident households
to buy food, clothing, housing services, energy, transport, durable goods, and leisure.
which covers all purchases made byouseholdsresidents. Figure 2.8 shows that the
United Kingdom spends more than the OECD average whilst Mexeenditure is 45%

of the OECD total.This indicator is relevant to portrait a macro-perspective on

consumption in both countries.
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Figure 2.8. Household final consumption per capita
(OECD Total=100% / ppp 2012)
Source: OECD (2014b, p. 40)
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Regarding the types of private final consumiion (Figure 2.9), countries have certain
similarities in the percentage they spend on clothing, furniture, household equipment
and maintenance. Larger differences are located in the field of recreation, reatants
and hotels and in the field of food and beveragebklence, even when in total household
expenditures both countries present great differences, in the type @onsumption they
have similarities in the amount of money spent in durable goodsvhich provides afactor

of comparability for the study.
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Figure 2.9. Private final consumption expenditure by type 2013.
% of GDP (per capita)
Source:OECD (2015a, p. 79)



2.5.2 Sustainability Indicators

For tracing how each country is doing in terms of sustainability, four indicators have

been selected: ecological footprint per capita, waste generation per capita, material

consumption andrecycling rates(Table 2.8). These indicdors are presented with the

aim of portraying the situation on each country on a macro level perspective

Table 2.8. Environmental indicators by country (latest year available)

Indicator

Mexico

United Kingd om

World Average/
OECD Total

Ecological
footprint

How many earths
would we need to
keep the living
standards of the
country?

1.6 earths

2.68 earths

1.69 earths

World average

Waste
generation per
capita per year

(2013)

360 kg

494 kg

522 kg
OECD Total

Recycling rate
(2013)

Recycled
percentage of
total solid waste
generated

5%

43%

34%
OECD Total

Material
Footprint per
capita (2017)

It accounts for
fossil fuels and
other raw
materials (in
tonnes)extracted
globally and used
in a particular
country.

8.71tonnes

22.11tonnes

25.30 tonnes
OECD Total

Sources:OECD (2015a)Global Footpint Network (2019) ; United Nations (2019),

OECD (2019.
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From this data it can be concluded that, in terms of sustainability indicators, the United
Kingdom has a biggeenvironmental impact compared to Mexico. This also confirms the

rule that the income (measured in GDP) increases consumption and wastengeation.

There is a significanthigher recycling ratein the United Kingdom (43%) than in
Mexico (5%). From this data it could be inferred thain terms of environmental actions,
the United Kingdom might be more proactivein this area. Howeverunder the premise
that recycling activitiesare linked to infrastructures, theimplications of thesedifference
should be treated with caution. This topiavill be further addressed in sectiong}.1.3and

5.5.2 taking theparticipants of this study as the case.

In addition, according to these indicatorsMexico has less environmental impact
in terms of waste generation, ecological and material footjmt. However, as with
recycling rates, this assumption should be handled with caution when analyseth
particular. Some other factors playing in the meso and mio-level canemerge while

analysing the particular aspects in the practices of divestment indth countries.

Overall, this data has contributed to generate a framdahat works for
contextualising the research, taking into consideration that consumption, as it could be
with divestment is affected in different levels National accounts can give brief review
that works to assure the comparability between both countriesand, at the same time,
for not losing sight of the stuctural differences that might be affecting divestment

practices.

2.6 Summary

Sustainable consumption challenges are complex. Hoim present times should we
reflect upon material possessions and consumers that are constantly transforming? The
response to this interrogation comes by understanding consumption as a process that
is linked to other practices in society and that providea space for human interactions
and the definition of the self in contemporary societies. Therefore, the theoretical
approach for this research has been constructed under an integrative perspective built

upon the practice theory.

In the field of sustainabe consumption, it has been traditionally argued that the
acquisition stage is the one that should receive more attention since, by reducing
consumption, problems linked to resources usage and waste genei@t would be

solved. However, being this a simplist view of the consumption process and
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considering the important that other stages have for sustainability, more contemporary
proposals have been made(Gregson et al., 2007b; Evans, 201@rguing that there is
more OEAT O&OT T O (Bethdriagtolm QUOA titddiinCEvans, 2019, p. 506
consumption.Consumption for this studyincludes, not onlythe purchase or acquisition

of material goods.It also includesuseand divestment stages.

The agency in divestment refers to how and according to what conditions
divestors deploy their practices. Instead of positioning the consumers as the endpoint
in the distribution of goods, they can have a determinantrole for sustainable
consumption if they are seen as agents that have the potential of facilitating more

sustainable ways of divestment.

For many topics, problems in contemporary societies, psychologicabproaches
that emphasise the individual aspects P life might give a plausible explanation.
However, acknowledging the fact that divestment process is an intersection of micro,
meso and macro environments, an individualist perspective might not help to

comprehend the process of divestment in depth.

As described previously, research in the field of lifespans and their implications
on sustainable consumption has occupied mainly for issues caused by the production
and the acquisition of goods, obscuring thémplications of the intertwined links of
consumption and social practices in contemporary lifestyles. As a consequence, little is
known about the impact of postacquisition stages on lifespans and their implications
for sustainable consumption, particulaly the divestment stage. This thesis seeks to

contribute to redress these knowledge gaps.

The complexity of studying divestment lies in the fact that it is a point afultural,
economic, societal and environmental intersections executed by an individuahat is
embedded in a community operating under withpre-configured networks. Divestment,
is impacted by cultural and societal factors. Therefore, the unit "person” can explain
better the practice of divestment since it comprises how individuals are in apgcific
setting while executing any determined actrity. Understanding the configuration of the
person within a social environment also helps to elucidate what is the role of

practitioners within the divestment processes and which are contextually depends.

The value of these differences lies in the fadhat, in terms of practices of
consumption, these unites can provide new data on how these differences impact in
other moments of consumptionIn general terms, to present nationaktatistics for both
countries has the aim ofportraying a macro-perspective on environmental and

consumption indicators. This creates the baseline tstart the analysis process.



- B8 -

Chapter 3. Methods

This chapter presents the methodological strategy used to address the research
guestions. First, it presents an overview of the basic elemes that constitute the
research project. Then, it explains the epistemological paradigm to which this study
subscribes. Finally, it describeste research design, presenting also the research tools
that were used in both, quantitative and qualitative strads of the study and how they

purposely fulfil the research objectives.

3.1 Methodological strategy: epistemological stance and
research design

The first section on this chapter explains the different levels that were considered in the
research design for thisstudy. Prior to describing the methodological strategy, the study
will be framed in a particular epistemological positicm and a thearetical perspective.
Subsequently, the methodological strategy will be presented followed bgeneral

procedure of data colection andthe interpretative framework.

There are four levels that have to beconsidered for aresearch project: (i)
epistemologicd viewpoint, (ii) theoretical perspective,(iii) methodological strategy or
procedure and(iv) methods and tools for the déa collection (Figure 3.1). In this chapter,
these four levels are presentedh order to explain how each level is addressing the aims

of this investigation.

-

Epistemological Stance [ It refers to what constitutes valid knowledge and how it can be obtained
y
-

Theoretical Perspective [ What approach is used to get thknowledge
y
-
Methodological Strategy [ General pocedure

y
N

Methods [ Toolsfor data collection
y

Figure 3.1.Basic structure of the research
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3.1.1 Epistemological stance of the research

The concept of paradigm is used to describe the origin and nature of human knowledge,
EO EO Al O OA AMBEHRAO 1 AIOCO O@Baelis) AddRiil IR
doing research the object of studycan beinvestigated under different perspectives. For
social research, there are fie different paradigms positivism, postpositivism, critical
theory, constructivism and participatory (Denzin and Lincoln, 2018) Each one of these
paradigms (Table3.1) has a particular viewpoint of how knowkedgeis generated, laying
out a specific ontological and epistemological frameDefining the epistemological
paradigm to which an investigation is affiliatedprovides the framework for designing
the methodological strategyand gathering dataand it is alsothe basis for a consistent

data treatment.

Table 3.1. Basic beliefs of inquiry paradigms

ltem Positivism Post- Critical Theory et | Constructivism Participatory
o al. Interpretivism
positivism
Ontology  Naive realism Critical realism- Historical realism Relativismz Participative
zOO0AAI 600OAAIT 6 Ogvirtual reality  local and reality 7
but only imperfectly shaped by social, specific subjective-
apprehendibleand political, cultural, constructed andobjective
probabilistically economic, ethnic,co-constructed reality, co-
apprehendible  and gender realities created by mind
values; and given
crystalized over €cOSmos
time
Epistemology Dualist/ Modified Transactional/  Transactional/ Critical
objectivist; QUau_st/obJectw IS subjectivist; subjectivist; SUbJ.ef:t'V'ty n
L t; critical . .. participatory
findings true o value-mediated created findings .
tradition/commu . " - transaction
S findings : .
nity; findings with cosmos;
probably true extended
epistemology of
experiential,
propositional,
and practical
knowing; co-
created findings
Methodology Experimental/ Modified Dialogic/ Hermeneutical/ Political

experimental/ participation in
collaborative
action inquiry;

primacy of the

manipulative; dialectic dialectical
verification of manipulative;

hypotheses; (critical

chiefly multiplism; ractical
quantitative  falsification of P
methods hypotheses

Source:Denzin and Lincoln (2018, p. 111)
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The present study subscribes to the constructivist and interpretivist paradigm since the

AEI EO Ol CAET ETTxi AACA AAT OO O1 AEAI AUl AI
their experiences within the consumption gectrum. Hence, this logic of enguy allows

Ol AppPOi AAE OEA OAOAAOAE NOAOOEITT AOOOI ET G
of multiple mental constructions that are socially and experientially based, local and

specific, and dependent for theirform and content on the persons wh ET 1 A OEAT ¢
(Guba, 1990, cited in Denzin and Lincoln, 2018, p. 120Jherefore, the role of the

researcher is to make sense of these processes through the elucidation of how meanings

are constructed and embdied by social actordSchwandt, 1998, p. 221)

Traditionally, the positivist and post-positivist approaches consider hat there
is a correct single truh (Denzin andLincoln, 2018, p. 120) which makes them more
common for hard sciences than to social and cultural studies. The complexity and
dynamism of social reality is hard to capture through these paradigmiSeale, 2018, p.
23). Hence,ac)odt OOOAOEOEOO PAOAAECI Al11Tx0O0 O O OAE
world, assuming that knowledge is not discovered but socially constructed. h&
interpretivist paradigm, as stated byDenzin and Lincoln (2018, p. 99)supports the
elaboration of more informed and sophisticated reconstructions aboutthe subject
Therefore, with the aim of contributing to the body of knowledge ordivestment as part
of the consumption spectrum this study has focused on daily interactions ohumans
and objects irterrelating in the social world in order to understand meanings and
capture the subjectivity of these experiences. By doing thide possibility of givingthe
knowledge the role of catalyst for action or social changesvhich isessential to achieve

a sustainablefuture.

3.2 Considerations for the Methodological Strategy

Several studies have investigated consumption and its implications for sustainability
however, there is a tendency to situate these studies under individualistic persptives
that generally overemplasise attitudes, behaviours and personal choices of individuals
(Evans, 2019, p. 502) More innovative approaches to consumption have already
pointed out that, by relying exclusively onindividualist approaches might bias the
understanding of the problem, causing a gap in the knowledge and the possibilities for

generating different consumption dynamics.



-61-

One of the most prominent discussions in the field of sustainable consumption
is related to the centrality given toindividualist perspectives. The intention-action gap
is arguably linked to the fact that studies on ethical consumption have been dissociating
the individuals and their everyday life to study human behaviour. This issue evarally
led to an oversimplification of consumers, generating a misconception of what are the
alternatives for encouraging more sustainable ways of living. Some examples of the
intention -action gap are found in studies of consumptiofYoung, et. al, 2009, cited in
Nguyen et al., 2019, p. 121Jound that while 30% of UK citizens declared to be

concerned about the environmentthey struggle to engage in green purchases.

To generate a broader picture of divestment activities and its implications for
sustainability a more integrative approach is needed. The present investigation
contributes to this objective in the sense that, bypositioning divestment as a social
practice, instead of analysing it as an isolated individual decision, this study highlights

the relevance of the context for both, practitioners and practices.

Another relevant factor thathelped to design the methodoloigal strategy for the
study is based on the fact that, recent studies have pointed out how cultural factors
might have an influence on sustainable practicg&vans and Jackson, 2008; Spaargaren,
2013; Sahakian and White, 2014). The assumption that sustainable consumption
strategies can have universal applicability has also created difficulties in the
effectiveness of changes implemented in frameworks and policies. Finally, by studying
consumption through divestmert practices, t is possible to expand the knowledge and
recognise other challenges that have been overlooked in order to promote more

sustainable consumption patterns.

For all the above mentioned, the methodological strategy considered three main

principl es that guidedthe selection of methods and tools for data collection and analysis:

1 To increase the knowledge in the intentioraction gap: decentre the individual
choice as the most relevant activity among the sustainable practices in the

consumption spectum.

1 Toexplorethe relevance of postacquisition stages for sustainable consumption

by focusing in divestment practices and their implications.

1 To acknowledge the knowledge gap related to cultural aspects which lies in the
assumed universality of sustainéle consumption principles through situating

divestment as a practice linked to a sociocultural setting (context).
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3.2.1 Mixed methods as a research strategy

The complexity of consumption has been acknowledged by different fields of research.
As discussed inChapter 2 the division of @nsumer studies in the micro or the macro
perspective creates difficulties in observinghow and to what extentthe process of
consumption is complex. Sidies on divestment seem to face the same type of
challenges. In chapter twoijt was discussedthat most of the divestment studies have
focused in the channels for divestment andnly to a lesser extent on thesocial aspects
of it. Hence, in order to gaira deeper understanding othe camplexity of divestment, it
becomes necessary to develop a methodology that captures the different layerstioé

divestment processes.

To this end, the methodological strategyor this study follows a mixed methods
approach.4 EEO DPAOOPAAOEOA EO Aakciblterd ke résGarciieOE A Al
mixes or combines quantitative and qualitative research techniques, methods,
APPOl AAEAOh AT 1T AAPOO 1 OUohnsdnapddngukgbiizie@004,A OET
p. 17). Divestment, studied from the practice theoryperspective, seeks to provide
insights for the interaction between the agenaindthe structure and the dynamics within

contemporary lifestyles.

Traditionally, positivist and post-positivist perspectives are associated with the
use of quantitative methods; whilst the constructivist and interpretivist paradigms have
been linked to the qualitative ones(Seale, 2018, p. 23)However, when combined,
mixed methods provide the flexibility to this study by using multiple resources from
both perspectives to answer the research question. Thus, instead of limiting the choices
of the research to one or another paradigm, the mixed metids approach recognises the

centrality of the research aims.

Another reason for using a mixeemethods design had the aim of doing a
purposeful sampling through the quantitative stage, which was employed taléntify
cases with specific characteristics thatre relevant for the study and identify those cases
from questionnaires for an indepth follow up (Patton, 2002, cited in Palinkas et al.,
2015, p. 84)

Themixed methods approactoffered different advantages forthis investigation.
According to Johnson and Onwuegbuzie (2004, p. 2lthe use of mixed methods{i)
provides stronger evidence for a conclusion through convergence and corroboration of
findings, (ii) addsinsights and understanding that might be missed when only a single

method is used, and (iii) qualitative and quantitative research used together produce
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more complete knowledge necessary to inform theory and practiceHence, this
approach dlowed the researchto explore the interactions of individuals within a

specificcontext and how thisshapes theirapproach tothe divestment process.

3.2.2 Qualitative Mixed Metho ds Approach

Mixed methods can be classified in different types according to how and in which stages

the quantitative and the qualitative approaches are used.eech and Onwuegbuzie

(2009) developed a typology of mixed methods resAOAE AAOAOEAEI ¢ Ol
continuumé j D 8hatgaeg f@m fully mixed (those designs that mix different types

of data and analysis) to not mixed (monomethod designwith a vast variety of

combinations in between.

The first section of this chapter higlighted the importance of understanding
knowledge as the constructed meanings of actors, pointing out that the epistemological
paradigm that guides the present investigtion is the constructivist or interpretivist.
Hence, even when the qualitative stage Baa central role for addressing the research
guestion, data from the quantitative stage has helped to increase the knowledge around
divestment practices and its relation to the consumption spectrum and the implications

that it has for sustainability.

Accading to the typology of Leech and Onwuegbuzie (2009, p. 269here are
three dimensions that determine thetype of mixed methods: mixing dimension, time
dimension and emphasis dimension. Theseaviables create the varieties of types of
mixed methods Figure 3.2). The present investigation used the partially mixed
sequertial dominant status desgn which implies to run two phases sequentiallf{Leech
and Onwuegbuzie, 2009, p. 270) The first stage was quantitative, which was
instrumental for the second strand, the qualitativecomponent, which had a geater

importance in the study.
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Partially Mixed
Methods

Concurrent Sequential

[ Equal Status Dominant Statu% [ Equal Status Dominant Status

Figure 3.2. Mixed methodstypology.
Adapted from Leech, et al. (2009)

Different studies from the social research field have used mixed methods withfferent

purposes. In the case of thistudy, as mentioned before, the decision of including a
guantitative stage before the qualitative one had the aim of incorporating a diffent

moment in the activities of the consumption spectrum. This methodologi¢approach

allowed the setting of the foundations for the qualitative stage in which the divestment

practices were explore in depth. The sequential mixed methods research providée

framework to address the topic of the oversimplification of consumptionand

divestment practices derived from studies based on an individualist approach. By giving

DOET OEOU O1 OEA NOAI EOAOEOA AAOAh OEdhd ET OAO
extrapolation to similar situations (Hoepfl, 1997, cited in Golafshani, 2003, p. 600) the

divestment process and its elements.

McMahon (HesseBiber, 2010, p. 461)demonstrated how sequential mixed
methods cancontribute to any field of knowledge bychallengng the status quoof a
problem®. In some fields (as is the case of consumption) the tendenty over rely on
guantitative measures hindess the possibility of capturing the complexity of a given
phenomenon.Hence, by combining quantitative and qualitative methodsontributions
to the debate of the different consumption moments and sustainability can be made
(Figure 3.3).

6The study of McMahon is not related to consumption studies, however, Hes&ber (2010, p. 461)refers
to this researc as a successful use of mixed methods in order to build a more complex comprehension
of a topic that has been studied under specific paradigen The case is used as an example of hdvet
study was carried out.
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Practitioner as the conduit
Divestment

Acquisition

Quantitative

Qualitative

Analysis- Selection

Figure 3.3. Mixed methods and moments of consumption

3.2.3 Accounting for the context. The cross -national component

The aim of this research is toinvestigate the divestment process and its elements,
accounting for the contextual components of it. Therefore, a framework that allows to
highlight how the context is part of the divestment practice neds to be addressed.
Sectim244AA £ET AA OEA AT 1 O/A@r@ foAHuman &clivity déinditedE O
by the situation and time (Wenworth, cited in Cole, 2003, p. 135)This section also

o
(@}
m

described the relevance of the context not only in terms of geography or economic
development but also in terms of culture. The context also represents a cultural unit.
Hence, the methodological component that considers the context used as a reference the

field of crosscultural studies.

The term crosscultural research can broadly be déined as one that compares
AEZEZEAOAT O AOI OOOAOh OEO Askdrch:adnpadisisiofivdole O1 Al
societies and their more or less distinct cultures, the individuals in them, or something
Al OAh OOAE AO OEA AAi(WidkdvE2R13, pl 2EIn &k tygelof OT AEA
OOOAEAOKh OA Adallk cofeGell ard BnalgsddifrénOtwo or more sociocultural
contexts for the purposes ofnaking comparisons between groups on a phenomenon of
ET OA ®&ned,®018, p. 1)In the presentstudy, the crosscultural component was
carried out as a comparison between twocountries working as cultural units. By
understanding the problem from a crosscultural perspective, it is acknowledgel that
there is a need for understandag divestment practices emphasigg the role of cuture
in these activities. The crossultural component will help to understand which

elements of the practice are linked to the context.
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In the cross-cultural research field?, three different types can be identified
(Baistow, 2000, p. 9) (i) when countries become objects of study: they are the main
focus and valued for their own sake; (ii) when countries are studied as units of analysis
to find how social phenomena are related to other features of the countries and (iii)
when countries ae not the primary interest, but they provide the context of the study
with the aim of increasing the knowledge on the topic. For this research, the latter
perspective was adopted in order to understand divestment practices through nations
by highlighting the impact of the contextual factors within each culture. By including the

cross-cultural perspective, it is possible to accomplish the following objectives:

1 To identify if there should be distinctive features in sustainable discourses from
one place to aother and, at the same time, understand the generalities or shared

concepts despite the contextual differences.

1 To determine to what extent a context could be& determining factor when it

comes to analyse divestment practices.

&T 11T xET C 3 AE tedadtiip tBe udeOod higed Fekthods that states that
together with the crossA O1 OOOAT AT I DI TAT O EO OAAAEI EOAD!
of betweengroupAT | PAOEOI 1 66h OI CAOEAO xEOE OEA 1160

a more coherent and comprehesive view of what is shared across groups and unique
O A AARO01§, pb.Rp taking a mixed methods approach to this styd also
corresponds to the research questions. The mixed methods approach corresponds to
the research questions of separating elements of divestment practicéor this research,

the crosscultural component will contribute in three main aspects:

1 To achiew reliability of comparison criteria: Reliability can be briefly described
AO OOEA AT 1 OEOOAT AU 1 (Robd &nd Srdith, AT ERA AT DB C
in the research.Thus, when comparing two different cultural units, a way of
establishing parallelisms prior to qualitative data colletion, a classification of

participants through quantitative data has been held.

1 To highlight contextual differences in divestment practices within the two

cultural units. By mixing methods, comparability criteria between cultural units

TTEEO OAEAOAT AA fossOalichdd AL AGMORAESOOT ET AEAAOA OEAO OEA
more nations. The main differences between the concept of cressitional and crass-cultural rely on
the fact that some experts consider that a nation is not a cultural unit. For this study, theuntries will
be analysed as cultural units. The theoretical foundations for this can be find in Minkov 2013 pp.-25
26.
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has been assurediace it was possible to stablish a parallelism within profiles of

participants.

1 To develop new knowledge in the consumer studies field by integrating
guantitative and qualitative data with the purpose of shedding light on the

ethical consumption field.

3.3 General procedure

The general procedure of data collection phase was formed by two subsequent phases:
guantitative stage and qualitative stage(Figure 3.4). These phases comprise three
moments of data collectionin which specific methods and techniques were designed in
order to get the information needed. Aspreviously mentioned, a sequential mixed

methods qualitative dominant model was used.

1 2 3
Stage Quantitative Qualitative Longitudinal
Method Survey Interview Questionnaire

Figure 3.4. General procedure of methodological strategy

A pilot study was conducted prior to the first stage of data collection, including four
participants in total. In addition to help to improving the tools for the data collection,
the pilot study unveiled the need for adding another cultural unit in order b fulfil the

aim of defining how the contextual factors shape the divestment process.

Cultural units used for the research wereMexico and the United Kingdom. In
order of keeping symmetry in the data cokction stage, the recruitment of participants
was onducted through two educational institutions: University of Leeds in the United
Kingdom and Universidad Auténoma de Aguascalientes in Mexicbhe invitation was

sent by email through different departmentsto assure arbitrariness in the sample.
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The quantitative stage of the study consisted ofin online survey that was
conducted to categorise participants according to their attitudes, behaviours and
behavioural intentions towards ethical purchasegrior to selecting participants for the
second stage. Four dfierent groups were made, classifying participants from the most

ethical consumption behaviours and attitudes to the most indifferent ones.

One of the advantages of mixed methods is the flexibility theyrqvide in order
to increase a field of knowledge bwnalysing different facets of any given subject. In this
case, the survey helped to classify the participants in order to follow their practices from
the consumption stage to the divestment. Hence, The @sion of including a survey to
classify participants according to their declared attitudes and behaviours towards
environmental reasons is based on the fact that some studies have already expressed

how this is insufficient to reflect a change in daily pretices of consumption and

AEOAOCOI AT O ADI 1 ©0 PAADAAOD O OEA bPOI i EOAO

(Spaargaren, 2013, p. 231However, a research that comparethe individual attitudes
in acquisition stages and the ones in divestment woulbelp to increase the knowledge

of motivations and rationale behind practices in consumption moments.

Another reason for including the survey as part of the methodology was based
on the fact that the research required a platform to evaluate, in a quick arsimple way
the attitudes and behaviours of particpants and then be able to theorise about, in the

bigger picture, the practices of divestmentNicolini (2017b, p. 26) proposes that, to

understand a practice in depth one of the strategiesist®OUT I I ET 6 AT A OUI I

discern elements in practice from a spatial point of view. Suggesting some strategies, he

explains how practice in time and space can give a betteinderstanding of a social

PEATTI ATT1T9g OOEA OOOAU 1 A& EiIx EITAE®AOAI

including the survey, the aim was to observe the problem from a broader perspective by

OUT T HEOGOHP AADOOOA AANOEBIED EH Testr@eitfrackesd 1 | ET ¢

The qualitative stage started once data was collected through the survey and
participants were classified according to their resultsThis phase is mainly based upon
Photo-Elicitation Interview method (Harper, 2002). The aim was to undertake the first
approach to the participants by using two main elements: pictures taken by the
participants and interview. For this stage, three ceegories of products were used as
OT EOCO 1T &£ 1T AGAOOAOGETT ET 1T OAAO O1T A&AI1117x
Finally, derived from the interview results, the last data collection was cared out
through a semiqualitative questionnaire desgned using the same units of observation.
This stage was added in order to increase validity in the collected data by incorporating

a longitudinal component to the study.

DAO
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The last stage of the study consted in the interpretation of results. This stage
had the aim of understanding how data from the quantitative stage could shed light on
data from qualitative stage and how the combination of both strands can inform the

research questions.

3.3.1 Units of observ ation

4EA OT EOCO T £ 1 AOA O ADify thé reaBonabld doxiistoasAnat cadE A1 D
AA AOAxT AOT 1T OEA Eadvradas)2008pIntelthe Adir focds AfGH& A 6
research is the proces of divestment of durable goods, which constitutes the unit of
analysis, three different products were selected as units of observation: clothing,
furniture and mobile phones. Defining social practice ashe main theoretical
perspective for this researchhas some methodological implications: (i) the individual

decision is decentred, people become carriers of the practice (ii) lifestyles become
relevant within divestment process (iii) dynamics of practice nvolve the materiality,

hence possessions become levant to understand practices.

For this research, an individual is considered a part of a big and complex system.
4EOOh OOOAUET ¢ DPOAAOCEAAO OEOI OCE ET AEOEAOA
society, gives an understanding of small pieces that mir when these individualities
are collectively considered to represent the larger phenomenon: the divestment
practice. That is the reason why the products that have been selected for the research
are comnonly consumed in contemporary society: clothes, funiture and mobile
phones. Household as a context of daily life consumption is an opportunity to create

impact through individual changes.

In these products we find the appropriate cultural environment foranswering
the research questions. As Gibsonet &.01 b1 OAOd OAO TTA T &£ 1060 I
disposal depends on a particular kind of blindness that helps us not see, not
acknowledge the things we want to be free of. To throw things away is to subordite
objects to human action, itisto constructa | O1 A° ET xEEAE xA OEET E «x
(Gibson et al., 2013, p. 14)Therefore, divestment patterns can be found in these types
i £ Cci T A0 AAAAOGAdeny thé petsiStentiforde Off objérts Bs materia
presence, it also denies the ways in which we stay enmeshed with rubbishy things
xEAOEAO xA | Bankins,R2006, icidd in Gill3adn et al., A3, p. 14) The
rationale for selecting these units of observation can be summarised in three main

aspects:
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1 The alleged agency that individuals have in these products to have a positive
impact in consumption patterns: Inside the consumption sphere, clthing,
furniture and mobile phones are closer to what has been traditionally studied as
spheres for personal actions towards more sustainable patters of consumption.
This group has been classified as thene in which individuals can generate a
positive impact in lifespans of durable goods. Therefore, the agency of an
individual would play a prominent role in these categories compared, for

example, with public services in which other agents are involved.

1 The role that clothing, furniture and mobile phones play in lifestyles dynamics,
which generates an adequate setting for studying divestment practices in
interaction with other practices. This will also help to systematise conclusion in
relation to an item, which previous research on divestment has paid little
attention.

1 The important part that these products represent in terms of sustainable
consumption. Section 1.1 explained briefly the impact of the selected units of
observation in the environment not only for their production but also in the
disposal stage Since the aim of the study is to increase thenowledge on post
acquisition stages, in particular divestment, clothing, furniture and mobile

phones become relevant units foobserving practices of divestment.

All these factors provided the framework that helped to select strategically the units of

observation through which divestment practices are going to be observed.

Clothing

Several studies have investigated the enviromental impacts that fashion industry has
this activity to resources usage, waste generation and production conditions issues
(Ellen McArthur Foundation, 2017; Global Fashion Agenda & The Boston Consulting
Group, 2QL7; Caniato et al., 2012)Clothing sales have been increasing whilst clothing
utilisation has decreased (Figure 3.5) highlighting the problems of fast fashion

phenomenon and its implications for achieving a sustaable future.

Clothing accounts for up to 14% of total household waste and between 7 and
10% of total ecological footprint (Gibson et al., 2013, p. 39Most of clothing waste ends
up in landfill (Global Fashion Agenda & The Boston Consulting Group, 2017, p. 61)

putting in evidence that more sustainable ways of divestment are required. For the
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above mentioned, this category represents an opportunity for make clear contributions

to the comprehenson of the divestment process.

INDEX 100 IN 2000 NUMBER OF TIMES AN ITEM IS WORN'
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1 Average number of times a garment is worn before it ceases to be used

Figure 3.5. Growth of clothing sales and decline in clothing utilisation since 2000
Source: Euromonitor International Apparel & Footweay 2016, World Bank,2017 in
Ellen McArthur Faundation (2017, p. 18)

Fashion is part of many cultural representations and other practices. It is also a way of
presenting selfidentity to others. This subject will be further explored in chapter 5 but,

EO EO xAll ETT x1 OE Aidg tHEAO AT Tx EDE (Ldndahdl £U Cb £
GormanMurray, 2011, p. 25) When it comes to sustainable consumption, clothing is

one of the most challenging fields because of the contradictions that it comprises. People

find in fashion an endless run of being trendy (accepted), in (included) through the self

identity construction.

The global trend applies also for the countries used for the present study.
Consumption of new clothing is estimated to be higher in the UK than any other
European country 26.7kg per capita(House of Commons Environmental Audit
Committee, 2019, p. 40)According to data from OEC[2019) the expenditure on
clothing has been increasing in both, the United Kingdoniigure 3.6) and Mexico.
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Figure 3.6. Expenditure onclothing 2008-2018 in the UK
Source:(OECD, 2019)
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Figure 3.7. Expenditure on clothing 20082018 Mexica
Source:(OECD, 2019)

Although in Mexico expenditure on clothing is smaller, the recycling rates are
very low. According to the Environment and Natural Resources Council (2015)in
Mexico only 0.5% of this type of vaste is recycled even when the textile waste has been

increasing steadily in the last two decadesHigure 3.8).
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Figure 3.8. Textile waste in Mexico 19922012.
Source:Environment and Natural Resources Council (2015)

Furniture

The furniture industry is considered as a low environmental impact industry compared,
for example, with fashion industry. However, recent studies have shown that furniture
industry represents a challenge for environmental issues due to the high amount of
processes andnaterials used in the production chains as well as the of volatile organic
compounds involved in them(Azizia et al., 2016, p. 388)Furthermore, it has been
estimated that furniture accounted for 27846 of households wastgGibson et al., 2013, p.

83) which represents the highest ategory within this context.

Another challenge for sustainability coming from the furniture sector is related
to changes in contemporary lifestyles and their implications for consumption. The
transition of furniture from being perceived as a long lastinggood to one hat can be
OAPIT AAAA AT A ET AT OPI1 Qaiisdnfet ab P01 |k BAMPIEM@REET T A
growth on demand of these items. Furniture is transforming from being exclusively a
functional and long-lasting product to be a fashionable and updatable feature of homes
(Leslie and Reimer, 2003) Hence, material culture has to give some answers regarding
the disposability and replacement of this type of goods. This phenomenon is worthy of
furth er exploration since furnishing a home might be linked to other practices inside

homes.
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Finally, because of the constitution of furniture (i.e. the variety of materials, the
assembly mechanisms), reprocessing the components results in a problematic task. As
is the ase with other products, landfilling furniture is the worst treatment option in
terms of environmental aspects(Cordella and Hidalgo, 2016, p. 4). Therefore, by
studying divestment practices within this category of products can also contribute to

generate innovative solutions in the furniture sector.

Less researcthas been done on furniturerelated waste. For Mexico, no statistics
were found on how much waste is related to this type of good. In the United Kingdom it
has been estimated that 42% of bulky waste is furniture and 20% of this furniture was
assessed as reisable(WRAP, 2012)

Mobile Phones

Mobile phones are one of thenost pollutant industries because of the complex
manufacture proceses and the tpes of materials that they usea mobile phone contents
over 40 elements of the periodic tableamong which there are someprecious metals.
(Kuehr, 2012; Schluep, 2009, cited in Laurenti et al., 2015, p. 284#) Mexico, only 5.1%
of electronics and appliances are recycle(Environment and Natural Resources Council,
2015). The number islarger for the United Kingdom (45%). However, other problems
have been attached to the-avaste recyding industry since some researcl{Basd Action
Network, 2018) has beeninvestigating the illegal exportation of electronic waste to

developing countries, classifying it as recycled.

Mobile phonesmanufacturing also represents a challenge in terms of production
and supply chains sincdlegal practices among developing counieshave increasediue
to the export of electronic waste(Dwivedy and Mittal, 2012; Nnorom and Osibanjo,
2008; Ongondo et al., 2011; Widmer etl., 2005 cited in Laurenti et al., 2015)

One of the major concerns about this category is the high replaceability in
developed countries and its increasing demand in the developing ones. The adtua
average replacenent time of a mobile phone i®ne or two years (Geyer and Blass, 2010
cited in Gibson et al., 2013, p. 136[Even when the device iunctional, the replacement

occurswithin the above mentioned period of time

Regarding the challenges for sustainability, as is the case with the other two
categories of products, reprocessing components has also contributed to generate new
issues. Somestudies have explored how infornal electronic waste recycling in low

income countries has contributed to the deterioration of the environment and the health
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of workers (Ekener-Petersen andFinnveden, 2012; Umair et al., 2013cited inLaurenti
et al., 2015, p. 283)

Attachment to these devicesas been also explored by previous studig&ibson
et al., 2013; Vincent, 2006)oncluding that these devices representhere is strong
ATl T OETT Al AOOAAET AT O AT A OEAU A AtheritshndET OOA
Ol AEAT A lT(VincehtA200B,icitecid Gibson et al., 2013)urkle (2008) describes
therelevd AA 1T £ OEEO OUPA 1T £ AOOAAEI AT O OAUOg OE
much an architect ofl OO ET OEI AAEAO ArQughiitOuie se@ ibéyeh® OA A O 8
everyday understanding to untold stories about our attachmentsa objects(p. 29). Thus,
in terms of social practices and environmental challenges, mobile phones provide a
range of possibilities in order to understand the needs satisfactiorgocial practices

attached to it and newer concepts such as digital interactianand material agency.

3.3.2 Research methods

The mixed methods approach in this study followed a sequential model, allowing to
collect data in three different moments. The main structure can be observed Figure
3.9. For the guantitative strand, a survey was conducted for recruiting and classifying
participants for the second stage. The qualitative strand was carried out through two
different moments of data collection: through a photeelicitation interview and throu gh
a semiqualitative questionnaire designed on the basis of the interview results, adding

the longitudinal component to the study.
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Stage Tools Outcomes
Quantitative Total participants: 295
Survey 163 United Kingdom
132 Mexico

Selection of

First data analysis -
participants

Qualitative

o Total participants: 30
Photo-Elicitation 16 United Kingdom

Interview 14 Mexico

Categories longitudinal

Second data analysis
probe

Total participants: 28

Longitudinal Probe 15 United Kingdom
13 Mexico

Analysis and Interpretation

Figure 3.9. Methodological Proedure and outcomes for each stage

Quantitative stage. Survey and participants classification

The survey consisted in a set of 27 items divided in 4 sections: demographic information,
self and personality, activities and habits in daily lifethis section included questions
about recurrence in environmental actions anckthical purchases and attitudes towards
ethical products. From this set of questions(Appendix A) and according to the

predefined profiles, specific scores were designated for each onetbé responses
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Since there is a developed body dinowledge around individuals and their
decisions towards ethical consumption, his survey was not built from the ground up; it
was based on previous works(Department for Environment and Affairs, 2008;
Geographic, 2009; GfK, 2011; Bemporad et al., 2012nd helped to group the
participants according to selfdeclared responses. The survey captured three different

factors to identify how involved are consumers in suginability issues:

1 Selfreported behaviours: These represent statements that people describe as
their behaviours (Minkov, 2013, p. 45) It is related to the thingsthat people

declared asjndeed, done.

1 Attitudes: Attitude can be defined as a selfieclared statement that has the
potential of driving actions. It includes what consumers like or dislike; some

authors [Irland, 1993; Schwepker and Cornwell, 1991purchases are frequently

AAOGAA 11T AT1T00i AOOS (BHedaddhai,i2did, @A) AOOEOC

1 Behavioural Intentions: These are commonly studied § asking people what
they would do in specific situations(Minkov, 2013, p. 45)

Data was analysed to classify participantsito four different groups (Appendix B). These
four profiles ranged participants with the higher ethical consumption behaviours and

attitud es to the most indifferent ones as follows:

1 Authentic greeners: With a dominant concern about the human impact on the
environment, they tend to reduce consumption and buy ethical products. They
have positive attitudes towards acquisition of products that offer environmental
or sacial benefits. This group also teds to encourage other people to adopt

sustainable practices.

1 Moderate greeners: Together with their concern about environmental issues,
they place personal comfortas a central value. Instead of being exclusively
motivated by ecological or social concernsthey feel motivated by comfort,
technological developments or any other personal interests that could bring
only incidentally environmental or social benefits. Teir knowledge about
environmental problems could be vast, but it is not their main consumjn

driver.

1 Pragmatic: Direct and circumstantial inputs mostly drive this group. They base
their decisions on previous knowledge, price, quality, proximity and mives
that are relevant for them. Hence, environmental and social benefits in

purchases tendto be a secondary concern.
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9 Detached: This group do not exhibit any concern about environmental and social
issues; instead, they prioritise individual concerns. Téir actions have a higher
environmental impact z compared with the other three groupsz eventhough
their knowledge about environmental issues can be commensurate with any of
the other categories. However, their decision of not being engaged with
sustainahlity can have different roots: low perceived impact, disappointment

on the system, or laclof knowledge.

Theseprofiles were the guide for classifying participants. However, it is noteworthy that
these profiles present different nuances and cannot be coaived as an absolute. Groups

used to analyse if{Bauman, 2007, p. 27)

Participants were classified as belonging taipper or lower scores inresponse
to the survey results. Subsequently, an invitation was sent by email to those who had
the specific score, startingvith the closest to the ideal profiles. The, a second round of
invitation was sent until the number of participants required for eah group was
completed.The next stage of the researchtarted by selecting participants with the aim
of capturing the four profiles in both countries, aiming to recrit at leagt 3 participants

per profile per country (24 in total).

Qualitative stage. Pho to-elicitation interview

The qualitative data was collected using the Photslicitation Interview method

(Harper, 2002). The reason for using tté method is related to the power that ithas to

evokel ATl T OEAO AT A EAAIT ET CO AOA O OEA DPAOOO 1.
the brain that process visud information are evolutionary older than the parts that

DOl AAOGO OA OA Atarpdt, 12¢82, @.i 18) Okefeiad, it allows more precise

information to be obtained compared with in-depth interviews (Appendix C). Also,

another benefit is that photo-elicitation interviews provides deeper information. t has

been stated that OAT | PAOAA xEOE OOA A gOirvbhing iphotE T OA O OE
elicitation produce deeper interviews, based on the notion that photagphs elicit
DPOAAEOGA AT A AO OEI AOG AOAT AT AUAI T PAAAEA ET .,
[ ECEO 1 EA OOAI AOCAA (Golier, (05 ditddiinVanTAGKANROZE A x E1 C ¢
2010, p. 375) In the case of the present research this method wasirried out in two

stages
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1. Photographs: Participants were asked to take a segeof photographs prior to
the interview (Table 3.2). The researcher gave the participants a description of
photos that were needed. Then, these photographs were used in the interview

session.

2. Interview: In sessiors of 60 minutes approximatly, the researcherenquired
deeper about divestment experiences of participants by usinthe requested

photographs to go through each one of thenits of observation.

This type of interview tends to be more closed, as the methddAOAOEAAOd OOEA 1
emerging from the interviews are sources of rich information and potential insight
AAT OO0 OEA OOA®dMmar, 281@3pALCeEAT AAOGO

Table 3.2. Photographs participants were asked to take prior to interview

Iltem | Unit of Description
Observation
A Clothing Most recently acquired piece of clothing
B Clothing Cherished/meaningful outfit owned
C Clothing Piece of clothing to be discarded
D Furniture More recently acquired piece of furniture for the living room
E Furniture Cherished/meaningful piece of furnture owned
F Furniture Piece of furniture to be discarded
G Mobile Phone Picture of current mobile phone and itsaccessories
H Mobile Phone Picture of previous mobile phones and their accessories

The reason for requesting different items of the sameategory is based on the need of
finding links between replacement and divestment and see how these activities arer(
not) related to each other. Divestment as one of the pesicquisition stages has the
possibility to connect with three important moments in consumption: with acquisition
stages (through the replacement of goods); with retainment activities and with diggsal
(waste generation). Hence, including these three different moments in the consumption
spectrum, it was possible to address the aim of ogtructing a taxonomy of divestment.
It also corresponds to the research questions of closing the gap between priaes of

divestment and new acquisitions.
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The longitudinal component. Se mi-quantitative questionnaire

With the aim ofincreasing the vdidity in the results, after analysing the responses of the
interview, a new stage of data collection was carried out with the aim of observing how
practices of divestment were carried out in a time frame. The photelicitation interview
asked the participants to select and talk about items that were going to be discarded or
that were recently discarded This information was analysed and helped to design a
semi-qualitative questionnaire including the pictures of the items in the category C
(ready to be dis@arded).

After a period of time (between 24 and 18 months) a new fornAppendix D)
was sent to the intervieweesvia emailfor them to indicate if the intentions of divesting
were completed in the previously declared wayln addition of contributing to fill the
intention-action gap,this stagealso contributed to increase knowledge orthe barriers
and limitations that participants face in terms of their divestment activities.It also

added trustworthiness to the study.

3.3.3 Data Analysis

For analysing data,a set of categories has been defined and established. These
categories will guide the analysis process and will help togenerate conclusionsto
address the research aim These labels derive from the social practice theory,
emphasising:

,,,,,,,,,,

T 00OAAQOEOBATU ENaéafivés about divestment

T 0OOAAOEOET T AOOE OATET CO6d OOAAOEAAOG AT A A

T 0OAAQOEOEI T AOOS6 OOAI AGET CcOdqg (T x 1T AOOAOQEC
world adding a particular meaning.

1 How these elements interact t@yeneratethe divestment outcome

The focus on divestment as a practice has the aim to understand theocess of

divestment practice: the intention, the action and the ends of the actor are carried out.

We acknowledge that the context is relevant in ordera make clanges towards more
OOOOAET AAT A xAUuO 1T &£ 1 EOET¢8 (ATAAR EO EO 11

as a universal goal with the same challenges in different times and spaces.
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As previously explained, the architectures of practices are kevant up to the
point that, without understanding them, it would be very challenging to promote
changes in consumption patterns for contemporary societies. Since we know that
divestment (and consumption) are not just an isolated act carried out by individals, the
focus on practices gives the opportunity to achieve the aim of the research. In other
words, to change the current practices, including consumption and divestment, implies
A AEATCA O110 TT1U xEAO ET AEOEAOAscarse®EET E
OEOT OCE xEEAE DPAT DI A (Keimkid an® MktonA20QFpABE) x 1 Ol ,
Therefore, an approximation from the social practice theory taivestment activities is
through the individuals involved in these practices.

7EAO0 EO AAAAPOAA AT A xEAO EO 110 AAT AA
I AGAOOA OAOI OO6OAs AO Al AAOOOAAO EAAAR EO
underlying reasons behnd it. However, if individual actions are observed and
interpreted in a cultural context, then is possible to give a detailed explanation through
these cultural categoriesSomeother methods were considered, observation was one of
them. Since unis of obsrvation are part of a private space, most of the participants
were a bit reluctant to the idea, therefore, the photeelicitation was used in order to
capture most of data. Since the aim of the research is to understand practice of
divestment from the praditioner perspective, some direct contact with consumers was
OANOEOAAR OEAOAAZI OAnh OOOOAU AT A ET OAOOEAx x,
precept on socialpractice: OOEA O1T AEAT DOAAOGEAAO 11 AAI EI bl

as the entral unit of analysig(Spaargaren, 2004, p. 17)

The strategy usedfor analysing is the one callecoding4 EEO AAOEOEOU O
a means of purposefully managing, locating, identifying, sifting, sorting, and querying
data (Bazeley, 2013, p. 125)In order to code all data, NVivavas used to label interview
transcriptions and group findings in different topics in order to create a second level of

concepts that are used to generate conclugis.

3.4 Strengths and limitations of the research strategy

Since the epistemological stance of the research d¢enstructivism and interpretivism,
the conditions for testing quality criteria are based on trustworthiness and authenticity,
as well as the cataist for action factor (Denzin and Lincoln, 2018, p112). Therefore,
the next section will describe how methods and research techniques have been applied

to ensure quality through trustworthiness and adequacy in this research project.
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To have a better idea of how quality work in each paradigm,taief terminolo gy

and criteria will be described for both, quantitative and qualitative researcl{Table 3.3).

Concepts as validity, reliability and generalisability are traditionally used in the field of

guantitative studies. Sine qualitative and quantitative research belong to different

epistemological paradigms, qualitative research needs to account for its own way to

assure to accomplish trustworthiness and consistency in research. There are different

perspectives when it comego defining these characteristics in qualitative research and

how the researcher ensures that these features are covered by the way the research is

executed.

Table 3.3. Terminology and criteria used to evaluge the credibility of research

findings.

Quantitative research termino logy and
application to qualitative research

Alternative terminology associated with
credibility of qualitative research

Validity

The precision in which the

accurately reflect

findings

Truth value

Recognises that multiple realities exist; the
OAOAAOAEAOOGS 1 OOI1 ET A
viewpoints that may have resulted in
methodological bias; clearly and accurately

DOAOCAT 6O PAOOEAEDAIT O

Reliability

The consistency of he analytical procedures,
including accounting for personal and
research method biases that may have
influenced the findings

i Consistency

2A1 AGAO 061 OEA 06060
the methods have been undertaken and i
dependent on the researcher maintaimg
A OAABGAEI &N OEAO |
decisions are clear and transparent
Ultimately an independent researcher
should be able to arrive at similar or
comparable findings.

1 Neutrality

Achieved when truth value, consistency
and applicability have been addressed.
Centres on acknowledging the coipiexity
of  prolonged engagement  with
participants and that the methods
undertaken, and findings are intrinsically
I ETEAA O OEA OAOA
position, experiences and perspectives

The transferability of the findings to other
settings and applicability in other contexts

These should be accounted for ,agd
differentiated from particib A |
accounts.

Generalisability Applicability

Consideration is given to whether findings can
be applied to other ontexts, settings or
groups.

Source:Noble and Smith (2015, p. 34)



-83-

The present study ensures credibility within three moments: the process of research
design, data collection and data analysis through different strategies. These strategies

are comprisedin

Table 3.4. The main strategiesto add credibility to the research is based on the mixed
methods approach. This perspective, according tGreene facilitates the triangulation,

complementarity, developmaent, initiation and expansior? (1989, cited in Teddlie and

Tashakkori, 2003, p. 168 #1 1 OEAAOETI ¢ OEA AEAAAO OEAO A OCI

O OO01 AAOOOAT A A OEOOAOEIT OEAO x (EGied
1991, cited in Golafshani, 2003)data collection systematisation and analysis processes

also provide reliability to the study.

Table 3.4. Strategies forenhancingthe credibility of the research

==

Reflexivity and reflection of own perspectives
- Journal of process for documenting decisions and reflecting
upon them
- Peer debriefing to assist researcher to uncover biases or
assumptions
- Pilot stage for collecting feedback from partipants to
assure relevance and quality of the research tools
- Mixed methods strategy allows triangulation and
complementarity: this was accomplished by the different
stages of data collection that@emposed the methodological
strategy
Achieving auditability
Comparability of both cultural units by following a rigorous
Neutral ity process of participants selection assuring the symmetry in
both countries.
Participants selection for the firgd and the second stage
according to the requirements fromframework
1 Application of findings to other contexts
- The crossnational component of the research allows to
classify contextdependent from contextindependent
findings. This way ofsystematising data collection, findings
and interpretations enables the possibility of differentiating
from those that are applicable to other contexts and which
others are not and what would be required in order to
successfully transfer the knowledge in ther contexts.

Adapted from Noble and Smith (2015)

Truth Value

==

Consistency /

Applicability

8 According to this perspective, triangulation and complementarity are linked to the fact that by combining
qualitative and quantitative methods help to get multiple inferences that complement each other. The
development, initiation and expansion allow to observe a phenomendnom a broader perspective in
order to shed light on it.

I OEA.
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3.4.1 Validity: matching samples in the quantitative stage

Since the process of classification and selection of participantwas performed in two
different countries, one of the major concerns was to ensure parallelism in both groups.
Crosscultural studies have indicatedtwo ways to accomplish it:one is the type of
studies that use public opinion polls that use statisticallyepresentative samples of a
specific population; the other is to selecigroups with similar characteristics in order to
assure comparability (Hofstede, 2001, p. 23) The latter is the case of the present
research: recruitment was made through two educational institutions in which,
invitations were sent randomly to include as much diverse participants as possible

within this population.

By following this strategy, it wes possible to recruit mrticipants from different
age, gender, profession, educational level, yet, same nationality. All these
methodological decisions were made in order to meet the required functional
equivalence when doing a crossultural study. Paralelism requisite is also
accomplished by segmenting participarg in different groups (consumer profile) which

helps to identify patterns or differences within the same group.

3.4.2 Limitations of the methodological strategy and answers

The present research hadalso limitations in terms of data collection, time and space
restrictions, as well aslimitations that the methods have in themselvesAcknowledging
these limitations that could represent threats to the trustworthiness forthe research,
allowed to fill the gaps in order to generate interpretations and conclusions framing
these limitations. These limitations and the ways in which they were rectified are listed

below:

9 Seltdeclared methods for collecting data: It is known that theresi a risk when
researchers decide to use seldeclared research tools such as surveys and
interviews. This is the case of the present research. However, there are two
components that help to provide validity to this data: the photeelicitation
interview which allow reflection and evidence beyond the words. The second
strategy is the longitudinal element which allowed to capture two moments of
the seltdeclared information from participants. The time frame provided to the

researcher to assess the veracity dhe selfdeclared information.
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1 The selection of two cultural units with different income levels: high income
economy (United Kingdom) and uppemmiddle income (Mexico) might have an
ET £ OATAA 11T DOAAOEAAO8 4EA DPOIT AADO
under the same proedures in both countries in order to keep the symmetry.
Furthermore, the acknowledgement of the income difference allowed to frame

the interpretation of data in the light of this fact.

1 Comparability of divestment practices is alloved in both countries through the

| A

A£01T AOET T Al ANOEOAI AT AAh xEEAE EO 1T AOAEI

activities that have similar functions in different cultural settings(Minkov, 2013,
p. 87). This study aims to analyselivestment process and its elements. This
practice in both countries that has the same furion but within different
cultural settings. Therefore, by placing this activity in the centre of the research
assures the needed equivalence for make the study within a cressltural

frame.

9 Participants as practitioners: It might be perceived as a riskof social practices
to obtain information through individuals, having recognised that one of the
issues is that individualistic perspectives have originated a bias in the field of
sustainable consumption. Nonetheless, the data collection, analysis and
interpretation of data have hkeen thoroughly examined in order toput the
practice at the centre of the studyinstead of focusing onindividual aspects of
the experience. Hence, the practitioner is important for architectures of practice
in order to frame the doings, sayings and relahgs (Kemmis et al., 2014)in
divestment practices. Furthermore data collection was made with the reflection
that the study isnot about individuals and their interactions, but interactions
and their individuals, not persons and their passion but passions and their

persons(Collins, 2004 cited in Spaargaren, 2013)
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Chapter 4. Quantitative stage. An overall view of cultural units

This chapter presents the results from the quantitative component of the study which
was designedto classify participants according to personal attitudes andactions
towards ethical purchases. The survey also allowed to construct an overall
representation of both groups of participants in terms of ethical attitudes and
behaviours in consumption activities. A detailed reporbf survey results is presented in
this chapter. The last section of this chapter will discuss some key findings from the

guantitative stage as well as how data informed the qualitative strand of the research.

4.1 Results of quantitative stage

Previously, Mexico and the United Kingdom were desbed in terms of national
accounts to provide a general landscape of both countriegSection 2.5). Chapter 3
(sedion 3.3) explained how the quantitative strand of the research had the aim of
making a purposeful sampling and to provide comparability between countries and
assure reliability on the results. However, data obtained from the survey also
contributed to generate an aerall picture of both groups in key aspects on sustainable

and ethical corsumption aspects.

This chapter will present the results of the survey in two main sections:

9 Al T OAOAI I DPEAOOOA T £ PAOOEAEDAT 6O AAAIL .
and behaviours in each country.

f  An analysis of the results of the survey item©1 CAT AOAOA DAOOEAEE
These two sections have the purpose to providghe baseline and the
comparability criteria for the study and the selection criteria for the qualitdive

stage

Data collection of the quantitative strand was conducted throgh an online
survey sent to staff from the two above mentioned universities, one in Mexico and one
in the United Kingdom. The invitation was sent out together with the link to the
guestionnaire through communication officers from different departments in loth

institutions. A prize draw of two £50 amazon vouchers was used as an incentive for



-87-

participation. The total of respondents was 295: 163 participants in the United Kingdom

and 132 in Mexico. Three types of items were included in the survey:

1 Sociodemogrghic data (age, gender, education level, employment status,
country of origin)

1 A set of questions to situate both groups perceptions on different topics related

to sustainable and ¢hical consumption.

1 Items that helped to classify participants according taindividual attitudes,

behavioural intentions and behaviours towards ethical actions in consumption.

This section has the aim of presenting results of the survey that result relenafor
contextualising the study and providing a reference framework as wehs a baseline for

the qualitative data.

4.1.1 Sociodemographic data

The first set of questions explord sociodemographic characteristics of participants.
Even though this data was usd to provide an overview of participants, the correlation
between sociodenographic characteristics of participants with their answers was out
of the scope of this studyTable 4.1 presents sociodemographic data in four categories:

gender, age, education level and employment status.

From the 295 participants, 55.6% are women and 43.4% are men. The majority
of participants are aged between 25 and 44 yeardd, constituting a 69.5% of the total
sample; the group aged between 454 years old represents a 16.3% of the total and the
10.2% of participants declared to belong to the 5564 years old group and only 1
participant above 65 years old. The rest of paitipants decided not to declare their age
(3.7%).
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Table 4.1. Sociodemographic data bparticipants.

Variable % Mexico % United % Total
Kingdom
1. Gender
Female 50.8 59.5 55.6
Male 46.9 40.5 434
Not declared 2.3 0 1
2. Age
25-34 32.6 41.7 37.6
35-44 36.4 28.2 31.9
45-54 21.2 12.3 16.3
55-64 8.3 11.7 10.2
65-74 0 0.6 0.3
Not declared 15 55 3.7

3. Education Level

Secondary 0 55 3.1
High School 2.3 5.5 4.1
University 35.6 33.1 34.2
Postgraduate 61.4 55.2 58
Not declared 0.8 0.6 06
4. Employment

Status

Student 10.6 20.2 15.9
Part-time job 114 9.2 10.2
Full-time job 68.9 69.9 69.5
Seltemployed 6.8 0 3.1
Unemployed 0.8 0 0.3
Retired 0 0.6 0.3
Not declared 15 0 0.7

Another item explored in the sociodemographiadata section was the educational level
of participants. Section C inTable 4.1 shows the different levels & education of
participants. Participants with a college degree or higher education represent the 92.2%
whilst less than 10% haveonly a secondary or high school degree. In terms of the
employment status, 69.5% of participants declared to have a fuime job, 15.9% of
participants are students, 10.2% have a paitime job, 3.1% are seHemployed,
unemployed and retired participants represent the 0.6% of the total, and 0.7%

participants decided not to declare their status.
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The correlation of sociodemographt variables and ethical consumption seems
to be a controversial subject. Previous studies have investigatetthe influence of
sociodemographic variables and its relationship with ethical consumption.
Nevertheless, results are still inconclusive: some reseelers argue that
sociodemographic characteristics such as gender, education level and age are not valid
indicators of ethical concern(Schlegelmilch, 1994, cited in McGoldrick and Freestone,
2008, p. 189; Nair, 2015)

The exception for this position relates tothe level of education of individuals
which seems to be correlated with environmental concern but not preenvironmental
actions (Nair, 2015, p. 175; Kollmuss and Agyeman, 2002Even whenhigher levels of
educationpotentially mean more knowledge about environmental issues, no correlation

has been found between the amount of knowledge athe topic and environmentally

ATTAAOT AA DOOAEAOA AAEAOGEI 0O OETAA OAxAOA
enOEOT T 1 AT OAT T U AT T AAOINAA 200600 &7k) Sedn pukchaséd OET OO

intention does not correlate with education(Soonthonsmai, 2001 ¢ed in Chen and Chai,
2010, p. 30) Hence the fact that the sample was collected from educational contexts
when a higher probability of participant with a graduate levelof education, should not

impact the homogeneity in the results.

In conclusion,most of the research tends to indicate that there is no correlation
between any sociodemographic factor and ethical consumption meanintpat age,
education level or gender are not determinant factor for carrying out ethical
consumption practices. The disaggement on this subject can be associated with the fact
that these studies have had difficulties in capturing all the factors influencin the
consumption practices, which makes the correlation of ethical consumption and

sociodemographic data hard to track.

4.1.2 Attitudes and behaviours towards sustainable consumption in
the survey

s xooA oz o~ oz oA

For this section, a set of items have been analysed to pre§en PAOOEAEDAT 006
specific aspects linked to sustainable consumption. They aim to provide a frame for
situating an overall picture of both groups of participants. The items explore the level of
engagement that participants declared to have towals reducing their individual
environmental impact; their attitudes and knowledge on principles associated to ethical

purchases; and, the perception of individual agency to solve environmental issues, as

O/
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well as the responsibility they assign to other ageries such as government and

industrial sector.

Level of engagement with environmental practices

More than half of paricipants declared to be strongly engaged with reducing their own
environmental impact (Figure 4.1). In Mexico the percentage was larger than in the
United Kingdom. Participants that declared not to be involved in reducing their
environmental impact represent the 34.1% in Mexico and 42.3% in the United Kingdom.

Reasons for not doing so were distribugd differently in both countries (Figure 4.2).

0 20 40 60 80 100

Figure 4.1. Percentage of participants who declared to be strongly engagedth
reducing their environmental impact.

Figure 4.2 presents the breakdown of the reasns participants declared to have when

trying to reduce their environmental impact. In the United Kingdom the most frequent

answer was the lack of money (33%) whilst inMexicoit was the lack of time (28.3%).

There are significant differences betweenthexT COI OBPO ET Oxi1 OAODI I
EAOET ¢ AT TOCE 111TAU6 xAO OEA 1100 A£EOANOAT O
33%, in Mexico the same answer was selected only the 8.7%.

The absence of available options was another item that showed significant
AE£EZAOAT AR AAOxAAT OEA Ox1 ¢cOiI OPO8 4EA c¢p8Yx
EAOET ¢ AOAEI AAT A TPOETTO 1TAAOAUG AO QEAEO
their environmental impact whilst in the United Kingdom the same answer was selected

by the 9.7% of respondents.
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Figure 4.2. Reasons for not being engaged in reducing environmental impact

Participants who declared to have other reasons for not being engaged in reducing their
environmental impact (14.4%) chosenot to do it because of the perceived low impact
of individual actions, considering the economic system as the one who can really teg
substartially the impact of human activities on the environment. Other participants
declared to do it as part of their routines but not as a personal engagement. Some others
declared that laziness or irresponsibility is their main reason. All these rgmnses
captured the variety of individual perceptions on how to contribute from the individual
aspect to reduce impact on the environment and what are the aspects that people

perceive as their individual limitations.

4.1.3 Ethical purchases

Attitudes, knowledge and beflavioural intentions around ethical purchaseswere
explored and the results for these items will be presented hereBoth countries showed
an understanding of terms commonly associated with sustainable and ethical
consumption, as shown irFigure 4.3. Betweencountries, the largest difference is in the
fair-trade products, in which, 55.3% of participants in Mexico declared to be familiar
with versus 94.5% in the United Kingdom. The rest of the categories have less tl2%6

difference between countries.
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Overall, the results of this item show that knowledge on Ilabels of
environmentally and socialy responsible products issimilar in both countries. It can be
inferred then, that knowledge is not a significant limitation for a pro-environmental
behaviour. However, considering that knowledge on environmental issues does not

necessarily impacts behaviour

Fair trade | RN o/ 5
Locally sourced [ e
Disposable [, o 7
Reusable | 5 o
Refillable | st .
Recyclable |, ¢ >
organic [’ o
Biodegradable | © : &
0 20 40 60 80 100

m Mexico ®United Kingdom

Figure 4.3. Percentage of participants that are familiar with terms asociated with
ethical and sustainable consumption

In relation to attitudes and behaviours towards ethical purchases, 71.2% of participants
in Mexico and 83.4% in the United Kingdom agreed with the fact that reducing
consumption levels is needed in orderto improve environmental conditions.
Interestingly, only a minority of participants declared to consider renting something
before buying it: on average, a 68.4% of participants declared to rarely or never consider
renting something before buying it. In &rms of behavioural intentions, the willingness
to pay premium for those products that offer environmental or social benefits was
explored in two categories: utilities and consumable goodd-{gure 4.4) and in eachone

of the units of observation: clothing, furniture and technological devicedgure 4.5).



-93-

(]
@
Q .
IS
>
(2]
c
0 20 40 60 80 100

m Always mOften mRarely ®Never

Figure 4.4. Willingness to pay premium inutilities and consumable goods

According to these results, the average of participants that declared to be always or
often willing to pay premium for ethical products is larger in Mexico (312%) than in the
United Kingdom (24.2%). From all these categories, technological devices iket
category in which participants were more reluctant to pay premium when social or

environmental benefits are offered.
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Figure 4.5. Willingness to pay premium inclothing, furniture and technological
devices.
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The last item on this section explored the reasons for regretting the last unsuccessful
purchase.Figure 4.6 breaks down the causes. In both groups the most frequent response
was dissatisfaction because of pr performance and functionality (the item did not
work as expected) followed by the durability of the product (it did not last as expected).
Appearance waghe less frequent answer in Mexico whilst in the United Kingdom was
a high price.

Performance & Functionality ||| G 15.5
Durability | bt 5
Not needed [ 3 3
Appearance | — 17.5
Price |G-

Other [ ,%1
0.0 10.0 200 300 40.0 50.0
VX mUK

Figure 4.6. Reasons for dissatisfaction in the last unsuccessful purchase

Pro-environmental activities linked to infra structures

Other surveys that measure the environmental impact of individuals take into account
adivities such as means of transportation and waste recycling patterns. These items
seem to be those that have the largest differences between the countriasd they are
also those that are linked to infrastructures of countries. Experts have acknowledgegh
importance of these indicators as a way to capture progress on green growthdifferent
countries (OECD, 2014a)However, exploring the reasons in thesitems is not the scope
of the research, however, it is important to acknowledge them to avoid ovieoking the

relevance of infrastructures for performing pro-environmental behaviour.

In terms of recycling activities in each country,section 2.5.2 showed that
recycling rates arehigher in the United Kingdom (43%) than in Mex¢o (5%). The result
from the survey are consistent with this national statistic showing that in Mexico,

recycling activities are significantlylower compared to the United KingdomAs shown
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in Figure 4.7 in which Mexico presented less frequency than the United Kingdom. In
Mexico, participantswho declared never to recycle their waste constitute 27.9%f the

population whilst the same group represents only the 2.8% in the United Kingdom.

81.0

80.0
70.0
60.0
50.0
40.0
30.0

20.0 12.4
61 8.9 9.9

10.0 2.8 14 2.5 .

Never Once ayear Every six months Once a month  Once a week

27.9

m United Kingdom m Mexico

Figure 4.7. Average recycling frequency (including plastics, metals, paper and glass)

In the case of the transportation, differences were also significant between the two
countries. In Mexico and United Kigdom, according to OECDdata, private cars
dominate the passenger transport mode(OECD, 2015a, p62). But, among survey
participants, as Figure 4.8 shows, private transportation is more frequently used in
Mexico than in the United Kingdom in whib the largest percentage walk or cycle. In
Mexico, 80% of participants declared to always uggrivate transportation compared to
a 29.7% in the United Kingdom. The less frequent option in Mexico wagalking or
cyclingwhich reached only 1.5% of participans. Sirprisingly, these results do not match
with Department of transport data (2018, p. 4) which found that in the UK 83% of

passenger kilometres in 2017 were made by private transportation.
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Figure 4.8. Frequency of use by means of transportatian

These two sections in the survey (recying activities and the transportation means) had
OEA PpOOPTI OA 1T &£# AAET ¢ ET Al OAAA AO PAOO 1 £ OE
their attitudes and behaviours.However, when this difference was acknowledged, and
considering that including them wauld cause a bias in the results, the decision made was
to leave out the recycling activities and moderate the weight of the item regarding
transportation to take weight out of these two items that are presumably far from
ET AEOEAOAI 66 OAT PA T &£ AAOEIT 8

Finally, when it comes to promote sustainablections, a relevant factoris the
agents. Among agents that can leade governments, politicians, industries or members
of the wciety that encouragethese AEAT CAO8 7EOE OEA AEI | & E
opinion on this matter, they were asked tasort by relevance four agenciesgovernment,
industries, society and individuals,according to the possibility they have to solve
environmental issues Resultsof this question are presented inFigure 4.9 for Mexico
and Figure 4.10 for the United Kingdom.
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Figure 4.9. Ranking of agencies to solve environmental issu¢bexico).

In the case of Mgico (Figure 4.9) society was the agency most frequently chose as the
most relevant agent for change, followed by individuals, then government and
industries, correspondingly. In the case of the United Kingdom, theighest percentage
for #1 was assigned to the government, followed by industries, society and individuals.
Although further research on this topic would be needed, the results could indicate that
in general, there is more perceived scope of action for petw (as society and as
individuals) in Mexico than in the United Kingdom(Figure 4.10) in which, the perceived
margin power for implementing changes is bigger for institutions, including

government and industries

These results can lead to further exploration in subjects like individual perceived

AEEAAOEOAT AOOh DAOOEAED Ak, pidvér, chonkd) Amb&iCald 1T 1T A
other contextual mechanisms offered to citizens, as we will see in further phases. In
I OEAO x1 OAOh ET AEOEAOAI 08 DPAOAADPOEI 1T O xAOA

El x ET OOEOOOGEIT O bl AU A6 OODRAEAED KNOOCOBDOMAED MR
country to another. A preliminary analysis of this data could indicate that when it coes
to the implementation of consumption and environmental policies, agencies that are

leading them are also relevant for having a more fctive impact.
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Figure 4.10. Ranking of agencies to solve environmmal issues (United Kingdom)

4.1.4 Conclusions

Consumption and waste generation are frequently linked to development of nations.

Mexico and the United Kingdom belong to different groups according to their income

level. Hence, when working with participants from countries with different
circumstancesshE AO ET AT T A 1 AOA1T 6h EO EO EIi B O0OAT «
conditions that contribute to participants responses and to the interpretations of

situations informed by experiences, by validation of peeptions, and by a careful review

of existing ET T x I A(fiammpuitong, 2010, p. 1256) Therefore, and this sectin

becomes the background for findings for the gualitative data and is also a baseline for

the discussion together with national statistics presented in Chapter 2. This data

represents the general landscape dfoth countries.

This section presented an ovall view of attitudes, behavioural intentions and
actions of participants who took part of the survey as a way to show a wide view of both
groups. Since national statistics might not reflect the reality of bothgroups of
participants, it was required to present particular findings on topics that result relevant
for reading the findings of this study. The elements of ethical consumption are complex

and, as observed, really hard to capture through a survey.
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4.2 Sdection and classification of participants

Data from the survey provided the information for generating an individual score for
each participant according to the responses. The scores were generated according to
values assigned for items in the survey ifading attitudes, behavioural intentions and
actions towards ethical consumption Appendix B). The classification of participants by
groups in relation to their individual scores also provided a baseline to analyse the
divestment practices in the light ofthe ethical consumption with the aim of generéing

a broader perspective on the consumption spectrum. Thgercentageof participants in
each profile is shown inFigure4.11. The largest differences @ situated in the Authentic
Greenergyroup and the Pragmaticsgroup in which, differences between countries are

larger than a 10%.
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Figure 4.11. Percentage of profiles by country

For the second stage othe research, he purposeful sampling was made through the
evaluation of scores and selection of participants. The highest possible score in the
survey was 84 points and the lowest was9. Profiles were distributed in intervals in
relation to the frequency. After grouping participants according to their scores, a total
of 75 invitations were sent to take part of the interview, the second stage of the research,

aiming to reach 32 interviewees, four per profile of each country.
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4.2.1 Interviewees and their scor es

Survey resuts showed that, from the total of participants (295) none of them reached
the highest (84), nor the lowest (9) score. Considering the fact that profiles were created
as theoretical constructs to guide the data collection, this was not an expected result;
since they are designed concepts that do not reflect exactly the realitlfigure 4.12
shows the distribution of participants according to the obtained scores in the survey
considering the total range of possible Vaes, with no solid boundaries between
profiles, treating scoresas gradients. In this figure, participants were distributed in
absolute terms to present their place in relation to the absolute values of the survey. In
other words, the ideal authentic gre@er would have got the highest score (84), whilst
the detached me would have got the lowest (9). However, to provide an absolute
reference of participants in the absolute scale, the place of each participant is shown in

Figure 4.12. For each participant, a pseudonym was assigned to ensure anonymity.

Matt Richard
Lesley Katie Hannah Louise  Amy

Neil Peter Tom Jane JohnDavid  Ted Helen

UK Sarah
® 000 @ WoCe
84 74 84 54 44 34 24 14 9
oo (@ o000 000 o
MX Sofia Daniel OliverJosé  Paula Leo  Mateo  Luis Mara  Teo Julia

Ema Jacob Victoria

Figure 4.12. Distribution of participants based on absolute values

To select participans for the qualitative stage, anew distribution on obtained scores

xAO AAOOEAA 1T O0Oh OAEET C OEA 1T AOAET AA OAIl OAC
72 as the highest and 28.3 as the minimunfrigure 4.13 also shows the distribution of

participants according to their scores in the survey. The visual presents the interviewees

in relation to real survey results. The final distribution was based on the minimum and

the maximum scores on the survey, allowing to aksify and group participaits in

relation to the sample results.
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Figure 4.13. Distribution of participants based on relative internal values

A total of 30 participants were recruited in both countries (Table4.1), 14 participants
from Mexico and 16 participants from the United Kingdom.A satisfactory variety of
profiles and scores were recruited for the interview stage. The strategy for recruitment
was to send invitations in two rourds. The number of participants in each group varies
according to the availability of survey respondents. The case of the authentic greener
category was the one that presented these limitations. Due to the low percentage of
potential participants in the case of Mexico, it was possible to recruit two people within

this group instead of four.

Table 4.2. Participants scores and pseudonyms by profile

Mexico United Kingdom
Profile Score Pseudonym Score Pseudonym
68 Sofia 69 Neil
25 63.3 Daniel 65 Peter
= =
()
=L * * 63.3 Tom
2@
<
* * 60.6 Jane
. 58.33 Oliver 59.5 Lesley
()
8 58.00 Ema 59.3 Matt
- 57.67 Jose 54 Sarah
% 57.00 Jacob 53 Katie
=}
= 53.67 Paula . :
51.67 Leo 47.00 John
2 48.00 Mateo 46.67 Hannah
=
= 48.00 Victoria 45.50 David
a
44.33 Luis 44.00 Richard
43.00 Mara 42.33 Ted
5 41.00 Teo 42.00 Louise
Q
e 29.00 Julia 40.00 Helen
o
* * 39.00 Amy
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As mentioned insection 2.5, Mexico and the United khgdom are different in terms of
national statistics. However, this classification of participants, the creation of the general
overview of both groups as a main background, contributed to generate a baseline for
analysing divestment practices of each grop and each participant, enabling the

comparability between both cultural units and providing validity to the results.

According todata shown in this section there is a good mix representindViexico
and the United Kingdomin sociodemographic variables & well as inattitudes and
behaviours towards sustainable consumptionThis allowed to select participants for the
gualitative strand of the research considering a wide range of scores that represent

differences forassuringdiversity in participants for the qualitative stage of the research.
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Chapter 5. Qualitative stage. Analysing how divestment
practices are constituted

The qualitative part of the research explored irdepth the process of divestment and its
elements. It was designed withthe aim of exploring divestment practice through its
constituent elements: the intentions, the actions and the ends of the actors. In order to
do so, experieces of participants were collected through photeelicitation interview
(Appendix C). The interviews were carried out face-to-face using the photographs of
DAOOEAEDAT QUable 324 dxploring Ehiseg@nce the units of observatiorat
different stages: a recently acquired item, a special item and one that was being
discarded or recently divested. The sequential data collection was carried owtith the
aim of understanding the process of divestment through different moments of the

consumption spectrum.

5.1 Anintroduction to the g ualitative strand of the study

A selection of paticipants from the quantitative strand were invited to take part in the

gualitative stage of the research. From the 75 prselected participants, 30 agreed to be
interviewed. This data collection took place between October 2017 and April 2018.

Ethical std AAOA DOl AAAOOAOG xAOA »EOI £ZEIT 1 AA O b
ET OEOAOQETT xAO OAT O OEA Al AEl Ol rpeemd&k O xEOE
E). During each interview, the consent fornfAppendix F) was provided to participants

to communicate the way in which the information would be used, and the strategies

followed by the researcher to protect their anonymity. Interviews were recorded and

analysed subsequently. Each interview lasted approximately 60 minutes for which

pictures were sent prevously to the researcher via email, printed and used during the

interview to go through each unit of observation: clothes, furniture and mobile phones.

Qualitative data was collected for items that participants selected as ready to be
discarded and alsom earlier stages of the lifespans of possessions to explore which
factors ofthel AEAAOOG | EAA EEOOT OU OErdgpidkd aQdindd AEOAO

analyss of the use and appropriation stages as well as the virtual divestment practice.



- 104 -
5.2 The practice of divestment

Within the consumption spectrum, dvestment represents the counterpart of
appropriation, which is the procesghrough which an item becomes owned by someone.
During this process, a physical or/and an emotional attachment occur. Henaghilst in
the appropriation process the emotional and physical proxinty with objects occurs, the
divestment stage represents a process of separation and/or detachment. Divestment
takes account of this separation and detachment which is more than the adtdiscarding
things, asit refers to the process in which an agent sfus perceiving the object asheir
own. Therefore, dvestment comprises those activities that aim either to physical,
mental and or emotional separation from material possessions. It idefined as the
process that possessions go through while the appropriatn fades.Hence, i comprises
all the events that separate the owners from their possessions either physically,

mentally or emotionally.

Qualitative data hare unveiled the complexity d divestmentand theintertwined
links that it has with practices in contemporarylifestyles andwith other moments in
consumption such as acquisition and replacement activitiedzor this reason, stages
before the material deterioration of products were irvestigated, in order to find out the
elements in the usedivestment path that are shapingdivestment outcomes. As a result
of this analysis, it can be argued that divestment is formed by different dimensions. The

study starts to untangle these dimensions yanalysing three main areas:
1 What are the ways in which divestment occurs?
1 How are thes ways of divestment enacted?
1 When the divestment moments occur?

These elements contributed to expose the architecture of divestment practices through
its main elements: the intentions, the actions and the ends of the actors. Hence, the first
sectionof this chapteraddresses the ways in which divestment occurs to move forward
to the interpretation of these practices. Thegualitative analysis helped to identify the
common channels for divestment on each unit of observation in order to understand the

normative situation for each of the cultural units.

A variety of channels for carrying out divestment in both cultural units were
identified. It is observed that the frequery and type vary from one country to another,
and from one type of product to another. Diestment was previously described in terms
of the place that it occupies in the consumption spectrum, relating it to the appropriation

and the detachment process. Hemg before describing in detail the ways in which
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participants divest their items in eachcountry, a distinction between different types of
divestment will be presented with the aim of addressing the general elements identified
in the process of divestment It has been acknowledged that divestment implies a

separation from owners and possessins. This separation can occur in two main ways:
1 When there is a fysical or spatial separationbetweenowner and possessions.

1 When the item has fallen into disusebut there is not spatial separation between

the owner and the item. It is still possessed by her/him.

These two ways of divestment are culturally independent which means they were

practiced in both countries regardlessf the differences between the twacultural units.

5.2.1 What are the ways in which divestment occurs? Channels for
divestment

One the specific research objectives is to identify the ways in which divestment occurs.
The interviews explored the channels for divesting material possessions. Fdyoth
cultural units, these channels were grouped ito five different types: binning, recycling,
selling, donating and keeping. This last category has been considered as part of the
divestment channels since it involves a process of detachment meaning thie item is

still owned but no longer used. These channels for divestment have different
implications in relation to sustainable consumption principles. Hence, two classes were

identified among them:

1 Low impact: those that enable the recirculation of prodats or materials. These

include recycling, selling and donating.

9 High impact: those that annihilate the value of products and materials or restrict

the possibility of recirculation: keeping and binning.

Although this classification provides the first outlne for evaluating the possibilities of
intervention in practices of divestment, qualitative data show that it constitutes only the
first layer of the complex process of divestment. Low impact and high impact channels
for divestment may have different envionmental or social impact. These variations are
linked to the type of product and the context. The impact of #se factors will be explored

in detail after the description of thegeneral landscape oflivestment channels for each

cultural unit.
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Channeldfor divestment of the three different units of observation are presented
as follows: clothing(Figure 5.1), furniture ( Figure 5.2) and mobile phones (Figure 5.3).
The figures display the percentage of participants that chose the different channels to
divest their things. In this section, the category of donations comprises the following
types of donations: donation to charitable institutions, donations to friends and famnly

members, donations to employeesand unspecified donations.

Mexico United Kingdom

I Conation I Recycled
[ Binned ol

s oA o~ oz

In the case of clothing, there are four ays of divestment: donation, binning, recycling
and selling. In Mexico, only donating and binning appeared as options. For the United
Kingdom, a few participants declared to have the intention to sell or recycle tirétems.
Interestingly, the recycling ctannel was not mentioned by participants in Mexico, which
resonates with the results obtained from the quantitative strand of the research,
confirming that recycling is an alternative that is not sufficiently spreadr promoted in

the Mexican context.

For the category of tirniture (Figure 5.2) the channels in both countries were

donations, as the most frequent onefpllowed by binning, and finally, selling activities.

9 This category refers to people that donaterteir things to domestic workers or, in the case of
business owners, any person that works for their companies. Detaitgse explained in
section5.5.7.
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In this category, the percentage of binned itemis larger in the United Kingdom than in
Mexico. The percentagef sold items is almost twice in the United Kingdom than in

Mexico.

Mexico United Kingdom

B coraton [ Ginne¢ @ Sod

The category of mobile phones, among the three units of analysis is the one that shows
more variety of channels chosen byparticipants (Figure 5.3). Remarkably, for both
countries keeping is a channelchosen by a sigrficant proportion of the total of
interviewees; 64% of participants in Mexico and 38% in tle United Kingdom declared

to store the phones that are no longer in use. In most of the cases, this applies not only
for the most recently divested mobile phone ownd by participants, but also for the
previous devices. Another interesting finding is thatin the United Kingdom selling and
recycling mobile phones is a relatively popular practice, whilst in Mexico they tend to be

kept or donated.
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Mexico United Kingdom

[ Conation [ kept B sold
[ Binned I Recycled

These results illustrate the landscape of divestment channels in both countries for each
unit of observation. So far, the donations category comprises Kaus types of
divestment, aiming to capture an overall picture of the possitity for materials and
products to be recirculated. The following section will breakdown the information of
divestment channels describing the different implications of the typs of donations

which are interrelated with contextual factors.

5.2.2 Divestment ch annels and consumer profiles

After categorising the different channels used for the divestment of clothing, furniture
and mobile phones by country, an analysis was carried out fond out if there was any
pattern or relation between the consumer profiles (described in section3.2) and the
selected channels for divestment. In order to do so, the four groups of participants were
analysed in conjunctionFigure 5.4 presents the selected channels by participants in the
three categories of product. In this visual, the channels for donations are presented
individually (discussed in detail in section 5.5). Hence, the included channels for
divestment are: binning, recycling, keeping, selling, giving to family or friends, donating
to charity, giving to employees and unspecified giving away.
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Figure 5.4. Divestment channels by participant and type of product

One of the most noteworthy outcome®f this analysisis that consumer profiles do not
fully correspond with divestment activities. Participants classified as authentic or
moderate greeners didnot show a resolute interest in keeping their belongings or
searching for a sustainable channel for their divestment. The opposite case was also
found: participants with low scores for ethical purchasing expressed the extra effort
they make to dispose ofsomething in an environmental or socially responsible way.

Although these details will be further explored in the following sections, at a first glance,



-110-

findings summarised inFigure 5.4 show that participants, regadless of their consumer

profile, manifest a balanced interest in the low impact channels for divestment.

Another relevant finding from this analysis is that it is more conmon to find
patterns in the chosen channels for divestment among theultural units than among
consumer profiles. This confirms one of thenotions of crosscultural studies, which
discuss the homogeneityof countries as cultural unitsl© sharing specific caes and
practices despite the differences in personal valuesAdditionally, there are more
similarities in the chosen channels for divestment when grouping by item than by
consumer profile.The mobile phones category seems to be the clearest casiéh a large
proportion of participants keeping their old phones, regardless of their consuner

profile or nationality .

Even though most of thechosen divestment channelsare in the recirculation
categories, the United Kingdom and Mexico present significant diffences Donations to
charities is a widespread practice in the United Kingdom, espedly for clothing
donation. In Mexico, the most common type of donation occurs from participants to their
employees. Another relevant difference is the case of binning, v is more frequently
declared as the chosen conduit in the United Kingdom than in éMico. Recycling
activities only appear in the United Kingdom, as well as selling activitiesvith the

exception of one participant in Mexico.

The fact that thereis no @nsistency amongconsumer profiles and divestment
channels reveals the complexity othe divestment processAccording to these results it
can be argued that factors involved in the practice of divestment are not significantly
correlated with factors in the acquisition stages and that the practice involves other
factors outside the contrd of individuals. The daa presentedin Figure 5.4 confirm what
was theorised in theconceptual framework (Section2.4.3): practices are closely linked

to lifestyles and contextual factos.

These fndings suggest that individually, people do not show a consistent
preference for one channebr another. It can thus be suggested that choosirgchannel
for divestment is not strongly related to an individual set of values. Practice theory
elucidates how each practice can transform even within the same person in relation to
Ol AEAT AUT Ai EAO OAEODPI OEOEI 1T O AindactiafisAE OO

by actions in different practices in diverse social domains with their particular magrial

10 Minkov (2013) explored the homogeneity of practices among members of a culture, as a way&idate
countries as cultural units Some studies have found, for example, that people from different religious
denominations that live in the same society stilhave similar values, norms, attitudes and beliefs (Minkov,
2013, p. 30).
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different social and contextual arrangements, and the practitioners will negotiate with
these elements when deciding the convenient channels for thphysical divestmentof

an item.

The presnted data also corroboratethe ideathat when observed under the lens
of divestment, lifespan seems to be more a multayered theoretical concept that is
ET OOET OEAATI T U ET OAOOXxET AA xEOE OOAOOG8 AAEI U
practices towards possessions is of great importance for sustainable consumption.-In
depth discussion of these factors will be explored in the following sections by guing

that divestment is a process built upon lifestyles and other practices.

5.3 The divestment proce ss. Towards a taxonomy of
divestment

The most conventional perspectivefor studying products lifespansis to analyse the
process aslinear. There is a certain tendency to think that a product hasonly a point
when "it is born" and another point when it becomes wasteThis is arguably why most
of the current solutions have focused on designing and manufacturing longer lasting
products. As an example, theoncept ofobsolescencecan explain this idea ofhow an
object reach a end of life. With planned obsolescence this death pointhas been
predetermined by an external agent that is creating an expiration date for the objects.
Even though this is true for some products, particularly those whose electric
components have been pgrammed for stop working (Hellmann and Luedicke, 2018,
p. 84), and under specific circumstancesit is not a rule for many of the durable goods
that we acquire and divest frequently.The events between purchas and disposal are

significant for solving problems of overconsumption and waste generation.

Findings of this study revealed the complexity oflivestment under the practice theory
perspective. Hence, theomplexity of divestment can be better understood ifinalysed
as a multilayered processformed by different dimensions. The dimensions arghe
fields in which divestment practices are carried ot Theygo from spaceg either social
or physical, to sociohistorical conditions andsituational factors. Theselayers constitute
the architectures of divestment practice configuring thénow, when and why divestment
occurs. It is in these dimensionsthat the complexity of divestmentresides. The first
layer of the divestment practice (divestment channels) hadeen described in the

previous section;in order to disentangle the complexity of divestment the nexsections



-112-

aim to explre how possessions reach this poinfThis allowsto unveil the complexity of
divestment and the intertwined links with earlier stages of poducts. Decisions on

divestment are interconnected to acquisition and replacement activities.

5.3.1 Why a taxonomy?

The reasons for dvestment cannot bereduced to specific features inany given item.
Instead, it can be understood as process full of intricacies that encompasses the
interactions of humans, objects and lifestyles. Arguably, the concepmtivestment
acknowledges the agency of humans, the context, the material possessions and the
interactions between them.This sectionshows how factors that assureproducts with a
longer lifespan (including quality and performance) are not fixedOther situational and

contextual influences tend to be more impactful in divestmenpractices.

This study aims to intersect different stages in the consumption spectrummahe
grounds that divestment is a process resulting from the coexistence and conation of
two concepts: value and waste. It is for this reason that a taxonomy for divestmeist
proposed. A taxonomy is gparticular system of classifying things. Hence, drestment
taxonomy classifies the valuenvaste negotiations that occurduring the lifespan of a
product. The present taxonomy iscomposed of five main categoriesvith each one of

them including different subcategories.

Understanding divestment ains of contributing to sustainable consumption
practices. For this reasonusing andkeepng stages of products were analysed to build
the taxonomy, in order to capture how the process of divestment intersects with other
practices. Although these phases may appear be outside the divestment domainthe
taxonomy aims to demonstratehat these allegally non-divestmentstages are part of the
process and they can hold a divestment seed. Findings from the taxonomy contribute
with insights for a sustainable consumption paadigm based on this process of value

waste negotiations.

One of the research aims wa to understand the elements that constitute
divestment process and how it is connected to other stages of the consumption
spectrum. Hence, in order to explain these elemés sequentially, data was analysed
considering three stages of a product lifespan:ae (recently acquired items) cherished
EOAI O AT A OEI OA OEAO xAOA OAAAU Oi AA OAEOA
few of these divestment elements can be fouhin the initial stages of products' lifespan

showing that divestment is a dynamic, an-linear, non-sequential process and it does
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not follow an established pattern, so there are natraightforward decisions when it

comes to divesting material possessions.

This complexity occurs is because there are activities that are part of social life
that can interfere with former decisions, accelerating or slowing the divestment process.
In some of these cases, the user is more a passive agent than an active onerfiafy to
eventualities that the possessions go through). As a conclusion, events ttlsarongly

impact the divestment decision making can be shaped in the early stages of products.

Divestment Taxonomy

|
: ! ! ! :

A. Physical B. Virtual C. Keeping D. Irregular E.In Use
v
Al A2 A3
Function Self-identification termination In-appropriateness
B1 B2 B3
Material restraints Knowledge restraints Time restraints
(@ Q a
Value evaluation dissonance Psychological / Cognitive Function Social Function
c4 D1 E1
Material Value Irregular Use First Class
E2 E3 -
Second Class Third Class

Figure 5.5. Categories in Divestment Taxonomy

The fivemain taxonomycategories provide insight for sustainable consumption goals in
different ways, which might be challenging to understand if the aegsition, the use and
the divestment practices are analysed separately. Hence, the present taxonomy also
promotes the analyss of the consumption through an integrative perspective. The five

main categories, built uponthe analysis of the interviewscan ke described as follows:
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1 Physical divestment . It deals with the question of how people decide to divest
their possessionsandit includes all the activities that imply the physical
separation of the owner and the possession It provides information about the

reasons for choosing specific channels as well as the factors behind the choice.

9 Virtual divestment . In the sustainable cmsumption field, one of the strategies
to counteract the effects ofconsumerism is to upcycleproducts and materials
Virtual divestment is, in other words, an accumulation of energy and materials
that have no use. Imore knowledgeabout this stage is gaied, we can facilitate
the process for the reintegration of these possessions either to

commercialisation channels or materials repocessing chains.

1 Keeping / not used. Similar to the previous category in practical terms but
AEEEAOAT O EllevelAf@hgdyenhedt and GpArapdiation of goods, this
category comprises those possessions that are not used (they do not have any
practical function), and it could be formally considered as virtual divestment.
Nonetheless, users have strong motivationsof keeping the items as theydo

have a cognitive or emotional function.

91 Irregular use . All the items that are classified as uselessnd people categorise
them as not wanted. However, they have periods in which they are used and

others in which they are stored. It is a transitional stage of possessions.

1 Inuse: This category includes the fist stage of products after acquisition. If
divestment is analysed as a process, thi@ use phase is the beginning of it.

Possessions start to lose value and some of them start their divestment process.

5.3.2 Describing the classes in the taxonomy

A) Physical divestment

As it was already stated, diveshent comprises all these activities that aim at a
separation of users from material possessions. The first type of divestment is the
effective divestment which refers to the physical separation between the posssions
and the owner.This is the most tangble type of divestment since it implies a physical
separation and it holds no conflict between the decisiomction dichotomies. For that
reason, most of the studies in the field of divestment and obsolescence bdwocused on

this type. In physical divestment the intention of divesting something and the action
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required for doing so come togetherThis type of divestment Figure 5.6) has beensplit
in three different sub-categories,concerning motivationsto divest that were found in

participants experiences when divesting goods.

Physical Divestment

| ! |

Self-identification
termination

Function In-appropriateness

Self-image
Life-style

Figure 5.6. Physicaldivestment categorisation.

These subcategories are:
9 Function

This subcategory refers to cases in which the main reas for divesting an object
is directly linked to its performance. There is a significant failure that prevents
the object from working efficiently. The lack of effiacy when doing a task, as
well as the loss of quality in the item, are the more common pracal reasons for

divesting goods in the realm of the functional.
A more detailed classification of this category includes two groups:

0 Quality: When objects lose déatures that were a sign of good quality or
Ol AxT AOOGs ET OAOI O 1 AerdtbexaAgosAl AA8 4 E/
0 Update:There is no transformation within the object,but it is the context
that gives meaning to the reason for divestment. Phones are an exampl
of this: the item can be functional, buthanges in the perceived norm of
specificationsdemand an upgrade andmply that the existing product is

now substandard.
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1 Self-identification termination

Previous studies(Appadurai, 1988; Douglas and Isherwood, 2002; Miller, 2005)

have explained how objects are not only functional in terms of performing a task

(i.e. phones for communication, clothing for protection from weather conditions,

a chair for sitting). Another purpose of possession is the construction of the self

through material things. The things that we own and use are an expression of

our personalities and the uniqueness want to showhenwe select and use an

item, it conveys a masage without using verbal languagewe rely on the item to

say something about ourselvesSince material possessions are a way to express

our personality, once we feel the object does no longer correspond to our self

image or our circumstances, it catoe the beginning ofa process of divestment.

An objective of the study described in this thess was to find links among
replacementand divestment activities and one of the moskvident connections

can be found in this subkcategory.As reason for deciding to get rid of a shirt, the
participant, AOT AU | AT OET T AA OEAO OOI itddwedrA UT O1
EOG6 j -1 ARAOAOA ' OAAT AOh 5T EOAA +ET CAT I Q8
For this sub-category, thae are two sources forself-identification termination

that lead to physical divestment:

0 Moaodified seimage When the consumer goes through an evaluation and
reflection of the self andthere isa change in their sefimage. As material
possessions provide an express of ourselves, divesting of existing
possessions andnvesting in new possessions facilitate the change in

self-expression

o Lifestylechange Circumstances and social pretices can have different
codes for which an item can be appropriate or not. When a person
modifies her/his immediate environment, the suitability of goods is
evaluated. Participants declared that when they get a new job, or they
change their marital status or even when they reach a specific age, they
will have to reconsider using material possessions that can go with the
new lifestyle. This dso refers to spaces (for the case of furniture)t helps

with the process of interiorising a reality.
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1 In-approp riateness

The dictionary defines appropriatenessA O he(yQuality of being suitable or
proper in the circumstance® 8 ( AT AAh OdoSed itefAtied apd no U
longer suitable for a specific set of conditions thataschanged. Particularly, the
appropriatenessof an item isevaluated againstwo primary sources of change:
individual (e.g. body sizgand collective .g.style in fashion). In this case, the
divestment practice starts not with the owner selfperception, but with a

message from the outsid (i.e. itis not the right size, itis not fashionable).

B) Virtual divestment

Virtual divestment (Figure 5.7) includes all items that users classified as unwanted, but
that they still own. As opposed tophysical divestment, in which there is a spatial
separation between the owner and the possession, this type of divestment is not
manifested through physical separationbut a mind-set that leaves the item out of the
regular use category. In other words, the divestent has started but no further action
towards a physicaldivestment has been executecxcept for placing the items outside
of their regular place inside homes. The participants can articulate that there is a need
for action in order to finish the divestment process but for some reason thaffinal act of
physical separation has not occurredThe subgroups in this category are related to the

nature of the obstacles and barriers tghysically divesting the item.

Virtual Divestment

. : !

Material restraints Knowledge Restraints Time Restraints

Figure 5.7. Virtual divestment categorisation.

This category includes three sukcategories that group the reasons why the items have
not been effectively divested.This category differentiates from the Keeping / no use
category It is worth to mention here, to differentiate this category from the following

category since in the virtual divestment no sign of attachment was found. Virtual

Al
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divestment focuses on items that are a step away from being effectively divested.
Interviews with participants have ndicated that divestment was influenced by the effort
needed to execute the decisiomccording to personal and contextual circumstances, the
divestment decision can be confronted with restraints of different naturewhich are

comprised in the following swb-categories of the virtual divestment:
1 Material restraints

When the person has already identified a specific way to get rid of the iteiut
cannotfind a suitable place or channel, the item will be kept until this condition
is fulfilled. Material restraints are strongly linked to contextual factors(e.g.
particularities of the place in which the person lives)which meanghat they are

less connectedo personal circumstances.
1 Knowledge restraints

As part of the divestment process,the amount of information is a significant
component for moving from the thought of divesting an item to actually
divesting it. There must be a specific amount of information in order to execute
the divestment and, if the user does nohave the knowledge to deal with the
unwanted item, she/he will keep it until the information is gathered and enables
the possibility of processing it. The amount of information that is required for
divesting anitem is dependent on the expectations of the owner. As an example,
participants who showed concern about environmental issues will kep the
items until an option that provides the safe and responsible divestment appears

on their landscape.
M Time restraints

In some occasions, the owner has enough information on how to divest
something. Howeve, the time required to do so prevents the itenfrom being
effectively divested. Like the previous category, time is relative in terms of how
much availability the person has. This will be again, balanced withersonal

requirements.

C) Keeping/ not used

Kept items are included as a categotiy the taxonomy of divestment, for the reason that
participants labelled some possessions as if they were going to get rid of them. However,

there were not materials, knowledge or timeconstraints for them to do soEven when
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they could articulate that theplan was to get rid of these items, participants were unable
to articulate why they were still holding on to them, even when they recognise that

there wasa good potential to recirculate them.

Hence, everthoughthese possessions were in appearance reattybe discarded,
the owners were still considering them as their possession. The difference between this
category and the virtual divestment is that, inthe Keeping / not usal category
participants did not declarethat they were waiting for an ideal sitwuation, which was the
case of virtual divestment, for discarding the item. There is @ear loss in the value of
the item compared to when it was new however, it is still somehow valued by the

owner.

This category & based on the fact that, when some itesrare acquired, the owner
starts to establish a relationship with them that might determine their destiny. Some
items helped to consolidate memories or relationships, they are symbolic in this sense.
Even when they an lose some of their value, they remaiim the brain as a manifestation
of these connections with other moments and practices in the life experiencasd they
are used to make sense of redife situations. This category can be classified into four
groups: value evaluation dissonance, psycholagal and cognitive function, social

function and material value (Figure 5.8).

Keeping / not used
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Figure 5.8. Keeping / Nat used categorisation.
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i Value evaluation dissonance

This sub-category puts in evidence a conflict in the valtion of the item in
respect to what it represents to effectively divest the item by anghannel. It has
more value than any item categorised for donationshowever it has less value
than any usable item. This a frequent case for mobile phones. The argument here
is that the attachment that is established with this type of possessions does not
reach an emotionalevelto be kept as part of the special itemsThe valuein this
case is directly associated to the price that owners paid for the item and is
completely detached from the real value of the materials stored on thenilhe
Al T AAPOOR EAOAHADOAGEI T AEOOIT AT AAd EO AAOA
dissonarce (i.e. the state of having inconsistent thoughts, beliefs, or attitudes,
especially as relating to attitude change Participants did not articulate this
dissonance, it is a theretical concept that emerged from the way thgexpressed

about their items:

ini 1 OA OEAT Oxi UAAOO8 OEAOG EO xEU Al
could use it asome pointl have not found a reason to throwdi A x AJakBh)
Moderate Geener, Mexico,).

O t fact, | have ken keeping this jacket for more than a yedr. E A Cokiitd O  x
)

08) AiT1860 A£AAT AT U AOOAAEI AT O O1 11U T1A
things that you cannot put in the bin. | still have it because, in part | haeerb
lazy to do any research and find a place to take my phone; on the othadhif |

Al OT R ) EAAI 1 EEA ) Ai OEOI xEiC {711
ET xEEAE OEAU x1 Ol A OAEA OEA PEITI
(Mara, Detached Mexico)

To _
>
(@}
O

1 Psychological and cognitive function

Possessionsin this subcategoly have a purpose in the personal sphere. This

gives the item a value, mostly of association with moments or experiencestire

cognitive functions:

o Emotional evocations . The objectrepresents a moment and becomes a
material representation of that moment or experience An example of an
AT T OETT AT AOI AAOGEIT EO b@he@idnicedAA OEOI
08) xAO ET -A@EAT #EOU 1 OOOEAA xAl EET C
in a shop and | liked itl entered in the shop, | wrung out myist and put the
waistcoat on.l felt like | was hugging my mom. lemember that moment and |
feel that the piece of clothing was added to my bo8jnce that moment | fell in
love with that gA Ol AT 68 ' #OAO0 OEAO ) AN'I' OCEO 1 Ax
AAAAOOA ) EAOA E A@EeoétackeMexidd) | OCE OEI A80o
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o Nostalgic evocations. Although this category also includes an
emotional component, the stronger feeling is a nostalgia feeling,hich
is differentiated from the last category because the object is a reminder,
a resource to fix a particular situationET  OT | AT 1T Aéras | Ai 1 O
category was manly found in clothing, but some cases were also found
in furniture. The case of Ted, descriloig why he still keep a noAwearable
pair of jeans is a case of a nostalgic evocation:

O) 1T EEA OEEO AOAT Ah EO OADPOAOAT ¢y OEA O

OOA EOG8 ) AATTT O xAAO OEAI Al Ui/vzis@l%ﬁ ADOO
x E gEdedision. | do like thenfOE A x AUV OEAU 111 BAMatOEAUB O
EAPPAT AA A 111 0E Acih AOGO ) AEAT 80 CcAO

getridofthen8 4 EAUS8 OA OB ATed Brited Ahgdomi d&tached)

9 Social function

Items havea function within the social circles. They might be given to the owner
as a present from family or friends. The item, even when is not used, is kept
becauseit symbolises the relationship. It has a social connection function
because of its symbolic valuand it helps to strengthen links between families
and/or friends:
@'his jacket was ajift from my girlfriend. | have had it for four years and inthe
AAQEIIEIgth x AO XAAQEJg EO &£ O EAOh AO
O1 ci1 AAA kditOtshould nbtibé id iy closgt, | think | will get rid of it
T T x @Lois, Mexi®, Pragmatic)

I Material value

The owner considers that the item is still usable, therefore some improvements
might be executed in order to reintegrateit to a normal use.The item was
classified as not usable as a whole, but some participaritept it because they
considered that some parts and/or after fixing, could be still having a
functionality. Most of the times, participants expresed the potential
functionality very imprecisely, meaning that no shorterm plan has been

designed for repairing or reusirg the item or its parts.
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D) Irregular use

A stage in which possessions have lost some value and the divestment procéss
started, but the owneris still in the processof making achoicewhile occasionallyusing
the product. In this category the item could be preselected fora physicaldivestment.
However, actions have not been done towards this. The main difference with the virtual
divestment is that, in thelrregular useclassthe owner still occasionallyuses the item

and reflects constantly about practicing ghysical divestment.

From the interviews it can be noticedhat items can stay in this category for long
periods of time. Several cases were found in which giipants described to have items
in the Irregular usecategory. The case of Mara is an example in the clothing category
She declared to have an item that she was ready to get rid of however, by exploring

her case deeply she mentioned:

| decided thatl did not wantit anymore three or four years ago, but last year |
xT OA EO A Al Obl A 1T £ OEIi Ads ) AAI ><VAAO E
CAO OEA T &£ EOh EO EO A 1 EZA OAOAOh OEAO
rid of it, the new item will ver enter in my life, because the backg is always
there (Mara, Mexico, Detached).

The Irregular usecategory can be a point for preventing divestmenbecausethe value

of the item is still being constructed. Some other participants meioned that through

reflection they decided to take their items back to the regular or normal use category.

Sometimes this action prevents items from divestmentn other occasionsit leads to

their virtual divestment. This categoryis not further split, since there are notcategorical

differentiations. However, different nuances can be founduch asthe frequency of use

and thelength oftime the item is still possessed by the owner before moving to another

divestment category.

E) In use

During the In usephase Figure 5.9) the owners start to negotiate the value oftheir
possessionsThroughout this stage, value is expressed in two waybased onOE A E OAIl 8 O
function and on its appearance, linked to thaesthetic andto its identitary elements.

The categorisationusesOEA O1 1 O Al OO0OAd AO AsubduahAl AA |
in which the divestment process has not started yet. Then, when it starts losing some of

its value, it moves to aifferent sub-category.
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Normal use before divestment
process starts

Figure 5.9.In use categories

It is worth mentioning that the sub-categories in theln usecategory are more evident

for the clothing items. Additionally, some items never go through @1 I O Aphas® OA 6

and this is often linked tothe way the item was acquired An example is the case of items

that peoplereceivedas a present:
| decided to get rid of them® AAAT U OEA OAI AAIBAY OFAD 6)
like them, and they were a gift, | know tiiavere expensive so | rather give them )
to someone that will actually use the). O xAO | U DA Oé\ | O@ O CEZA
IA,AI[QEAO‘ALA QEA‘I[OO AAOAOAOQ@QQOA i
) Al xAUO COAOAAOCI 1 U OAthurt Oe feélings Al 500 OA )
AEA COAOAEOI g OIE UAOh OEATE Ul Oh OEAU'G

OEEOOO 1 O EOI PAOO A@at ukpvbdedate grgeneAT 180 1 E

The experience of Matt proves that some items start the divestmeptocess before even
being normally used. These items are those thaarry the highest risk of unused utility.
During this stage, emotional attachment can start to be developed as a result o
experiences that consolidate the item as cherished. It is alsluring this stage that the
reinforcement of using a specific item can occur. This stage is also the one in which the

use can be reinforced by social endorsement
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i Second-class

This sub-category refers to the items that have lost partially or totally thei function or
the appearance does not longer match the minimum required to be useth this

category, the item has lost some value.

9 Third -class

Items that belong to this category have ken reduce to its minimum functionality. In the
case of clothing orfurniture, they are not used in social space<lothing is used for
housework and furniture is moved to places that out of sightAn example of this
situation is narrated by José, who dectad to separate clothing items that areno longer
wearable in other environments other than his house:

What | do sometimes is to keep a pair of trousers to do some work at home, for
example, painting the walls or somethinded E | (Jog&®oderate Greener)

Similar cases were found in the category of furniture when paicipants relocate the item
to places where the piece of furniture is not visible for other people apart from the

inhabitants of the houseThe item stays and works partially for its purpose.

5.3.3 What moves items among the divestment taxonomy
categories?

Divestment and consumption are practices that constitute part of the continuous
configuration of lifestyles. Warde (2005) talked about consumption as a moment in
many other practices. Coking and travelling, for example, require the acquisition of
new items in order to be enacted. The results of the interviews revealedthat, aswith

consumption, divestment is alsaelated to other practices.

Practices linked to divestment are those that efermine how valuewaste
negotiations are carried out by peopt, moving the items from onecategory in the
divestment taxonomy to another. Other practices can be the motives for items to reach
the physical divestment point. Junctures in life were describedby Glover as an
opportunity to create new paths of practicethe divestment of material possessions in
these junctures helps to establish these changé&lover, 2015, p. 128) In other words,

divestment is also the materialisation of new practices.
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Divestment is a resource for when moments of change in life happen and they
need to be assimilated through materialityWhile Glover (2015)identified the existence
of junctures in the divestment practice, the present study provides further arguments

for the discussion, identifying two types of junctures:

1 Immaterial junctures. Changes or turning points in the lié¢ of a person that

agitate them emotionally.

1 Material junctures. When changes in the lifestyle of a person occur and they
involve practical changes. They cause a transformatiom the way a person

conduct their lives.

An example of material juncture is he practice of moving into a new place. This practice
was frequently mentioned by the participants as the moment in which they decided to

discard furniture and, in some casegp buy new pieces for the new house:

This a bookshelf tat | have had for a longime but, | am about to move to my
TAx ET O0Anh AT A ) Ai 110 ciETC Ol OAEA
it was cool once, but it is not anymore (Mara, Mexico, dated).

An immaterial juncture is related with other moments in life such as gtting a new job,
getting married, or mourning a loved oneThe participants declaredthese momentsto
be key for discarding some possessions and getting new ones. Paula tak®ut her
experience when she found a new job and suddenly she was immerse innaw

environment for her:

E (

O084EAO EO xEAT ) OAEA8 xghidalhbsimplepak AOET C

of jeans! | felt very uncomfortable in that environment and that is atmade me
OA &l AAO A AthiGkdneédanother tfpé of ersonal imagesomething
that makes me feel more comfortable and that allows me to be considered

AARAAOOAR ) EAOA OAAT OEAO EAZA ) EARAD AOA

| am planning to have a promotionin my job, | need to change my style. It has
been vey clear to me that in this context the way you look is important (Paula,
Mexico, Moderate greener)

The experience of Paula reflects upon #seimmaterial junctures. When she got a new
job and suddenly felt that the clothes that she would wear normally we no longer
appropriate for the new lifestyle. This was an event that made her think about getting

rid of clothes that, before that experiencewere part of her daily outfits.

Both immaterial and material junctures are divestment moments in which
owners reconfigure their lifestyles and these changes have an impact treir material
possessions. Divestment helps to materialise these changes. Untigs logic, it can be

argued that in these scenarios divestment is not about divestmepier se It is relevant
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to highlight this point becauseresearchin the field of longevity of products has focussed
mainly on functionality and performance, while theseexamples demonstratethat
discarding objectsincludes a component that can only understoodinder the practice

perspective.

In summary, immaterial and material junctures affect the divestment flow.The
results of this study indicatethat divestment can be gradual or abrupt according to the
type of juncture or change that occurs to people in their lives. A gradualvéstment
indicates that possessions start to slowly lose some of their value, as it svgahown
through the different categories of the divestment taxonomy. An abrupt divestment can
also occur when junctures in life make the items lose the value that the oer previously

conferred to them. Both of them are intersections of practices.

5.3.4 Practices attached to divestment

Divestment is a moment in many practices. This means that the divestment occurs in an
apparent abrupt way when something happens in the lifeof people. Participants
mentioned frequently a set of practices that were linked to digstment in specific

categories ofitems.

Figure 5.10 presents the practices thatdivestment is linked to,according tothe
gathered qualitative data. These practices are attached to the three differeniinits of
observation: clothing, furniture and mobile phones. Some of these practiceme shared
between the three different categoriesof products, while some are specifido one of

them.
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Figure 5.10. Divestment as a moment in other practices

For furniture, divestment was linked to residence relocation, refurbishments and
redecorations, getting married and becoming garent. The case of Jane explores the
situation of becoming a parentwhich requires a modification of home spaces that leads
to the divestment of a piece of furniture:
Now that | am expectingaby, weare kind of reinvigorating that kind of search
to decluter and create some more space for the babythes piece of furniture is
somethingthat we identified as something that we want to get rid @fane, United
Kingdom, Authentic Greener).
In the case of clothing, practices like getting a new job, traimg, going on a diet,
bonding with different social circles, parenting or being part of social events or
celebrations. The last one isn important case to highlightbecausethe items used for
social events tend to be worn a few times and then owners decide get rid of them.
This is the case of Sarah, who described her experience with a dress that she was

planning to discard:
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Qboughtitfor3 AET O 0AOOEAES O $ hidhsotreylalwdy$ HaveAT A A,
a big celebration and you have to wear green. Qtlvese my mom gets very upset.

MU 1 AOO COAAT AOAOO OEAO )360A AAAT xAAOI
O ) TAAAAA Odough ik &k ghd theh deBided to get rid ofit

Ehis3AET,O DAyD boighttainéw green dress, so IBCEO ) AT 160 «

I AAA EOh COAAT EO 1106 Oii AGEET C OEAO )
OEEO 11 Ah ) & &daraly MalerfedgleenkerAunited Kinddom).
OjustcameAAOT 66 EO xEAT ) xAO Oi GOEADHOBE
OAOAT Uh OB ABBEAGI AOI U TTx OEAO ) Ai Agb A
going to wear this tiny stretchy glittery dress. And | think, after the baby is due, |

will back and think how did | wear that? So, recently said, right, inte charity

AA@8s j *ATAnh -TAAOAOA ' OAAT AOh 51 EOAA +EI

For mobile phones, practices like travelling, upgrading or catching up with

acquaintances, ending up relationships was also mentioned as theasomn for the

divestment of a phone:
O 6 0A Cci1 O OE E Gariagelwhsforeakindg=dan bécalse | thirwe
were on the same card. 3dust went shopping for a new phone that was noton
EEO AAOA{S 4 EA’O@‘O‘ OI;A IT1u egpiefencairaging AAl O
I A Al ’AA OEA AEALEIT U Ol TBAOOA A AIOKOA OBE 111 AAA&DQ
ownto 00O CiI OEI PPEIC &£ O A TAx PEITA6 j+A

The practice oftravelling was mentioned by some participants as a reason for regting

their phones. In the case of mobile devices, the replacentemas directly linked with the

divestment. Some participants declared that doing a trip or taking a holiday was the

main motivation for this divestment-replacement practice:
dwas going oA %AOOAO (11 EAAU AT A ) OEI OCEOS
switch and buy one of these fancy new phone that does everything, over the Easter
ETTEAAU )61l EAOA OEI A O1 1 AAOT ET x Ol

an advert with the offer theywere doing maybe the days be#drd j , AO1 AU
Moderate Greener, Ured Kingdom).

All these examples illustrate how practices of divestment are interconnected with
lifestyles and routines. Activities for leisure, for work, for having a family, for creating
social relationships are triggers for the divestment practice. Beaning a parent, for
example, was mentionedor the three categories of productspeople decided to divest
clothing, furniture and replace ther mobile phone because they were expecting a baby
Findings also put in evidence that the previously mentioned prdices were also the
reasons why an item acquires or loses value, and it is always negotiated with the new

practices that people are introducing in their lives.
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5.4 Exploring the intention -action gap in the physical
divestment stage

The longitudinal componert of the researchconsisted of gatheringdata after the
interviews to analyse the experience of the participants after a period of time. This
component of the study had the pupose of analysing the intentioraction gap in the
physical divestmentto observeif there was any variationof the declared intentions in
the interview and to identify any constrainsarising when people intended to divest their

items in one way or another.

Figure 5.11 shows the channels accordig to this second data collection(see
Appendix G forafull version of the tablé). Interestingly, the results show that the binning
and selling intention was reduced, whilst the keeping channel was declared as more
used compared to the intentionsstatedin the interviews. Keeping is a common channel
in this dataset,although it is a norrconclusive information; some participants declared
to keep thar items for three different reasons: because they repurposed it, because they
neededto keep it momentarily or because they stillhad not found the right channel for
divesting the item. In the category of mobile phones, keeping was still a common answer
and the reasons stated by participants were the difficulty to find a recycling point or the

lack of information.

The category of furniture also shows interesting results. Rarticipants
repurposed some of the items they were planning to get rid of, although they declared
this was a provisional alternative to thephysical divestmentand theywere waiting for
new items to arrive and replace the old piece of furniture. Some padpants in the
United Kingdom declaredthat, instead of binning the old furniture,they used the local
council service and requestd a collection. After this, the council is in charge of
evaluating the item and either recycle the parts or donate it to a dritable institution.
Changes in the intentioraction in Mexico weremainly on how clothing was divested.
Three out of the fourteen interviewees decided to donate their clothing to charitable

institutions (via local churches).

Overall, findings show that alarge proportion of the items were enabling the
recirculation by using the different channels with variations between the two different
stages. These findings, although might not represent a goichangein terms of

recirculation, apparently, show that divestment seems to take unexpected roads due to

T Ax AEOAOI OOAT AAO ET DPAT DI AdO 1 EEA8 4EA AT

these unforeseen variations.
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Figure 5.11. Intention vs actual divestment channel by participant andproduct type.
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5.5 Contextual factors shaping divestment process. Why are
the different channels chosen?

The divestment taxonomy explored the process of divestment, rkang possible tobetter
understand how the divestment negotiations impact lifespans of products. The
taxonomy also puts in perspective the divestment activities by relating them to the
outside world, connecting them with other practicesAs part ofthis analysis, it is also
possible to describe how every category is linked to contextual factors. In other words,
the taxonomy enables to identify which categories in the divestment process are

culturally dependant or independent.

The context under thesocial practice lens was described as the space in which
values, infrastructures and sociohistorical conditions converge to give birth to
particular settings (Section 2.4.4). One of the research questions was to know how
contextual fadors shape divestment practices and the present study explores two
cultural units to answer this question. Findings show that even though both cultural
units share elements in the diveshent process, significant differences are situated in

two particular moments: thephysical divestmentand the virtual divestment stage.

In the taxonomy, thephysical divestmentwas described as the momenivhen a
physical disconnection between the item andhe owner occurs, in addition to a mental
or emotional one However,another dimensioncan be investigatedthe channel through
which the item is divested. The way in which people discard their itemsas briefly
presented in section5.2.1to provide an overview of the divestment channels. However
the channelsof divestment are presentedin-depth in this section in order to understand

how these practices are configurd throughout daily life experiences and routines.

One of the principles of sustainable consumption is reducing the amount of
materials and products as well as the amount of waste. The taxonomy of divestment
allows to identify moments that are ideal for inerventions, in order to enable
recirculation of both materials and items. It also provides data to know how it would be
possible tomake these interventions. The categories of virtual anghysical divestment
represent a great opportunity to make these comtbutions. Hence, practices that are
linked to both categories were analysed under the concept of th@rchitectures of
practicessweE OE OEA AEI 1T £ EAAT OEZAU ET x OEAOA DPOAI
AT TAEOET T O Al AKerAntsCeAdl. 4814, 51 1660vbich means toidentify

how contextual factors shape the effective and virtual divestment stages.
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Even though effective and virtual divestmenbccurin both countries, practices
linked to each category differ from one another. Divestment is not only a matter of
getting rid of things, as it was observed in the taxonomy. It is intertwined with other
practices and it isper sea practice that blends togetler meanings, relations and actions.
Therefore, it also represents part of who we are as individuals and as a society. Theywia
in which divestment is executed in both countries, including the preferred channels
also a way to disclose certain social dymics:

Human coexistence is inherently tied, not just to practices, but also to material
arrangements. Indeed, social lifeas indicated, always transpires as part of a
mesh of practices and arrangements: practices are carried on amid and
determinative of, while also dependent on and altered by, material
arrangements(Schatzki, 2010 cited in Blue and Spurling, 2017, p. 32)
The material arrangements for practices are associated with the context as the field for
practitioners to enact divestment. These differenceare strongly linked to contextual
conditions and two different type of elements were identified inthe PAOOEAEDAT O¢
experiences. When participants described their experienca®lated to the effective and
the virtual divestment stages, they were also franmg the constraints they faced, as well
as the intentions behind each practiceGregson et al. (2007blescribed divestment as
a practice in itself, arguing that i has its own dynamics. Divestmenactivities, she
A O ¢ OdoOaly Work to move objects along but work back, s practices, on their
AEOAOOT O Ofhis stubysfoupdwelgndents to support this notion and by following
this principle, it also attempts to describe which elements are pardf the divestment

practice by analysing the architectures of itthroughthep@aOEAEDAT 008 AT ET CcOh

relatings around the divestment channels.

The experiences of using the different channels were captured under the
supposition that the different profiles of participants would have different aims and
intentions for using specific channels for divestment. By following sustainable
consumption principles, this impliesthat authentic or moderategreeners would show a
resolute interest in channels ttat promoted recirculation of products or materials and,
as the counterpart, thedetached profile would show no concern about choosing one
channel or another with disregard of the implications. Nevertheless, findings showed
that green profiles did not showconsistency in their divestment activities. This finding
was unexpected and sugests that the acceptance, adoption or rejection of any channel

for divestment is based under different principles.

This statement, in addition to show that there is no indiviual consistency in
relation to ethical consumption principles, also shows thathere are elements in the

practice of divestment that do not correspond with the acquisition stage. Findings
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further support the idea that the contextual differences between bth cultural units
represent acentral factor for divestment practices. With the aim of identifying precisely
which elements were present in each different channel for effective divestment, some
experiences narrated bythe participants when using the diffaent channels for divesting

their possession are described in this section.

5.5.1 Binning

0 A O O E A Byihds larGuddbiniting aremainly negative. The participants on the whole
demonstrated an aversion towards binning any of the three types of produd@nly very
few of the interviewees declared openly to use this channel as a way totgel of their
possessions, but adding that it was not a regular practice. Declarations on binning
expressed that binning was exclusive for items that could no longer be donatede to

their bad conditions, or items that was not possible to repair or thatobody would want.

Although this was the overall opinion, data revealed different nuances in this
practice, showing that intentions can differ when binning a product. This ithe case of
Mexico where is a common practice to leave items in public skips dhe streets. The
idea of participants that declared to bin their possessions is that they would have a
second life because people that walk by and need the item, or people whork in the
collection service would take them:

081 1A 1 £ OEAisohc&lkiewthexébhish collectibri system,
ElT xEEAE OEAU OOA OEA OEEDPO8 OEAOA EO A
OEAO OEAU 1T AAA8S Oi xAOmd4 KD bE Juid OKEAC O
Detached, Mexico)
Narratives on binning goods énd to be negativeand therefore some participants
declared not to considerbinning as an option particularly with electronics becausethey
acknowledged thatthis practice might be environmentally harmful. Hence, the majority
of informants declared to bespecifically careful with electronic waste compared to
clothing or furniture:
08 CATAOAIT T U OOU I AEA OOA 1T &£ OEET CO AT A
more that | wauld either throw it away or if it was like electrical, | shall recycle it
rather than just putitinanormalAET 86 j , 1 OEOAh $AOAAEAAR
There is a widespread understanding that waste generation is undesirable. Hence, the
interviews captured only a few examples of how binning practices are carried out. Even
when this could seem a bias in the results, the architectures of practice also aim to shed

some light on the sayings around the practice. Thus, findings help to conclude that
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cultural-discursive arrangement of this practice encloses a collective social

arrangement far reducing the amount of waste.

5.5.2 Recycling

Recycling is generally perceived as an environmentally friendly practice, although some
studies (Hoornweg and BhadaTata, 2012; Zero Waste Europe, 201%ave own that,
in terms of efficiency and waste, it tends to be less beneficial than other practices for
recirculation that do not involve reprocessing the materials. The experiems of
participants with recycling are in agreement with data showed in previousections in
relation to this matter. This is the case of Tom, who declared that, even when he knows
the old electronic items have no value, he would never bin them:
O 8/ost likdy take it to the tip but there is also a bin where you pefectronics,
AT A Ul 6 AAT pOO OEAI OEAOAR )GB80A OAAI
reasonsl rathertopud OEAIT ET OOAAA T &£ OEA 1 AT AEEI |
Kingdom).
Informants tend to recycle when there are options nearby and the infrastrttures of
places provide sufficient elements for doing so:
)y O EO OAAT 1T U EAOA OF E£ET A xEAOA O1T OA]

O 116 AO PAOO 1 (Rchérd)Detadhé@QinitedKingderAAE OO 8 6

> O
(@)%Y

In terms of clothing and furniture, recycling seems to be the less mentioned channel
among participants. Repeatedly, participants declared to bin with the expectations that
local councils would manage the waste in order to recycline elements that could be
reprocessed. Since there is naformation around this, the practice of recycling seems
inconclusive in terms of how participants perceived it, even when they express to be in

favour of it.

Consistently with the national accomt report (2.5.2) and the survey results
(4.1.2), recycling was less popular with participants from Mexico compared to those
from the United Kingdom. In the case of electronics, even when, in both cutes,
participants identified several difficulties to find recycling points, the ones from Mexico
had less knowledge on how or where to find recycling points. In the case of clothing and
furniture, the situation was more uncertain since, containers thamight be for rubbish

were described as recycling and vice versa.

Institutions seem to play an important role in this practice since, participants

mentioned that when they recycled electronts, it was through the institutions where
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they work, or a specificdepartment of local councils, among others. As observed in the
above-mentioned case of Richard, there were a few participants in both countries that
determined that institutions are relevant or even decisive for them to be able to recycle

his unwanted furniture:

081171 OEAO 1 POET iwoudbelo takdthe@éni tda g@énfott £ E O
and then the government would be in charge of managingitt there are only a

few of these pointd OT 0T A OEA AEQOU AT A EO 110 POAA
ubA OEEO OAOOEAA AAAAOOA OEAOA EO 11 OE
ACAET h ET OAOGOET ¢ OEIi A OEAO AO OEEO i1T1 A

Summarising, qualitative data illustrae that participants would me more or less prone

to use this channéfor divestment according to the infrastructures that are provided.

5.5.3 Keeping

Although this category is part of the taxonomy of divestmen¢5.3), it is also included
here to better understanding the practices of keeping itemghat are no longer in use.
For most of the participants, the practice of keeping, in particular mobile phonesvas
an environmentally friendly practice. Virtual divestment in this category is justified
under an environmental argument: the majority of paricipants who retain old mobile
phones indicated that by doing so they are helping the environment by preventin
devices from entering into the waste stream. Even though this is a statement which is
true for the three types of goods, the intentions of not érming the environment were

exclusively mentioned in this category.

When the scenario of finding a recyclingoint for electronics was described as
a difficult task for participants, the second divestment scenario was to keep the phones
at home with no further questions. Some of the participants declared that if they had
more time or more information, they would be willing to give the items away. Some
others declared that if they could get a reasonable amount of money, they would not
have any problem wih selling them. However, in practical terms, the option of keeping
the phones was the most convenient in term®f benefits and energy spent in the

practice:

po2

IT¢c Tu i1 A PETTAO AAAA
I x i AT EO EI A OAODP

o

11 waste management stablishments run by the government in Mexico in which recyclable materials are
collected.
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Ox1T OAAOT T Og ) AT 1 6O thétinethatErieed to)bacOupl O1 A
OEA ET & Oi AGET [JacéhEModerate Er&duer, FJAItEdAKhgdom)
Keeping was justified under argumentd EEAd OEO EO bl OOEAI A OEA
AOOOOAG h -GXE OA AEGE AMA ARAIA EA AhG Aracticeé §edms Bhdstradghys 3 OE |
related to the material value that these devices used to have and the mortegt can be
obtained for selling it (as electronic waste or as a functionatlevice) appear to be
insufficient: @oo good to sellitforadi A1 1 Al T &1 6h O1 1 AEO1T AGET 1 Al
together, these results suggest that keeping the items represents an option that,
although is not catributing directly with sustainable consumption principles, it causes
no harm by avoiding binningthe products when other channels like recycling, donating

or selling seem inadequate for the participants.

5.5.4 Selling

Participants in both cultural units present significant differences in relation to the ways
for selling items and how this practice is perceigd by practitioners. In the United
Kingdom there is more acceptance towards selling items that owners are no longer
using. Although this was already expired in section5.2.1, qualitative data helped to
create an indepth picture of the reasons. In the United Kingdom, the use of online selling
platforms is more spread than in the Mexican context. Hence, participants declared to
consider this as a convenient way to diest their items since it is an easy task to do in
order to get the benefits of selling a product:
O 8am actually going to sell it that would probably go onleay8 | am not in any o
rush to sell it, when Ido sellcloesi T OEE O 1 T Il hAve®lbokdd £l O 8
similar things and matchO E A btiieEe AsAdpoint on going very high ) OOA
this platform frequently, it is very useful, together with another two, are my main

platforms for selling items. Everyone Ge OEAi h EO EO A xEAA |
(John, Pragmatic, United Kingdom).

Although opinions differed on how convenient is to sell items through online platforms

across participants from the United Kingdom, the majority expressed to have a positive

attitude towards it, indicating the acceptancd £ OEEO DOAAOEAA8 )1 A]
PDAOOGIiTo6 xAO 110 T ATOETTAA AO A ATiiT1T DOAAO
of Mexico where participants declared not feeling comfortable with it. They declare to

rather give the item to a member of thedmily or to a friend, instead of trying to get a

benefit from selling it. Some cases of selling items were reported but participants
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emphasise the fact that, by doing so, they are not looking for a monetary benefiidethe

main intention is to give the iteans a new cycle:

@ would like to try to sell thismaybe to get somenoneyback..But not because
it worth much but it is not a piece of furniture thahas such a lowlignity to drive
itOT O EJosé AMbiletatgreener, Mexico)

08 ) EAOA néek in Aelliny @dpliataésAfor example, there are buyers
passing by my street; what they do is to collect items and reuse the parts, but they
Ai160 OAATT U PAU Oii 1 OAE8 ) O dkeérhel T OA
EOAT AxAU AT A AU OAITAU G\Niaih, RE8cislc, Mekico)

These views demonstrate that selling is not perceived as a higfalue practice in the

Mexican contextFigure 5.4 showsthat the number of participants that declaredselling

as the divestment channel for some of their items was bigger than those that declared

to actually sell them when the longitudinal study was carried outKigure5.11), showing

that participants faced difficulties to meet their intents. The use of online platforms was

mentioned in both countries as a common practice for acquiring items; howeveior

selling them in United Kingdom there seems to be more openness towards this cimeh

5.5.5 Giving to friends and family

Even though this channel is chosen in both cultural units, it seems to be more important
in Mexico than in the United KingdomFigure 5.11 shows that three times more people
in Mexico declared to use this channel than in the United Kingdom. Giving away
unwanted items away to family andriends was frequently mentioned in both countries

as an option but, in practical terms, it is more regularly performed in Mexico.

Passing on cldhes among family members is another practice that participants
declared to do frequently. They alsaleclared to give items in the occasion of relatives
or friends forming a new family. Surprisingly, when experiences were tracked in the
opposite direction, i.e. participants getting seconehand items from family members,
experiences were both positive andnegative. In furniture, for example, some
participants even associated this practice with heirlooms. The negative side of the
practice was mentioned with sene pieces of clothing. The fact that there are positive
and negative associations with donations frm family and friends also reveals how

social dynamics occur. Mara, through her experience:

A

O 81y cousin used togss on to me all the clothing that she didr® x AT 08 " AAA

she was rich, we were the poor family. And | was always wearing brand clothes
but because they were passed on to me. So, all my childhood | wore sheodd
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Mexico)

This cannot be generalised, since, as previously mentioned, some other participants had

a positive impression on giving and receiving items from friends and family. However,

the fact is that in this type of channel the family dynamics also can be highligit by

tracing who is the person that receives, who is the one that gives the items away and

how the items are received.

5.5.6 Donating to charities

This channel was reported to be used with more frequencyiithe Unhited Kingdom than

in Mexico. Participants inthe UK consider donations to charity asan activity that has

benefits for both environment and socety. The practice is socially accepted and it
OADOAOGAT OO A Oi OOAA T &£ PpOT OAh AO ET &l Oi AT O
donation arefrequently referred to altruistic intentions. Systems for donations through

charities are formally established as a civil association in the United Kingdom, whilst in

Mexico the charities that participants used to donate unwanted items are allocated

through different churches.

The fact that charities are older and legally constituted instiitions provides
them with strength that encourages people to consider them as a trusted option for
donating their possessions, with the additional benefit of helping a cause. Thisarimel
was explored in the interviews from participants in the United Kinglom in order to
know how did they talk about their experiences with donations to charities.
Surprisingly, instead of experiences centred in choosing a charity for a particular cause
and the willingness to contribute to it, participants described the use drities as part of

their routines:

08) OEETE OEA AEAOEOU podady@HFbecdudthere OT Al

is a local store where | li& it is because of proximitythereis noother reasor8 6

(David, Pragmatic, United Kingdom)

Practices in chaities have evolved through time. Some participants have started

to choose charities because they offer other type of material benefits such as points or
vouchers that can be exchangetbr goods. In some cases, this was also a reason that
motivated participants to donate to a specific charity:

68) Ai AiITAOEI ¢ O OEEO AEAOEOU AAAAOOA

can get a5 voucher fromthe charity institution, if | handE O 36,] héwve a lot

of thingsfrom this brandcueing up to get tahe charity when | know what | want
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O Al xEOE OEA Ol OAEAO Ob(H&eE Détached, x EU E
United Kingdom).

The experiences also reveal that practitioners can delap a set of skills through their
experiences in order to make the most fotheir donations. From using the charity bags
that charities leave through their doors to collect points for getting rewards,
practitioners engage with donation practices as a way tbe socially responsible but, at

the same time, to get benefits from it.

A restriction that participants reported to consider when having the intention of

donating some items to charities was that the quality of the item had to be acceptable.

Most participants from the United Kingdom described experiences in which they did not

know if the item had enough quality to be accepted by a specific charitable institution,

or which charity had higher or lower standards of quality. With furniture, the fact that

some materials might not have the regulations established by the law, preveatthe

items to be divested through this channel:
O0) xAT O O0i CcAO OEA 1T &£ OEEO DPEAAA T £ AOO
AGO8 UBBAOARe OEA D MBinduhshie velykticteSpmbably A
A AEAOEOU OET b xdtingsthave hanGed BoAnudd B 104ydaksA O O
regarding regulation®(Ted, Detached, United Kingdom).

Section 2.4.4 described how context reflects the socidistorical conditions that are
important for a practice to become regular in a society. The case of charities is an
example of how history has an effdmn social practices. Although donation experiences
were different among participants, they share two mai characteristics: charities are
mainly chosen out of convenience and, the identification of the charitable institution is
important for participants. It has to be a recognised organisation in order to be trusted
by donors. In general terms, donating to drities as a divestment channel is an activity

that is normalised across the United Kingdom, but not in Mexico.

5.5.7 Donating/Giving to employees

An equivalent practice to donation to charities in terms of the social rewards that it
represents to participants in the United Kingdom is the channel of donation to
employees in Mexico. This practice is not found in the any of the experiences of the
parti cipants from the United Kingdom, but it is mentioned by most of the participants in

Mexico as convenient and aluistic.
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O 8he case of our employees, for example, we always give them the clothes and

otheritemsOEAO xA AT 180 111 CAOrk yoli se®temiénA OE A\
happy wearing the garments that were yours and this, somehow makes you feel
goodbecaus€e O EO |1 O A Ol OAl AEOAAOAEI Ch Ol I

(Oliver, Moderate Greener, Mexico)

This practice tends to establish links btween the divestor and the new owner of the
items. However, according to the gathered data, this is not the maimeason why
participants declared to use this channel. The reasons for choosing this channel are
similar to those considered for the other chanels: it is convenient (proximity) and it

provides sufficient social benefits for participants.

Having a personthat helps with the cleaning at home is a regular practice in
Mexico and most commonly the participants declared to donate the items that thelp
not want to them. Some participants that have their own business also donate to people
that work for them the things that they do not need at home, including furniture,
clothing, and even mobile phones. Arguably, this is another soelistorical condition
immersed in the Mexican context, since the differences between social classes are larger
compared to the Unitel Kingdom. In the case of this practice, the role of class is
important. It talks about a more vertical social hierarchy where inequality is nonalised

and goods move along this hierarchy.

Practices around channels for divestment helped to identify whicklements are
present when participants face the effective and virtual divestment stages. The actions
(effective divestment) contributed to understand why is done what is done. The
constraints participants declared before choosing a channel (virtual divestamt) outline
the intentions. Together, they provide the foundations for identifying the elements

present in the channels for divestment.

5.6 Elements in the channels for physical divestment

Qualitative data provided by participants allowed to identify the é&&ments behind the
physical divestment. These findings provide support for the conceptual premise that

there are two elements of different natwe when a channel for divestment is selected.

i Tangible elements. All the elements that one way or another are kad to
materiality. They are related to infrastructures such as points for collection,

institutions.
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9 Intangible elements. They do nomanifest through materiality, but through
contextual elements such as moral, norms, rules, values, social interactions,

experience and knowledge accumulated by people.

Findings suggest that, as throughout the divestment process, this stage is a negotiation
between the tangible and intangible elements. Both types of elements imply efforts,
either intellectual, which refers tothe process of selecting, and physical, which is related

to the process of enacting a practice.

The tangible and intangible elementgFigure 5.12) havebeen proven to provide
a compensation or reward that works asa trigger or motivation. The divestor can
perceive an outcome from thepractice that can be linked either to moral or a material
reward. Practitioners are skilled in enacting ways of divestment. The rewards are
always in relation to how the context has dieermined specific value for certain practices.
It is the case, for exarple, of the divestment of mobile phones by participants in this
study. Reasons for keeping the devices are the high material value that is attributed to
the item against the perceived mall benefit that can be obtained from this practice. The
values can ao be contextually negotiated and the divestment channel can become a

culturally -dependant component of the divestment process.

When choosing a channel for divesting their items, @ecurrent theme amongst
interviewees was an evaluation of the simplicityof accessing the channel and a
reflection upon how competent they feel in terms of its practice. It is for this reason that
concepts like easy, hard, convenient or even practical wereefjuently used to describe
these experiences. The fact that participastdescribed their experiences when enacting
divestment aseasyor hard demonstrates that the convenience of one channel or another

is mediated also by the context with intangible or iringible elements.

Something that is categorised as easy implies thaté energy invested and the
compensation that can be perceived by the divestors is welllalanced and sufficient. As
previously stated, divestment is not exclusively an activity to dispasof something. It is
also linked to other social activities such as emections, reinforcements of relationships
or identities. It is for this reason that the divestor is in constant negotiation with the
feedback provided by the context. Values and normaill allow her or him to produce

the most convenient outcome.
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Figure 5.12. Elements in thephysical divestment practice.
Adapted from Encino-Mufioz et al. (2019)

From the social practice perspective, some alibrs have discussed theoretically the role
of practitioners in a particular practice (Dreier, 2009; Guzman, 2013) The fact that
practitioners and structures are in constant interaction provides the practice with
dynamism, which implies, for example, that an oebme that could work in a specific
period of time will not provide the same reward in a different moment. Epirical data
gathered as part of this study show that, since we live now in a period in which ethical
consumption is a norm, any practice linked tahat will provide a great social reward. If

it were the case that, instead of perceiving recirculation asosnething positive, not
recirculating items is the norm, then social and moral rewards would be reestructured
according to this new scenario. Thiss actually how a practice can transform itself

through enacting it.

Infrastructures play an important role for implementing changes towards more
sustainable ways of living. However, from the social practice perspective, the interaction
of infrastructures with other elements such as culture and values are also an important
part for enacting a practice. In thephysical divestment practice, participants evaluated
their experience with the different channels. Ted, when deciding what to do with the old

jeans hat he was no longer wearing, expressed:
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@1 OOEAT U EOGB8O A CiT A EAAA sOd myovwAd Al Ah
OAAUAT Anh AOAT Autdat | hiaK aBddt itA Tiké thiitled better

than throw them away. When | said putthemintdeET h ) AEAT 80 1 AA1l
lwas goingtopuOEAT ET OEA OAAUAI ET C ATdmPAET AOd

The intangible and tangible elements that generated the outcome of recycling the pair
of jeans are identified in his experience: the tangible eiment appears when he
recognises that near his house there are several points for collection. The intangibl
element appears later, when, after reflecting upon his words, he realises that the fact
that recycling is morally correct or socially acceptablewould generate a convenient
reward for the practice.This view was echoed by another informant wheut in evidence

the role of the material rewards that a specific channel for divestment can provide:

O 8tlthe moment, we have a charity shapat is close to Were we live. They do

a gift aid scheme where you can sign up with them, give them your details just

onceda A EAOGA A AAOA O1 AT UOEI A Ui O AiTAOA
have to provide your name and address and take the gift aid box every time, y

EOOO OEi x OEA AAOA8 37T h xA OATA O18 10/
OEET ¢cO OE A anynore Andithér®is eloking or dvds or books, and
when it kind of gets full we take it down there. So, this has gone straight into that
bag,witt | OO0 Oi i | OAE 1T £ OEI OCEO OAAI T U8 7
opportunities that | might could tryselling some other items but for conviemce

xA OAEA EO @hne @ithentid@deeE Onilesi &ingdom).

M
(@)

A number of elements make of th practice of donation to this specific charity something

very convenient in tangible and intangible aspe@h OOAE AO0d EQ OEA AEC
place to the charity shop, ii) the fact that she considers to save some time since she is

already registeredwith this charity, and iii) the fact that the institution keeps her data

in anonymity. Material rewards canbe even more visible when they are reduced to

money or coupons that can be spent in shopping. The case of Helen provides another

view from the intangible and tangible elements in channels for divestment; referring to

donations to charity, she expressed he convenient for her was to donate to a specific

charity, comprising both material and social rewards:
08) & Ui O AAARITA A [ Al dafio ydu et éntoficiald E A OE ¢
I 6i AAos OEAT Ui b6 CcAO PIET OO xEOE UI OO
mw@i8 xEOE QAxAOAO Al A AOAOUQEETQA I
Uuir &6 cAO O1 AAOAOS bPI ET OOh xEEAE E® OEA |
I OCAT EOAOQET T 86

It can therefore be inferred that her motivation for divesting through donation is not

solely an altruistic act. She found herself engaged in a new experience that is partly the

beginning of a new consumption cycle and partly the excitemérof mastering the
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donation process, providing a different type of reward. Overall, Helen perceivdhe
donation system as both convenient and altruistic; she finds it a resource to get some
moral and material rewards. It is an experience that is part of dr consumption

divestment practicesfrom which she tries to get the most benefits as possible.

Turning now to the intangible elements of divestment, the intellectual effort was
another relevant component that participant reported to be significant for sedcting one
of the channels for divestment. The use of a charity, a selling platform or even a recycling
scheme involve a specific set of skills and knowledge that need to be mastered in order

to increase theconveniencef a practice in tangible terms.

The concept of Emotional energy (EE) was discussed as part of the elements that
the context provides when emcting any kind of practice. It refers to the result of the
excitement and enjoyment that practitioners find when carrying out a practice
(Spaargaren, 2013) EE was displayed by paitipants when they felt they were doing
something good (associated with altruism) and also when they talkedbout mastering
any practice for channels for divestment. Informants referred to their channels of
divestment as easy or hard to manage also by caasting the use of them with the
practical knowledge that requires to put them in to practice:
O -any yearsago my job was actually running ankay shop througha charitable
institution and | put a lot of stuff on day for them so I think | am very wellsed
ol OOEI ¢ EOh ) (‘2] ,N\OEAO\AMQI I'A AO what Ol )
would sellandwh® x 1 ¢, &0 3U OEET COh EZ O1T 1 AOEET
) Ellx ) x[ 160 CAO OEAO | OAE T1TAU ) Of
sd AOEET ¢ OEAO EO AN‘O’EAOA AQDAI OEg")Ah . ~O‘E)AAE
put it up and use the rightwords IOEET E DAT bl A (shAlDAE A&l
Moderate Greener, United Kingdom).
Knowing how to get the best of any specific channel for divestmerg also an element
that plays an important role in the practice. Knowledge in the practice theory has been
previously recognised byAlkemeyer and Bischmann (2017) as learning. Owning the
information is not the only part of enacting a practice. It is very possible that most of the
participants have some knowledge regarding online selling; however, the learning
implies a higher level of involvement EAO OANOEOAO DPOADGEOGd Ol 2
understood as the passive acquisition of operational skills. Instead, people (trans)form
themselves via thef engagement as recognisable subjects and cultivate their play
ability by learning to comply with the normaOE OA OOAT AAOAOG OT A1 Al
(Alkemeyer and Buschmann, 2017)

The last example from Sarah illustrates how a practice can be adopted by

s N oA

practitioners through engaging with EO8 4EA AOOEI OO0 AEOADOO C
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AAT AT AT 66 OAZAOOET ¢ O OEA hfispecifo Bbllitets DAT DI
through participation in practices. This subject will be discussed in the conclusions, but
the example is relevant here to higlight how, in order to introduce changes in practices

Ol xAOAO OOOOAET AAT A AATAN @ Ddcidichédd id fimda®éntl. OAT

5.6.1 The context. Accounting for sociocultural factors

In any society, there are norms, rules and values that, to sonegtent configure the

culture of a place. From the social practice perspective, the culture in which
consumpOET T DOAAOEAA EO AAOOEAA 1066 OAI AOAAAO
AOAT 6Oh ANak and Eihed 20160m 171) Hence, divestment practices are

analysed under these principles, showing that divestment, through social forces

establishes its own dynamics.

Consumers and divestors perform in a scenario that sets normality (what should
be done) and what are the outcomes of specific actions. A cert can be understood
through its sociohistorical condition, the values and the morality that it encloses.
Previoudly there has been an intellectual endorsement from Warde towards linking
001 AAOOOAT AET ¢cO 1T £ POAAOGEAA O1 EIGERS JEA OOE,
A @ E O O(Bviars, 2619, p. 513)ecognising the need of aamunting for the context in

any social practice.

Within the practice theory perspective, the normative component of divestment
becomes a moreflexible concept by the understanding that the agents can negotiate
within specific stablished structural procedures. The agency of a practitioner consists in
exerting this agency under specific norms and procedures that are culturally dependent.
These noms, in turn, follow appropriateness and correctness established in a particular
society. Practitioners use the kna-how and motivational knowledge within a practice
to understand the world and themselvegWarde, 2005, p. 143) This is the case also for
the practices of divestment and each cultural unit provides its own knove | x 8 08 4 EA O/
features are discussed bylkemeyer and Bischmann (2017) A0 DAOO 1T £ OEA DO/
enablement towards an specific practice. Hence, norms and rules are important

elements whenstudying channels for divestment in a specific context.

In the case of the acceptance and adoption of secehdnditems use, most of the
participants in Mexico expressed their aversion. Only a few participants declared to
have a positive impression abougacquiring secondhand items. The idea associated to

these items is that they lack quality and that only that doesat have enough monetary
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resources to buy something new, would get them. This way, some participants were
reluctant towards this practice:
O8henlwasyoungerkA ) AEAT 80 EAOA A bPi OEOEIT 8
class, but my dad passed away when | wasutito start my degree and during o
OEAO PAOET Ah xA xAOA NOEOA 1EIi EOAA xEOE
days, | used to buy secomdnA A1 | Nb# A @8uld not buy secondand
clothes reither for me, nor for my children because | can afford to bugw
E O A | (ddied, PragmaticMexico).
Using secondhand clothing was also a matter of shame among somigexican
participants. Leo declareddi AAAT AT AAOOAOOAAd O" AOxAAT O
secondEAT A Al T OEAO 1T AAAOET 1TAi$ dentedice putsegdentO E Ah -
that is confessed as a secret denotes a sense of shame within this practice.

Arguably, as previously mentiomd associated with a matter of class.
Additionally, the fact that sociehistoric conditions did not allow to develg a formal
secondhand market or that charitable institutions do not appear as formal institutions
generates a negative perception of useddtns, since the places in which they are
commercialised are informal establishments. It might be that all these arguents
explain why participants are not actively engaged in the recirculation processes in a

deeper way.

Donations to charity seem to have te opposite conception. Culturally, it is
conceived as a matter of pride. All the participants have been engagedwitonations to
charities at least once and most of them do it regularly. Some of them also expressed to
be happy to buy things from them. Th might seem, at a first sight a more sustainable
practice because it involves the recirculation for items. Howeveit was also found that
by donating, the divestor seems to find a justification for new purchases. As a

consequence, there might be a relain between the acquisition and divestment.

Every divestment practice has a meaning. It is carried out by practitiers
knowing that is leading somewhere if carried in a specific way. What is normalised and
is practice will create a specific reward that mtvates the practitioner. What is not
accepted, might not bring any reward and the practice might not be carried tuAs we
observed, Mexico and the United Kingdom have contextual differences that make
divestment practices appropriate or not, under the pd A E D1 A 0ingé) Bafidy atdA
relating only become intelligible within the pre-existing set of culturatdiscursive,
material-economic and sociab 1 1 E OE A A1 (Nidolini, 20E78, i5.1104)0tds for this
reason that donating to employees would be unfolded as a practice in Mexican context

but not in the United Kingdom. The same case would apply for charities, in which,
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material arrangements that are part of the practices atiw it to be a widespread act in

United Kingdom but not in Mexico.

Another contextual difference was found in the variations between channefsr
divestment. In terms of environmental impact at the stage of physical divestment, the
presence of channels isimilar in Mexico and the United Kingdom. However, differences
between the two countries are in the way in which the channels of binning, rgcling,
selling and donating work.Figure 5.13 shows the main channel and the variations that
it presents in each country. In general terms, Mexico relies relatively more in the

informal alternatives for recirculation.

The survey (in section4.1.2) showed how participants in the United Kingdom
ranked the governmental institutions as an important agent for solving environmental
problems (Figure 4.10). Participants from Mexico considered society and individuals
more powerful agents to solve environmental problemghan government institutions
or the private sector(Figure 4.9). These results correspond to findigs in the interviews:
participants in the United Kingdom usel more options linked to government
institutions to divest unwanted items, whilst Mexican participants tendedto use person

to-person channels for divesting their items.
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Figure 5.13. Variations in channels by country
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5.6.2 Overview: Invest to divest

According to data, it can be inferred thathe intellectual effort and physical effort are
strongly mediated by the context. In the case of plical effort, there is a bigger influence
of infrastructure and material conditions. In the case of the intellecial effort, values and
culture are those that turn out to be more significant. Hence, the effort that a divestment
practice requires is dependhg on the context in the sense that available options are the
way in which user evaluates the convenience and acticality of the chosen divestment

channel.

Schatzki discussed the relevance of materiality in any given social practice
arguing that, the pd AZECOOAOET 1T 1T £ POAAOEAAO EO AT AOAI
on such registers as easy and hard, obvieuand obscure, tiresome and invigorating,
OET OO0 AT A 1 1(Z01D, cikell iA Shove, 2017, @. 161)This description of the
prefiguration of practices echoes with findings in this study on the divestmentnactice.
%l DPEOEAATI AAOA bDPOT OAO OEAO DPAOOEAEDPAT 006 1
reference to conceptssuch as easy and hard (effort balance); known and unknown,
which implies that divestment activities are measured by users with the energy amotin

that they need towards the divestment of any specific good.

In terms of materiality, an example would be how pdicipants referred to a
practice aseasyto execute if points for divestment were close to their homes and they
already knew the way this partcular system works. This, in turn, result in more
practiced actions. This data also shows that, regarding donatis to charities, no pure
altruistic intention was behind the in specific altruistic institutions or environmentally

responsible organisations.

The outcomeindicates a balance of effort (valuereward); time (infrastructure
dependent/cities and locations) and knowledge (experience and embodiment of the
practice in previous occasions) which is always mediated by contextual conditions,
either material or culture. The feedback, determined by this negotiation, for any given

act reinforces the practice itself ad perpetuates the practice.

5.6.3 Divestment routines. Designing own systems for divestment

The social practice theory puts in perspective the ains of practitioners. Instead of
accounting for actions as independent individual behaviours, it analyses the practice in

conjunction with other factors. With the aim of exploring the architectures opractices
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of divestment, the systems of divestment wer studied to understand how important

routines and habits in daily life are significant for divestment practices.

Data showed that divestment practices are routinised in different ways for each
categay of products. This means that systems for divestmerare different among units
of analysis. Clothing, furniture and mobile phones have their own systems of divestment
in terms of the ways in which they are organised and carried out by participants. When
participants were asked to describe their routines inthe divestment activities, most of
them were able to articulate it in a clearer way the routines of clothing compared to
furniture or mobile phones. Participants elaborate in a more detailed way the adwities
they carry out when dealing with unwanted clohing items compared to the information

they give when enquired about furniture and mobile phones.

The case of clothing is arguably the most complex one. Within clothing,
divestment system was describd by participants from both cultural units in terms of

elements such as:

1 Reaching points of saturation that demands a clearing out: It seems to be a
specific limit that the wardrobe or storage reach in which the participants feel
an urgency for getting rid of things. Decluttering was mentioned as a regular
pOAAOEAA xEAT OEEO OAOOOAOEIT BIETOO A
saturation points in relation to the divestment practices:
0) OEET hsciBud relAtiorthénielr what | keep andwhat G x  Ax AU8
Yes, | can say that sometimes my wardrobois full and then | start to take out
some of my clothes but is not that this is the main motivation for getting rid of

someitems: AUAA EO 11T OA AAOOAI 8 lobéswheAthayl T AOO

9 Seasonal checkip: Some participants declared to do this as part of their
routines. When the next season arrives, or ding holidays, they have a check
up of items that arenot being used, but still in their wardrobes. They tend to

group the pieces of clothing to proceed to thphysical divestmentstage.

1 Replacement of items: Participants declared to organise their divasent
activities in relation to the replacements they @. Theone entersone leaves

system is also used by a few participants with less frequency.

These were the types of systems that were identified in data for the clothing category.

Data about clothing evealed that divestment systems can occur graduallyapticipants
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expressed that they also have classes in their possessions in which, once the item reach
a very low quality on its performance, it is divested. The loss of value can be linked not
only to the appearance of the item but also to other practicehat reduce value once

given to the item. Lesley narrated her experience with this process as follows:

O & it is something that has got really worn out then it would go into the
recycling bin andif is something that is in reasonable condition, but | kndthat

yoéi 110 cieETC Ol xAAO EO AAAAOOA OEA 00U
I Om tpodold to wear it then | tend to put it in the charity bag. We get charity

bags through the door preéy much every da§ Some pieces | think of put it away

one summer and therthe next summeyl get it out and it hangs in the wardrobe

AT A ) EOOO 1TAOGAO xAAO EO AAAAOOANd £ OEA
then the autumn comes agaiand it gets put back with the summer cloth&s

4EAODB3 O xredt®thisrdaflybbling brought out and pulled back and then

| thought, it is silly. It is time to get rid of & dLesley, Moderate Greener, United

Kingdom)

In the case of furniture and mobile phones, identified systems of divestment were ruled

by diffAOAT & DPOET AEDPI AOG8 &I O AgAi pi Ah ET £EOO0T EO
linked to other practices such as renewing or redecorating spaces, as well@gssizing

or down-sizing homes. As with mobile phones, furniture is a category that seems tod

the greatest difficulties in the stage of virtual orphysical divestmentsince the outer

systems are apparently harder to understand or use, as participanteclared. Furniture

systems were related more to material conditions since selling, donatingecycling a

piece of furniture requires more effort from participants in order to accommodate it

properly:
O84EEO AEAOEOU Etbey @rmd afukakerabhéd@wai #oking O A h
housea three-piece suite and a fireplacelhenthey take them back tthe depot;
it might need a bit of work done on it and repair it and they offer it to a reduced
price, or they give them away to people that need that furnitéré (Lesley,
Moderate greener, United Kingdom).

Mobile phones do not have complex divestment sysms. They are simpler than
furniture in terms of factors and practices involved. It is mostly linked to direct
replacement of old item with a newer one. The coplexity of this category of products
relies on the fact that, as shown in the channels for divesent, the items are stored and
kept by the owners which creates difficulties for the recirculation of materials or even
the devices themselves. In this cas#je recirculation was made through two different
systems: delivering the item to recycling pointsor selling via postal mail system to
companies that recycle parts of electronic devices. This is a practice that was only
narrated by participants in the Unied Kingdom, which is similar to the acceptance and

popularity of online selling system used forclothing. A few hames were mentioned by
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participants and this option was considered as convenient since you can send the items
through post and get some moneyack without investing much time. As observed,
systems of divestment have particular rules and natines established by practitioners in

relation to the context.
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Chapter 6. Conclusions

This thesis started by presenting the problems associated with contemporary garns
of consumption, their links to divestment and how these issues represent barriers for
achieving sustainable patterns of consumption(Chapter 1). A review of the body of
literature on consumption and divestment was conducted(Chapter 2). First, the
consumer culture was presentedas the current sociohistorical context (section 2.1).
Then, a conceptual framework that brings together notions of the social practichdory
and architectures of practiceswas introduced (section 2.4). This framework was the

guide for addressingthe aims of theresearch.

In Chapter 3 the methodologial strategy was presented. A mixed methods
research was conducted, taking elements from the croszultural research in order to
examine how the context plays a role in the divestment process. The quantitative part
of theresearchshowed the main findingsfrom the survey in the two countries(Chapter
4); it also sets the background for findings for the qualitative stage of the research.
Chapter 5 presentghe key elements ofthe divestment process: channels for divestment
(sections 5.2 and 5.4), the taxonomy of divestment (section5.3) and the contextual

factors shaping the divestment process (sectioB.5).

This chapter closes the stug by presenting the key findings and the relevance
of the studyfor the field of research(section6.1). It follows by identifying moments for
intervention to promote more sustainable ways of divestment (sd¢ion 6.2). Then, it
examinesthe implications that these findings have for design disciplines in relation to
sustainable caxsumption (section 6.3). It also presentsthe limitations of the research
(section 6.4). A summary and final remarks of the investigation are discussed in section
6.5. Finally, section 6.6 closes the chapter by identifying possible paths for further

research.

6.1 Contributions of the study

This study sought to find the elements that are part of the divestment process and how
theseelements shape divestment practices in order to know how tpromoting effective
alternatives for sustainable patterns of onsumption. In doing so, the present thesis

contributes to the body of knowledge in three different ways. Firstly, it analyses the
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divestment practice to explain the elements of which it is composed. Secondly, it
analyses the practice of divestment in reldon to individual profiles to understand the
influence of personal attitudes and behaviours. Finally, it identifies how cultural
elements shape the divestment practice byomparing two different cultural units,
enabling the possibility of providing culturally sensitive strategies for sustainable

consumption. This section willsummarisethe main findings in these three areas

6.1.1 Divestment practice and its elements

Findings have suggested that divestment is a multayered complex process instead of
a singleaction towards the disposal of material possessiong.he results haveshown
that the divestment processfor some items stats immediately after the acquisition and
then, aftertheir value starts to decrease, it movethrough the different categories of tte
taxonomy. Momentsin people® life also constitute a determinant factor in divestment.
When situations occur to people anathange their lives in meaningful ways, materiality

is a conduit by which these changes are absorbed and communicated.

The taxonomy of divestment has shown how these changes shape the
divestment process. Divestment is not gaimple act, it is acomplex process driven by a
set of factors intersecting and generating an outcomthat can be hard to predict.The
process of divestment is thecoexistence and conciliation of two concepts: value and
waste. By constructing a taxonomy of divestment, it has been posklto identify the
elements that shape the divestment process. These elements are those that generate
the outcome of whenandwhy the divestment process starts and how it is carried out by

practitioners. These elements are categorised as follows:
9 Context.Physical and social space

It is how the sociocultural environment shapes every stage in the process of

divestment and the elementghat it provides for each channel of divestment.
1 Situational factors . Divestment as a moment in other practices

These factors are related to lifestyle and circumstances that occur to individuals.
Moments on people's life also constitute a determinant factoin divestment.

When situations occur to people and change their lives in meaningful ways,
materiality is a corduit by which these changes are absorbed and

communicated. It was observed how divestment is a moment in many other
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practices. The material orimmaterial junctures can accelerate or slow down the

divestment process
1 Sociohistorical factors .Immaterial pref iguration of divestment practice

They are part of the divestment process in the contextual element.
Sociohistorical conditions are a place in the and space. As observed through
empirical data, they are thébackground in which any practice is carried out ad

established.
1 Material agency . The type of product

Every type of product showed different divestment patterns. They have different
systems fo divestment and the level of appropriation for the three units of
observation is also different. This has prove to have an impact on the way the

item is divested.

Through the taxonomy of divestment, which has captured the moments of divestment
and the processes through which possessions undergo, it has been possible to identify
how these four dimensions are intetwined through lifestyles and routines. These
dimensions have been observed in both cultural units although manifested in different
ways. Layered within these divestment processesthere are other factors which can
modulate andinfluence the process and fbw of possessions through the taxonomy of

divestment:
i Effort that the owner perceives from divestment practices.
1 Knowledge for divesting possesions in specific ways

1 Material infrastructures (variety of available channels)

These elements are considered fosecond orderimportance. They are contextually
mediated and represent barriers or opportunities in the divestment process because
they enableor prevent practitioners from enacting the divestment through different

channels.

The first and second order &ements have shown howsolutions centred on
extending lifespans of products are not always the right answer. What has been
understood as benefi@l for the environment (i.e. longevity) might not be enough for
promoting changes at a societal level and viceersa. For promoting effective
alternatives for sustainable consumption, it is necessary to acknowledge the meaning

and importance of goods inat least, three different dimensions: cultural meanings,
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social life and identity. These three concepts have aimportant role in terms of

divestment and how the divestment process ultimately influences consumptian

6.1.2 The individual dimension in divestment practice

The second contribution ofthis researchis the analysis of how different individual
consumer profiles divest their possessionsThis study allowed to revise critically the
throughout the divestment stage to evaluag the correspondence ofpurchasing and
divestment attitudes. Based on findings from the quantitative strand of the study
(profiles of participants) and the qualitative data (divestment practices) it can be
argued that the complexity of divestment cannot b predicted by characterising
consumers and their attitudes towards ethical purchasinglt appears that these
attitudes are significantly influenced by the first and second orderdivestment-specific

factors mentioned above.

Since no correlation has been ind between the individual intentions, attitudes
and behaviours and the divestment practices, this thesis indicates that divestment
practices are linked to other dimensions other thanust a specific irdividual set of
ethical attitudes. The participants on the whole demonstrated a balanced level of
concern towards sustainable consumption patterns. Since there is no clear idea of what
sustainable divestment is, there is a range of sustainable oriented miéces such as
keeping, donating and upycling that are intuitively practiced and indirectly associated

to sustainability.

By decentring the individual as the one who makes the decision of divesting
something, which implies to assume that individuals do nb have total agency in
consumption anddivestment practices,it is acknowledgel that sociocultural settings,
together with the context, are as determinant as the practitioner in the divestment
DOl AAOOG8 ' CAT 6OO6h AO AAOOE A O@stahddhe @&ld an®d OAAOE,
themselves and us know-how and motivational knowledge, according to the particular

moments in other practices that are arried out in accordance with what is @propriate

and possible for a specific situation and setting.



- 157 -

6.1.3 Contextual elements in the divestment process

Divestment practices differ from one country to another. Different context produce
which people encounter one another: different views of society and different ways of
AAET C E1(KerhisfeEah,201d) Based on empirical data, it is suggested that a

specific sociocultural context endorses specific ways of divestment.

The architectures of practice, as defined byKemmis et al. (2014)are constituted
according to specificconditions and arrangements. For divestment these two elements

manifest as follows:

1 Material infrastructures. The specific conditions in divestment practice refer to
materials and infrastructures required for practicing divestment through

different channels.

9 Cultural factors. The contextual factos are relevant not only because ofthe
geographical settings or the economic development of a regigout alsobecause
of the cultural elements that provide the settings forpractitioners to enact
consumption anddivestment practices.The arrangements in divestment include
the immaterial factors such as norms, values and specific rules attached to the

practices of divestment.

These factors can facilitate or hinder specificidestment practices by making them more
convenient andor more acceptedandthus more suitable than othersCulture becomes
a fundamental element for understanding divestment since all practices are
impregnated of cultural elements such as: rituals, routies, rules and their symbolisms
(Spaargaren, 2013, p. 244) This study has also shown that the interaction of these two
elements constitute the routine of divestmentpractice through a continuous process of

negotiation.

6.1.4 Material agency. The type of produ ct and its relationship with
divestment practices

3T A DPOT bl OAI 6 &OT i OEA OEAT OEAO 1T £ DOAAOE

OECTI EAEAAT O AAOAOI ET ETCh AT A DPAOOE@Maided AOOT

et al., 2017, p. 29) When material goods are described as a means for constituting
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changes(Glover, 2015, p. 128through divestment processesit is being assumed that
material things have some agency. In this research, it is also proposgdontemporary
approach to things in which the concept of material agency is incorporatethto the
Practice Theory. This concepimsto recognise how possessions can hawa active role

in the process of appropriationand divestment.

The findings of thisresearch provide insights fa arguing that not all divestment
practices are identical in naturefor all product types. Hence, different strategies must
be encouraged in order to implement changes towards more sustainable ways of
consumption. This study stengthens the idea that everytype of material good would
need a different strategy for sustainable divestment. This means that, according to the
type of bond that the owner has established with the itemthe process of divestment
through the taxonomy will vary due to product type andthe relationship between the

product and the individual.

The results suggest that with some products such as mobile phones, the
emotional attachment is barely existent, which means, the material aspects are more
relevant. Mondary value in this caseis the predominant concernbecause while for
sustainable divestment we need to recover this highly valued materials, the owners still
keep them. Overall, the three different categories of produsipresented differences in
their divestment processes. These findgs therefore provide an insight into how the

material conditions of the item predetermine to some extent the patterns of divestment.

6.2 Moments for intervention: facilitating the improvement
of more sustainable ways of divestme nt

The overall aim of the present studyis recognisingand characterising the elements of
the divestment process in order to identify ways to contribute to sustainable
consumption goals.Findings from the interviews illustrate that there cannot be a
general rule for the process ofdivestment based on product design The divestmen
process cannot be predicted adeing the same irrespective of product, individual,
culture and context to such a point that possessiongan reach different divestment
points at different times for different reasons.Hence, the relationship betweenthe
owner and the possession are establisheat different levels. The taxonomyallows to
identify how interventions for more sustainable ways of divestment can be carried out

for each d the divestment categories



- 159 -

1 Keeping and irregular use . Participants reported experiencesproving that
items kept without being used or irregularly usedcan recover some value and
return to a normal use stage. This can be accomplished by practices thast@e
or revitalise the item. They can involve repair activities, butthere arealso other
mechanisms that can@eactivatedthe item. Social interactions are a space in
which this can occur. For example, participants mentionedthat being
complemented about an item encouraged an extension of its lifespan;
divestment was postponed.Hence, social interactions are important for adding
value to items that were no longer considered as valuable. Use endorsement can

alsobe gained through social interactions.

Another crucial point for this stage isrelevant for items that are kept because
they work as symbols for the owner. If the target is to recirculate the items, the
emotional connection needs to be substituted through immaterial sourcesn
order to recover materiality and provide the owner with a reward that

symbolises the emotional value of the item.

9 Virtual divestment .When possessions are in the stage of virtual divestment, an
important factor to consider is the creation of facilitators throughout the
process. The development or enhancementof material infrastructures for
providing adequate channels for divestment can improve the situation.
However, when structural conditions are restraining sustainable ways of
divestment, the alternative would be to increae the rewvards that channels can
provide in order to encourage sustainable ways of divestment. The physical and
intellectual effort that is invested in the divestment process mugbe balanced by
a benefit for the divestor. This implies a change in both theay the agential
power is exerted (ertablement) andin the institutions that should provide an

adequate option for it.

1 Physical divestment . This stage involves institutions and policies that are
situated at the meso and macro level. The practitioner (consuer/divestor) is
considered as a pivot for sustainable practices of divestment. However, once the
physical divestment has passed to other agncies, the strategies should centre
on facilitating new channels for exchanging goods and materials. This study has
shown that the channels for divestment are not sufficient and sometimes not
adequate. Hence, trusted organisations or institutiongepresent the most

important agents forthis process.
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6.2.1 Towards a culturally -informed perspective of divestment
process

The previous section identified the momentswhen different strategies can beappliedin
order to promote more sustainable ways of consumptiorand divestment, including
culturally independent and culturally dependent elements. Nevertheless, in order to
promote more sustainable ways of divestmenfor any given society, this research
provides elements to create a -culturallyinformed framework for sustainable
divestment. The framavork is centred on three main questions that need to be

addressed.

1) What are the accepted channels for divestment in that context?

The findings of this research identified the preferred channels for divestment and the
reasons why they are adopted by practitioners. Some channels for divestment are
allowed in a community, regardlessof their impact. Practices that are not accepted
socially, will not be easily preferred by people. In a particular culture, specific ways of
recirculating items tend to have a moral charge. Concepts like pride and shame when
selecting a channel for divestmetwere found. It was observedhat 1 AAO OEEO OI 1
ET AEOAOOI A1 O6h POAAOEAAO 1 #ndAdndethePiiedome OAA |
normalised, which in turn makes them morecommonamong members of a community.
Examples like charitable institutions and donation to employees are cases of accepted
channels for divestment. Since the inertia of a socioistoric condition is part of the

current practices, it is important to identify these barriers beforeattempting to change

the practice.

2) Who should lead the initiatives for more sustainable divestment
practices in a society?

An important finding of the research is the relevancef institutions for the divestment
dynamics. In any society there are institutions that are trusted by peopland a socialy
accepted institution would be more successful when leading campaigns or aati® for

promoting sustainable divestment. It was observedhat participants considered the
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position of trusted institutions as part oftheir reward evaluation and of theselection of

channels for divestment.

As an example of thisgparticipants from Mexico demonstrated low trust towards
governmental institutions, which could mean that any strategy ran by the government
would not be received by citizensrery well. This is linked tothe divestment process in
the sense thait is a facr to be aware of when deciding who should lead sustainability
initiatives for divestment. The opposite case was observed in charitable institutions in
the United Kingdom. A formally and longestablished charitable organisation would be

more accepted thara new, informal one.

3) How social relationships determine the preferred divestment
channels?

Any given society has different social dynamicsn the field of crosscultural research,
Hofstede (2001) suggestedthat cultural dimensions can provde information on how a
particular society behaves. Dimensions such as collectivisindividualism, long-
term/short -term orientation in a society would tell much about how people relate to
each other. his dimension was less explored in the present studynowever, through
the preferred channels of each country it can be inferred that social links are
fundamental for the activation of different channels for divestment. This activation has
to consider howsocial relationships are establishedThe interviews provided evidence
that Mexico and the United Kingdom socialise in different ways through the divestment
practice. More personto-person interactions were found in Mexico, whilst the United
Kingdom had mae persorrinstitution -person recirculation modes. Altlough this
characteristic is not determinative, it needs to be acknowledged to facilitate the

interaction of channels and divestors.

6.3 Implications for design disciplines

The thesis described the waysn which divestment can contribute to more sustainable
ways of consumption. Features on products such as reliability, good performance,
functionality and durability seem to be relevant for the consumer in the acquisition
stage(Gnanapragasam et al., 201&)ut, ironically, the taxonomy (sectiorns.3) has shown

that these fatures do not play a major role when the items are divested. Following up
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on this conclusion, the present study aimed to make contributions that were not centred

on the features of the products.

This conclusion, however, also hast®ng implications for design because it
implies that the scope of action for designers is limited and that the divestment process
depends on factors that are outside the realm of design practice. Nonetheless, an
evaluation of the possibility of contributing to sustainable consumtion goals through

the design disciplines was undertaken and the results are presented in this section.

Some authors in the field of design have considered the issues caused by the
unsustainable patterns of consumption from diffeent perspectives. Howeve the
importance of lifestyles and other practices for consumption and divestment activities
has been mostly overlooked (see sectiof.4.1). It is for this reason that the present
investigation aims to understand how these dyniics can work for the designers in
order to improve the current situation. However, it is also recognised that design has

the potential to transform material culture and promote specific dynamics.

For the abovementioned reasons, the proposal here is teecognise design as an
active agent for collaborating with change toward sustainable practices. From this
perspective, not only the products would be subjects of changaubalso systems and
services improved through design disciplines. If the setting or # context does not
provide ways for sustainable divestment, the item can be divested in unsustainable
ways. However, the enablement of practitioners can help to changeettdynamics of

divestment. The enablement of divestors can be assisted by design infeliént ways:

1 Through the process of learning and knowledge delivery. When it comes to
the propagation, repetition or the creation of routines for specific
divestment activities, learning and enablement are a crucial element. In the
social practice field the enablement of participants means was described by
Alkemeyer and Buschmann (2017) A0 OEA ET AT OP1T OAQEI 1
alongside passivity, adaptation and defiance, routine and reflexivity, which
are all involved in the formation of playAAET EOQU6 8 4EA E£AAO O
enabled to divestthrough sustainable channels is closely linked to the

perceived reward.

Alkemeyer and Buschmann (2017¢ontinue by explaining that learning and
AT AAT ET ¢ OEA bDOAAOBé&tihly dven b@ Ererg&SEO0 1 1 C
and across practices as a capacity to engage with the reality of praeticby
OAPOTI AOGAET ¢ AT A OOATOAEI O ET ¢ EOO6 | b8c
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designers to integrate actively consumers (divestors) in the creation of
sustainable channels dr divestment, will increase the success of the

strategies.

1 Connectivity. The processof enablement of practitioners does not rely
exclusively on individual changes. Connectivity through design can improve
material and learning conditions of the contextin order to increase the
possibilities for recirculation of items, design can get inviwed by identifying

which platforms can be amplified and which others can be created.

Findings of the research demonstrated that information technologies have a
great potential to increase this connectivity among members of the
community and enhance theirpower. By increasing the possibilities for
divestors, the chances for sustainable channels for divestment can also be
increased. Through connectivity, infrastructures for recirculation can be
modified, in order to increase their reach. Design has the toals contribute

to design these new infrastructures.

1 By providing an understanding of the culture. The present investigation has
provided a comprehensive description of bw important the role of culture
for any given practice is. It has also shown how deepoted dynamics for
divestment represent a challenge if the aim is to transform them. Soeio
historical conditions can make a channel more suitable than others. In this
case, the participation of design is through gaining an understanding of these
dynamics and take advantage when delivering an alternative way of doing
things. The enablement of practitioners needs to start by knowing the
dynamics of a society and evaluatéhte effectiveness that a new strategy can

have. This results in more culturallyinformed solutions.

Overall, these three fields need to be in constant interaction in order to reach thes
ablementof practitioners. Since each practitioner considers less anore able to practice
divestment in a specific way, the fact that they are empoweredylihese three different

routes increases the possibilities of promoting more sustainable ways for divestment.
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6.3.1 The Transition Design Approach

Recently, a new area of research in design has emerged as a response to the constantly
changing environment that we are living in. Challenges such as climate change,
resources depletion, waste generation and even inequality need to be addressed

through different strategies(Resnick, 2019, p. 195) TEEO ADBDPOT AAE EO AAIl |
AAGECT 6 AT A EO AAOT AAGAO AEI O A AddiiCdnd DOAAOD
societal transition toward more sustainable futures. To accomplish so, a

transdisciplinary approach through design is proposed.

As observed, divestment practice is a layer in what sges to be a metgproblem
that cannot be solved by the traditional knowledge of design disciplines. Longevity of
material possessions, as observedpéds not completely rely on durability, quality or any
given material feature. Therefore, an approach that aoants for all the factors identified

in this study is required in order to achieve more sustainable ways of consumption.

There are important similarities between the suggestions resulting from this
study and exposed above (sectio6.3) and the proposal of transition design(lrwin,
2015)

T New ways of designing. The transition to a sustainable society requires new

approaches in design, informed ¥ different value sets and knowledge.

1 Transition designers have the skill, foresightind ability to connect different

types of solutions.

1 Social innovation through design has to work with other disciplines such as
sociology to suggest more systemic soluins to problems. To promote more
sustainable ways of divestment, as observed, alsequires to develop
culturally informed solutions, which demands inter and transdisciplinary

work.

In general terms, the transition design framework would provide the backgyund for

implementing changes through design for more sustainable ways of divestment
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6.4 Limitations of the study

Finally, this section presents the limitations of the research, in terms of methods used
for data collection and their implications for theresults and the conclusions of the study.
Although practice theory achieved the olgctive of working as an approach to open up
new possibilities for conceptualising social changéShove, 2010, cited in Glover, 2016)
some elementsthat were identified in empirical datahave beenonly partially explained
through the practice theory. Taxonomy of divestment identified moments in which the
negotiation of value and waste becomes more an inner individual process linked to
another dimension of the person. These moments can be further explored through

different approaches.

The second limitation derives from the methods for data collection used in this

study. Surveys and photeelicitation interviews are self-declared methods. Hene, the

OAOOI 0O OAT U 11 OEA DPAOOEAEDAHS liditaon, Akvdl AOAOE
phase data collection was undertaken (section 3.3) to increase the validity of the results.
#1 1 PAOEOI 1T 1T &£ AAAE DPAOOEAEDAIT Oddicated & igh A OA OE |

degree of consistency, for example showing that a large pert of items are
recirculated. However, some differences were also noticed, for example in the specific

divestment channel chosen.

Another limitation is that studying divestment has also shed some light in other
practices such as the acquisition of newéms which were not explored as part of this
research. Tangentially, this study found some connections among the moments of
consumption: people who donate things also bin some itempeople who donate also
buy new things and buying new products is not necesirily linked to replacement.
Hence, research on this topic would increase the understanding of the connections

between divestment and other moments in consumption.

Finally, sincethe study was focused on the practice of divestment, the units of
observation were not analysed in great detail. This had the advantage of allowing the
construction of a divestment taxonomy and the understanding of divestment as a
process instead of an actity because the units of observation have several similarities
in their divestment process. However, differences in some stages of the divestment

process were hard to capture due to the diversity of the selected goods.
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6.5 Summary and final remarks

Throughout this chapter, the results of this study were reported andsummarised.
Findings were framed through an integrative approach that aimed to analyse the end
of-life of clothing, furniture and mobile phones under the sustainable consumption
umbrella. By doing so, the implications of cultural context in the divestmenpractice
were highlighted by studying the topic in two different countries: Mexico and the United

Kingdom.

The aim of understanding consumption through the lens of divestmentor
contributing to sustainable consumptiongoals had the purpose of knowing hav to
prevent useful goods from being binned, and to be prepared for what is being inevitably
binned; to discover appropriate ways of reirculation and to understand the role of
owners and their willingness to do so, to analyse how the context is prepareai not)
for these changesand finally, to understandhow a set of preconditionscan support

these suggestions

The findings showed that the divestment is a complex and multayered process
instead of a moment when objects are discarded, because of theeirsections with other
practices in daily life. The study showed that there are four elements that configure the
practice of divestment: the setting, which refers to the physical and social spgacthe
situational factors, which are the intersections with ¢her practices in everyday life; the
sociohistorical factors, that determine the immaterial prefigurations of the divestment

practice; and finally, the material agency that is linked to the typeof goods.

The countries that worked as cultural unites eabled to highlight how a culture
can influence the divestment process. Although the four elements were present in both
countries, differences were found in the channels people use to physicatlivest their
possessions. Even though countries belong to thfent groups according to their income
levels, no direct correlation was found in the divestment outcome apart from those
related to the material infrastructures; for example, the recycling infastructure is better
set up in the United Kingdom making thisoption easier to choose for divestors,

compared to Mexico where the recycling infrastructure is less developed.

Material infrastructures determine the amount of effort that people need to
invest in order to physically divest their items, which can resulin one channel more
likely to being chosen than another. Nevertheless, cultural factors can also encourage
divestors to choose or not a specific channel because of its degree of social acasgea

Some channels for divestment such as charities in the Wed Kingdom have positive



- 167 -

connotations, hence they are normally accepted. Other channels can be problematic,
such as selling in the Mexican context, due to the association with affluence andiabc
class. Another relevant factor that is part of the culturecomponent is the acceptance of
specific institutions that manage the channels of divestment, which influences the more

or less enthusiastic participation of people in sustainable ways of divesent.

According to the findings of this research, the indidual factors seemed to be
less relevant, in the sense that people with different levels of engagement in sustainable
consumption practices (measured by the survey) enact the practice of divesant in
similar ways. The negotiation of divestment outcomes sns to be a balance of
intellectual and physical efforts that the owner needs to dedicate towards the physical
divestment. Hence, more similarities in the selection of a channel can be found aating
the type of product or within the same country than amag consumer profiles or

individuals.

In conclusion, this study suggests that a culturalinformed perspective for
promoting more sustainable ways for the divestment of durable goods is requideto
implement more successful strategies for changing behauio. The lifespan of durable
goods, at least in clothing, furniture and mobile phones can be jeopardised by factors
that are extrinsic to the products. Finally, sustainable consumption discoursedso need
to open a space for other moments in the consumptiospectrum since this study has
shown that divestment practices are as much as important as the acquisition stage for

more sustainable ways of consumption.

6.6 Further work

This study aimed to irvestigate the divestment process and its elements in order find
ways to contribute to sustainable consumption goals. The limitations of the study also
frame opportunities for future research. First, social practicetheory perspective
allowed to observethe connections between the different moments of consumptiorit
was observed how practitioners experience the divestment moment. However, in order
to extend the knowledge, it would beimportant to analyse other actors in tlke
divestment process These aatrs could beagents involved in seconehand transactions
such as charities or secondhand markets By achieving a better understanding of
connections among actors, a more robust theory of sustainable ways of divestment

could be constructed.
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Another opportunity for future research arises from the contextual analysiof
sustainability and divestment. This research highlighted the role of the context for
sustainable consumption. With the information obtained, it is evident that context is also
important to measure the impact that any way of divestment can have. For erple,
waste management systems, recirculation channels, among others, can have different
implications depending on the location. The same channel of divestment can have
different environmental impact because linked processes might work differently in
different places. This research was able to capture different channels for divestment and
the social dynamics attached to them; however, it was not able to capture their precise

environmental implications in further stages of the lifespan of durable goods.
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Colour coding for survey analysis

Itemsfor identifying .

Sociodemographic data

ltemstol AD DAOO
perceptions on sustainable

and ethical consumption

Items usedto classify
participants by
profile

Purchase Experiences

Page 1. Welcome!

Welcome!

Thank you for participating in this study. This research has the main purpose of
understanding your purchase experiences and interactions between you and daily life

products.

The questionnaire is divided in three parts: (1) demographic information, (2) personality,

and (3) daily life.

The questionnaire should take less than 10 minutes to complete. | would like to assure
you that all the information | collect will be kept in the strictest confidence and only used

for research purposes.

There is no right or wrong answer to the questions. So, please answer the questions as
honestly and accurately as possible. Please, if you have questions at any time about the
survey or the procedures, you may contact the researcher Ana Encino by email at

sdagem@leeds.ac.uk

This project was ethically approved by the University of Leeds Ethics Committee

(LTDESN-057)

Please remember:

e All of the information you provide will be treated as confidential and will be exclusively

used for the research.

e Please answer the questions as honestly and accurately as possible

By clicking NEXT button below, you are giving your consent to proceed under the

conditions outlined on this page.

l understand and wish to continue




- 180 -

Page 2: Demographic Information

In this page you will find some questions about your demographic information.

Please remember, all you information will be treated as confidential.

1. Whatis your gender?

Female
Male
Not declared

2. Whatis your age?

25-34
35-44
45-54
55-64
65-74
75 or older

Not declared

3. What s the highest level of school that you have completed?

Secondary School
High School

College Degree
Postgraduate Degree
Not declared

4. Which of the following best describes your current employment status?

Student
Part-time job
Full-time job
Self-employed
Unemployed
Retired

Not declared



-181-

5. Have you furnished the place that you currently live in?

Yes
No

6. Where are you originally from?

United Kingdom

Europe (not UK)

North America

Latin America & The Caribbean
Africa

Asia

Australia, New Zealand & Pacific Islands

Page 3: Self/Personality

Please select the option that defines your personality better

7. lam a well-organised person

Very true of me Somewhat true of me Somewhat untrue of
me

Very untrue of me

8. lam a self-controlled person

Very true of me Somewhat true of me Somewhat untrue of
me

Very untrue of me

9. Ilevaluate every decision | take, before and after

Very true of me Somewhat true of me Somewhat untrue of
me

Very untrue of me
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10. 1enjoy shopping for...

Never Rarely Usually

Clothing, footwear and personal
accessories

Furniture and appliances

Technological devices (phone,
laptop, etc.)

11. Forme, price is the most influential factor when buying something

Never Rarely Often
Always

12. After | buy something, | regret my decision

Never Rarely Often

Always

12.a. The lasttime | remember regretting a purchase, the reason was:

It was too expensive

It did not work as | expected
It did not look as | expected
It did not last as | expected

I realised | did not need it
Other

12.a.. Ifyou selected Other, please specify:

Always
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Page 4: Context & Daily Life

13. Please indicate how strongly you agree or disagree with all the following statements

Strongl DlRleE Strongl
A regey Agree Agree or Disagree Disa ?e)(/e
9 Disagree g

Nowadays,
environmental
damage is so
severe that there is
very little
individuals can do
about it

In the UK,
companies and
industries are
currently working
very hard to make
sure we have a
clean environment

Consuming less is
a way to improve
environmental
conditions

Technological
solutions can
completely solve
environmental
problems

Price is the biggest
restriction when
buying something

Itis better repair
before replace

14. Please order by relevance these groups according to the possibility they have to
solve current environmental problems. (1 as the most relevant, 4 as the less)

1 2 3 4

Industries
Government
Individuals

Society in conjunction
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Page 5: Habits and Dally life

In this section you will find some questions regarding your experiences and habits
in daily life

15. When commuting to work, which type of transportation do you normally use?

Always Often Rarely Never
Public Transport
Bike or Walk

Private Transport (car, taxi)

16. Please indicate which of these terms you are familiar with:

Biodegradable
Organic
Recyclable
Refillable
Reusable
Disposable
Locally sourced
Fair trade

17. Indicate the frequency of your purchases of products with one or more of these
characteristics

Never AotnIs: Zt Tr\r’]v(i)fsha (r)nn;:tr? ItEr:/reerg E\sli?(ry
week months Months
Biodegradable
Organic
Recyclable
Refillable
Reusable
Disposable

Locally sourced

Fair Traide
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18. What type of waste do you recycle? (include donations)

ERu Gl Once a Every six Once a
Never once a
month months year
week

Plastic
Glass
Paper & Card
Metals
Clothing
Furniture

Electronic waste

Page 6: Habits and Daily Life

Please select the option that describes you better

19. lamwilling to pay premium for products that promise environmental or social
benefits

Always Often Rarely Never

Consumable goods (food, drinks,
personal hygiene, etc)

Utilities (gas, water, electricity)
Appliances

Clothing and apparel
Furniture

Personal electronic devices
(phone, laptop, etc)

20. Before buying a product, | do consider rent or borrowing rather than purchasing it

Always Often Rarely
Never

21. When | buy something that | don't need, but I want it, | experience some kind of guilt

Always Often Rarely
Never
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22. |advise my family, friends or colleagues to adopt pro-environmental behaviours
(either in person or by other means)

Always Often Rarely
Never

23. Atthis moment, | am extremely engaged with reducing my own environmental
impact

Yes No

23.a. Ifyou said no, please select the sentence with which you feel more identified:

I don't want to

I would like to but | don't know how

I would like to but | don't have time

I would like to but | don't have the money

I would like to but there is no available options nearby
Other

23.a.i. Ifyou selected Other, please specify:

Please select as many options as you want

24. According to your opinion, sustainability can be achieved if change(s)

Government institutions
Society
Industrial sector

Individuals
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Page 7: Almost done!

This is the last question. Please rank each feature. (1 as the mostimportant, 8 as the
less important)

When | am making my purchase decisions, | evaluate:

25. For clothing

Convenience
(location,
distributors)

Design
(appearance)

Price
Brand

Environmental
and social
benefits

Performance
&
Functionality

Experts and
other buyers'
reviews

26. For personal electronic devices (phone, laptop, etc)

1 2 3 4 5 6
Convenience
(location,
distributors)

Design
(appearance)

Price
Brand

Environmental
and social
benefits

Performance
&
Functionality

Experts and
other buyers'
reviews



- 188 -

27. For home furnishing

1 2 3 4 5 6

Convenience
(location,
distributors)

Design
(appearance)

Price
Brand

Environmental
and social
benefits

Performance
&
Functionality

Page 8: One last thing

Thank you for taking part of this survey. This questionnaire is the first part of the research
project. The second stage involves inviting participants to take partin an brief interview. If
you are willing to be considered for the second stage, please provide your e-mail address.

28. 1 will think about it, send me an e-mail with the details

29. |do wantto participate in the prize draw (provide your e-mail)
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Appendix B
Survey items forgeneratingpalO EAED AT 008 OAT OAO
Type of Item
E S
Attitudes | Behavioural | Behaviours | Environmental Social
Intentions
Type of item and weight
E S ES
No
. 6 7 9 9 3 10
items
Weight
g 31 33.2 35.7 4 137 | 45.45
(%)
Scale | Weight Item
1-5 505 13.1. Nowadays, environmental damage is so severe that
) there is very little individuals can do about it
13.2. In the UK, companies and industries are currently
1-5 5.95 working very hard to make sure we have &lean
environment
13.3. Consumiry less is a way to improve environmental
1-5 5.95 -
conditions
13.4. Technological solutions can completely solve
1-5 5.95 ;
environmental problems
-2/2 2.38 13.6 It is better repair before replacing
15. When commuting to work, which type of transporation
1-5 5.95
do you normally use?
17. Indicate the frequency of your purchases of products
-213 3.57 with one or more of these characteristics
Biodegradable
-2/3 3.57 Organic
-2/3 3.57 Locally sourced
-2/3 3.57 Fair trade
19. | am willing to pay premium for products that promise
E/S 1-4 4.76 environmental or social benefits
Consumable goods/
E/S 1-4 4.76 Utilities/
E/S 1-4 4.76 Appliances/
E/S 1-4 4.76 Clothing and apparel
E/S 1-4 4.76 Furniture
E/S 1-4 4.76 Personal electronic devices
20. Before buying a product, | do consider rent or
E 1-4 4.76 : S
borrowing rather than purchasing it
21. When | buy something that | don't need, but | want it, |
1-4 4.76 . . .
experience some kind ofyuilt
22. | advise my family, friends or colleagues todapt pro-
1-4 4.76 ; f
environmental behaviours
25. When | am making my purchase decisions for clothing,
1-3 3.57 - . i
evaluate8 Environmental and social benefits
26. When | ammaking my purchase decisions for personal
1-3 3.57 electronic devices, | evaluat8 Environmental and social
benefits
1-3 357 27. When | am making my purchase decisions for furniture,
' | evaluate8 Environmental and social benefits
84
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Appendix C
Interview guidelines

A. Clothing znew item -

How long have you had this product®id you buy it yourself?

How often do you wear it?

So far, how can you describe the costenefit relationship?
Are you satisfied with the performance of the product?

When you purchased this piece of clothing, did you think a particular
situation/event for weari ng it?

Did you own a piece of clothing that was replaced by this one?

Can you remember the day thatqu decided to buy this product? Tell me a little
bit about it

How many items of the same category (interchangeable) do you have?

When you acquired ths product, did you think about the time it will last?

Did you think about the replacement situation? Iffou had to replace this product
tomorrow, what would be the things that you would like to change?

If you needed to get rid of it, how would youwo it?

B. Clothing zspecial item -

How long have you had this product? Did you buy it yourself?

What is your favourite feature?

When you purchased the piece of clothing, did you think a particular
situation/event for using it?

What makes this item speal?

Can you remember some events in which you were wearing this item?

Is there any special egode or experience that you associate with this product?

Did you own a piece of clothing that was replaced by this one? Can you descrik
it for me?

Have youmade any mends or changes to it?

Would it be any reasorto getrid of it?

If so, howwould you do it?

If you needed to get rid of it, how would you do it?
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C. Clothing zready to be discarded -

How long did you use this product? Did you buy it yourself

Do you associate any particular moment of your life with this piece alothing?

When did you decide to get rid of it?

Why did you decided to get rid of it?

Have you thought about how are you going to get rid of it?

Why?

Have you had second thougts about getting rid of it?

Can you give me some examples of ways thaiwconsidered to get rid of it?
7EU xAOAT 60 OEAU ADPDPOI POEAOAEe

Have you bought something to replace this item?

Systems for clothing divestment

- Experiences when discardinglothing
o Channels
0 Habits and routines(frequency, processpeopleinvolved)

D. Furniture znew-

How long have you had this product? Did you buy it yourself?

So far, how can you describe the co$tenefit relationship?

Are you satisfied with the performance of tle product?

Did it fulfil its aim according to your expectations?

Can you describe the previous product that used to work as thisme?
What happened to it?

Can you remember the day that you decided to buy this product? Tell me a
little bit about it

Did you realise you needed it before buying it?

How do you think this piece fits in your lifestyle?

When you acquired this product, did you think about the timedt will last?

If so, did you think about the replacement situation? Time, brands, model)

If you had to replace this product tomorrow, what would be the things that youy
would like to change?

If you needed to get rid of it, how would you do it?
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E. Furniture zspecial item -

How long have you had this product®id you buy it yourself?

What is your favourite feature?

When you purchased the item did you think a particular situation/event for
using it?

Did it fulfil its aim according to your expectatons?

What makes this item special?

What is the difference between this and other similar furnire that you own?

Can you remember the day that you decided to buy (or acquired) this product
Tell me a little bit about itzjunctures-

Can you describe therevious product that used to fill in as this one? What
happened to it?

Have you made any chares to the product?

Would it be any reason to get rid of it?

If so, how would you do it?

F. Furniture -ready to be discarded -

How long did you use thiproduct?

Do you associate any particular moment of your life with this piece of
furniture?

When didyou decide to get rid of it?

Why did you decided to get rid of it?

How are you going to get rid of it?

Why?

Can you give me some examples of walfsat you considered to get rid of it?
7EU xAOAT 60 OEAU ADPDBPOI POEAOAEe

Have you had second thoughts aboutegting rid of it?

Have you bought something to replace this item?

Systems for furniture divestment

- Experiences when discarding furniture: channelsnoments,
o Channels

0 Habits and routines (frequency, process, people involved)




- 193 -

G. Mobile phone zcurren t item -

How long have you had this product? Did you buy it yourself?

What made you choose it?

Did you have a contract with a companyRo they offer any benefifor deviced (
replacement?

Can you remember the day that you decided to buy (or acquired)ithproduct?

Can you describe the phone that was replaced by this one? What happened t
it?

When you purchased/acquired this product, did you think abouthe time it
could last or any given replacement situation?

Mobile phone zprevious item -

How longdid you use this phone? Did you buy it yourself?

Can you remember the day that you decided to buy (or acquire) this product?

Can you describe the product that was replaced by this one? What happened
it?

When did you decide to get rid of it?

When yau purchased/acquired this product, did you think doout the time it
could last?

How did you get rid of it? /

How are you planning to get rid of it?

Systems for mobile phones divestment

- Experiences when discarding mobile phones
0 Cases in which they havbeen kept
0 Cases in which they have begphysically divested

o0 Habits and routines (frequency, process, people involved)

General questions (exploring divestment and circularity)

- Do you remember a particular situation in which you were hesitating for a
long time about keeping something or gettig rid of it?

- Do you remember something that you regret to get rid of?

- Have you ever bought something from a secordand shop? What type of
items you can buy there or what others you would never buy in there?
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Appendix D
Longitudinal questionnaire divestment channel

| §
ﬂ

UNIVERSITY OF LEEDS

Ethical Approval No. PVAR 17-030
Dear participant:

Thank you for taking part in the last stage of this research project. This stage is a short survey in
which you will find some elements of the interview that we had a while ago.

All your personal data will be treated with strict confidentiality. Please thick the box if you agree to
take part and give consent to use data collected from this questionnaire.

| agree []

Instructions:

In the following section you will see some of the pictures that you presented in the interview. Atthe
time, these products were chosen because you had made the decision to get rid of them.
Remember that there is no right or wrong answers. Please look at the image and answer the
questions by selecting the most appropriate option.

A) Piece of clothing

1. ¢What happened to this item?

O | put it in the bin

[ | gave it to a member of my family

[J I gave it to a friend

I sold it

[ I took it to a recycling point

[ | gave it to a charitable organisation
Specify:

[ 1 still have it

[ other (specify): __

(If you still have it, please proceed to the next section)
2. If you still have it, s which option describes
your situation better?

[ | changed my mind, | still use it
It is still good conditions and:
[J I am giving it away but haven’t had time to deliver it
[J I am giving it away but haven’t found someone that
wants it.
[ I am giving it away but | am collecting more stuff
[J 1 am going to sell it but haven’t found a buyer
It is not in good conditions and:
[ 1 am reusing some of the parts
[J I haven't found a collection point for it

[J 1 don’t know how to get rid of it
Other (specify): ____

UN_ XXXXXXXXX_D
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B) Piece of furniture

Jud

M

UNIVERSITY OF LEEDS

Ethical Approval No. PVAR 17-030

3. ¢What happened to this item?

[ It went in the bin

] I gave it to a member of my family

[J 1 gave it to a friend

1soldit

[J 1 took it to a recycling point

[ I gave it to a charitable organisation
Specify: ___

[ 1 still have it

[ Other (specify): ___

(If you still have it, please proceed to the next section)

4. If you still have it, i which option describes
your situation better?

[J 1 changed my mind, | still use it
It is in good conditions and:

[ 1 am giving it away but haven’t had time to deliver it
[ 1 am giving it away but haven’t found someone that
wants it.
[J | am giving it away but | am collecting more stuff
[J 1 am going to sell it but haven't found a buyer

It is not in good conditions and:
[J 1 am reusing some of the parts
[J I haven't found a collection point for it
[J I don’t know how to get rid of it

Other (specify): ___

UN_ XXXXXXXXX_D
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C) Mobile phone

§
ﬂ

UNIVERSITY OF LEEDS

Ethical Approval No. PVAR 17-030

5. Have you got rid of this item?

O YES
JNO

If you said YES, please proceed to question 6
if you said NO, please proceed to question 7

6. How did you get rid of this item?
O 1 put it in the bin
[J I gave it to a member of my family
[ I gave it to a friend
O 1'sold it
[ I took it to a recycling point

[J | gave it to a charitable organisation
Specify: ___
] Other (specify): ___

7. If you still have it, i which option describes
your situation better?

[ still in use

[J I have some important data that | need to copy

[J 1 am going to sell it but haven’t found a buyer

[ I haven't found a collection point for it

O I'm going to recycle it but | haven’t had time to take it
[ I don’t know how to get rid of it

[J I'm scared about someone extracting stored data

] other (specify): ___

Thank you for taking part in this study!

For further questions please contact the researcher:

sdagem@leeds.ac.uk

UN_ XXXXXXXXX_D
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Appendix E
0 A O O E Aifdmiatiod shéet

First things first

mng invited to take part in the research project: Design as need satisfier\

agent. A biocultural approach. Before you decide whether if you want to participate
or not, it is important for you to understand why the research is being done and what
it will involve. Please take time to read the following information carefully and discuss
it with others if you wish. Ask me if there is anything that is not clear or if you would
like more information. Take time to decide whether or not you wish to take part.

K Thank you for thinking about taking part in this project! )

What is the project about?

Each product has a lifecycle: it is produced, sold, bought, used and discarded. Tm

aim of this research is understanding how interactions between users and context
occur to create a product’s life story.

From we wake up, until we go to sleep, we interact with hundreds of objects every
day. Design has the aim to anticipate all these interactions to improve user-products
experiences. Not only by making objects more pleasant for the user but more
coherent with our environment.

Therefore, this project is about tracking product’s life cycle, their performance and
users’ experiences around them to find opportunities for improving daily life through
%ign.

The outcomes of the research

Since this is a relatively new topic, this research will help to find some interesting
insights about lifespan of products. It is hoped that this work will lead us to a greater
understanding about people experiences with products and how to improve them.

Why have | been chosen?

You have been invited to take part of this project because your profile fits with the
main characteristics of participants that are required for the research. However, it is
your decision if you want to participate or not and if you change your mind you can
stop taking part at any time until January 2018. You don’t have to explain why if you
want to stop participating.
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What about my personal information?

You will not be identified in the research and your quotes will be anonymised, that
means real names will not be used in any reports or publications. All data will be
securely stored and your personal information will be anonymised.

What do | have to do?

ince this project is related with daily life products, three categories have b%

selected: home furnishing, clothes, and mobile phones. First, you will participate by:

e Answering a questionnaire (it can be answered online, this will take about 15
minutes)

Then, if you want to be part of the next stage, you will contribute by:

e Taking some pictures of belongings that you choose. Then, we will use those
images to talk about your experiences with them (about 60 minutes) preferably
at your place, if that is not possible, you can choose the place that suits you
better.

\. Finally, you can decide if you want to be part of a chat group about the same

topics (about 2 hours). /

Will | be recorded?

| will use a voice recorder to record our meeting and. Recording our meetings means
| won’t be distracted by trying to write or remember what you have said. The
recording will be exclusively used to help me to write up what we talked about. No
one else will have access to them. | will keep the recording stored using a password
and they will be deleted at the end of my project.

How the results of the research will be used?

The results may be published in a dissertation and/or conference papers. Still, your\

personal information will remain anonymous. No other use will be made of them
without your written permission.

You will be given a copy of the information sheet and the signed consent form to
keep.

This project was ethically approved by the University of Leeds Ethics Committee
(LTDESN-057)

J
Thank you for thinking about taking part in this project! "\‘

Contact details: Ana Encino / School of Design / sdagem@Ieeds.ac.uk
UNIVERSITY OF LEEDS
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School of Design / Faculty of Visual Arts and Communications

i

UNIVERSITY OF LEED

Consent to take part in “Design as a Needs Satisfier Agent, a Biocultural Approach”

Project

Add your
initials next to
the
statements
you agree
with

| confirm that | have read and understand the information sheet dated 18" of
October 2016 explaining the above research project and | have had the
opportunity to ask questions about the project.

| agree for the data collected from me to be stored and used in relevant future
research.

| understand that relevant sections of the data collected during the study, may
be looked at by individuals from the University of Leeds or from regulatory
authorities where it is relevant to my taking part in this research. | give
permission for these individuals to have access to my records.

| agree to take part in the above research project and will inform the lead
researcher should my contact details change.

Name of participant

Participant’s signature

Date

Name of lead researcher | ANA G. ENCINO

Signature

Date*

*To be signed and dated in the presence of the participant.

Once this has been signed by all parties the participant should receive a copy of the signed
and dated participant consent form, the letter/ pre-written script/ information sheet and any
other written information provided to the participants. A copy of the signed and dated
consent form should be kept with the project’'s main documents which must be kept in a

secure location.

Project title Document type Version # | Date

Design as a Needs Satisfier Agent, a biocultural Consent form for
Approach collecting data

18.10.16
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Appendix G
Intention vs actual divestment channel by participant and type of
product



