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ABSTRACT

The aim of this study is to trace the evolution of the image of Saudi
Arabia in the British press from the 1970’s to the 1990’s. During this period,

the image which the press and its readers had of Saudi Arabia underwent a
transformation. At the beginning of the 1970’s, Saudi Arabia was perceived as
a distant, rather exotic, part of the Arabian peninsula, much of a muchness with
the other states in the Gulf, a country about which little was or needed to be

known by British readers. It appeared to have no particular importance for
Britain, far less so than Egypt, Syria or Iraq which were seen as the countries
of importance and influence, for good or ill in the Middle East and within the
Arab world. By the beginning of the 1990’s, Saudi Arabia was by contrast
seen as a country which was of considerable importance for Britain both in
particular and in a general, being of critical importance for the West as a whole
as the holder of both the largest oil reserves and having the largest long-term oil
production capacity in the world. It came to be presented as economically
important as a market for British exports both visible and invisible; a country
in which a substantial number of British citizens worked and thus required the
maintenance of actively good diplomatic relations; a regional power; and, as
at least one, if not now the most influential country in the affairs of the Arab
world, when it chooses to exert its influence. A country therefore, which the
readers of the quality press, the people with interest and influence in matters of
foreign and economic matters, need to know about and have the features of her
particular political, social and cultural system, as well as the nature and
importance of it as an Islamic country and the force represented within and
beyond it, explored, explained and discussed for them by their newspapers.
Thus, a distinct and substantially detailed image of Saudi Arabia cumulatively
evolved in the British quality press over the period covered by this study.

There have been very few earlier studies published which are of
relevance to the image of Saudi Arabia. The existing studies have been carried

out mainly in the USA and relate principally to the North American media and
have tended to merge Saudi Arabia in the general stereotypes of ‘Arabs’, or of
‘Islam’, mostly deriving the stereotypes in fact from Palestinian Arabs, and
have paid little attention to exploring the public image of Saudi Arabia as such.
This is, therefore, a pioneering investigation in terms of the research question
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addressed. It is also based on a much greater quantity and depth of data than
has been explored in the previous studies.

The methodology employed is that of qualitative content analysis applied
to the ‘Quality’ sector of the British Press, which unlike the ‘Popular’ press in
Britain provides the systematic coverage of foreign affairs. The Times, The
Guardian, the Daily Telegraph and the Financial Times were studied
comprehensively during four, four week sample periods, selected to spread on
either side of the four main, pivotal, events in Anglo-Saudi relations, and
which, at each time, thus brought Saudi Arabia into the main focus for the
British press, between the Oil Crisis of 1973 and the Gulf Crisis in 1990. Each
of these, it was found, in fact led to a major extension or change in her image.

The conclusions of the study indicate the following: (a) that the image of
Saudi Arabia has typically been favourable in the British press as compared
with other countries of the area; (b) it developed stage by stage from being a
shadowy entity to being seen as holding a prominent place in the Arab and the
Islamic communities as well as occupying a significant one on the world stage;
(c) the principal factors leading to the rise of Saudi Arabia’s importance were
seen by the Press as oil, its special position within and for Islam, a consistent
foreign policy of moderation and active opposition to communism and other
extremist political movements, general economic strength and its strategic
location; (d) Saudi Arabia also came increasingly to be seen as additionally
important through the influence it derived from using the weight of its oil,

financial and political resources to support and to promote its Islamic ideals and
Islamic mission beyond its own borders.



DEDICATION

S would b lo dediats His Pl Hrosss to Sl



iv

Table of Contents

Page No.
I) ABSTRACT i
II) DEDICATION 1il
III) ACKNOWLEDGEMENT X
INTRODUCTION | xii
Chapter One
LITERATURE REVIEW 1
1.1) INTRODUCTION TO THE CHAPTER 2

1.2) GENERAL AND THEORETICAL FACTORS INFLUENCING THE

PUBLIC’SKNOWLEDGE ABOUT, AND IMAGE OF, “THE WORLD

OUTSIDE” 2
1.3) THE IMAGE OF THE THIRD WORLD COUNTRIES 9
1.4) THE IMAGE OF ARABS AND SAUDI ARABIA 11
Chapter Two
THE ‘OIL CRISIS’ 1 25

2.1) PRELUDE: 19 SEPTEMBER 1973 - 16 OCTOBER 1973 25



2.2)

2.3)

Saudi Arabia as Belonging to the ‘conservative’, ‘moderate’,
and ‘developing’ categories
Saudi Arabia as a supporter of the Arabic Countries

The Image of the Oil Aspect of Saudi Arabia

REASONS BEHIND THE SUDDEN CHANGE IN OIL POLICY

CONCLUSION

THE OIL CRISIS AND ITS AFTERMATH:

17 OCTOBER 1973 - 14 NOVEMBER 1973

2.1.1) THE KUWAIT CONFERENCE

2.1.2) FROM ‘MODERATE’ TO ‘HARD-LINE’

2.1.3) THREATENING AMERICA

2.1.4) OIL POLICY AFTER THE CEASE-FIRE

2.1.5) SAUDI ARABIA’S OIL POLICY AFTER THE KUWAIT MEETING

a)

b)

c)

Withdrawal of Israel

Recovery of East Jerusalem

Recognition of Palestinian Rights

2.1.6) SAUDI ARABIA AS AN ANTI-COMMUNIST STATE

2.1.7) THE IMAGE OF KING FAISAL

26

27

31

35

39

41

41

41

43

45

46

47

50

)1

54



a) As a ‘Conservative Leader’ 54
b) As the ‘Guardian of Islam’ 35
c) As ‘America's Best Friend’ 56
d) As a ‘New Leader’
2.1.8) CONCLUSION 63
Chapter Three
THE ‘MECCA CRISIS’ 71
3.1) PRELUDE: 22 OCTOBER 1979 - 19 NOVEMBER 1974 71

3.2)

3.3)

a) Saudi Arabia Position During the Peace Process Between Egypt and

Israel 71

b) The Effect of World Oil Prices on Saudi Arabia's Domestic Situation 72

SAUDI ARABIA’S OIL POLICY 72
SAUDIA ARABIA’S OIL PRODUCTION POLICY 74
a) Technical Inability 76
b) ‘Division’ Within the Royal Family 17
C) Oil Conservation 79



vii

d) Arab Pressure 80

3.4) SAUDI ARABIA OIL PRICE POLICY 85
a) Protecting the Consumers 87
b) Dispelling Criticism 88
C) Stabilising Oil Prices and Protecting OPEC’s Solidarity 89
3.5) CONCLUSION 01

THE MECCA CRISIS AND ITS AFTERMATH: 20 NOVEMBER 1979 - 18

DECEMBER 1979 93

3.1.1) INTRODUCTION 93

3.1.2) THE MAIN CONSEQUENCES OF THE ATTACK

ON THE GRAND MOSQUE 102
a) The “‘Shattered’ Assumption 102
b) “Putting the Brakes on Development” 104
C) “Distancing itself from the West” 106

3.1.3) THE IMPACT OF THE MAKKAH CRISIS ON THE MUSLIM

WORLD 107



Viii

3.1.4) SAUDI ARABIA AS AN ISLAMIC STATE 110

3.1.5) CONCLUSION 117
Chapter Four
THE ‘PRINCESS CRISIS’ 121
- 4,1) PRELUDE: 13 MARCH 1980 - 9 APRIL 1980 121
4,2) ‘ISLAM AND COMMUNISM WERE IRRECONCILABLE’ 121
4.3) ANTI-COMMUNIST AND PRO-WESTERN 124
4.4) OIL POLICY: A ‘CUSHION FOR THE WEST’ 127
4.5) CONCLUSION 130

THE ‘PRINCESS CRISIS’ 2

THE PRINCESS CRISIS AND ITS AFTERMATH:

10 APRIL 1980 - 8 MAY 1980 = 131
4.1.1) ‘THE DEATH OF A PRINCESS® 133
4.1.2) BRITISH PRESS VIEWS OF ‘THE DEATH OF A PRINCESS' 14

4.1.3) THE PRESS AND THE DIPLOMATIC INCIDENT ARISING FROM

THE PROGRAMME 139

4.1.4) CONCLUSION 159



Chapter Five

THE ‘GULF CRISIS’® 1 162
5.1) PRELUDE: 5 JULY 1990 - 1 AUGUST 1990,

THE PERIOD PRIOR TO IRAQ’S INVASION OF KUWAIT,

THE IRAQI THREAT TO SAUDI ARABIA,

THE OPEC CONFERENCE OF JULY 26 162

THE ‘GULF CRISIS’ 2 177

5.1.1) THE GULF CRISIS AND ITS AFTERMATH:

2 AUGUST 1990 - 30 AUGUST 1990 177
5.1.2) SAUDI ARABIA AS AN OIL POWER | 180
5.1.3) MODERATE AND CAUTIOUS IN FOREIGN POLICY 183
5.1.4) SAUDI ARABIA’S ISLAMIC STATUS 192
5.1.5) SAUDI ARABIA AS A MILITARY POWER ; 194
5.1.6) “UNDEMOCRATIC” IN THE WESTERN SENSE 199
5.1.7) CONCLUSION 202
Chapter Six

CONCLUSION 210

BIBLIOGRAPHY 220



IN THE NAME OF GOD, MOST GRACIOUS, MOST MERCIFUL.
Praise be to Allah, the sustainer and cherisher of the worlds, who said in
the holy Quran - (An - Nahl :90) 'Allah commands justice, the doing of good.'

ACKNOWLEDGEMENT

I have been conducting this research about the image of Saudi Arabia in
the British press for four years, which I spent as a Ph.D. candidate at the
Institute of Communications Studies at Leeds University. In this unique

Institute, it was my good fortune to be supported by the advice and supervision
of Professor Nicholas Prony, the Director of the Institute who generously

assisted in the completion of this research.

Particular thanks are also due to Dr Avihai Shivtiel who provided me

with support from the start of this research project.

Further, special thanks and gratitude to the many people who have
contributed directly or indirectly and supported me during the sometimes
painful but enjoyable years I have spent doing this work. In particular, thanks
must go first to my best friend and 'teacher’ Mr Mohammed Al-Hassani. Also,
to my family: my mother and father, my sister, mother of Azzoff and her
husband Omer Balahmar; my sister, mother of Battol and her husband Auid:

my sister, mother of Abdullah; and, my sister, mother of Ragad. Thanks also*
to my brother and friend, Omer Al-Batah.

Special thanks must go to my government, represented by Umm Al
Qura University, the Royal Embassy of Saudi Arabia in the UK and the Saudi
Arabian Cultural Bureau. I would especially like to thank his Highness, Dr



Gazi Al-Gossibbi; the Ambassador, Mr Abdull Al-Nasir; the Saudi Arabian

Cultural Bureau's Director in the UK, Dr Ali Al-Garni; his deputy; and, Mr
Ahmad Sabri.

My last words of thanks should in fact have been my first. I would like
to thank here all those who have, over the past years, accepted and supported
me. Special thanks to Mr Ahmad Abriahem for his inspiration and
-encouragement to go on when the burden became so heavy. Also, to my

English teacher, Ms Linda Peachey, for proof-reading and editing the final
draft of my work.

Last but not least, I'd like to thank the people of Leeds and Leeds

University, in particular those at the Institute of Communications Studies, those

in the Library, those in Administration and finally, Mrs Julie Batchelor, for all
the typing.



Xii

INTRODUCTION

Individual groups, establishments and countries spend a huge amount of

money on improving their image. Saudi Arabia is no exception. In fact as

‘Guardian of the holy places’ and Islam, Saudi Arabia has an obligation to be

zealous about the image of Saudi Arabia and its Islamic ideals.

With the aim of better understanding the factors involved in the external
perception of Saudi Arabia and its system, this study attempts to describe and

analyse qualitatively the image of Saudi Arabia in the British press.

There is relatively little literature about the external image of Saudi Arabia
and even this is often from a very generalised perspective, often referring to Saudi
Arabia as simply stereo-typical of ‘Arabs’ and ‘Islam’. No systematic and specific
study of the image of Saudi Arabia as such has, as yet, been published. This study

is an attempt to discover a pattern in the complex picture of its past, and to

indicate possible tendencies for the future evolution of the perception of Saudi

Arabia.

The term ‘image’ is based on the Oxford English Dictionary’s definition of
“... a concept or impression created in the minds of the public, of a particular
person, institution or product.” For the purposes of the topic of this particular
piece of research, the definition has been narrowed down to ‘a concept or

impression of Saudi Arabia as published in a selection of British newspapers

during a succession of sample periods over a period of eighteen years.’

There are many reasons for researching the image of Saudi Arabia in the

British press. First and foremost, it is an intellectually interesting subject given the
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complexity of Saudi Arabia itself and the fact that the connections between Britain
and the Arabian peninsula stretch back over a century. The nature and character

of the image of Saudi Arabia and its ideals might also be crucial in the future for

those who are concerned about Saudi Arabia and what she stands for.

In 1980, Wilbur Schramm wrote that,

“... the world consists of individual and national
actors and since it is axiomatic that action 1s based
on the actor’s image of reality, international action
will be based on the image of international reality.
This image is not shaped by the news media ...
alone; personal relations abroad, diplomatic
dispatches, etc., account too - whether less, equally
much or more, we do not know. But the regulanty,
ubiquity and perseverance of news media will in any

case make them first-rate competitors for the number
one position as international image-formers.”}

Kenneth Boulding also argued that,

“... we must recognise that the people whose decisions
determine the policies and actions of nations do not
respond to the ‘objective’ facts of the situation, whatever
that may mean, but to their ‘image’ of the situation. It is
what we think the world is like, not what it is really like,
that determines our behaviour .”2

The same point has also been made by most of the leading contemporary scholars

of media roles and influences such as John Ellis (1989), Jack Shaheen (1979) and
William Adams (1980).

1 Schramm, W: “Circulation of News in the Third World: A Study of Asia”, in:
Wihoit, C. and de Bock, H. (eds): Mass Communication Review Book, Sage, Beverly Hills.
1980. P.618.

2 Boulding, K.E: “National Images and International Systems”, in Rosenau, J.N.

(ed)International Politics and Foreign Policy. A Reader in Research and Theory.(Revised
Edition), The Free Press, Collier MacMillan Publishers, London. 1969. P.423.
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To be able to arrive at well-grounded conclusions about the image of
Saudi Arabia, it has been necessary to study the information which appeared in the
Press as well as the evolution of the image over a sufficiently long period of time,
because images are cumulatively formed. However, given the huge quantity of

column inches which the daily press of a modern society produces, methods of

sampling have had to be devised and employed. The two principal methods of

sampling were applied.

1. Only the ‘quality’ section of the British press was covered : not the
‘popular’ section, and only the principal national daily ‘quality’ papers
were examined. Narrowing the research coverage down to a manageable
quantity in this way does not, however, affect the validity of the
conclusions, because matters of foreign policy and of economic relations
with foreign countries, especially as far away as Saudi Arabia, are typically
and regularly only the concern of the British newspapers which form the
‘quality’ section of the press. The British popular press concentrates more
on domestic matters and only occasionally covers such matters, and then
only in an episodic fashion. Both the sustained interest and knowledge

which such matters require tend to be the preserve of the educated and a

politically concerned elite in Britain, and it is also these people who tend

to have an influence in these policy areas.

2. Rather than take a random sample, such as a particular day, a particular
page, or some similar statistical method commonly employed for content

surveys over a long period of time - which at best, give a statistical

representation of the extent of coverage and a basis for an impressionistic
assessment of the character of it but cannot deal with the more

sophisticated question of the ‘image’ of a country - it was decided to apply



the technique of sample periods, selected not randomly, but around events
of major importance in the history of the relationship between the two
countries. These events were the oil crisis of 1973, the Makkah crisis of
1979, the ‘Death of a Princess’ crisis of 1980 and the Gulf crisis of 1990.
The advantage of this approach was that during these events, the attention
of the British press and of the political class were, at least to a significant
extent, actually focused on this particular country, and therefore, both the
quantity and quality of the coverage was high. In addition, because the
attention of the public was heightened in relation to the whole region, what
was. published during these periods was likely to have an impact on the

evolution of an image in the minds of the public.

The British ‘quality’ press is dominated, or at least was dominated dunng

the complete period between 1973-1990 by three newspapers, which between

them covered the political spectrum within the educated elite: namely, The Times,
The Guardian and the Daily Telegraph.

The Times traditionally represents the centre and high ground of British
politics with a party-politically neutral viewpoint, though during the last two
decades it has been seen to be tending more to the right than before. The Times
has also traditionally been considered as the most prestigious of newspapers,
occupying a special position as such, though this paramount position has been
substantially eroded since the Second World War. By the period covered by this
research, it had become less of a first amongst equals. Nevertheless, The Times

remains the single most important newspaper of the British ‘quality’ press,

particularly at times of major international crises.



The Guardian was always on the centre left of British politics, originally

supporting the Liberal Party but more recently, &t least in broad and intellectual
terms, supporting the Labour Party. It is the principal newspaper of the educated,

socially and politically aware and concerned sections of the educated elite of

Britain and of those with a centre left inclination.

The Daily Telegraph is on the centre right of British politics, principally
the newspaper taken by those sections of the elite which typically support the

Conservative Party and it reflects the alternative perspectives to those broadly

reflected in The Guardian.

In addition to the above three papers, the Financial Times was also
selected because it is the standard reading matter of the business, economic and
financial elite who might read one or more of the quality newspapers, depending
on their political inclinations, but who might look to the Financial Times for very
high quality factual information and an objective analysis without a party-political
hue, to assist them in making financial and economic judgements. The

presentation and image of Saudi Arabia in this context is particularly relevant,

given the extensive economic dimensions of Saudi Arabia as an oil country of

major financial importance.

Between them, the readership of these four newspapers substantially
covers most, and certainly the majority, of the political and economic elite of

Britain and especially those who might have some influence with regard to

Britain’s relationship with foreign countries in terms of political, diplomatic and

economic dimensions.
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During the period covered by this study, another newspaper, namely The
Independent, emerged as a newspaper also read by members of the elite and was,
therefore, influential for the same reasons already given for The Times, The
Guardian and the Daily Telegraph. Unfortunately, it was not in being for the
whole of the period covered by this research but a future study should certainly
include The Independent. Similarly, the Sunday newspapers, which were not
studied during this research project due to time limitations, should also be

included in future research projects.

THE STRUCTURE OF THE THESIS

The thesis consists of an Introduction, five main Chapters, a Conclusion,

and a Bibliography.

Chapter One provides a review of related literature which is divided into
three sections. The first provides a general discussion of the literature relating to
‘image’ and perceptions and the factors affecting the processes through which
newspaper content, and what a newspaper covers or does not cover, comes about.
The second section discusses the literature relating to the image of Third World
countries in the Western media. The third section reviews the literature relating to
the image of ‘Arabs’ or ‘Islam’ and highlights the fact that, in the literature so far,

the image of Saudi Arabia has usually been immersed in these stereotypes.

The following four Chapters then represent the main research findings

which emerged from the study of the four pivotal events chosen as the sample
periods in the evolution of the image of Saudi Arabia in the British ‘quality’ press.
Each of these led, in fact, to a significant shift of focus onto different aspects of

Saudi Arabia and thus elaborated that image. Therefore, each of these Chapters
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has, at least to some extent, focused conceptually on different issues relating to

Saudt Arabia.

Chapter Three surveys the rather sketchy image of Saudi Arabia as it had
evolved by 1973, before the Oil Crisis focused attention onto Saudi Arabia in a

major way and led to it being seen as emerging into a regional power and of

special importance amongst ‘oil countries’.

Chapter Four starts by reviewing the further evolution of that image in the
context of the so-called oil shock’ of 1979, but then, with the sudden occurrence
of the completely unexpected seizure of the Grand Mosque by a group of religious
extremists, which led to the press seeking to understand and present the Islamic
and social structure of Saudi Arabia and the tensions within Saudi society arising

from them, the focus of the concluding part of the Chapter switches to those

1Ssues.

Chapter Five considers what could be described as the first and, so far,
only crisis in the typically placid and harmonious Anglo-Saudian diplomatic
relationship. This was the result of the making, and then the showing of the film
‘Death of a Princess’ in 1980 by British television, despite Saudi Arabian protests.

Diplomatic relations were soon patched up and, as a diplomatic event, it had little

lasting importance but it resulted in the most extensive exploration and discussion

in the ‘quality’ press and outside it of the socio-cultural structure and character of
Saudi Arabia in general, and the position of women in particular. In other words,
those areas where there had always been the least understanding and where the
gulf between the fundamental social, cultural and political assumptions between

Saudi Arabians and the British was the widest, were suddenly thrust into the

forefront of the news.
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Chapter Six deals with the presentation of Saudi Arabia in the context of
the outbreak of the Gulf Crisis, the military occupation of Kuwait by Iraq’s
Saddam Hussein and the implied threat of Iraq marching into Saudi Arabia, and
possibly beyond, into the most oil rich area of the world. It was the first time that
the Saudi Arabian state and Saudi Arabian society faced the supreme test of the

threat of war and the capacity to face up to potentially fateful choices and
decisions as an Islamic and Arabic country: whether or not to ally with, and
potentially wage war alongside, the West with Western military forces on her soil,
against another Arabic, and at least formally, Islamic country. Therefore,
attention focused for the first time on Saudi Arabian military and diplomatic
capabilities and on the authority and effectiveness of her system of government

when it came under critical pressure. These were of course, major and important

elements in the image of Saudi Arabia in the eyes of other countries but which had
been largely unexplored in the British press until this point. There is a sense,
therefore, in which the Gulf Crisis provided an occasion for the Brtish ‘quality’

press to present the last major piece of the jigsaw concerning the British image of

what kind of a country, society and culture Saudi Arabia was and still is.

The final Chapter of the dissertation presents the overall conclusions

drawn from the study. It seeks to summarise the image of Saudi Arabia as it had

evolved by the 1990s. It explores implications for the future development of that

image and it also makes suggestions for further studies which could explore the

topic in more detail.

Nearly all the events which I studied, as presented in the British ‘quality’

press, took place before my own eyes. I felt many of them very deeply, not only

as a Saudi Arabian citizen but as a personal witness. Therefore, my dissertation



was written with a feeling of respect for the UK. and also a feeling of love for my
own country and its ideals. At the conclusion of my study, I feel a deep sense of
hope and a desire for the people of Saudi Arabia and of the UK to share a future
of understanding, peace and co-operation, despite all the differences between the

two countries and their cultures.



CHAPTER ONE

LITERATURE REVIEW



LITERATURE REVIEW

1.1 INTRODUCTION TO THE CHAPTER

This Chapter will survey the literature which provided the starting
point, the background and a theoretical context for the research concerning the
evolution of the image of Saudi Arabia in the British ‘quality’ press. It 1s

organised under three headings:

1. General and theoretical Factors influencing the public’s knowledge
about and image of, the image of ‘the world outside’.

2. The image of the Third World countries.

3. The image of Arabs and Saudi Arabia.

1.2 GENERAL AND THEORETICAL FACTORS INFLUENCING

THE PUBLIC’S KNOWLEDGE ABOUT, AND IMAGE OF,
‘THE WORLD OUTSIDE’.

Today, the public primarily gain their knowledge about, and form their
image of, events, places, people or countries at a distance beyond the range of

their own experience, second-hand, from the mass media. The formation of the

public’s knowledge and image of a ‘far away country’ is a complex process

affected by many factors. Some of these are bound up with the complex, and
as yet still not substantially understood, psychological and social processes of
learning and opinion formation which are a subject and indeed a discipline of
their own and which, within the compass of this study, cannot be entered into.
The others primarily involved concern the practices of the media itself, the

ways in which the content of newspapers, television, radio and related media



come to be formed, the professional practices through which the ‘content’ of a
newspaper, what is covered and what is not and when certain aspects or events
to be covered come to be determined, and the ways in which these factors

interact with the audience to cumulatively build up a mosaic image.

One of the first and highly ' seminals works about the relationship

between the mass media and the public image is by Walter Lipmann in his “The
World Outside and the Pictures in our Head” , Lippman argued that there is an
influence and effect of the press on the readers. He believed that image is not
based, “... on direct or certain knowledge, but on pictures made by [one] self

or given to him.” Further, Lippman presented some factors, which he thought

contributed to the image creation process:

“...They are the artificial censorships, the

limitations of social contact, the comparatively
meagre time available in each day for paying attention
to public affairs, the distortion arising because events
have to be compressed into very short messages, the
difficulty of making a small vocabulary express a
complicated world, and finally the fear of facing

those facts which would seem to threaten the
established routine of men’s lives.”!

Hirsch, in Strategies jfor Communication Research (1977), and
Schoemaker, in “Building Theory of News Content” (1987), added several

other factors which they believe affect coverage and content in general,

contribute to the image shaping process, and have an effect on the audience.

They are the following:-

Lippman, W.: “The World Outside and the Pictures in our Heads” in

Schramm, W. and Roberts, D.F. (eds): The Process and Effects of Mass
Communication. University of Illinois Press. 1977. P. 284-285.



1. journalists, as a particular social and occupational group;

2. the newsroom operation;

3. the media organisation;

4. the social context and the context of other institutions in which they

operate; and,

5. the ideology and culture, in general, of both journalists and their

readers.?

The following section will briefly analyse representative studies of each
factor that is believed to be responsible for the message content which

contributes to the different images we hold about the environment and world

outside.

There are many studies which concentrate on journalist and the

operational mode in the newsroom as the main factors which influence the

content of the media which shape our image.

In their classic study, Galtung and Rug (1965) concluded that,

“Events became news to the extent that they

satisfy the conditions of: frequency, threshold,
absolute intensity, intensity increase, unambiguity,
meaningfulness, cultural proximity, relevance,
consonance, predictability, demand, unexpectedness,
unpredictability, scarcity, continuity, composition,
reference to elite nations, reference to elite people
and something negative.”3

Lippman, 1977. See also Hirsch, P.L., Miller, P.V. and Kline, F.G. (eds):
Strategies for Communication Research, Sage, London 1977, See also

Schoemaker, P. and Myfield, E.: “Building Theory of News Content”.
Journalism Monographs. Vol. 103. June 1987.

Galtung, J. and Ruge, M.: “The Structure of Foreign News”, Journal of Peace
Research. 1965. Vol. 2, pp. 64-91.



Galtung and Rug warned that these factors are not independent in most
cases although they generally held that the content of the media which
contributes to image shaping is primarily the result of selection by journalists

adhering to professional norms about ‘news-values’.*

Abraham Z. Bass (1969) suggested that there are, in fact, two parts to

this process: the news editing process by the newspaper editors and news
gathering. However, he believes that the most important part is the latter one

where significant decisions are made about the reporting of events.’

Barbara Phillips (1976), in a study based on 13 months of field
observation and ‘interviews in various media organisations, found that
conventions about style and structure of media coverage in itself influences the
nature of the news process. Phillips believes that such influence “... inhibits

broader insights into changing realities.”s

In another study, which examined the role of seven news factors
developed by Galtung and Rug in their classic work of 1965, Sophia Peterson
analysed the extent of fidelity of the press in shaping our image. The seven
factors which Peterson focused on were: unambiguity, frequency, threshold,
personal elitism, national elitism, meaningfulness and negativities. The study of
these factors examined the published and unpublished international news in
The Times during two periods: 3-9 January and 4-10 February 1975. A
comparison was made between the published news and the unpublished news.

Peterson concluded that there is considerable evidence that the lack of fidelity

4 Ibid..

’ Bass, A.Z.: “Refining the Gate Keeper Concept”, Journalism Quarterly. 1969.
Vol. 46, pp. 69-72.

lI:;u;;i;;sz, B.: “Novelty Without Change”, Journal of Communication. 1976.

6



between the “... world outside and the picture in our heads...” exists.” For

example, the published news covered 47 stories while the unpublished news
covered 57. Also, the published news related to 71 actors while the
unpublished news related to 152. Peterson added that these conclusions

support the Third World’s claim about the imbalance and distortion of news

flow which influences the image of developing countries.

Peterson’s study is to some extent limited in value as it was limited to a
single newspaper and a short period of time, and the question as to whether
within that period there were major events which might have caused the
imbalance of that paper in that period of time, has not been explicitly
considered. Nevertheless, Peterson’s study provides empirical evidence for
the functioning of mass media coverage of the world. It also specifically
supports Lippman’s 1977 study concerning “The World Outside and the
Pictures in Our Head”. In a broader perspective than these studies, Lewis
Donohew (1967) studied the factors which related to the decision to choose

one news item rather than another. Donohew postulated the following factors:

1. the influence of the owners’ views and attitudes, and,
2. percieved community opinion of the behaviour of news gate-keepers as
indicated by:

() news coverage of given topics, and

(b)  community conditions as related to coverage.$

Peterson, S.: “International News Selection by Elite Press: A Case Study”,
Public Opinion Quarterly. 1981, Vol. 45, pp.142-166.

Donohew, L.: “Newspaper Gate Keeper Forces in the News Channel”, Public
Opinion Quarterly. 1967. Vol. 31, No. 1, P.61-68.



Donohew’s study concluded that the publisher’s attitude is an important
force in the news channel, but his findings did not support the hypothesis that

community conditions are related to coverage although some important

negative correlations were found.

Studies considering government policies as an influence on news

process studies have arrived at different conclusions. The shift of the USA’s
policy to pro-West Pakistan during the conflict between India and Pakistan in
1971 allowed Lee B. Becker (1977) to examine the relationship between the
USA’s foreign policy and press presentation. The aim of Becker’s study was
to analyse the relationship between government policy and press coverage of
world affairs. The study used the coverage of the New York Times as the

“experimental” setting and the coverage of 7The Times (London) as the

“control” situation.

Becker found that the New York Times changed its news view or
position, but in the opposite direction to that of the leaders in Washington.
However, when the New York Times coverage was compared to that of The
Times of London, Becker suggested that some minor changes in the
quantitative analysis appeared. Becker concluded that such changes might

have resuited from the fact that, “The reporters and editors sensed pressure

and reacted by shifting away from its thrust.”

In his study, “Ideological Perspectives and Political Tendencies in

News Reporting”, George Gerbner found that all editorial and news items in

the media have an ideological identity. When comparing the party press with

Becker, L.B.: “Foreign Policy and Press Performance”, Journalism Quarterly.
1977. Vol. 54, No. 2, P. 364-368.



the commercial press in their coverage of a local murder event in France,
Gerbner discovered that, “France’s emerging commercial press does not
escape from politics, its ideological perspectives lie between those of the left
press and the right, but closer to the latter.”!9 The study covered the event in
nine newspapers; three represented the left press, three represented the right
press and three represented the commercial press. Gerbner concluded that the
coverage of the incident in the three groups suggested that apparently non-
political news still expressed and cultivated an ideological perspective and that

this applied as much for the commercial press as for the political press.

Using quantitative tools, Bernard Anderson!! carried out a content
analysis on 88 issues of 18 elite newspapers in the USA and the UK relating to
the image of the Third World within the papers, and postulated that “...news is
ideology...”. The study found that Third World countries received only 5% of
column space coverage, and that was mostly devoted to political and economic
types of coverage. Anderson presented an interesting comparative hypothesis
when he related the type of Third World coverage on the one hand to the

coverage of sub-cultural events inside one Western country. In Anderson’s

words:

’:‘The third world is minimally and poorly explained
iIn Western print news for much the same reason, I
suggested, as those factors which account for the type

of print news coverage given to the poor, disenfranchised,
disadvantaged and marginalized.”!?

10 Gerbner, G.: “Ideological Perspectives and Political Tendencies in News

Reporting”, Journalism Quarterly. 1964, Vol. 41, P. 495-506.

Anderson, B.: “A Comparative Structural Analysis of the Context of Images

of the Third World in American and English News Publications”, Unpublished
Ph.D, London University. 1987.

12 Anderson, B. 1987. P.330.
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He concluded that it would be “... pointless to lay on specific institutions [or]
professions” the blame for misrepresenting the third world": rather, "... the

entire country, society and economic system are as much to blame.”13

1.3

THE IMAGE OF THIRD WORLD COUNTRIES

The “image” issue is often at the centre of major debates between the
Western news media on the one side and Third World countries on the other
side. The controversy over the imbalance and distortion of the coverage of
Third World or developing countries by the Western media has been one of the
factors which has contributed to lots of research and development within
“image” studies. The debates on this issue prompted UNESCO, at its General

Conference in 1976 in Nairobi, to undertake a review in a global framework of

problems of communication in contemporary society.

Many Voices, One World (1980)!4 is the title of the very extensive
report by sixteen members from different countries who aimed to study the

communication problems of an increasingly globalised world. The central issue
raised in this report was the conflict between the Third World countries and the
Western countries over the imbalances and distortions of the news flow iﬁ the
Western media, concerning the developing countries. The Third World

countries called for a new world information and communication order

| sponsored and supported by UNESCO.

13 Ibid. P.331.

14 McBride, S., et al: Many Voices, One World, Report by the International

Commission for the Study of Communication Problems: Paris, UNESCO, Kogan
Page, London. 1980. P. 175.
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Among the various extensive subjects which the reporters tackled was
“the distortion of content”. The section of the report devoted to this is

relevant to the present study, although the report concerns itself with the Third

World in general, and not with a specific country.

In Many Voices, One World, the distortion of news content is said to

occur “... when inaccuracies or untruths replace authentic facts...”, as well as

when the media gives prominence to non-important events for presentational
reasons and presents random data as the whole or partial truth. The authors
concluded that “... in many instances, a more heightened sense of journalistic

responsibility might present a fuller, fair(er) and more accurate picture of the

world to the public it serves.”!’

Several other studies have been conducted relating to particular sub-
cultures or segments within the Third World countries which support the

general claims made. The image of Africa in six newspapers was studied by C.

B. Pratt (1988).1¢ The study aimed to answer two main questions by using

quantitative methods.

1. What depth of coverage do the selected magazines have on Africa?

2. What image do they, by implication, present to their readers?

The study revealed that, the minuscule coverage of the continent, both
in terms of geographical area, typology and the emphasis on violence, portrays
Africa negatively. For example, 86% of the news in the New York Times

during the period of the study was news about conflict. In addition, 84% and

13 Ibid.
16 Pratt, C.: “The Reportage and Image of Africa in Six USA News and Opinion
Magazines: A Comparative Study”, Gazette. 1980. Vol. 26, No. 1, P. 87-92.
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70% of the news in Newsweek and U.S. News and World Report, respectively,

was about conflict too.

Pratt argued that while there are true crises and conflicts in many

countries in Africa which need to be covered, “... it is disheartening to observe

media staffers’ rationalisation of a Pavlovian response to turbulence.”!7

1.4 THE IMAGE OF ARABS AND SAUDI ARABIA

“The Image of the Arabs in America: Analysis of Polls on American
Attitudes”!® was a study which was concerned with the image of different Arab

countries and Islam. Shelley Slade, who analysed the poll which was

conducted by a private organisation over the telephone with six hundred

Americans, found that Saudi Arabia enjoyed a balanced perception compared
to other Arab countries. Further, the study revealed that 6% of the

respondents have a very high opinion of Saudi Arabia, 38% a fairly high

opinion, 28% a fairly low opinion and 13% a very low opinion.

The study also found that 25% thought of Saudi Arabia as a friendly

country. Slade believed that this was very low in the light of the political and

economic ties between the two countries. However, within the 25% who

regarded Saudi Arabia as ‘friendly’, most of them selected ‘oil’, ‘oil

production’ or ‘gas’ as the term that came to their minds when Saudi Arabia

was mentioned. Moreover, 70% of them saw Saudi Arabia as rich and 45%

saw 1t as a strong country.

17 Ibid.. P. 87-92.

18 Slade, S.: “The Image of the Arabs in America: Analysis of Polls on American
Attitudes”, Middle East Journal, 1980, Vol. 35, P. 143-162.
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Slade found that there was a correlation between the respondents’

opinions towards Saudi Arabia and the degree of stereotyping of Arabs and any
other Arab country. In relation to the media, the analysis revealed that only
18% of the sample who watched the film ‘Death of a Princess’ were likely to
have a favourable opinion of Saudi Arabia and “Arabs”.

Slade concluded that the poll showed “Arabs” in general as unfriendly
towards the USA.1?

“Image Formation and Textbooks™20 is the title of a study by Ayad Al-
Qazzaz which was undertaken to determine if texts published since 1975 have
improved in their representation of Islam. Using a qualitative content analysis
of chapters and pages of high school world history textbooks, the study found
that, “The image of Islam is misrepresented in some American textbooks as a

warlike religion in which women occupy a position of servitude.”?!

The author analysed and presented many methods of misrepresenting
Islam such as inaccuracy, distortion, false information and omission. One
example of an inaccuracy in one textbook was that, “Ramadan is the month in
which Mohammed was born, received his revelation from Allah, made the

Heyira and died.” With the exception of the revelation, the rest of the

statement is totally false.22

19 Slade, S. 1980. P.143-162.

20 Al-Qazzaz, A.: “Image Formation and Textbooks” in Ghareeb, E. (ed):

Split Vision: The Portrayal of the Arabs in the American Media, American Arab
Council, Washington, D.C. 1983.

2l Ibid.. P.379.
2 Ibid.. P.378.
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In his book “Split Vision: The Portrayal of the Arabs in the American
Media,” ¥ Edmund Ghareeb analysed the imbalance and distortion of the
USA’s media coverage of Arabs and the Arab-Israeli conflict. The study found
that the American media presents Arab people and countries as incompetent,
backward, scheming, fanatical terrorists, dirty, dishonest, oversexed, corrupt,

bumbling, cowardly and super-rich. On the other hand, the study found that
the American media presents the Israeli people and state as threatened (by

Arabs), tough, energetic, hard working, perseverant, courageous people and

pioneers.

The approach adopted in this study was mainly that of selecting clips of
the American media which were related to and could support the author’s
hypothesis about the distortion and imbalance claim.. However, the author

classified the methods used to promote the imbalance and distorted image

about Arabs as the following:

(1) omission;
(2)  accepting terminology coined by Israelis such as “Palestinian” becomes
“Arab terrorist”, “October War” becomes “Yom Kippur War”;

(3) 1naccurate information, for example, confusion between the location

and knowledge of countries in some printed material about Arab affairs;

and,

(4)  misleading headlines, neglect, burial and underpay.

The book quoted many examples of the above.

a3 Ghareeb, E. et al: Split Vision: The Portrayal of the Arabs in the American

Media, American Arab Council, Washington, D.C. 1983.
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The study concluded that the cultural gap between Arabs and
Americans, the Arab-Israeli conflict, Arab failure to act and the American

media are responsible for the negative image of Arabs in the American press.?4

In his paper, Lendenmann?’ analysed the work of Herblock and others
in The Washington Post. Ledenmann presented two major themes which he
believed to pervade Herblock’s ideology concerning the events in the Middle
East. One theme was that of Arab blackmail of the United States, usually in
order to procure arms, through their oil. The other theme was “... the
disreputableness of the Palestinians and the PLO, usually personified by Yassir
Arafat.”?¢ Lendenmann presented and analysed many of Herblock’s Eartoons
which he used to justify his hypothesis of the negative image of Arabs and
Palestinians in the American press. However, Lendenmann did not present any
other positive or neutral cartoons about the Arabs. It seems that the study

lacked some of the objectivity which he was supposedly looking for.

Jack Shaheen’s study of “The Arab Image in the American Mass
Media”?7 started by presenting the following four questions.

(1)  Why is the stereotype so attractive?
(2) Whyisit easy to do?
(3) Why do most people continue to accept it?

(4)  What steps should be taken to change this image?

24 Ghareebd, E. 1983. P.495-506.

23 Lendenmann, G.N.: “Arab Stereotyping in Contemporary American Political
Cartoons” in Ghareeb, E. (ed): Split Vision: The Portrayal of the Arabs in the
American Media, American Arab Council, Washington, D.C. 1983.

26 Lendenmann, N. 1983, P.345.

27 Shaheen, J.G.: “The Arab Image in American Mass Media” in Ghareeb, E.:

Split Vision: The Portrayal of the Arabs in the American Media, American Arab
Council, Washington, D.C. 1983.
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The study concluded that the image of “Arabs” can be summarised by

the following aspects:

(1)  Arabs are fabulously wealthy;
(2)  Arabs are barbaric and backward; and,

(3) ©  Arabs are sex-oriented with a penchant for Western women.2®

Shaheen’s paper addressed the issue of how the various sections of the
American media programme the social system. In children’s cartoon
programmes, Shaheen found that Arab characters are usually presented as the
“bad” guy. One example is a cartoon story which showed Arab people giving
watches as gifts, but the watches were time bombs.?® In daily comic strips,
which Shaheen believed attracted children, one of the favourite cartoon
characters, Dennis the Menace, ridiculed Arab people. Dennis complained on
Thanksgiving Day, “Dewey’s family’s havin’ meatloaf. His dad says some
Arab is eating their turkey.”39 In adult programmes such as wrestling shows,
which appeal to adults more than to children, Arabs were presented in a

negative way. For example, one night the television announcer presented Sheik

Akabar The Great, and Abdullah The Butcher, as Arab wrestlers for the sheer

pleasure of inflicting pain on others. What the announcer did not say was that

the two wrestlers were not Arab but American.

Finally, the study made several statements about the duties of Arab

people against such an image. This study, like the previous ones, did not

28 Ibid.
29 Ibid.. p.328.
30 Ibid..
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follow any specific method. It appears that all the examples which Shaheen

presented were selected instances which supported his ideas.

Another of the classic studies about the image of “Arabs” is Shaheen’s
book entitled “The TV Arab’3! The purpose of Shaheen’s study was to
emphasise man’s need for fair play, not for a single group of misrepresented
human beings. The data. was collected during eight years of American TV
programme observation. that Arabs were presented as extremely rich, generally
barbaric and uncultured, oversexed and sex maniacs. Moreover, the study

revealed that Arabs tend to be represented by TV writers as the following:

(1)  Arabs are buying up America;

(2) OPEC is synonymous with Arab;

(3) Iranians are Arabs;

(4) all Arabs are Muslims;

(5)  Arabs are white slavers and uncivilised rulers of kingdoms;
(6) all Palestinians are terrorists;

(7)  there is inter-Arab strife; and,

(8)  Arabs are the world’s enemies.

Shaheen reached these general conclusions by observing and
documenting more than one hundred television programmes which he divided
into three kinds: dramas; docudramas documentaries; and, news. Also, these
types of programmes were further divided into cultural programmes such as

children’s programmes, children and adult’s programmes and adult

programmes.

3 Shaheen, J.G.: The TV Arab, Popular Press, Bowling Green State University,

Shaheen found Ohio. 1984
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Shaheen believed that Arabs, like any race, have many positive features,
that Arab misrepresentation on the American TV is due to a lack of knowledge

of the culture and the background about Arabs, and that misrepresenting Arabs

is easy and saves producers time. As one producer said,

“Everybody (e.g. TV producers) tends to think
in terms of quick solutions. I think the tendency
to target Arabs for fun and anger is very easy
and is often done.”32

NBC’s vice president believes that the press is one of the most

important factors in the process of shaping images. Jerome Stanley, NBC’s

vice president, said,

“Television entertainment producers, like news
reporters, sometimes take their information from

newspaper headlines, editorial cartoons and
articles in magazines,”33

Finally, Shaheen ended his study by assuming that the future of the TV
Arab was unclear and that media representatives in Arab countries and the
USA should co-operate to improve that image. Shaheen’s book, “The TV
Arab”, 1s an expanded work of a previous paper (Shaheen, 1983). The

hypotheses of the two studies of Shaheen are the same and the two conclusions

are the same, namely that there are more negative images than positive ones.
One criticism is that Shaheen did not present any fair or positive side of the TV
Arab. Moreover, Shaheen himself seemed confused about the keyword of his
study (Arab). He referred to some of the Islamic scholars as Arabwhile they
belong to non-Arab, Muslim peoples. Despite this, “The TV Arab” can be

32 Shaheen, J. 1984, P.S.
3 Ibid. p.6.
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considered as one of the best qualitative studies about the Arab image on the

American television in general.34

The Image of the Arabs in the Leading Articles of Three USA Daily
Newspapers®S was the title of a study by Gazy Audian. The study’s hypothesis

was that there was an interchangeable relationship between the image of the

Arabs and Israelis on the one side, and, the political relationship between the
Arab countries and the USA on the other. Using a quantitative content analysis
of 206 random leading articles from the New York Times, the Los Angeles
Times and the Christian Science Monitor between 1960-1982, the study found
that the American papers presented the Arabs as terrorists and unfriendly.

However, the study detected some changes in the overall image of the Arabs
after 1973.

Like the previous study about the image of Arabs in the media, this

study was very general. Also, the study did not treat one or two countries,

instead, in very broad terms, it applied its findings in general to all Arab

countries.

“Canadian Mass Media and the Middle East”36 is a study about the
image of Arabs, Islam and Palestinians on CTV (Canada’s largest network) and

CBC (Canadian Broadcasting Corporation). The study argued that, “The

image of Islam has three aspects: the image of Muslims, particularly the Shia,

as religious fanatics; the association of Islam with violence; the link between

34 Shaheen, J. 1984. P4-20.

33 Audian, G.: The Arab in the American Press, Tihama Publishing Company,
Jeddah. 198S.
Naylor, C.: “Canadian Mass Media and the Middle East” in Ghareeb, E. (ed):

Split Vision: The Portrayal of the Arabs in the American Media, American Arab
Council, Washington, D.C. 1983.
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The study did not add any new insights, except that it collected and
organised the existing data from various studies, but the major point which this
study made supported Shaheen (1984) and Ghareeb’s (1983) findings which

concluded that the Western media presents Islam and Arabs in an unfavourable

light. However, the writer presented his own recommendations for solving this

phenomenon in that Arab and Muslim people should change their “weak”

position because people always respect the strong.

Robert Hershman and Henry L Griggs, Jr,3 as American foreign

reporters, described the Arab countries or governments as angry, self-centred,
distrustful, unco-operative, inaccessible, difficult to interact with and dull. In

fact, they devoted most of their paper to Saudi Arabia which they saw as:

(1)  particularly frustrating;

(2) “hell”, as one news man described it;

(3)  worse than the communist states - it’s easier to go to Libya than Saudi
Arabia;

(4) acrucial American ally;

(5) racist on a religious basis; what made this crew different was that five

of them were Muslim; and,

(6) unable to understand what’s good for it.4

The above article concluded that journalists’ access to the Arab
countries and Saudi Arabia was the most important factor behind the

imbalanced and distorted image of the countries and their people. I did not

33 Hershman, R. and Griggs, HL.Jr.: “American Television News and the Middle

East”, Middle East Journal. 1981. Vol. 35, P. 461-480.
40 Ibid..
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locate any positive incident which the writers encountered in any Arab country

or in Saudi Arabia.

Studying the quality, quantity and the bias in reporting Israel’s invasion
into Lebanon in 1982, Paraschos and Rutherford did a quantitative analysis of
147 evening newscast transcripts from ABC, NBC and CBS during the period
between June 1982 - August 1982. The study concluded that ABC had the

most favourable assertions towards the PLO while CBS had those most

unfavourable to Israel. Further, the study showed NBC as the most balanced
network towards the PLO.4!

A study was conducted by Dougherty and Warden? of the ‘quality’
press editorial articles about the Middle East during the 11 crisis years.

Unsigned articles underwent content analysis from four prestige American

newspapers, IThe New York Times, The Washington Post, The Christian
Science Monitor and The Wall Street Journal. Dougherty and Warden

concluded that the overall attitude of those articles were ... rather monolithic

nor invariable over 11 years of Arab-Israeli crisis from 1967-1977.43

Analysing the content of eleven elite newspapers between 1966 - 1974,

Robert H Trice found that editorials in these newspapers tended to be critical
of the policy and actions of the Palestinians. Further, criticism of Arabs and

support of Israel was weaker than expected. However, he found the American

41 Paraschos, M. and Rutherford, B.: “Network News Coverage of the Invasion of

Lebanon™, Journalism Quarterly. 1985, Vol. 62, No. 3. P, 457-464.

Dougherty, D. and Warden, M.: “Prestige Press Editorial Treatment of the

Middle East During 11 Crisis Years”, Journalism Quarterly. 1979. Vol. 56,
No. 4, P, 776-782.

Dougherty, D., Warden, M. 1979, P.776.

42

43
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editor in the selected papers to be more supportive of Israel than of the Arab

countries.

Coding a total of 2,924 editorial items about the Arab-Israeli conflict
issue, Trice added that his data supported the hypothesis which is based on the
imbalance and distortion of reporting from Third World countries. He found
that during a non-crisis period, the area received less attention, “... even the

most significant issues will be at a disadvantage.”44

However, Trice suggested that if the period of his study was extended

to cover 1987, he would assume that more support for Israeli and Arab

governments such as Saudi Arabia, Egypt and Jordan would emerge. Like the

other reviewed studies, Trice examined the Arab image in relation to the Israeli
conflict on the one hand, and in relation to American policy on the other. Even

though the study suggested the importance of the cultural factor, the study is

based on the American mainstream behavioural tradition.

The above studies indicate that the Western media, as represented by
the USA and Canada, often presented a negative and unfavourable image of the
Arab countries, especially the USA. Saudi Arabia, which has been implied
within the term “Arab”, is not an exceptional case as it is sometimes attached
to the most unfavourable or negative images. This is clear in relation to
cultural images such as that of women and social life. For instance, when

considering the image of the “Arab” in the Western media in relation to the

treatment of women as a variable, Saudi Arabia is considered one of the worst

Arab countries.

Trice, R H.: “The American Elite Press and the Arab-Israeli Conflict”, Middle
East Journal. 1979. Vol. 33, P. 304-325.
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There are, however, several methodological weaknesses in the
American studies which make them not very useful as a comparative yardstick

for studying the interrelated image of “Arabs” and Saudi Arabia in the British

press.

These studies have tried to analyse a single stereo-typical image of the
“Arab” because the researchers believe in the sameness of “Arabs”,
disregarding political, cultural and economic differences. I believe this cannot
be achieved, especially when considering the broad terms the studies used such
as “Arab” and “Islam”. For example, “Arab” is a term which is used for
people in different countries with different backgrounds. All the studies
substantially equated the image of the “Arab”, as specifically emerging in the
context of the Palestinians in relationship to the Israelis, to “Arabs” in general.

This has led to over-generalisations. In media terms, the studies adopted a

simplified ‘gate-keeper’ theory in terms of news’ organisation and journalists’
attitudes, and assumed that specifically American professional practices and
cultural assumptions amongst their news-media were generally true of all the
“Western” media. This is clearly a major over-simplification. Nevertheless,

these studies have been an important step in our understanding of the image of
Saudi Arabia. More studies covering the media of other social and cultural
systems, such as that of Britain and of Continental Europe, are needed before

broader generalisations can be validly drawn.
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THE OIL CRISIS
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THE ‘OIL CRISIS'

2.1 PRELUDE: 19 SEPTEMBER 1973 - 16 OCTOBER 1973

The sample period for the ‘oil crisis’ stage in the development of the
image of Saudi Arabia in the British press covers the eight weeks between 13
September to 13 November 1973. The ‘Oil Crisis’ itself can be defined as
having broken out on 17 October when the official announcement was made at
the Kuwait conference that oil was to be used as a weapon in the war with
Israel. The first section of this chapter will, therefore, analyse the image of
Saudi Arabia as it existed before the crisis, as shown in thecoverage of the

British press during the four weeks leading up to the announcement.

This period is intersected by one main event, namely, the sudden
outbreak of the war between the Arabs and Israel on 6 October 1973. During
the two weeks prior to it, no major events occurred, and this allows the
examination of the image of Saudi Arabia in the British Press from different
perspectives. Prior to the oil crisis, which resulted in a major extension, and

indeed changes, in some aspects of the image of Saudi Arabia, there were the

following three central and settled images.

a) Saudi Arabia as belonging to the ‘conservative’, ‘moderate’ and
‘developing’ categories;

b) Saudi Arabia as a supporter of the Arab countries (Egypt and
Syria); and,

C) Saudi Arabia as an oil power country.
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a) Saudi Arabia as belonging to the ‘conservative’, ‘moderate’ and

‘developing’ categories

Dividing the world inito categories and sub-categories might be a
universal phenomenon but “such divisions - always come about when one

society or culture thinks about another one, as different from it.”4

According to the British papers, Saudi Arabia is regarded as belonging
to the “... developing, under populated Middle Eastern ...”4 culture of the

world. Economically, the Saudi Arabians were seen to be among those who

have, against °...those who have not ...’,47 financial resources.

Based on oil resources, Saudi Arabia's oil wealth was portrayed as one
of the ‘...twentieth century Arabian nights...®* However, with an income of
£55,600 million per year, the British journalists saw Saudi Arabia as “... one of

the richest and most powerful ...”4% countries in the world, or “... the head of
the richest Arab oil states.”® Thus, according to the British journalists, the

major problem that faced Saudi Arabia was that of knowing “... what to do

with snow-balling capital ™!’  One journalist formulated the following

question: "How can Saudi Arabia spend it?'32

45 Said, W. Edward. 1981: p 4.

4 Cairncross, Frances. The Guardian. 15 October 1973. p.18. See also:
Silver, Eric. The Guardian. 5 October 1973. p.5.

47 Martin, Paul. The Times. 24 September 1973, p.viii.

4 Martin, Paul. The Times. 24 September 1973. p.viii.

9 Cairncross, Frances. The Guardian. 15 October 1973. p.18.

30 Wightman, James. Daily Telegraph. 16 October 1973. p.36.

Sl Martin, Paul. 7he Times. 24 September 1973, p.viii. See also
Staff. The Guardian. 16 October 1973. p.10.,

32 Silver, Eric. The Guardian. 5 October 1973, p.5. See also
Staff. The Guardian. 16 October 1973. p.14.
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In terms of ideology, the British journalists viewed Saudi Arabia as
having a “... profession of Arabism and a devotion to Islam.”>®> Moreover,
Saudi Arabia was seen as the “...ultimate traditionalist Monarchy ...”34, “... the
most moderate ...”*% and an “... anti-communist ...” country3¢ compared to

the “... militant ...”7, ... revolutionary...”® Arab regimes such as Iraq and
Libya.

From an Arab-Israeli conflict perspective, the British press placed Saudi
Arabia within the categories of those Arab countries who are “.. farther

afield... from... Israel compared to Israel's immediate neighbours...”>? such as

Syna and Jordan.

b) Saudi Arabia as a Supporter of Arab countries

The second main image of Saudi Arabia to emerge is its role as a

supporter of other Arab countries. During the October War, Egypt and Syna
received a considerable amount of Saudi Arabian support of more than one
kind. One of them was a political type of support. Most of the British
journalists went so far as to claim that Egypt and Syria would not have started
the October war without counting on “ ... a long-term policy with Saudi Arabia
backing to apply economic and political pressure...”® on the west. Likewise,

Dawvid Bell of the Financial Times, felt that the Egyptian leaders “ ... would not

have pressed ahead without Saudi support.”¢! In the same vein, Paul Martin of

33 Hirst, David. The Guardian. 16 October 1973, p.2.

>4 Silver, David. The Guardian. 20 September 1973, p.3.

33 Hillmore, Peter. The Guardian. 15 October 1973. p.17.

36 Hirst, David. The Guardian. 28 September 1973. p.2.

37 Silver, Eric. The Guardian. 5 October 1973. p.5.

°8 Silver, Eric. The Guardian. 20 September 1973. p.3.

39 Lowry, Suzanne. The Guardian. 10 October 1973. p.15.
60 Dullforce, William. Financial Times. 8 October 1973. p.12.
61 Bell, David. Financial Times. 8 October 1973. p.1.
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